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ABSTRACT

This research is a descriptive case-study focused on the news texts published on the official web-
page of Euronews in the following languages: English, German, Spanish, French, Ukrainian, and
Russian. The research endeavours to describe how identity-related information is represented
through linguistic means of discursive identity construction in multilingual news. We will consider
cross-cultural transfer of identity aspects, as well as variations in the way the same information is
represented within one news media in different languages. Applying the approaches of translation
studies and critical discourse analysis, we look into how identities are transferred, represented, and
constructed. The study focuses on the characteristic features of translation methods, news-
production principles, and identity construction strategies. The research is based on the
assumption, that there are various procedures for adjustment of information in different languages
between news texts. Thus, we suppose that through re-writing, and re-editing of news articles,
different language versions acquire distinct components of identity construction. This, therefore,
implies certain interdependence between translation methods, procedures, and strategies applied in
news production on the one hand, and strategies of discursive identity construction, on the other
hand. The research was carried out by systematic observation, combining critical discourse
analysis with the approaches of translation studies. Based on the analysis of the selected corpus, we
endeavour to describe how different language versions of news texts vary in terms of discursive
identity construction, and which potential effect it may create in the target text. The corpus for this
research was selected by the mixed method of random and purposive sampling: we selected the
English language version as the reference page and observed articles that appeared on the
homepage of Euronews within the first week of every month from September 2015 to May 2017,
comparing different language versions. We expect that this study and its findings will be of
relevance for further research in the realms of translation and communication studies, discourse
analysis, and social sciences, in particular in terms of discursive identity construction, media

accessibility, and sustainable journalism.
KEY WORDS
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discourse analysis, multilingual news, media discourse, domestication of news.



RESUMEN

La tesis es un estudio de caso descriptivo sobre los textos de noticias publicados en la pagina web
oficial de Euronews en los siguientes idiomas: inglés, aleman, espafiol, francés, ucraniano y ruso.
La tesis describe como se representa la informacion relacionada con la identidad a través de los
medios lingiiisticos de construccion discursiva de identidad en noticias multilingiies. Se trata de la
transferencia intercultural de los aspectos de identidad, asi como las diferencias en la presentacion
de la misma informacién en idiomas distintos. Aplicando los enfoques de los estudios de
traduccion y el anlisis critico del discurso, analizamos cdémo se transfieren, representan y
construyen las identidades. El estudio se centra en los rasgos caracteristicos de los métodos de
traduccion, los principios de produccion de noticias y las estrategias de construccion de identidad.
El trabajo se basa en el supuesto de que existen diversos procedimientos para el ajuste de la
informacién en diferentes idiomas entre los textos de las noticias. Por lo tanto, suponemos que a
través de la reescritura y la reedicion de articulos de noticias, diferentes versiones de idiomas
adquieren distintos componentes de la construccion de identidad. Por lo tanto, esto implica cierta
interdependencia entre los métodos de traduccion, los procedimientos y las estrategias aplicadas en
la produccion de noticias, por una parte, y las estrategias de construccion de identidad discursiva,
por otra parte. La investigacion se llevo a cabo mediante la observacion sistematica, combinando el
analisis critico del discurso con los enfoques de los estudios de traduccion. Basandonos en el
analisis del corpus seleccionado, se describe como varian las versiones en diferentes idiomas de los
textos de noticias en relacion a construccion discursiva de identidad y qué efecto potencial puede
estar implicado en el texto de llegada. El corpus fue seleccionado por el método mixto de muestreo
aleatorio y intencional: seleccionamos la version en inglés como la pagina de referencia y
observamos los articulos publicados en la pagina principal de Euronews dentro de la primera
semana de cada mes de septiembre de 2015 a mayo de 2017, comparando las versiones en
diferentes idiomas. Suponemos que este estudio y sus resultados seran relevantes para futuras
investigaciones en los ambitos de los estudios de traduccion y comunicacion, analisis del discurso
y ciencias sociales, en particular en relacion a construccion discursiva de identidad, accesibilidad a

los medios de comunicacion y periodismo sostenible.
PALABRAS CLAVE

Estudios de traduccion, transediting, traduccion de noticias, traduccion periodistica, construccion
de identidad, analisis del discurso, noticias multilingiies, discurso de los medios de comunicacion,

domesticacion de las noticias.

il



RESUM

La tesi és un estudi de cas descriptiu sobre els textos de noticies publicats a la pagina web oficial
d'Euronews en els segiients idiomes: anglés, alemany, espanyol, francés, ucrainés i rus. La tesi
descriu com es representa la informacié relacionada amb la identitat a través dels mitjans
lingiiistics de construccid discursiva d'identitat en noticies multilinglies. Es tracta de la
transferéncia intercultural dels aspectes d'identitat, aixi com les diferéncies en la presentacié de la
mateixa informacié en idiomes diferents. Aplicant els enfocaments dels estudis de traduccio i
l'analisi critica del discurs, analitzem com es transfereixen, representen i construeixen les identitats.
L'estudi se centra en els trets caracteristics dels métodes de traduccio, els principis de produccio de
noticies 1 les estratégies de construccio d'identitat. El treball es basa en el suposit que hi ha diversos
procediments per a l'ajust de la informacio6 en diferents idiomes entre els textos de les noticies. Per
tant, suposem que a través de la reescriptura i la reedicié d'articles de noticies, diferents versions
d'idiomes adquireixen diferents components de la construccié d'identitat. Per tant, aixo implica
certa interdependeéncia entre els métodes de traduccio, els procediments i les estratégies aplicades
en la produccio de noticies, d'una banda, i les estratégies de construccid d'identitat discursiva,
d'altra banda. La investigacié es va dur a terme mitjangant I'observacid sistematica, combinant
l'analisi critica del discurs amb els enfocaments dels estudis de traduccid. Basant-nos en l'analisi
del corpus seleccionat, es descriu com varien les versions en diferents idiomes dels textos de
noticies en relacié a construccid discursiva identitat i quin efecte potencial pot estar implicat en el
text d'arribada. El corpus va ser seleccionat pel métode mixt de mostreig aleatori i intencional:
seleccionem la versié en anglés com la pagina de referéncia i observem els articles publicats a la
pagina principal d'Euronews dins de la primera setmana de cada mes de setembre de 2015 a maig
de 2017, comparant les versions en diferents idiomes. Esperem que aquest estudi i els seus resultats
seran rellevants per a futures investigacions en els ambits dels estudis de traducci6 i comunicacio,
analisi del discurs i ciéncies socials, en particular en relacié a construccid discursiva d'identitat,

accessibilitat als mitjans de comunicaci6 i periodisme sostenible.
PARAULES CLAU

Estudis de traduccio, transediting, traduccié de noticies, traduccid periodistica, construccid
d'identitats, analisi del discurs, noticies multilingiies, discurs dels mitjans de comunicacio,

domesticacio de noticies.
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1. Introduction

In the digital age of information technology, news can travel across countries and
continents in a matter of minutes or seconds. Global news agencies and social nets have
made live news accessible throughout the globe in multiple languages at the same time,
so that information instantly makes its way from one corner of the earth to the other. The
processes of translation and interpreting cover an essential part of multilingual news
production, helping to provide information to international audiences. At the same time,
news texts published as a “final product” in multiple languages are not meant to be word-
for-word translations from one language into another. The content and structure of
information are adjusted with consideration of various factors, in particular, relevance for
the reader, background knowledge of the target audience, media format, and cultural or
social and political constraints. Even within one multilingual news agency or channel that
produces news for international audiences in various languages, texts are tailored in terms
of content, structure, and journalistic style. One such multilingual news outlet that
operates similarly is Euronews, the most-watched international news channel in Europe
and worldwide, used daily by 52 million TV viewers and digital consumers
(Euronews.com, 2017. About Euronews [online]; available at

https://www.euronews.com/about).

The idea of this research arose as discrepancies between the Russian and the Ukrainian'
language versions of Euronews caused controversy in bilingual Ukraine after the
outbreak of the armed conflict in the east of the country. In August 2014 the national
board for television and radio broadcasting of Ukraine suggested suspending the
Russian-language version of Euronews from the television providers. The deputy head of
the board claimed that the Russian version of the news had a “propaganda nature” and
urged the providers to “understand their responsibility to act in the national interests of
the state” (available at http://www.pravda.com.ua/news/2014/08/14/7034833). The
Russian version of Euronews was never officially banned; however, this situation caused
tense discussions in society and influenced the preferences of the clients of TV providers
and internet users. This potential to cause controversy, together with the popularity of the
channel in Ukraine and Europe, prompted a series of questions: If the news produced in

different languages covers the same events and is based on the same sources, where

In May 2017 the Ukrainian Euronews team stopped broadcasting due to lack of financing.



exactly is the potential for controversy embedded? Is it the language used or the structure
of information that impinges on the identity-related sensitivities of the target audience?
May such discrepancies also potentially occur in other languages in relation to coverage
of other events? These and similar reflections finally led to the elaboration of more

specific research questions and hypotheses that became the basis for this study.

Euronews video spots and images are the same in every language version, which means
that the TV viewers and internet users see the same image but do not hear or read the
same text. We assume that the differences in the way information is presented to
different target audiences are primarily based on the strategies and means of discursive
identity construction, embedded in the text itself. When such differences occur between
two independent news channels producing news for different target audiences, it may be
a matter of rhetoric and argumentation. In the case of a multilingual news company like
Euronews, different language teams work in the same headquarters, and the structure of
information is suggested by a prepared video spot, containing images of the events and
direct speech. This implies that information has to be quickly spread throughout the
editorial department and communicated in different languages. Therefore, translation and
rewriting are a fundamental part of the whole process. In order to see in more detail in
which ways such final products of multilingual news writing are adapted to the target
audience in terms of linguistic strategies and tools, we will compare news texts in various
language versions, applying criteria based on the approaches of translation studies,
communication studies, and critical discourse analysis. In this research, we intend to
observe how translation strategies and techniques are related to the strategies of

multilingual news production and discursive identity construction.

The interest of translation studies in transcultural journalism and multilingual media has
developed intensively and is growing as access to mass media is spreading widely
throughout the world. The process of information transfer in multilingual media is
directly related to the translation process, although it might be difficult to differentiate
clearly between the work done by a professional translator and that of a journalist acting
as a translator, rewriter, and editor. As mentioned by Valdedn (2012), “it was not until
the first decade of the 21st century that a number of translation scholars gradually
became concerned with the work of news translators”. Earlier publications in translation
studies had already started to touch upon the issues of discourse in translation for mass

media, for example, the work of Hatim and Mason in Discourse and Translator,



published in 1990. van Doorslaer (2010: 181) writes that “with regard to foreign news
gathering and foreign news production, the relationship between language (knowledge)
and journalism has often been stressed and described in the margins of linguistic
(discursive, stylistic, pragmatic) or communication oriented research. However, the
interest for the specific position of translation, both as a process and a product in this
interaction, is relatively new”. A pointed out by van Dijk (1988: viii), “the process of

production and understanding news has an important social dimension”.

Among the most comprehensive and significant works published in recent years in media
translation studies and news translation are those of Bielsa (2007, 2016), Bielsa and
Bassnet (2009), Davier (2014, 2017, 2018), Valdeon (2005, 2011, 2014), Schiftner
(1997, 2000, 2012), Cronin (2003, 2006), Lauerbach and Fetzer (2007), and van
Doorslaer (2010). Notable case studies have been conducted in the realm of media and
communication studies: the issue of different content in regional and national television
was analysed in particular by Arana for Spanish and Basque television channels (Arana,
1999). Several joint doctoral research works between Universitat Autonoma de
Barcelona and the National University of Kyiv-Mohyla Academy have described media
coverage of events across countries and cultures, including domestication of international
conflicts in Ukrainian television (Taradai, 2012) and representation of Europe in the
mediatized discourse of Ukrainian political elites (Orlova, 2013). The most recent
publications of international research groups have also touched on the issues of media
coverage of the Ukrainian crisis and armed conflict in the east of Ukraine in the news of
various European countries; in particular are papers by Nygren et al. (2016) and Fengler
et al. (2018). Another notable research project was carried out by Baumann, Gillespie,
and Sreberny (2011) on the BBC World Service to examine issues of the politics, ethics,

and practices of transcultural journalism and the politics of translation.

Information representation and targeting, including the issues of information
manipulation through translation, have been at the centre of research interests across
various disciplines. A number of these publications also refer to the mass media in the
Middle East (Mahdiyan, 2013; Keshavarz, 2011; Afzali, 2013). A detailed case study
was published on translation in news production for Aljazeera (Darwish, 2009). The
methodological framework of research into news production across cultures is often
approached with application of critical discourse analysis, including theories of van Dijk

(1988, 1985, 1995) and Fairclough (1995), the discourse-historical approach of Wodak et



al. (1999) and Reisigl (2001), and discourse analysis and communication theories of
Charaudeau (2002, 2012, 2014), which may be applied not only to communication
studies but also to translation studies dealing with news translation. Not only written
translation but also interpreting is an essential part of multilingual news production,
which opens new perspectives for research into this realm, as mentioned in a paper by

Castillo (2015) on interpreting for the mass media.

Literature and the role of literary translation in the construction of various identity layers
have for a long time been a core subject in terms of approaches to identities in
translation. For instance, translation of Bible texts and classical literature was often used
as a tool for a language to establish itself as an important factor of unification and
identification. A number of notable works have addressed the relation of language and
identity, which also have included translation as an important part of such a relation (e.g.,
Joseph, 2004; de Bustos, 2009; Cronin, 2008). Identity in translation studies is often
associated with translators’ identity or invisibility, in particular in translations of literary
texts (Venuti, 1999). Identities in the media have also been approached from the
perspective of critical discourse analysis. In this regard the Vienna school in critical
discourse analysis has elaborated on a discourse-historical approach to discursive identity
construction and developed a detailed description of strategies for national identity
construction in political and media discourse, analysing the case of Austria (Wodak et
al., 1999). This discourse-historical approach will also be considered in our research

applied to the case of Euronews and the selected corpus of news texts.

Euronews, whose news articles were selected for this research, is a multilingual
television and internet media enterprise headquartered in Lyon-Ecully, France. It was
established in 1993 as a news television channel aiming to cover world news from a pan-
European perspective and broadcasting throughout the world. Its multilingual website
already caused interest for the research of Valdeon (2009), in the paper titled “Euronews
in Translation: Constructing a European Perspective for/of the World”, when it was
published in eight language versions. At the beginning of our research in 2015, the
channel broadcasted in 13 languages. In May 2017 the Ukrainian language version of
Euronews was closed due to lack of financing. As of 2019, the channel and the official
website have 12 language versions. The home page of Euronews looks similar in all the
languages and visually has the same content in all language versions. After 2017, the

website started to feature different snapshots of the news video spots serving as an



illustration for the news texts, so that the websites in different language versions started
to look slightly different, yet the video spot itself remained the same. Almost every
Euronews article or video has counterparts in all the other Euronews languages, and
although all the versions cover the same events, their textual content may vary. Figure 1
shows a screenshot of the official website page, where the option of language selection is

visible.
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Figure 1: Euronews website screenshot. Home page with language selection option as of 2015.

In 2016, one year after the beginning of this research, Euronews updated the design of its
home page and later added a suggestion to read another language version of the article as

a “different perspective”.
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Figure 2: Euronews website screenshot; suggestion to read the article in another language. General view
as of 2017.

As mentioned earlier, news articles have a similar structure, cover the same events,
contain the same quotes and references, and provide the same visual material. Still, they
are referred to as independently written texts by different authors. Another added
function for Euronews in 2017 was the option of automatic translation of the headline of
the article, suggested in a different language. As of 2019, this function is no longer

available.

_ ALL VIEWS
@

GET A DIFFERENT PERSPECTIVE

Ewvery story can be teld in many ways: see the perspectives from Eurcnews
journalists in our other language teams.

@ Edition: Francais
Brexit : le divorce est acté, et maintenant ?

Brexit: divorce is officially recorded, and now?
Auto-Translated

Figure 3: Euronews website screenshot; suggestion to read the article in another language with automatic

translation (as of 2017).

This study is focused on the final news texts published on the official webpage of

Euronews in the following languages: English, German, Spanish, French, Ukrainian, and
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Russian. The main criterion for language selection was accessibility, as these are the
languages that we are able to read and analyse in terms of linguistic means and strategies
applied. The research will in particular look into how identity-related information is
represented through linguistic means of discursive identity construction in these news
texts. We will also consider the cross-cultural transfer of identity aspects, as well as
possible discrepancies between representations of the same information within one news
medium in the selected languages. Applying approaches of translation studies, critical
discourse analysis, and general statistics of occurrences, we will look into how identities
are transferred, represented, and constructed, and focus on the interdependence among

translation methods, news-production principles, and identity construction strategies.

The fact that Euronews offers coverage of events from a pan-European perspective, on
the one hand, and is able to provide different visions in various language versions, on the
other, makes it interesting for analysis as a news medium that constructs national and
supranational identities in multilingual news. The research is based on the assumption
that there are various procedures for adjustment of information in different languages
between news texts, including those that are produced and published by the same media

outlet. In particular, these assumed procedures are the following:

- Domestication of news, which implies placing the news in the context which is relevant
for the target audience. The process of domestication may be complex and will generally
intend to create links or “construct bridges” between source and target cultures, making

information more understandable for the latter.

- Omission of information, which is either non-relevant or potentially sensitive for the

target readers.

- Addition of information, which is relevant for the target language speakers or serves to

explain those elements of information that may not be familiar to them.

- Shift of emphasis, whereby various language versions will present the same patterns of

information but structured in a different order.

- Alteration in style, which will include, for instance, linguistic means that either increase
credibility of information or, on the contrary, distantiate pure news reporting from

expressed opinions and views.

These adaptations often result in changes of structure and order of information and may

lead to differences in its perception. Although it is not always possible to clearly evaluate

8



the effect of information adjustment, we suppose that the possible potentially positive
effects respectively comprise accessibility through domestication and omission of non-
relevant information, evasion of unwanted reactions through mitigation of sensitive
information, and quick and timely provision of information. The supposed potential
negative effects would include limitation of information, lack of comprehensive coverage
on specific issues, and potential construction of bias. Davier (2014) mentions that some
of the journalists she interviewed for her research into stakes of translation in
international press agencies “acknowledge the risks that may be posed by interlingual
and intercultural transfer (translation), given the working norms of news agencies
(rapidity, accuracy of information, and adaptation to the audience). However, the
institutional denial of these possible biases may prevent news agencies from reducing

them” (Davier, 2014: 53).

The premise of this research is the assumption that through rewriting and re-editing,
different language versions of news articles acquire correspondingly different
components of identity construction, which means there is a certain level of
interdependence between translation methods, procedures, and strategies applied in news
production and strategies of discursive identity construction. This study is predominantly
descriptive; nevertheless, we intend to verify several hypotheses, based on the review of
theories and previously made non-systematic observations (Neunzig and Tanqueiro,
2007: 31) in terms of the tendencies in multilingual news production (the case of

Euronews). Thus, the objectives and the hypotheses of this research are the following:

- To establish if and how the adjustments applied in various language versions of the
analysed news texts are related to the discursive construction of identities. We assume
that construction and maintenance of identities influence the structure, content, and
rhetoric of news texts, which may be reflected in terms of linguistic choices in various

languages.

- To verify if different language versions have their own specific tendencies and features
depending on the language in terms of strategies they tend to apply. The hypothesis for
this objective is that different language versions of news apply additions, omissions, and
adjustments of content and structure in texts, and such changes are related to the
discursive construction of identities. We suppose that such adjustments are different for
each target audience, and therefore every language version will also have its own

tendencies and specifics.



- To analyse the strategies of news transediting and the strategies that may be used for
discursive identity construction and maintenance, and to see if such strategies contain
similar linguistic tools. We suppose that strategies of news transediting overlap with
strategies of discursive identity construction, as both of them apply similar linguistic

tools.

- To verify whether adjustments of news texts in different languages may potentially
create differences in perceptions of the same event by different target readers. We assume
that this may result in the creation of subjective realities. On the one hand, this would
facilitate the accessibility of information to the cultural and social perception of the target
audience, but on the other hand, it may create space for the construction of potentially

partial views and perceptions.

- To test whether analysing texts in multiple languages would open new perspectives to
the field and prove to be an efficient approach for research into translation within global
news. We suppose that comparing multiple language versions of news texts will allow us
to examine the aspects of news translation which are challenging for a conventional
comparative analysis between two languages (the source language and the target

language) only.

Based on the analysis of multilingual news (in the case of Euronews), and their
translation, transediting, and rewriting, this research suggests that identity is the core
element of sensitivity embedded in texts. Besides, as pointed out by Bielsa and Bassnet,
“truth, appropriateness and sincerity are culturally determined and therefore variable”

(Bielsa and Bassnet, 2009: 138).

To comply with the research objectives and to find out how changes to the structure and
content of news and choice of words in news writing are related to the strategies of

identity construction in various languages, we are going to carry out the following tasks:

- Conduct a comprehensive review of the existing theories and works related to the
translation of identity issues for the media and information representation, as well as

approaches and methodology relevant for the proposed research.

- Analyse and describe adjustment and targeting strategies in the texts of multilingual

news based on the case of Euronews.

- Define the objectives of information adjustment in multilingual news (e.g., information

accessibility, correspondence to media format).
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- Describe information processing from the source text (ST) to the target text (TT) and

the figures involved in such a process (reporters, journalists, translators).

- Select a corpus of articles in the relevant languages according to the criteria described
below in order to carry out a comparative analysis of elements according to the
developed methodology. This part will focus on a combination of qualitative and
quantitative approaches in order to triangulate the detected observations based on verbal,

nominal, and numerical data (Rojo, 2013: 45-47).

As mentioned above, this research is a descriptive case study based on the approach of
systematic observation, in which we will endeavour to combine critical discourse analysis
with the theories of translation studies. Qualitative and quantitative analysis will be
applied to find out discrepancies between text versions, define their types, and compare
their frequencies. Comparative analysis of the texts will be carried out, whereby we will
also consider the texts from the point of view of stylistic tools (metaphors, change of
emphasis and style, etc.). We expect that comparative analysis of the selected corpus will
show how different language versions of news texts vary in terms of information that
contains elements of discursive identity construction and which potential effect it may
create in the target text. The corpus for this research was selected by the mixed method of
random and purposive sampling: we selected the English language version as the
reference page and observed articles that appeared on the homepage of Euronews the first
week of every month from September 2015 to May 2017. We preferred those articles
whose content was related to the countries where the selected languages are official, as
well as to the internal and external issues of the EU in general. Based on these criteria, we
expect to take into account the aspects of identity construction in different language
versions that cover news from the perspective of inside or outside cultures. The
quantitative part of the research will be based on the methods of descriptive statistics,
whereby we will focus on occurrences of the analysed strategies and top words for

different language versions.

This research is associated with some limitations, in particular the inability to access the
working process of the news media company directly on site. At the same time, it was
possible to find answers for some essential questions through contacting the editorial
teams by e-mail and on social nets, as well as through searching for the relevant
information on the Euronews official website and other available sources. Other

limitations may result from working with non-native languages (English, Spanish,
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German, and French), which will require additional effort and advice to take important

aspects of the corpus into account.

This thesis consists of an introduction, four main chapters, conclusions, and the list of
references. Chapter 2, “Concept of identity”, covers the understanding of types and
aspects of identity in terms of this research. Chapter 3, “Translation of multilingual news:
Approaches and challenges”, is focused on the theories and findings in news translation
previously elaborated in translation studies and applied to this study. Chapter 4,
“Discursive identity construction in multilingual news: Methods and approaches”, is the
methodological part of the thesis and describes methods and approaches that will be
applied to the analysis of the selected news articles. Chapter 5, “Identity construction in
multilingual news production: The case of Euronews”, highlights the process of corpus

selection and analysis, as well as verifications of findings.

We assume that the selected methodology will be applicable to similar case studies, will
allow for analysing tendencies in other multilingual media, and will permit the
reproduction of the results of this research in similar studies for other cases of
multilingual news production. We also suppose that this research and its findings will be
of relevance for further research in the realms of translation and communication studies,
discourse analysis, and social sciences, in particular in terms of discursive identity
construction, construction of subjective realities, and principles of impartial news. Hence,
we expect to encourage further research into this matter in order to consider it from
different interdisciplinary perspectives and contribute to the current discussions on

sustainable journalism.
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2. Concept of Identity

In translation studies, identity is often associated with the translator’s identity as well as
its role in the process of translation. The identity of a translator or a news writer is
essential, as it may indirectly influence individual decisions on the text structure and style
or even more significant adjustments to the way the information is represented. As this
research is focused on the discursive construction of identities through means of language
in news texts, in this Chapter we will endeavour to determine how identity and identity-
related information will be understood further and make a concise overview of the

definitions of and approaches to the concept of “identity”.
2.1.  Definitions of identity and its types

In philosophy, the term that originally derives from Latin “identitas” means “sameness”.
Identity has become one of the central concepts in such realms as social studies, political
science, psychology, and various interdisciplinary studies. Academic works that marked
the modern understanding of the concept of identity were elaborated in particular by J.
Habermas (1974, 1987, 1990), E. Erikson (1994), M. Foucault (2005), and other
significant authors. In social sciences and in psychology, the concept of identity is often
defined as a combination of features, based on which an individual is differentiated from
the others. Another approach to the understanding of the term “identity” implies all the
features possessed by an individual and classifies the types of identity into self-identity
and us-identity, i.e., features shared with a group of other individuals (Wodak et al.,
1999:11). Applying the latter understanding, we assume that it is the “us-identity” that
would determine the ways of identity construction in the texts of multilingual news, as the

target audiences are rather groups than individuals.

“Dictionnaire historique et critique du racisme” notes in its definition that the notion of
identity (Fr. identité) is polysemic and that depending on the expression (énonciation) it
may be a basis for complex unifications (Fr. assemblage) and polarizations (Fr.
polarisation). Finally, it is described as dialectics of self and of the others (on the
individual and collective level), and in terms of “double articulation”: permanence-
changement, interiority — exteriority (Definition by Gilles Ferréol in “Dictionnaire
historique et critique du racism” Taguieff Pierre-André (ed.), 2013:754). Stuart Hall
describes the essence of the sociology term “enunciation” as “as though we speak, so to

say 'in our own name', of ourselves and from our own experience, nevertheless who
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speaks, and the subject who is spoken of, are never identical, never exactly in the same
place”. (Hall, 1990:222). In these definitions, we see the concepts of unification and
polarization, which will be further discussed and defined in terms of media discourse and

identity construction strategies.

The above mentioned source also differentiates between “social identity” and “collective
identity”. As mentioned in ,,Dictionnaire historique et critique du racisme”, the theory of
social identity (identité social) was elaborated by Henri Tajfel and John Turner in the
1970s and was initially based on the questions related to mass exterminations by the
Nazis (Definition by Stephen Reicher & Eric Depret in “Dictionnaire historique et
critiqgue du racisme Taguieff Pierre-André (ed.), 2013:758). This theory was therefore
developed to explain the results of conflicts, and it suggests that we do not have only one
me-identity, but it is rather a variety of systems and layers of identities. The theory
proposes that when we act based on social identification we see ourselves and the others
in terms of their group affiliations, and not their personal features. The notion of
collective identities is described as a hypothesis about a set of closed representations,
beliefs and symbols, which are illusionary (“chimérique”). The author shares the view
that collective identities are potentially dangerous as they threaten our individual

1dentities.

Social identity in discourse analysis is defined as a concept outlined by Anderson (1983)
referring to the social construction of a nation or community, based on the fact that very
large numbers of people will never meet each other but still feel that they belong to the
same community because they have similar interests or attitudes or are a part of the same
nation. Anderson notes that ‘print-capitalism’ (the fact that books were printed in national
languages to maximize circulation) has made imagined communities possible” (Baker,
2011:58-59). Finally, Baker (2011) points out the polarity in the approaches to and
definition of the concept of identity: “For Gleason, most definitions tend to fall into one
of two opposing conceptions. In one sense, identity can be called ‘intrapsychic’ in that it
comes from within, is fixed and stable and is what people speak of when they talk about
‘who we really are’. A second conception holds that identity can be ‘acquired’ in that it is
a conscious or internalized adoption of socially imposed or socially constructed roles.
Woodward points out, that identities are frequently constructed in terms of oppositions:
man/woman, black/white, straight/gay and so on. However, while many people may view

identity in terms of binaries, it may also be the case that these binaries are not mutually
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exclusive, or they may exist as gradations or blends. Identity could, therefore, be said to
be composed of a number of (possibly infinite) interacting, internal and external
characteristics by which a person can be defined that change over time. At certain points,
particular aspects of identity may become foregrounded. For example, Goffman (1963)
notes that stigmatized identities need to be constantly managed, while Epstein (1998)
argues that deviant identities are likely to subsume other aspects of identity — all
behaviour of people with a stigmatized identity will therefore be seen by others as a
product of the stigmatized identity” (Goffman, 1963:14; Epstein,1998: 145, quoted in
Baker, 2011:58-59).

Based on the above definitions, we may conclude that identity is a complex representation
of how we perceive ourselves, how we want to be perceived by the others and how the
others actually perceive us. We can also assume that these three components will
influence each other constructing a complex flexible identity. In terms of multilingual
news, we will be predominantly considering how identities are represented in text and
context through linguistic means and how they are perceived by a multilingual audience.
We consider that for our research the understanding of identity described by Wodak, De
Cillia, Reisigl, and Liebhart (1999) is the most comprehensive. In “The Discursive
Construction of National Identity” Wodak et al. (1999:11) mention that identity as
sameness is a relevant term as identity is always changing: “Formally and logically the
term Identity defines the relationship between two or more related entities in a manner
that asserts a sameness or equality. (...) Yet, individual people change constantly in the
course of their lives, be it physically, psychologically or socially. Even an object changes
constantly in its material constitution, as is revealed by a microscopic examination if not
otherwise obvious. In this way, the concept of identity in humanities never signifies
anything static, unchanging, or substantial, but rather always an element situated in the
flow of time, ever changing, something involved in a process. This applies, to all forms of
personal and social identity as well as to ‘ego identities” (Wodak et al., 1999:11).The
theories of Wodak and Reisigl in many aspects continue the view of Stuart Hall (1994) on
identity as something changing: “Perhaps instead of thinking of identity as an already
accomplished fact, which the new cultural practices they represent, we should think,
instead, of identity as a 'production’, which is never complete, always in process, and
always constituted within, not outside, representation” (Hall, 1994:223).
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As mentioned earlier, we assume that identities are represented in text and context
through linguistic means. According to the sociologist Lothar Krappmann, identity is
transmitted and expressed through the language (Krappmann, 2000:7). The author
suggests that identity emerges in the communication process of an individual with others.
Therefore, identity is not constant, but varies in accordance with the situation. In
communication with the others each individual acts on the “as if” level and aims to
present their identity closer as possible to the expectations of their interlocutor or other
environment (Krappmann, 2000:20). Thus identity is the result of interaction of an
individual with other individuals. In this way, different identities are formed and this, as
the author points out, results into uniqueness of identity. In the case of news media, it is
not individual, but rather collective identities that are constructed, however, the process
may be similar as they are also transmitted and expressed through language and result

from interactions of sources of information, news agencies and target readers.

Hans-Peter Frey and Karl HauBler, also quoted in Wodak et al. (1999), suggest that
identity arises from situational experiences, which are analysed and generalized outside of
the situation (HauBer, Frey, 1987). As the components of identity they describe self-
concept, feeling of dignity, and controlling stage. The dynamic of identity is interaction of
the tree components (Hauller, Frey, 1987). The concept of identity by George Herbert
Mead (1991) overlaps with the two abovementioned understanding. According to the
author Self and Mind as the components of identity are formed by social interaction
through the language. He sorts out two types of self-identities: “I” and “ME”, whereas
“ME” is an objective and “I” a subjective part of identity. Hence, identity consists of two
parts - the subject and the object: the subject-part of identity is correspondingly able to
investigate the object-part (Mead, 1991). Erik Erikson described identity as “a subjective
sense as well as an observable quality of personal sameness and continuity, paired with
some belief in the sameness and continuity of some shared world image (Erikson, 1994).
We believe that identities represented and constructed in multilingual news media will
always be subjective as they are not only subjectively perceived by the readers but also
processed by news writers and translators being to some extent mediators in the

communication process.

Jirgen Habermas (1974, 1987, 1990) made a significant input to the development of the
identity concept in his works, in particular concerning moral development, self-identity,

identity policy, national identity, reasonable identity (“verniinftige Identitdt”’) and its
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construction in complex societies. (Habermas, 1974, 1987, 1990). According to R.
Wodak, formally, and logically, “identity” is a relational term. It defines the relationship
between two entities in a manner that asserts a sameness or equality (quoted in: Wodak,
1999:19). However, the idea of an individual or an object staying the same is impossible.
In this way, the concept of identity does not signify anything static, unchanging or
substantial, but rather an element situated in the flow of time, ever changing and involved
in a process. This applies to all forms of personal and social identity (Wodak, 1999:11).
As mentioned before, in terms of this research we will be dealing mostly with social or
collective identities (which are also referred to as group identities). The differences

between them will be considered further.
2.1.1. Individual and collective identities

The concept of “identity” combines two antonymic features: sameness and uniqueness
whereby the differentiation of a certain group from the others is based on the sameness of
its members. Thus there is a difference between individual and group identities. In this
research, we will view individual identities a combination of features and properties that,
on the one hand, may be consciously or unconsciously attributed by an individual to
himself, and on the other hand, may be applied to an individual by the society. In certain
extent, personal identity includes various layers of group identities. Group identity
(national, ethnic, regional, social, cultural) in its turn is a set of particular features and
characteristics, which are similar or the same for the members of a specific group, but

which differentiate them from other groups.

As Holzinger, also quoted in Wodak et al. (1999), points out, in its interplay between
individual and social identity is discussed mainly from two perspectives in modern social
science and the humanities (Holzinger, 1993). On the one hand, the individual person or
their individual identity is the focus of investigations. In such cases, “social identity”
refers to a person individually. This person is ascribed certain social characteristics (age,
gender, class, etc.) and assigned role expectations and membership from outside, which
people then actually do take on in their images of themselves or which at least are seen by
others to be their external attribute. From this perspective, Goffmann distinguishes
between “actual” and “virtual ” social identity. The object of identification, in this case,
is a person, and the subject is the other people (Holzinger, 1993). Wodak et al. (1999)

distinguish between two identity components: “sameness” and “selfhood”, whereby
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selthood cannot relate to nation (p.26). Wodak et. al (1999) write that identity can be
viewed from two perspectives: personal and social identity from outside and. ego-identity

subjective feeling from inside.

There is also another analytical perspective that considers identity in relation to systems.
From this standpoint, the concept of identity is used for the characterization of social
systems and so-called “collective identities” are the focus of interest. The object of
identification is not individual people, but rather groups, organizations, classes, cultures.
The subject is people who reveal the social system through descriptions. The latter group
would include members of this system who talk about themselves as, for instance,
Austrians, Viennese, Tyrolean, farmers, etc., and those who find themselves outside of

the system and who cast judgments on “the Germans”, “the Swiss”, “civil servants” and

other groups (Wodak et al., 1999:16).

The element that links these two perspectives is the fact that they both conceive the
identity characteristics of both individual and collective objects as being defined from the
outside. Individual-related and system-related identities overlap in the identity of an
individual. To a certain extent, individuals bear the characteristics of one more collective

groups or systems to which they belong.
2.1.2. Approaches to the definition of national identity.

The discursive construction of European and national identities in multilingual news
constitutes an essential part of our research. Therefore, the definition of the concept of
national identity is important. Guglielmi S. and Vezzoni C. (2016) focus on two types
components of national identity: ethnic and civic (Guglielmi S. and Vezzoni C.,
2016:140-164). The authors refer to the following structural elements: a common culture,
customs and traditions; a common language; common ancestry; a common history and a
common destiny; a common political and legal system; common rights and duties; a
common system of social security/welfare; a national economy; a national army; common
borders; a feeling of national pride; national independence and sovereignty; national
character; national symbols (the flag, the national anthem, etc.) (Guglielmi S. and

Vezzoni C., 2016:140-164).

According to Anderson, the spread of national consciousness began during the
development of printed books and publishing in vernacular languages, including

translations of the Bible (Anderson 1991:37-47). This may be viewed as the beginning of
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national identity construction through language in print, where the process of translations
also played its important role. To some extent, the modern press, television and Internet
continues the function that the mass book printing played centuries ago: maintaining and

reshaping national and cultural identities through the respective languages.

Wodak et al. (1999) note that the understanding and adaptation of national identities
followed in the late 1980ies together with the political developments in Europe:
“Transformation of the former eastern bloc, Germany’s reunification, the expansion and
deepening integration inside the European Union (EU), together with the persisting
debates on immigration and integration, have called renewed attention to the issue of
ethnic and national identities. In the countries of the EU, the propagation of a new
European identity has been accompanied by the emergence or re-emergence of seemingly
old, fragmented and unstable national and ethnic identities. Apparently firmly established
national and cultural identities have become contested political terrain and have been at
the heart of new political struggles” (Wodak et al., 1999:150).

Matera et al. (2005) write that although in psychology the subjective dimension of
identification is of higher importance, objective factors are being considered as they
influence the concept of social identity associated with a group. The authors state that
everyone is a member of many social categories at the same time, including not only the
groups to which they belong in the present, but also the ones to which they have belonged
or could belong in the future. These categories can be either independent or mutually
inclusive, as, for example, it is the case for regional, national and European identities
(Matera et al., 2005:83-92). Matera et al. also emphasize the features of the concept of
comparative identity, which expresses the relationship between different levels of
categorization. The authors clarify that comparative identity is the difference between
identification with the region and with the nation (Matera et al., 2005:83-92). According
to the authors, national and European identities have been changing gradually over the
past years, and Europe is becoming a stable and concrete entity. Matera et al. (2005)
established that in some cases the attachment to one’s nation may decrease, while the

identification with the supra-national entity may increase (Matera et al., 2005:83-92).

Wodak et al. suggest that national identities are as specific forms of social identities and
are discursively, produced, reproduced, transformed and destructed by means of
language and other semiotic systems (Wodak et al., 1999:149) The authors understand

national identity as a concept, similar to sociological definition of habitus by Pierre
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Bourdieu, that is “a complex of common ideas, concepts or perception schemes, (a) of
related emotional attitudes intersubjectively shared within a specific group of persons; (b)
as well as of similar behavioural dispositions “ (Wodak et al. 1999:152). “The national
habitus also has to do with stereotypical notions of other nations and their culture,
history, etc. The emotional attitudes to which Bourdieu refers are those manifested
towards the specific national ‘in-group’ on the one hand and respective ‘out-groups’ on
the other hand. Behavioural dispositions include both dispositions towards solidarity with
one’s own national group as well as the readiness to exclude the ‘others’ from this

constructed collective and to debase them”. (Wodak et al. 1999:152).

In this context the discourse-historical approach, aims to highlight the discursive
strategies of dissimilation, which focus on the construction of national differences, and
discursive strategies of assimilation, which construct “intranational sameness” (Wodak
et al. 1999:151): “the discursive construction of nations and national identities always
runs hand in hand with the construction of difference/distinctiveness and unigqueness
(Hall, 1994, 1996; Martin, 1995). As soon as it is elevated to an imaginary collective
level, both the construction of sameness and the construction of difference violate
pluralistic and democratic variety and multiplicity by group-internal homogenization (of
in-groups as well as out-groups) (Wodak et al. 1999:152). Finally, Wodak et al. conclude,
that “there is no such thing as the one and only national identity in an essentializing
sense, but rather that different identities are discursively constructed according to context,
that is according to the social field, the situational setting of the discursive act and the
topic being discussed”. That implies that national identities are not “completely
consistent, stable and immutable”, but rather on the contrary “dynamic, fragile,

‘vulnerable’ and often incoherent™.

Anderson’s approach to nation as an imagined community was used as one of the bases
by Wodak et al. in their work on the discursive construction of national identities (Wodak
et al. 1999, Anderson 1991). B. Anderson views nation as an “imagined community”,
formed due to the influence of religious communities and dynastic empires. “Nations are
imagined, because the members of even the smallest nations will never know most of
their fellow-members, meet them, or even hear of them; yet in the minds of each lives the
image of their communion. The nation is imagined as limited because even the largest of
them has finite boundaries, beyond which lie other nations.” (Wodak 2005, Anderson

1991). This idea is supported by the discourse-historical approach throughout various
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works: “Nations — like all other communities that are larger than face-to-face groups —
are what Anderson (1988) calls ‘imagined communities’. Members of even the smallest
nations do not know the majority of their fellow-citizens, do not meet, do not hear from
one another. And yet they are convinced that they belong to a unique national community
— not least because they read to a large degree the same newspapers, watch widely the
same television programmes, listen widely to the same radio programmes, etc. Nations
are perceived as limited by boundaries and thereby cut off from the surrounding nations,
because no nation identifies with humanity in its entirety” (Wodak et al 1999:154).

Understanding of a nation by S. Hall overlaps with that of B. Anderson: he views nation
as a symbolic community: “People are not only legal citizens of a nation: they participate
in the idea of the nation as represented in its national culture (Wodak et al., 1999:22). A
nation is a symbolic community. A national culture is a discourse - a way of constructing
meanings which influences and organizes both our actions and our conception of
ourselves. National cultures construct identities by producing meanings about ‘“the
nation” with which we can identify. These are contained in the stories which are told
about it, memories which connect its present with its past, and images, which are

constructed of it.

Matera et al. (2005) note that national identity can be defined as a sociopsychological
space of belonging, as identification with some significant traits, and as a consciousness
of sharing a space of life (Matera et al., 2005:83-92). Identification with a national group,
in this case, implies the acquisition of beliefs, attitudes, and values that are socially shared
within the group and which are evaluated by both the ingroup and the outgroup. This
evaluation takes place through social comparison, which may occur at different levels;
one’s nation can be judged by comparing it to other nations (intergroup comparison), with
reference to its past or future behaviour (temporal comparison) or with reference to socio-
political prototypes of some ideal society (comparison based on abstract standards)
(Matera et al., 2005:83-92). The authors also note that adoption of a specific comparative
orientation may cause an influence on the relationship between ingroup evaluation and
outgroup exclusion — for the authors this represents the way in which a distinction
between nationalism and patriotism can be made (Matera et al., 2005:83-92). All these
suggestions may help better understand how these layers of identities (national, regional

and European) are constructed in multilingual news, in particular in terms of tailoring the
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news texts for the target audiences that share common European identity on the one hand,

and different identities in terms of language and historical past.

2.1.3. Construction of multiple identities

Manuel Castells (2003) in his work suggests “El poder de la identitat”, that from the
sociologic perspective all the identities are constructed, the question is how, by whom and
for what (Castells, 2003). He considers the following factors which take part in the
construction of identity: history, geography, biology, collective memory, personal
fantasies, influence of power and religion. Therefore, the author suggests, that the
construction of identity always takes place in the context, marked by the relations of

power. On this basis M. Castells defines the following origins of identity construction:

- Legitimating identity (“ldentitat legitimadora”) — introduced by the dominant

institutions of the society in order to establish dominance over other actors;

- Identity of resistance (“Identitat de resisténcia’) — generated by the actors which find
themselves in conditions, devaluated or stigmatized by the logic of domination and
therefore react with resistance, based on opposition to the identity, imposed by the

institutions of power (Castells, 2003);

- Project identity (“identitat projectada”) — when social actors, based on the existing
cultural material construct a new identity, redefining their position in the society and are
looking for transformation of the social structure as a whole. This is the case, for

example, for feminists, sexual minorities, etc. (Castells, 2003:32).

E. Joseph (2004) refers to the concept of identity also as a linguistic phenomenon. In his
book “Language and ldentity. National, Ethnic, Religious” he writes: “Our understanding
of linguistic identity must begin with what in common usage is the primary meaning of
identity: the name” (Joseph, 2004:11). Referring to Michael Hecht, J.E. Joseph (2004)
mentions the communication theory of identity, where by differentiation between who-I-

am for myself and who-I-am for others is important.

Wodak refers to multiple identities as a barrier for dangerous “overidentification”: “The
idea of one person belonging to more than one collective group or system brings up to the
term “multiple identity” (Wodak et al., 1999:16). This term is intended to describe the
fact that individuals, as well as collective groups, such as nations, are in many respects

hybrids of identity, and thus, the idea of a homogenous pure identity on the individual or
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collective level is, according to R. Wodak, an illusion. The members of any nation of a
state (“Staatnation”) are enculturated in many heterogeneous and often conflicting
regional, supraregional, cultural, linguistic, ethnic, religious, sexual, political and
otherwise defined “we” — identities (Wodak et al., 1999:20). Even in the Identity of any
given individual, several of these social identities or their components are intertwined. A
member of a wide variety of social groups and networks has at their disposal a wide
spectrum of sources of identification, from which he or she selects more or less
voluntarily, depending on the context and situation and thus constructs their multiple

1dentities.”

If one assumes that every identity inevitably involves inclusion or exclusion, then hybrid
multiple identities represent a potential corrective element which can counteract the
practices of exclusion and differentiation (Wodak et al., 1999). Wherever different social
identities overlap, certain lines of conflict will fade into the background. For example,
religious and linguistic differences in Switzerland are reciprocally toned down because
approximately 50% each of the French-speaking, and German-speaking Swiss are
Catholic and the other 50% of the Group are Protestant (Wodak et al., 1999). In contrast,
in cases where an identity directed against others is one-sidedly overemphasized or
overestimated is lost — which in the case in every form of fundamentalism — conflicts can

escalate to dangerous proportions.

Saner points out the danger of “overidentification” and ‘“oversocialization” which can
occur in particular under the rule of charismatic leaders in ideological systems (Leerssen
J. Th., Spiering M, 1991). The author gives an example of SS-officers Rudolf Hoss and
Adolf Eichmann as he writes: “Socialized by obedience and submissive mentality to the
point that all cultural distance of identity disappeared, they obeyed banally to the very
end, completely in line with their idols” (Leerssen J. Th., Spiering M, 1991). Sanner
considers that “it is necessary to gain distance from identity in order not to make it into a
ridiculous and damaging phantom and to remain a real person” (Sanner, 1986). Thus,.
Wodak points out, that “the more people become aware that they are bearers of multiple
identities, the easier it is to fulfill Sanner's demand” (Leerssen J. Th., Spiering M, 1991).
Stuart Hall suggests the term of “cultural hybridization”, which results from the process

of globalization, controlled by the market economy (Leerssen J. Th., Spiering M, 1991).
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2.1.3. Translator’s identity in multilingual news production

The role of translators and interpreters is crucial for international journalism; however,
the translators and interpreters are not always identified. In production of multilingual
news the tasks of translators overlap with those of journalists so closely, that it is almost
impossible to tell them apart. The issue of differentiation between the work of translators
that of journalists will be considered in more detail in the Chapter of challenges in media
translation research. In this part, we will touch upon general understanding of translator’s
identity, which may be potentially relevant in terms of handling identity-related

information.
The individual identity of a translator includes the following aspects:

- Professional identity of a translator with their professional skills and qualities and

their position in social structure

- Personal identity of a translator with their ethic views and believes
- Creative identity of a translator visible or invisible from a translated text.

Rakefet Sela-Sheffy and Miriam Shlesinger in their article “Strategies of image-making
and status advancement of translators and interpreters as a marginal occupational group”
in “Beyond Descriptive Translation Studies” analyse construction of translator’s
occupational identity, drawing on interviews with six subgroups in the field (literary and
non-literary translators, subtitlers, conference, community, court and signed-language
interpreters). Their research analyses the self-perception of individuals as members of the
group, and the ways in which they claim status by building their “occupational selves”.
Referring to Delisle, Woodworth, Wadensjo, and Gentzler, they write: “The marginality
of translators and interpreters alike is especially paradoxical, in view of the enormous
potential power encapsulated in their work as culture mediators par excellence, namely as
those who have held the key to all cultural contacts and linguistic exchange, either by
importing innovations, hence furthering the evolution of cultures ever since antiquity, or
by exerting gatekeeping functions, thus controlling the dynamics of day-to-day
interlingual interactions. This exceptional power seems all the more relevant today, when
so much attention is being devoted to processes of globalization, migration and
transnationalism. While the marginalization of translators may perhaps be less surprising

in cultural contexts with highly established socio-cultural cores and strong hegemonic
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traditions, such as the Anglo-American ones (Gentzler, 2002), its pervasiveness in

multicultural, and less-established, emerging or peripheral social settings is puzzling”.

A number of studies were conducted to establish the relationship between translation and
identity of the translator, as, for example, the study of Qun Li (2014) on the Influence of
Translators’ Cultural Identity on the Translation of Lunyu, in which the author concludes
that: “the tranmslators’ identity determines the translating purposes, and translating
purposes determine selection of translating strategies; translators’ cultural identity
influences their translation of cultural messages” (Li, 2014). Li emphasizes that the
translations are made for a specific purpose, therefore, the question of whether translation
is correct has to be approached in terms of its end recipient. This conclusion was made for
literature translation, and if applied to journalism, it will mean that the identity of a
translator or a journalist will to certain extent also determine the selection of strategies.
Although the focus of this research lies not on the identities of translators and journalists,
which may hardly be traced in ready target texts, but rather on the identities of the target
readers, the fact of news adaptation to specific linguistic and cultural environment implies
that the “mediators” either have to share the identity of the audience or perfectly

understand its specificity.
2.2. Identities in the Media. Construction and representation

Touching upon the construction of national and supranational identities in Euronews,
Valdeon (2009) understands identity in this context as a “multidimentional dynamic
composite of networks” (Edensor quoted in Valdeon, 2009:107). Approach to identity as
a multidimentional concept has been adopted in various realms, in particular in
international relationships and foreign policy theory by Ursula Stark Urrestarazu (2015),
who suggested a multidimentional conceptualization of identity, that includes, among
others, such components as performative, emotional, narrative dimensions, and practice.
The discourse-historical approach assumes that there is certain relationship “between the
images of identity offered by political elites or the media and ‘everyday discourses’ about
nations and national identities” (Wodak et al., 1999:152). Identities in the media are
constructed by linguistic and rhetoric means. Language and identity are closely related to
each other and their relationship has often become a subject matter of numerous studies.
J.E. Joseph (2004) talks about the power of our instinctive capacity to construct identities
based on minimal input. As an example, he provides a short conversation among three

persons, whereby his students were supposed to describe how they imagine the identities
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of these persons. When one receives a phone call from a stranger, they also make their
own subjective idea of their appearance and background. J.E. Joseph writes: “It is not the
case that the language entirely determines how we conceive of a person. But how they
speak, inseparably from what they say, plays a very fundamental role” (Joseph, 2004:3).
There are many aspects in the process of identity construction, but they are all connected

to the most fundamental level of individual experience, and identity exists “by virtue of

the assertions of it people make”. “Language attitude research has consistently shown
how quickly we form strong conceptions of each other’s identities based on the way we
speak.... Studies of the development of national languages have elucidated their intricate

relationship with national identities”

Referring to Pierre Bourdieu, J.E. Joseph (2004) writes that although regional and ethnic
identities essentialise what are actually arbitrary divisions among peoples, and in this
sense are not “real”, the fact that once established they exist as mental representations
means that they are every bit as real as if they were grounded in anything “natural”. He
concludes, that “One’s self-representation of identity is the organizing and shaping centre
of one’s representations of the world. Similarly, in communication, our interpretation of
what is said and written to us is shaped by and organized around our reading of the

identity of those with whom we are communicating” (Joseph, 2004:20).

In this research, we will be dealing with a corpus of examples in various languages
intended for different target readers. An article in one language version is supposed to be
designed not only for a specific group of readers but for various groups, often covering
different countries which share the same language but not national or other types of
identities. Hence, it is important to look into the concept of linguistic identity. José Jests
de Bustos Tovar in his article “ldentidad social e identidad lingiiistica” (2009) points out
the difference between language and discourse: Discourse is the set action of language in
a particular communicative situation, which implies the existence of pragmatic and
inferential factors, which in most cases are associated with cultural and experiential
factors. Within the general notion, common for all the languages the discursive
framework is changeable in its own circumstantial nature and depends on cultural factors,
dominating in every social community. For this reason, the collective identification signs
are to be found not only in language but also in discursive and linguistic features that
characterize them. According to J.J. Bustos Tovar (2009), language can be an instrument

of identity protection for a group of nations, as in the case of Spanish and other
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languages. Conversely, there are nations in which various languages coexist. Bustor
Tovar suggests that the linguistic identity is not manifested in the features of a language
opposed to the other, or in coexistence of two languages, but it does in the interior of a
language if it consists of a set of varieties, some of which configure proper sets of a
community or inhabitants of a territory that have this national or regional character

(Bustos Tovar, 2009).

The article of Patrick Charaudeau (2009) “Identidad lingiiistica, identidad cultural: una
relacion paradojica” deals with the imagery of the language and linguistic identity.
According to Charaudeau, language is necessary for the construction of a collective
identity, which guarantees social cohesion of a community and, moreover, is the
foundation on which the community is maintained. It is due to the language that social
integration occurs and identity symbolism is forged. It is also clear that the language
makes us share the past, creates solidarity with it, makes our identity a part of history.
Charaudeau’s reflections raise the question of whether it is the language or the discourse
that has the identity function, as it is neither words, nor syntax are carriers of culture, but
the ways of talking about each community, ways to use the words, the way of thinking, to
narrate, to argue, to converse, to explain, to persuade. In the case of translation as identity
construction factor the language itself that has identity function. We assume that for the
case of multilingual news the identities are constructed discursively by means of language
and words and expressions in context, therefore, it is the discourse that is crucial for

identity function.
Thus, it is possible to define double function of identity construction through language:

- External function: where a language is important among the other world
languages. Literature translation from and into a particular language reinforces the
external function of a language in the identity formation process and its

persistence.

- Internal function: discursive identity construction within a particular group (or
various groups) within one language. This internal function is the one we will be
dealing with tracing how identity construction elements are transferred between

languages within one multilingual news media.

Assuming that identities are constructed discursively through language, this research will,

in particular, take into account the discourse-historical approach which may provide
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valuable tools for it. The book of Ruth Wodak (1999) “The Discursive construction of
national identity” provides an in-depth analysis of national identity construction in
political discourse on the example of Austrian identity. Nation is referred to as a
constructed community and national unity as a discursive construct. Among the linguistic
means involved in the discursive construction of national identity Wodak specifies the
following: Personal reference (anthroponymic generic terms, personal pronouns,
quantifiers), Spatial reference (troponins, adverbs of place, prepositional phrases “with
us”, “with them”), Temporal reference, vagueness of expressions, euphemisms, allusions,

rhetorical questions, tropes (personification, synecdoche, metonymy).

According to Wodak, constructive strategies attempt to construct and to establish a

certain national identity by promoting unification, identification and solidarity, as well as
differentiation. Wodak differentiates between the following discursive macro-strategies

of identity construction:

Strategies of perpetuation attempt to maintain and to reproduce a threatened national

identity, i.e. to preserve, support and protect it.

Strategies of justification employed primarily in relation to problematical actions or
events in the past which are important in the narrative creation of national history, which
attempt to justify or relativize a societal status quo ante by emphasising the legitimacy of
past acts of the “own' national ‘we'-group which have been put into question, that is they
restore, maintain and defend a common "national self-perception' which has been fainted'

in one way or another.

Strategies of transformation aim to transform a relatively well-established national
identity and its components into another identity the contours of which the speaker has

already conceptualised. This is often effected by applying subtle rhetorical persuasion.

Dismantling or destructive strategies aim at dismantling or disparaging parts of an
existing national identity construct, but usually cannot provide any new model to replace

the old one.

Besides, the work specifies some specific strategies within these macro-strategies:
emphasis or presupposition of sameness (strategies of assimilation) and the strategies of

emphasis or presupposition of difference (strategies of dissimilation).

“Strategies of assimilation aim linguistically to create a temporal, interpersonal or spatial

territorial) similarity and homogeneity in reference to the various thematic dimensions.
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According to their respective social macrofunctions they may be constructive, destructive,
perpetuating or justifying. Strategies of dissimilation create a temporal, interpersonal or
territorial difference and heterogeneity in reference to these same dimensions. According
to their functions, they may also be constructive, destructive, transformatory or justifying.
The difference which is linguistically constructed through strategies of dissimilation, and
which in reference to marginalised groups of others is frequently portrayed as deviance
from a preferred norm, here does not usually introduce subtle distinctions, but, on the
contrary, implies the affixing of undifferentiated and usually derogatory labels on the

group concerned.”

In their research, Wodak et al. (1999) provide extended tables with strategies of national
identity construction and their linguistic and rhetoric implementation. Further in the
methodology part of this research, we will compare the strategies of discursive identity
construction by Wodak with translation strategies and procedures, as well as with

domestication strategies in global news production.

Patrick Charaudeau (2014) writes that discursive strategies are defined by the “contract of

communication” and may be defined as follows:

- Legitimation: reinforcing authority of the speaker and justification through

evidence of validity in the media.

- Credibility: neutral style in order to “provide the truth in raw state”, reference to
expert opinions and distancing in the attitude to the topic, avoiding expression of

any personal opinion; authentication of facts based on testimonies.

- Captation: keeping the attention of the target audience through controversial

attitude, dramatization, as the subject perceives and shares ideas.

Generally, based on the theories described above, it is possible to differentiate between

the two following levels of relation between language and identity:

- Language as an instrument of identity construction (in relation with other

Linguistic means of identity construction (within the related system) — how a

group or nation perceives itself.

- Linguistic means of identity perception (myths, stereotyping, etc.) (within a

specific close or distant system) — how other groups are perceived by a specific

group or nation.
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These levels both belong to the internal lingual function of identity construction, as they

are performed within one language system.
2.3. Identity in Translation between cultures and languages

The relation of translation and identities in the modern world are mostly viewed through
the prism of the challenges of the modern societies, such as wars, conflicts migration,
assimilation vs. integration, and economic developments. Michael Cronin writes in his
book “Translation and Identity”, that “if previously ideology had been the principal way
of structuring political communication, identity has now taken over. This is not to say, of
course, that the issues raised by ideological critiques somehow disappeared or were no
longer important but issues such as marginalization, dispossession, powerlessness were

increasingly mediated through discourses of identity”” (Cronin, 2006:1).

Cronin suggests that identity representation is connected to global development and
“social transformation, which goes beyond the needs of the market” and is encouraged by
the “sense of uncertainty or risk” (Cronin, 2006). He writes, that “identity in this scenario
is the bleak, defensive interface between a global economy and infinitely malleable
human material. It is in this context that the contribution of translation is paramount in
describing both how certain forms of identity have come into being and how they are
being shaped. Equally important is the manner in which translation theory and practice
can point the way to forms of coexistence that are progressive and enabling rather than
disabling and destructive” (Cronin, 2006:3). Cronin views translation as a tool to avoid
total assimilation, also related to the desire of being translated into different languages

and have the works of other cultures translated into the own language.

Line Khatib (2012) concludes in the case-study for translation of American entertainment
television and movies “Translating National Identity in a Changing Arab World”, that
“the official reason why translators tinker with the source material is in order to massage
it for domestic consumption; they alter its framework to mitigate the impact of certain
“foreign” ideas (Khatib, 2012:89). This is done in the name of “cultural difference,” to
protect “cultural identity.” Translation is thus not only used to reinforce entrenched views
while limiting access to dissenting or more nuanced ones, but it is also used to contribute
to defining the Arab self-relative to the foreigner”. In this context translation appears as

“non-straightforward social and ideological censorship” (Khatib, 2012:85).
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Khatib (2012) differentiates between five major types of “political translation”: Inexact
and vulgarized translations that skip a number of scientific words or involve extensive
omissions, whereby feminist expressions such as “glass ceiling” are often skipped as
well; Norm-laden and implicative ideological translations; Pseudo-translation or
concealed translation, applied to the censorship of sexual language and explicit matters;
Translation with extensive omissions, when large parts of the text with specific ideas are
skipped; and omissions of political references to ethnic and religious minorities (Khatib,
2012). She also notes the effect of “political translation” on national identity, mentioning
that Arabic satellite channels “have accelerated the process of social, cultural and political

change” (Khatib, 2012:88).

Lucia V. Aranda (2010) writes: “In the act of translation, as new spaces come into focus,
identities are displaced and replaced with new territories” (Aranda, 2010:15). It is how
these territories of identity become altered in the target text itself. As translation allows
for the creation of a national identity, it splinters the existing territorial identities and
destabilizes notions of physical place”. Under the term “Territory” L.V. Aranda
understands a “crossover between nation and identity, the physical and metaphysical
space with which each person identifies”, like the territory of language, literature and
culture (Aranda, 2010:16). Thus translation may contribute to creation of a territorial
identity, and as such “territories” translate significant works, their own status grows
(Catalonia during the 20th century, Germany during the 18th century or England in the
15th century) (Aranda, 2010). Aranda touches upon the matter of identity as determining
for the translation process: “Individuals, governments, and cultures translate because
languages are different. But more than the distance between the languages, it is the power
differential between the two that will determine the translation project, the point of view,

and the strategies” (Aranda, 2010:17).

The term “translated identities” is not exclusive to translation studies, but also to social
and cultural realms. Anne Holden Renning researched the issue of Translated Identities in
Settler Literature of Australia and New Zeeland. She concludes: “The concept ‘translated
identities’ is a vexed one since it presupposes semantically a distinct move from one
position to another. Translated identities are those which not only make a crossover from
one culture to another, but also remain in a constant state of flux between the different
cultures and identities” (Renning, 2011:114). The question that she raises is: “are these

translated identities really ‘translated identities’? Or does this literature express a
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resistance to the project of global modernization, since the fictional characters are often

portrayed as ambiguous in relation to who they are?”” (Renning, 2011:117).

In the article “Writing Memory: Translating Identities in Transcultural (con)Text in
Anouar Majid’s Si Yussef” Kamal Sbiri (2011) describes the issues of translation from
oral or “memorized” sources from one language (vernacular) into the written text of
another language (colonial and post-colonial or global), which includes two translation
stages: translating orature into a written script and translation between languages itself.
As Sbiri concludes, for the second stage of translation “there need be further elaboration
on how to re-familiarize the postcolonial identity with a language that is prompted to be
colonial. It could be argued that the post-colonial identity is now dispersed and is left in
the threshold, that is to say, between, on the one hand, orature and its script and, on the

other hand, between the vernacular and the post-colonial language” (Sbiri, 2011:121).

The process of transition from memory into a text is described here as identity
reconstruction process. Sbiri suggests “to regard translation as a tool that transitions the
construction of identity from the composition of memory into the substantiality of
transculturality at a global level” as the translation is not merely a tool for reading the
past, but also for post-colonial identity construction in the context of transculturality

(Sbiri, 2011).

Significant research in the realm of cultural translation have been made on Eva
Hoffman’s “Lost in Translation”. The dissertation of Justine M. Pas (2008) “Finding
Home in Babel: Transnationalism, Translation, and Languages of Identity” deals with
linguistic and cultural identity translations of the writers who left Poland after the second
world war for the United States of America, including Eva Hoffman. The research
analyses the identities “lost and recovered in translation” across languages (Pas, 2008).
As the part of cultural translation process, Pas also points out the endeavours “to replicate
the dominant models of femininity, a process that young immigrant women are expected

to embrace in the course of their cultural assimilation” (Pas, 2008:181).

In 2006 a book “Translating Identity and the Identity of Translation” (Gonzalez, Tolron,
2006) was published, where a number of articles analyse the relation of identity and
translation from different point of views. In the preview of the article by Sourav Kargupta
“Lost in Translation: The Many Histories of Nationalism” Madelena Gonzalez explains

that the author “seeks to problematize translation within the context of Third-World
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Nationalism. He shows how the multiple histories and imagined identities of formerly
colonized countries give rise not to a poor copy of a Eurocentric original but to a different
text altogether, a many-faceted, fragmented narrative of possibility which upsets the
original model posited by traditional theorists of Nationalism”, pointing out that “It is
only a short step from the ethics of translation to its metaphysics and the question: What
is translation and what role does it play in the construction of an identity, both literary and
even spiritual?” (Gonzalez, 2006:ix). With reference to Ruxanda Bontila Madelena
Gonzalez writes, that for the translator, the problem of identity is trapped in the “troubled
relationship between the text, the author and the reader”. The translator is more than a
reader and a simple text recipient, as the “confrontation with the creation of a new text is
also a confrontation with the principle of reality” (Gonzalez, 2006:ix). The translator’s
task to make the “unsaid audible and the unpresentable visible by listening to the
unconscious of the text” pushes the translator into a certain degree of identification with

the target reader and the author of the original text.

Edwin Gentzler’s “Contemporary Translation Theories” touches upon identities in
literary translation as well. “The process translation theorists wished to describe was not
the process of the transfer of a single text, but the process of translation production and
change within the entire literary system” (Gentzler, 2001:109). Referring to Derida,
Gentzler mentions the term deconstruction of the original, whereby the original depends
on the translation: “Derida bases his theory of deconstruction on non-identity, on non-
presence, on unrepresentability. Different chains of signification — including the original
and its translations in a symbiotic relationship — mutually supplementing each other,

defining and re-defining themselves” (Gentzler, 2001:110).

“Translation” of identities related to the production of global news is mentioned in
Valdeon's research into multilingual news production for BBC-World: “Non-European
speakers of Spanish with their own political and cultural backgrounds carry out the
translation and writing process, but being London-based they are exposed to the influence
of the source language culture” (Valdeon, 2005:115). The journalists of Euronews work
under similar conditions: they are supposed to speak fluently various languages with one

of them being their native, and the headquarters of the company is based in Lyon, France.

In communication studies related to international Media and news production, the term
“translation” is also sometimes used in a broader sense, meaning transfer of information

from one culture to the other. Valdeén quotes De Vreese in his research into framing in
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news production: “Framing news in terms of its economic consequences for the audience
is a translation of the journalistic news values proximity: as can be seen, communication
scholars use the term translation, albeit with different implications. Translation tends to
have a more generic use, it is akin to transformations of any kind. Occasionally it may
also refer to linguistic changes into a target language. In 2011, Baumann, Gillespie and
Sreberny guest-edited a special issue of Journalism devoted to translation and the BBC. It
is probably the first time that communication scholars have delved into translation as a
process characteristic of news translation: here translation is understood as linguistic

transfer from a source language into a target language” (Valdedn, 2014:54).
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3. Translation of multilingual news: Approaches and challenges

As Bielsa and Bassnet (2009) noted, “research in translation studies into issues of
language and power has mainly been applied to discussions of literary texts, such issues
are fundamentally important in the analysis of other discourses also, particularly in the
translation of news” (Bielsa, Bassnet, 2009:15). Media translation is quite distant from
literature or technical translation, as the meaning and sense are far superior to the form.
Translation of news implies a higher degree of re-writing and re-telling than in any other
type of translation. The priority of news translation is quick transmission of certain
information in the form most accessible and intelligible to the target audience. Translation
and production of the target text is therefore not an independent process anymore, but is
an integral part of journalistic activity. It is difficult to identify a translator apart from the
journalist: in some cases, the translator produces an intermediate text, which is further
edited by the journalists, in other cases, it is the journalist himself or herself acting as a
translator. This Chapter will encompass theoretical issues related to cross-cultural news
production, as well as targeting and domestication in translation and journalism. The
concepts of sensitivity and identity are often crucial factors for adjustments of
information “transferred” from one culture or society to another. Edwin Gentzler, citing
American poet Paul Engle, writes in his “Contemporary Translation Theories” that “The
future of the world may depend upon the accurate translation of one word” (Gentzler,
2001). International news, however, tends to prefer domestication of information instead
of translation accuracy, which also has its particular reasons. Gideon Toury wrote about
literature translation that the norms that govern the target culture directly influence the
process of translation and similar formal correlation is governed by social acceptability of
the translated text in the target culture (Toury, 1995). Although production of global news
does not share many common features with literary translation, the concept of social

acceptability may be applicable in both cases.

Below there are some of the examples of headlines versions of Euronews articles, where

certain level of adaptation to the respective target audiences may be traced:

Eng: Ukraine and Russia clash again over gas pricing
Ger: Russland stoppt Gas an die Ukraine
Fr: Kiev provoque la colere des Russes en achetant du gaz a I’Europe

Spa: Moscu corta el gas a Ucrania por impago pero Kiev asegura que simplemente no
quiere comprar mas a Rusia
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Ru: Ilpexpawena nocmasxa poccuiickozo 2aza na Ykpauny*

UKr: Vkpaina npunununa saxynisnio pociiicvkoeo eazy**
* Supply of Russian gas to Ukraine was stopped

** Ukraine stopped procurement of Russian gas

(Available at: http:// www.euronews.com/2015/11/25/ukraine-and-russia-clash-again-over-
gas-pricing/)
In this case, different versions contain shifted focus regarding whose decision it was to

suspend the gas supply. As mentioned by Brook (2012:89), “elements of ideological
conflict reported at the source of the event should be reproduced in translation”, which

also may be seen between the Russian and the Ukrainian versions of the headline.

Another remarkable point is the use of the preposition in the phrase “na Vkpauny” (to
Ukraine) in Russian version: the preposition «xa» (literally meaning “on”) in Russian and
Ukrainian languages with attribution to a territory usually means a territory which is a
part of another territory. Historical use of the preposition “ua” in relation to Ukraine has
its origins in the times as parts of Ukraine were included to the Russian empire. The
Ukrainian media and political discourse therefore refused from the use of the preposition
“na” in both Ukrainian and Russian languages since 1991. Although in Russian language
the combination “na Ykpaumny” is considered grammatically correct, sometimes the choice
between the prepositions “ra” and “6” becomes related to the matter of political rhetoric.
In the Russian version of Euronews both variants may be detected. For example, this

headline uses the preposition “s” (literally “in” or “int0”):
RU: EC nanpasum é Ykpauny monvko epaxicoanckyro muccuio™

*EU will send only a civilian mission to Ukraine

Available at: http://www.euronews.com/2015/04/27/eu-ukraine-discuss-reforms-as-
violence-escalates

Besides Ukrainian and Russian languages, Polish also has the same historical tendency
regarding the prepositions “na” and “w”. In Polish standard language the preposition “na”
is used with Ukraine and Lithuania (“na Ukrainie”, “na Litwie”) as parts of the territories
of Ukraine and Lithuania formerly were included into the Polish-Lithuanian
Commonwealth. The contradiction regarding the use of these prepositions, common for
the three Slavic languages, in political rhetoric exists, however, only in the Russian

language as this language is shared by Russia and bilingual Ukraine.
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3.1. Aim and function of news translation.

In translation and communication studies the aim and destination of information are
essential elements of analysis. According to Patrick Charaudeau a communicational
situation (which also includes communication of news by media to the target audience) is
defined by the answers on the questions. He defines four main characteristics of a

communication situation:
- Objective (in order to say what);
- Identity (who informs whom);
- Purpose (with which purpose);
- Conditions (under which circumstances).
The objective of communication contains according to Charaudeau four elements:
- Information (make know);
- Persuasion (make think);
- Incitation (make make);
- Instruction (make know and make).

In some cases, the processes of tailoring the translation for the target reader (or viewer) is
referred to as “targeting”. The concept of targeting as an act of aiming something at
particular groups mostly used in the realm of marketing and advertising (Bergemann and
Bonatti, 2011). However, it entered the translation studies as well, in particular, in the
research into theatre and stage translation, to describe how a play is adapted to the target
audience in terms of “performability” (Aaltonen, 2000). In this sense, the concept of
targeting is consistent with the Skopos theory in translation, where the action and the
strategy are defined by the aim. The strategy in translation theory has the meaning of a
plan in order to reach a certain goal (Loscher, 1991:88). Referring to Brockhaus,

Wolfgang Loscher talks about the following features:
- Strategies are procedures carried out by an individual (strategy vs. method);
- Strategies contain an element of planning (strategy vs. plan);

- Strategies refer to a sequence of actions during the process of goal realization

(Loscher, 1991:87-91).
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From Honig and Kussmaul’s definition of translation strategy as a “problem-solving
device which can be applied when a translator is faced with a translation problem”
Loscher comes to a more complex description by Faerch and Kasper that such problem-
solving is a “potentially conscious procedure” realization (Loscher, 1991:88-89).

Therefore, he defines the following criteria for translation strategies:
- Problem orientedness;

- Potential consciousness;

- Goal- orientendness.

The goal-orientednes of a strategy is consistent with the primacy of the purpose and
priority of functionality in the Skopos theory of Katharina Reiss and Hans Vermeer
(1984). The aim of action is superior to the form of action: the “for what” determines the
action and the way of acting. This applies to the translation as to a form of a transaction
or communication. It is more important that a specific translation purpose is achieved
than that a translation is carried out in a certain way. The supreme rule of translation
theory thus is the following: An action is determined by its purpose (is a function of its
purpose) and may be described by the following formula: Trl. = F (Sk), which implies
that the purpose of translation justifies the means of its achieving. The Skopos may be
thus described as a recipient dependent variable: Sk = f (R). The Skopos (aim) of the
translation may be different from the Skopos of the source text. Different parts of the text
may have different Skopi (Reiss, Vermeer, 1984). Dilek Dizdar points out that the
translator has to be able to respond to the specifics of culture and situation. Every
decision of a translator is thus conscious and defined by the Skopos (Snell-Hornby,

Honig, Kussmaul, 1998).

Different choice of words, omissions, additions, and alterations in different language
versions of news may also be regarded to as “targeting” as a news text has to be relevant
and interesting for the reader and at the same time provide credible and impartial
information. In this Chapter and in the following one, we will include relevant examples
that were detected during observation of Euronews homepage and were not included into
the analysis of the corpus. The below example contains an excerpt from the introductory
part an article in French and in German emphasising different information in terms of

shared identities with the target readers. The French version introduces the article with
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reference to the French President and the German one with reference to the German

Chancellor:

Fr: Le président francais a recu le Premier ministre italien Matteo Renzi pour qui la
crise migratoire est indissociable du chaos semé par les mouvements djihadistes au

Moyen-Orient et en Afrique.

Ger: Nach der deutschen Bundeskanzlerin Angela Merkel ist auch Italiens
Ministerprdsident Matteo Renzi in Paris mit Frankreichs Prdsident Francois Hollande

zusammengekommen.

(Available at: http://www.euronews.com/2015/11/26/hollande-adds-italy-to-his-coalition-
before-heading-to-moscowy/)

In the comparative study of English and Spanish news versions of BBC-World, Valdedn
(2005) quotes Katman's statement that “translations are commissioned according to
whether they fit into the target’s culture (distorted, generalized or deleted) perception of
the source culture”, which would strengthen the ethnocentric perception as translation
would originate in the target culture. For Valdeon (2005:115) however, “the
ethnocentricity does not shift from the source text to the target text, but remains
embedded in the source text”. Multilingual news writers produce target texts, which are
compiled from different source texts (either written or spoken). Below are examples
(headlines and article experts) with some discrepancies in rhetoric in terms of references

to stances and events that may be important for identity construction:

Eng: Caught red-handed: the Russian Major fighting in Ukraine

Spa: Euronews entrevista a un soldado ruso capturado en el este de Ucrania
Ger: Russischer Offizier: “2000 russische Soldaten sind in der Ukraine ”
Fr: Ukraine: le témoignage d’un soldat russe arrété en territoire séparatiste
Ru: Ilpusnanus niennoeo ogpuyepa™

UKr: €sponvios nocninkysascs 3i cxonyienum Ha cxodi Ykpainu pociiicokum opiuepom™*

* Confessions of the captured officer

** Euronews spoke with a Russian officer captured in Eastern Ukraine

(Available  at:  http://www.euronews.com/2015/08/12/caught-red-handed-the-russian-
major-fighting-in-ukraine/)

Headlines are designed to capture the attention of the readers and therefore may include
information that causes strong reactions. On the other hand, sensitive information is

treated with caution. In the above example the Russian version of the headline is rather
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distantiated and does not contain any reference to the nationality of the captured officer

while all the other mention it.

Eng: Holland is going to need every ounce of his single-mindedness if he is to get what he
wants. His trip to the USA on Tuesday produced little sign that President Obama is ready
to let Russia off the hook on a number of other issues and saddle up with Moscow in

Syria.

Fr:Reste a tenter de mettre sur la méme longueur d’onde Américains et Russes. Si Barack
Obama vise en priorité Daech et réclame le retrait de Bachar al-Assad, le Russe Vladimir
Poutine soutient le dirigeant syrien et vise ses opposants. Cette question sera au coeur de

["autre rencontre du jour, entre Hollande et Poutine

Spa: Y es en ese campo, en el de sumar voluntades, en el que la diplomacia francesa
debera demostrar su “savoir faire”, puesto que Barack Obama se niega a participar en
una coalicion junto a Rusia, mientras el Kremlin mantenga que Bachar al Asad debe

sequir al frente de Siria.

Ger: Hollandes grofite Herausforderungen sind dabei die USA und Russland. Am
Dienstag hatte er sich in Washington mit US-Prdsident Barack Obama beraten. Und am
Donnerstag wird er nun auch mit dem russischen Prdsidenten Wladimir Putin
zusammentreffen. Putin hatte selbst eine Koalition gegen den Terror gefordert. Allerdings
legt Moskau den Begriff derzeit weiter und im Sinne des syrischen Machthabers Baschar
Al-Assad aus. Die USA hingegen betrachten Teile der syrischen Opposition als legitim

und Assad als unhaltbar.

Ru: Bo emopHnuk 6onpoc o 6opvoe ¢ UI" Onnano oocyoun ¢ npesuoenmom CILIA Bapaxom
Obamoti. Amepuxanckuii audep 3as6ui, Ymo pedu 0 CO30AHUU HOBOU MeNCOYHAPOOHOU
aHmMuUmMeppoOpUCmMuU4ecKol Koamuyuu e3amer cywecmeayrouiei u gozenasiiemou CILIA ne
udem. Omo He coscem mo, Ymo 0XHCUOA YCAblUams Qpanyy3cKuil npeudenm. *

UKr: Munynozo eismopka @pancya Onnano 6i0gioasé Bawunemon, oe o062060pus
NUMAaHHA  WUpoKoi anmumepopucmuynoi koaniyii i3 bapaxom Obamoro. OoHnax
npesuoenm CILIA npomu yuacmi y uiti Pocii, adoxce samicmo I[JIJI Kpemnv 6omdOumo
NOMIPKOBAHY CUPINCLKY ono3uyiro. **

* On Tuesday, the issue of combating IG Hollande was discussed with US President Barack Obama. The American leader said that

there is no talk of creating a new international antiterrorist coalition instead of the existing and led by the United States. This is not
exactly what the French president expected to hear.

** Last Tuesday Francois Hollande visited Washington, where he discussed the issue of a broad anti-terrorist coalition with Barack
Obama. However, the US president opposes Russia's participation, because instead of the IDIL, the Kremlin bombs a moderate Syrian
opposition.

(Available at: http://www.euronews.com/2015/11/26/hollande-adds-italy-to-his-coalition-
before-heading-to-moscow/)
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This excerpt contains distantiation, where the Russian language version does not mention
directly any requirements from the US towards Russia as a reason to not participate in the
coalition. The Ukrainian language version says as the reason that the Kremlin “bombs the
moderate Syrian opposition instead of the ISIS” the other versions focus on the role of

Europe (in particular, France) as mediator.

Eng: Both Vladimir Putin and Francois Hollande said they agreed there was a need for
greater coordination to be more effective in air strikes, and to avoid a repeat of Turkey’s

downing of a Russian fighter jet on Tuesday.

Fr: Les deux pays vont développer leurs échanges d’informations et de renseignements.
Les frappes vont s’intensifier pour lutter contre le groupe Etat Islamique en Syrie, a
déclaré Frangois Hollande, a l’issue d’un entretien avec Vladimir Poutine, ce jeudi a

Moscou.

Ru: Poccus comoea 63aumooeiicmeosame 6 Cupuu ¢ Koanuyueti, KOmopyo 8032146510
CIIIA, Ho nuwb 8 mom caydae, eciu UHYUOeHMbl, NOOOOHbIE YHUUMONCEHUIO POCCULICKO20
camonema u 2ubenu pocCUliCKUX 80eHHOCIyHcawux He 6yoym nosmopamoci. Q6 s3mom
3aaeun Baaoumup Ilymun no umozam nepe2osopos ¢ panyysckum xoanezou Ppaucya

Onnanoom.*

* Russia is ready to cooperate in Syria with a coalition headed by the United States, but only if incidents like the destruction of the
Russian aircraft and the death of Russian troops will not be repeated. This was stated by Vladimir Putin on the results of negotiations

with French colleague Francois Hollande.

(Available at: http://www.euronews.com/2015/11/26/putin-and-hollande-agree-on-greater-

cooperation-over-syrian-air-strikes/)

In the concluding part of the article, the Russian version mentions its conditions to work
in the same coalition with the US. The figure of “who decides” is therefore shifted —
unlike in the previous example: in the Russian version it is Russia who puts the

conditions.

Eng: FAR-RIGHT UKRAINIANS MARK ANNIVERSARY OF NATIONALIST HERO
STEPAN BANDERA

Fr: UKRAINE: MARCHE DES ULTRANATIONALISTES A KIEV
Ger: NATIONALISTEN IN KIEW: FACKELMARSCH ZU EHREN VON BANDERA

Spa: UCRANIANOS NACIONALISTAS RECUERDAN A SU LIDER IDEOLOGICO
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Ru: B KUEBE IIPOLLJIO ®PAKEJIBHOE HIECTBUE HAIJUOHAJIUCTOB*

Ukr: CMOJIOCKHUITHA XOJIA HA YECTb BAHJIEPU**

* TORCH MARCH OF NATIONALISTS TOOK PLACE IN KIEV

** TORCH WALK TO HONOUR BANDERA

(Available at: http://www.euronews.com/2015/01/01/far-right-ukrainians-mark-

anniversary-of-nationalist-hero-stepan-bandera)

Maria Tymoczko (2002) in her article “Ideology and the Position of the Translator: In
What Sense is a Translator In Between?” touches upon the issue of ideology and targeting
in translation, as well as the translator as an ethical agent of social change. Tymoczko
points out, that “the ideology of a translator resides not simply in the text translated, but
in the voicing and stance of the translator, and in its relevance to the receiving audience”.
(Tymoczko, 2002:182). The translator makes conscious choices and decisions on
different levels: “on the level of representation of the subject matter, as well as
representation of the relevant effects of the source text, and in his or her own name as a
translator” (Tymoczko, 2002:185). According to Tymoczko, Translator’s ideology is
determined only partially by the content of the source text — the subject and the
representation of the subject. “The ideological value of the source text is in turn
complemented by the fact that translation is a metatestament, a statement about the source
text that constitutes an interpretation of the source text” (Tymoczko, 2002:185). Thus, she
concludes that ideological effects will differ in every case of translation — even in

translations of the same text.

The below example shows different rhetorical references to the Crimea. Some of the

versions contain the attribute “annexed by Russia”, while others avoid such description:

ENG: Crimeans continue to suffer from a lack of power as work to restore electricity

supplies is hampered by protesters and a lack of political will to take them on.

SPA: La noche del pasado sdibado al domingo activistas pro-Ucrania dinamitaron las
torres del tendido eléctrico que abastecen a esta peninsula, anexionada por Rusia pero
dependiente aun del pais ucraniano a nivel energético. De momento, segun Kiev no han
podido ser reparadas, por lo que tareas cotidianas como repostar requieren ahora mas

dedicacion para sus habitantes.
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GER: Ukrainische Aktivisten haben die Stromleitungen zur Krim sabotiert. Dies wirkt
sich auf alle Bereiche des dffentlichen Lebens aus. In der Stadt Sewastopol etwa bildeten
sich vor Tankstellen lange Schlangen.

FR: Un cinquiéme jour sans électricité en Crimée, apres le sabotages de lignes a haute
tension. Un coup dur pour les deux millions de personnes qui vivent dans la péninsule

ukrainienne annexée par la Russie il y a un an et demi.

UKR: B anekcosanomy Pociero Ceeacmononi y n ‘amuuyto He npayro8aiu mponendycu.
Ha ye opaxysano cmpymy, neszeasicaiouu Ha nogi0OMIEHHs POCIliICbKO20 MiHicmepcmea
eHepeemuKky Npo  30LIbWUeHHs  NIMIMI6  CHONCUBAHHS — eleKmpOoeHepeil,  3a80sKU

3asepuiennio pemonmy enepobnoky na Cimgpepononvcokii TELL*

RU: [Ilocre wecmu cymox 6e3 snexkmpuuecmsea 2nasa Kpwvima Cepeeii Axcenog
paccuumvligaem, umo suepeomocm uz Kpacnooapckozo kpas naunem pabomams yosce 5-6
Ooekabpsa. O6 3mom OH COOOWUN 68 NAMHUYY NOCNe 3ACe0aHUsT MeHCBEOOMCMBEHHO2O

wmaba no IUKeUOAYUYU Ype38blYaliHoU cumyayuu. ™

* In the annexed by Russia Sevastopol, trolleybuses did not work on Friday. The electricity was not enough, despite the Russian
Ministry of Energy's announcement that electricity consumption limits would be increased, due to the completion of the power unit

repair at the Simferopol CHPP.

** After six days without electricity, the head of the Crimea, Sergey Aksenov, expects that the energy bridge from the Krasnodar
Territory will start working already on December 5-6. He said this on Friday after the meeting of the interdepartmental headquarters

for emergency response.

(Available at: http://www.euronews.com/2015/11/27/still-no-power-in-crimea-as-

protesters-block-repairs-to-pylons/)

In the preface to Venuti’s Translator’s Invisibility (Venuti, 1999), Susan Bassnett and
André Lefevere mention that there is no doubt that translation is rewriting of an original
text: “All rewritings, whatever their intention, reflect a certain ideology and a poetics and
as such manipulate literature to function in a given society in a given way. Rewriting is
manipulation, undertaken in the service of power, and in its positive aspect can help in the
evolution of a literature and a society. Rewritings can introduce new concepts, new
genres, new devices, and the history of translation is the history also of literary
innovation, of the shaping power of one culture upon another. But rewriting can also
repress innovation, distort and contain, and in an age of ever increasing manipulation of
all kinds, the study of the manipulative processes of literature as exemplified by
translation can help us toward a greater awareness of the world in which we live” (Venuti,

1999:viii). Although meant in a context of literature translation, the two sides of rewriting
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may also be applied to translation in journalism: on the one hand it provides for quick
access to information, but on the other hand, it may change or even distort the perception.
Some scholars also refer to framing in the context of international news production.
Valdeon views framing as “linguistic and paralinguistic elements of news texts in the
promotion of certain organizing ideas that the target audience can identify with”, which in

news translation implies adaptation of the text for the target audience (Valdeon, 2014:51).

ENG: Still no power in Crimea as protesters block repairs to pylons: Crimeans continue
to suffer from a lack of power as work to restore electricity supplies is hampered by

protesters and a lack of political will to take them on.

SPA: La noche del pasado sabado al domingo activistas pro-Ucrania dinamitaron las
torres del tendido eléctrico que abastecen a esta peninsula, anexionada por Rusia pero
dependiente aun del pais ucraniano a nivel energético. De momento, segun Kiev no han
podido ser reparadas, por lo que tareas cotidianas como repostar requieren ahora mds

dedicacion para sus habitantes.

Ger: Millionen Menschen auf der Halbinsel Krim sind nach wie vor ohne Strom. Die
Halbinsel gehort volkerrechtlich zur Ukraine, wird momentan aber von Russland

verwaltet, da eine grofie Bevolkerungsgruppe sich Russland zugehorig fiihlt.

RU: Axkcenos: snepeomocm uz Kpacnooapckozo kpas nauwem pabomamv youce 5-6
oekabpsa: Ilocne wecmu cymok 6e3 snexkmpuuecmea 2nrasa Kpvima Cepeeti Axcenog
paccuumulgaem, umo snepeomocm uz Kpacnooapckoeo kpas naunem pabomams yoice 5-6
oexabps. O6 smom OH cooOWuUN 8 NAMHUYY NOCNe 3ACe0aHUs MeHC8eO0OMCMBEHHO20

wmabda no TUKeUOAYUU Ype3sblyaliHol cumyayuu. *

UKR: B anexcoeanomy Pocicto Cegacmononi y n ‘amuuyro He npayro8aiu mpoaetdycu.
Ha ye opaxysano cmpymy, nezeasicarouu Ha noi0OMIEHHs pOCIliICbKO20 MiHicmepcmsda
eHepeemuKky Npo  30LNbUeHHs  JIMIMI8  CHOJNCUBAHHS — eleKmpoeHepeii,  3a80KU

3aeepuieHHI0 pemoumy enepeoonoxy na Cimgpepononvcoxiti TEL]. **

* Aksenov: the energy bridge from the Krasnodar Territory will start to work on December 5-6: After six days without electricity, the
head of the Crimea, Sergey Aksenov, expects that the energy bridge from the Krasnodar Region will start to work on December 5-6.

He said this on Friday after the meeting of the interdepartmental headquarters for emergency response.

** In the annexed by Russia Sevastopol, trolleybuses did not work on Friday. This lacked current, despite the Russian Ministry of
Energy's announcement that electricity consumption limits would increase, due to the completion of the power unit repair at the

Simferopol CHPP.
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(Available at: http://www.euronews.com/2015/11/27/still-no-power-in-crimea-as-

protesters-block-repairs-to-pylons/)

In this article, most versions emphasise on the problem of electricity supply in Crimea,
while the Russian version features its prospective solution mentioning that the “energy
bridge will start working already on the 5th or 6th of December”. The “already” serves to
reinforce the positive self-representation. The Ukrainian version in its turn legitimizes the

position of the Ukrainian government by emphasis on “annexed by Russia”.

Thus, we may conclude that the function of news texts is not only to provide information
but also to comply with the expectations of two parties of the communication process: the

target audiences in different languages and the news agency itself.
3.2. Translation, adaptation and domestication of news

In this Section, we will deal with different approaches and concepts to refer to the
processes of adaptation of news texts to the target audiences as well as their

understanding from the perspective of translation studies.

The term “domestication” is common for translation and communication studies, having
the same meaning and used in slightly different contexts. In both realms “domestication”
means adapting text or information to the target culture for better access and
intelligibility. Domestication in translation studies is known in the first raw from
literature translation. In communication studies, domestication refers not only to text
translation, but also for production and re-writing of content for audiovisual media. The
term “localization” overlaps with both, translation and domestication, but represents a
specific process, related mostly to marketing, advertising and product placement. In the
modern traditions of literature translation, domestication is contradictory. However, in the
practice of journalism and international news production, domestication is one of the
main strategies to increase the speed of access to specific information. Similarly to
translation studies, where domestication is referred to as “bringing the author back home”
(Venuti, 1999:20), communication studies define domestication as “bringing information

back home” (Clausen, 2003) in the context of global news production.

Returning to Venuti's “Translator’s Invisibility”, the scholar views a great power of
translation in “construction of national identities for foreign cultures”, however, mentions

that “it potentially figures in ethnic discrimination, geopolitical confrontations,
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colonialism, terrorism, war” (Venuti, 1999:19). Therefore, for Venuti translation may be
viewed as “a cultural political practice, constructing or critiquing ideology-stamped
identities for foreign cultures, affirming or transgressing discursive values and
institutional limits in the target-language culture” (Venuti, 1999:19). Venuti compares the
function of the foreignized translation to a domesticated text and mentions that although,
a foreignizing translation method may help in “building a national culture, forging a
foreign-based cultural identity for a linguistic community about to achieve political
autonomy, it can also undermine any concept of nation by challenging cultural canons,
disciplinary boundaries, and national values in the target language”. For Venuti (1999)
fluency in domesticated translations results into “ethnocentric violence of domestication”
which in its turn produces the “effect of transparency” — that is an illusion, that the text
was not translated, but created by the author himself or herself due to the natural way it is
written: “Transparency results in a concealment of the cultural and social conditions of
the translation” (Venuti, 1999:61). This is the idea of Venuti’s Translator’s invisibility,
where the target text is so natural and intelligible, that it creates an illusion of direct

connection of the target reader with the author.

Basil Hatim (2005) views domestication and foreignization in translation through the
realm of semiotic, where “the translator embarks on a journey from text to context and
back to text” (Hatim, 2005:36). In his paper “Intercultural Communication and Identity”
Hatim describes a dynamism gradient from socio-cultural to socio-textual, whereby
“some socio-cultural objects remain dormant, others exhibit higher degrees of dynamism,
culminating in some highly creative instances of language use” (Hatim, 2005:36). With
reference to Venuti, Hatim writes that “proper domestication at the socio-cultural level
can enhance the quality of a translation: through target language ‘fluency’, it facilitates
access to source text discursive thrust, genre integrity and textual coherence. This ensures
that the socio-textual practices at work are preserved intact in the foreign language (i.e.,.
foreignized). Perceptive foreignization is thus achieved by means of “selective
domestication”, a strategy which can hardly be condemned as pernicious or unfair to the
source language and culture” (Hatim, 2005). According to Hatim “effective foreignization
of the ‘socio-textual’ is best achieved through the domestication of the ‘socio-cultural’”
(Hatim, 2005:48). As an example, Hatim cites a text passage from the press with
metaphorical expression “I shall cut off the hands”, which would be more appropriate if

put with different words, like “I shall impede with all my might”. Literalism similar
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translations may, according to Hatim, result into creation of myths through foreignization
of socio-cultural objects uncritically. As additional factors to domestication and
foreignization contributing to construction of myths Hatim defines the so-called
“strategic design of the text”. Hatim defines “design” here as “the register membership of
the text, the intentionality of the text producer, and the semiotics of culture”. The
intentionality of the text producer is also coherent with the Skopos theory. Bielsa and
Bassnet write that the dominant strategy in news translation is absolute domestication, as
the material is shaped in order to be consumed by the target audience, so it has to be
tailored to suit their needs and expectations. Venuti also referred to domestication as
“acculturation” (Bielsa and Bassnet, 2009:16). Valdeén concludes in one of his works on
news translation that “domestication of the source text is questioned as the source culture
prevails over target one”, whereby “foreignization elements are obvious in syntactic,

grammatical and lexical choices” (Valdedn, 2005:116).

Lisbeth Clausen (2003) writes in her analysis of the coverage of the 9.11 events that this
date to some extent changed the conditions for international news production and posed
“new challenges for national media institutions” (Clausen, 2003:105). Clausen also refers
to the role of newsmakers in the processes of identity construction: ‘“National news
producers choose their international footage from increasingly integrated networks of
global and local news suppliers, and in doing so their role as mediators becomes one of
consciously creating a national cultural identity in relation to other national identities”,
whereby the balance has to be kept between meeting national political agendas and the
expectation of the target audiences (Clausen, 2003:105). Defining the term

“domestication”, Clausen mentions to the following definitions:

- Hjarvard’s description of domestication as “the process of selecting particular

elements and adapting global information to suit a local framework”;

- Definition by Gurevich and al. as “shaping news into frames of reference and
ways of perceiving international events that are similar for news producers and
audiences in the same national culture”, whereby domestication is a “counter-

conceptualization to the notion of globalization”.

For Clausen however, domestication is an “inevitable part of globalization process” and
includes efforts of the news makers to “reframe and recontextualise news output to target

their local audiences” (Clausen, 2003:107). Thus, news texts may have not only
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informative but also identitarian function in terms of the way in which information is

provided and how words are used in context.

Besides journalistic style with its specific vocabulary and avoidance of any expression of
individual attitude in news production, news texts are characterized by defined structure,
which may be clearly traced in news writing. Bielsa and Bassnet write that translation is
an important part of journalistic work and is subject to the same requirements of genre
and style that govern journalistic production in general: “even if they are not journalists,

news translators must work as if they were” (Bielsa and Bassnet, 2009:81).

The main feature which journalists and translators are guided by in local and international
news production is the so-called “Lasswell formula” of news writing, where the text is
supposed to provide the answer on the following questions: who, what, when, where, to
the source from which and if possible how and why. The decision of a paper on whether a
message from a news agency will be included in the communication thread and appear in
the media, is taken based on the title and the lead text (the first paragraph highlighted
under the title), which includes the most essential information of the text (Snell-Hornby,
et al. 1998). Christine Gawlas noted that as translation as activity implies also crossing
cultural boundaries and embedding information into a different cultural space, it also may
be viewed as the process of selecting information and deciding on the appropriate mode
to display it, i.e. “gatekeeping” (Snell-Hornby, et al. 1998:236-237). The theory of
gatekeeping as proposed by social psychologist Kurt Lewin (1947) suggests that certain
selection takes place, in particular, when a journalist decides on the sources of
information or on the stories to be published. Barzilai-Nahon mentions that “Gatekeeping
refers broadly to the process of controlling information as it moves through a gate or filter
and is associated with exercising different types of power (e.g. selecting news, enforcing
the status quo in parliamentary committees, mediating between professional and ethnic

groups, brokering expert information)” (Barzilai-Nahon, 2009:10).

Welbers touches upon the effect of gatekeeping on the awareness of political and social
processes and events: “The news messages on which citizens base their image of reality
are the outcome of a rigorous selection process. Of all the events that occur each day, few
come to the attention of journalists, and even fewer are selected as potential news
messages.[...] The people that are in a strong position to influence this selection process
have been conceptualized as gatekeepers: they control gates in the communication

channels through which news flows into society. By deciding which events are covered
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and how these events are described in news messages, gatekeepers have a strong impact
on citizens’ awareness of political issues and the interpretation of these issues” (Welbers,

2016: 15).

When information that comes from the original source is produced in a different language
than the target text, the processes of translation and transediting overlap with the
understanding of gatekeeping. As mentioned by Bielsa and Bassnet, translation is an
important part of journalistic work and is subject to the same requirements of genre and
style that govern journalistic production in general, whereby even if they are not
journalists, news translators must work as if they were (Bielsa and Bassnet, 2009:81).
Thus, omissions, additions, and alterations to the original sources of information made in

the process of translation may also be regarded as elements of gatekeeping.

International news production has become an important part of globalization, where
translation and intercultural communication are fundamental parts of it. To a certain
extent, news texts and spots are products offered to a target audience of different cultures,
which pass through a similar process as marketing. News content is adapted for the target
audience to meet the demand in information on the one hand and to promote the sales of a
paper, on the other hand. Localization is, therefore, an important part of the process as
well. Michael Cronin has considered the process of localization in his book “Translation
and Globalization”, where expanding the geography of translation is one of the
significant factors along with growing time pressure. Under such conditions of the lack of

time and exhaustion, the level of fidelity of a translation may drop (Cronin, 2003).

One of the most complete studies on news translation was carried out by Susan Bassnett
and Esperanca Bielsa in their book “Translation in Global News”, based on the results of
extensive fieldwork in major global news organizations (Bielsa, Bassnet, 2009). The
scholars as well mention alterations of text and information as strategies of news
production. Bielsa and Bassnet refer to omission, explication and synthesis as “text
manipulations” in the sense of handling the text. They also mention that in authoritarian
regimes, “omission was a deliberate strategy directly linked to centralized censorship”
(Bielsa, Bassnet, 2009:15). Today, as freedom of speech still remains limited in some of
the modern societies, the journalists reporting from such countries and societies have to
rely on the translation provided by supervised (national) services (Valdeon, 2012).
Tymoczko and Gentzler (2002) mentioned that translation in some cases may result into

“falsification, refusal of information, counterfeiting, and the creation of secret codes”
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(Tymoczko and Gentzler, 2002:xxi1). Today, however, omission is a key strategy in the
translation of news items, where the material is tailored to the needs of a specific local
audience. Unlike in authoritarian regimes, the main aim of modern omissions is to avoid
irrelevant information in order not to lose the interest of the reader. Referring to
Tymoczko and Gentzler, the authors describe translation as a deliberate and conscious act
of selection, involving the structuring, assembling, and fabricating of information into a
format that will satisfy the expectations of readers. Thus, translation involves
manipulation of an original as it is reshaped for a new audience. Although reshaping of
the original for new recipients may be viewed as a characteristic of translations in
general, in news texts such changes are probably more visible than in any other type of

texts where the content is translated from one language into another.

Bielsa and Bassnet (2009) note, that not all styles and formats are equally acceptable in
quality press of various cultures, in particular, in terms of stylistic conventions and shift
of register: “British comic headlines of tabloid press are not acceptable in many other
countries” and “British use of direct speech in articles is not generally acceptable in
German higher-status newspapers” (Bielsa, Bassnet, 2009:20). Therefore, some language
characteristics are involved in the process of translation itself and cannot be ignored in the

process of creation of multilingual news.

Similarly to Cronin, Bielsa and Bassnet also mention time pressure as one of the
important factors of text production. Most of news is assembled from different sources
and languages. Besides, the product of such assembling also enters into competition: for
the first place and early publication, which conditions the high speed of news production
(Bielsa, Bassnet, 2009). Although that may be a reason for some of the changes, we will
not consider this variable in our analysis of the selected corpus, as this data on the high

speed of news production is not available in our case study.

Teun van Dijk (1988) observed that if the source text for international news production is
taken from the agency it is often quoted literally without changes: “In an analysis of
dispatches of the national and regional news agencies and their processing by an editor of
a regional newspaper, it was found that most agency material was copied without any

changes in the six articles that resulted from the dispatches” (van Dijk, 1988:130).

Bielsa and Bassnet also provide data from a news translator for Formosa Television FTV

Clarie Tsai: “TV news translators are given every freedom to restructure and reorganize
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messages under the one condition that the target text should always be congruent with the
source text in meanings, nuances and facts”, mentioning that exercising this kind of
freedom involves considerable effort (Bielsa, Bassnet, 2009:15). Besides, in most
international news agencies journalists are not referred to as the translators — they are
called editors, re-writers, or have similar positions, carrying out translation activity
(Bielsa, Bassnet, 2009:22). Thus, the news agencies may to some extent be viewed as

translation agencies.

Previously, the research in media studies and journalism was focused mostly on single
language cases. Little attention was paid to interlingual transactions (Bielsa, Bassnet,
2009). However, multilingual news production has become of wide interest in recent

years.

With reference to Maria Josefina Tapia and Hernandez Guerrero, Bielsa and Bassnet list

the main principles of translator’s work in the production of global news:
1. The main objective of the news translator is to transmit information;

2. News translators translate for a mass audience. Consequently, a clear and direct

language needs to be used;

3. News translators translate for a specific geographical, temporal and cultural

context. Their job is also conditioned by the medium in which they work;
4. News translators are subject to important limitations of time and space;

5. News translators are usually “backtranslators” and proofreaders (Bielsa, Bassnet

2009:63).

In view of the above principles, Bielsa and Bassnet list the following textual interventions

required from the translator:

- Change of title and lead: title and leads (informative subtitles) are often substituted for
new ones so as to better suit the needs of the target reader or the requirements of the

target publication.

- Elimination of unnecessary information: information can become redundant either
because it is already known by the target readers or because it becomes too detailed and
specific for a reader who is geographically and culturally removed from the reality

described
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- Addition of important background information: when the target readers change it
becomes necessary to add background information that will not necessarily be known in

the new context.

- Change in the order of paragraphs: the relevance of the information in a new context
and the style of the publication might make it necessary to alter the order of the

paragraphs.

- Summarizing information: this method is often used to fit the source text into the space
available and to reduce lengthy paragraphs which are no longer fully relevant to the target

readers (Bielsa, Bassnet, 2009:62).

Thus, a translator is carrying out the function of a journalist, re-creator, and writer. Bielsa
and Bassnet compare a journalist producing news transferring information between
languages as an “invisible translator” and refer to the Skopos theory as one of the most

helpful approaches in news translation research (Bielsa, Bassnet, 2009:124-129).

The approaches to news text analysis elaborated by CDA are also applicable in translation
studies. Teun Van Dijk describes the following stages of source text processing in

production of global news (van Dijk, 1988:114-120):
- Selection;
- Reproduction of the source text or fragment;
- Summarization (transformation of microstructures into macrostructures);
- Local transformations (deletions, additions, permutations, substitutions);
- Stylistic and rhetorical (re-)formulation.

The history of media translation from the Ist century to the modern times and Internet age
was described by Roberto A. Valdedn (2012) in his article “From the Dutch corantos to
Convergence Journalism: The Role of Translation in News Production”, where he also
refers to the research of Bielsa and Bassnet as well as other scholars. Valdeén mentions
that translators were among the first staff members of Swedish, as well as other European
papers as translation process was necessary to retell stories and events from other
countries. Sending journalists abroad was “tantamount to the economic and political
importance” of a paper (Valdeon, 2012:856). Citing Hess, Valdedn mentions that one of
the features that may be traced from the beginning of active international journalist

activity to our times is that “language and knowledge of cultures where journalists are
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assigned are often secondary to experience within the company” (Valdeon 2012:857).
Mary Nash writes in her research of media discourse of Spanish papers that consolidation
of the press with identities and nationalisms of national states in the XIX century was
historically important, which conditioned socio-cultural construction of identities (Nash,
2005). Nash mentions. That the concept of identity as “imagined community” permits on
the one hand to develop the experience of belonging to a certain group, but, on the other
hand, it generates parallel mechanisms of exclusion from other groups in relation to the

“created community” (Nash, 2005).

Valdeodn is also among the scholars that initiated the research into multilingual media on
the Internet from the point of view of translation studies. In his article “Media Translation
in BBC-Mundo Internet Texts”, Valdedén also defines three principle strategies of
international news production, namely omissions, additions and permutations (Valdeon,
2005), suggesting that translation studies share these concepts already used by CDA (van
Dijk, 1988: 96). The overall effect of such changes Valdeon evaluates as negative
(Valdedn, 2005). In his comparative study of English and Spanish texts, he separates
translation of headlines and the text of the news itself: “English headlines follow well-
established patterns, distinct from Spanish ones”. Valdeon defines the following functions

of news translation strategies:

Omissions: allow to adapt the text to the space requirements of the website, avoid
irrelevant information, and to contribute to efficiency if the topic of the text is too time-

consuming for the translator.

Additions: allow prospective readers to become familiar with foreign institutions, norms
or events, which may sound particularly alien to the reality surrounding the text

consumer.

Permutations: adapt the text to the needs, policies or ideology of the company they work
for. According to Valde6n, Permutations may be “the result of careful planning or the
consequence of the pressure put upon the text producers to complete their task within
certain time limits” (Valdedn, 2005:113). He concludes, that the “reason for the changes
might differ, but the resulting text will be instrumental in exposing the ideological agenda

of the news company”.

As it may be seen from the above quotes, the terms used in the recent research into media

translation are in some way similar to marketing-related terminology (“text consumer” for
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the reader, “company” for the editorial). Selection of proper terms to refer to the
processes and stages of news translation is one more stumbling point in the area. In his
other paper “From Adaptation to Appropriation: Framing the World through News
Translation”, Valdeon raises the issue of problematic terminology in the research of
translation process in news production, mentioning that although the term “transediting”
has been widely used in the translation studies literature, “the “translation” itself becomes
contentious in communication studies, a discipline closely related to news translation
research” (Valdeon, 2014). Indeed, most of the studies are based on “word-for-word
transfer”, which in news production occur for parts of the texts, but not in the entire news
article. Even direct speeches are not always word-for-word translations. The elements of
direct discourse (quotes) also undergo textual transformations, which may result
important on the contextual level. Thus, a missing or changed demonstrative pronoun or

reduced repeated information may imply loss of a rhetoric device.

Bielsa and Bassnet prefer to talk about translation of news rather than transediting:
“Rather than adopting the somewhat artificial concept of transediting — the use of which
would seem to imply the existence of another form of translating news — we will simply
refer to news translation to point to this particular combination between editing and
translating, and more specifically to the form that translation takes when it has become
integrated in news production within the journalistic field” (Bielsa, Bassnet, 2009:64).
Davier (2017) uses the word “translation” in her research into the stakes of translation in
news agencies, however, notes that the term “translation” is applied for the sake of

simplification and that the process is much broader and more complex (Davier, 2017:15).

Although the interest to media and news translation is rising increasingly throughout the
last two decades, as Valde6n notes, “there is no agreement on the term to be applied to
these processes, as they may involve translation but also editing”. With reference to
Quting Stetting, who introduced the term “transediting” as transformation of a text for a

target reader, Valdeon mentions different forms of adaptations within transediting:
- Adaptation to a standard of efficiency in expression: “cleaning-up transediting”;

- Adaptation to the intended function of the translated text in its new social context:

“situational transediting”;

- Adaptation to the needs and conventions of the target culture: “cultural

transediting” (Valdeon, 2014).
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Van Doorslaer (2012) introduced a term “journalator” to refer to “an interventionist
newsroom worker who makes abundant use of translation when transferring and
reformulating or recreating informative journalistic texts” (van Doorslaer, 2012:1046).
With reference to Kang, van Doorslaer also mentions the concept of “entextualization” to
describe “the process in news translation in which the original text is made subordinate to
the journalistic purpose of recontextualisation” (Kang 2007, quoted in van Doorslaer,

2012:1047)”,

The other existing terms to refer to news re-writing and translation are “tradaptation” or
“transadaptation”. Valdeon mentions that Vinay and Darbelnet, viewed it as necessary to
adapt the source text and referred to it as an important procedure. Still, adaptation is more
widely applied in international news production than in any other type of texts (Valdeon,
2014). For the target audience translation and adaptation are invisible processes as they
are included into the production itself. Valdedn mentions definitions of parallel terms
“transposing” and “trans-editing”, as “implicit, and often silent, discursive re-intonations,
while trans-editing emphasizes the simultaneity of translating and editing processes. The
two, however, belong together, and go hand-in-glove at most instances.” From the other
point of view, adaptation is sometimes viewed as an “extreme form of free translation”

(Valdedn, 2014).

In his research, and in the same line we have been pointing at in terms of framing the
news through translation, Valdeon also refers to a study of Vietnamese news for
international readers and their translation and adaptation: “The editors of this news
medium contribute to create news texts that meet the expectations of the target readers in
terms of format, and, above all, content” (Valdeon, 2014:55). This, according to Valdeon,
may further contribute to the framing processes of news production by “combining
selection and deselection of news events and reports, as well as linguistic transfer and
adaptation of other elements such as headlines and quotes” (Valdedn, 2014:56). Valde6n
writes that headlines are most likely to undergo notable changes, as different languages
and cultures have different conventions and press formats, but that the headlines are not
necessarily the most relevant. Van Dijk (1995), however, notes that headlines play crucial
role in the creation of images and frames. Indeed, an Internet user does not necessarily
have the whole article under the headline, which is the case for the printed press.
Euronews, for instance, has a newsletter subscription for its readers, where only headlines

of the day and some pictures are included. In the case of the Internet media, headlines
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might be even more important than for the printed press. Headlines and titles are often
completely recreated not only in the news but also in books and movies. The purpose of
such recreation is also not the same. For literary translation headlines and titles carry
stylistic and aesthetic function, while headlines and lead text in news translation are
targeted for the group and play crucial role in sales, clicks, shares, feedbacks, and
reactions. In this research, the headlines also constitute an important part of the analysis
as we will be looking into how headlines are recreated in different language versions and
how identity-related information and references are used in terms of the function of

headlines.

Valdeon also mentions that adaptations for a different language often leads to
appropriation of information and loss of the source, which priory occurred with Wiki
leaks and some other media. Most of Euronews news articles contain the name of the
author in every language. It is notable, that although different language versions of a news
text mostly have the same structure and contain paragraphs that may be clearly identified
as translation from one language to another, they contain different names of authors under
the headline. This also may be regarded as a certain type of appropriation, as the original
source of information remains unknown, as well as the name of the reporter or news
agency, who was the first to deliver the information to the company. Specification of the
name of the author or correspondent, in this case, is also important for the credibility of
information provided by Euronews. The target audience of specific language or country is
more likely to have more trust for an article written by someone from their own culture,
than the one which is said to be translated from a foreign reporter. This is, in particular,
the case for articles related to international relationships and conflicts of interests. The
roots of such lower or higher credibility are also located in the identity issue. One is more
likely to trust a representative of the same identity group as oneself, rather than the other
group. Valdeon (2014) mentions that the term “transediting” may have become obsolete
as in news production “the original emphasis on language transfer and edition is of lesser
importance than the political, economic and social implications of processes like

adaptation and appropriation” (Valdedn, 2014:60).

In this research, we do not deal directly with the political, economic, and social
implication, although they are important and taken into account where possible. This
research is focused on the transformation of the text itself and the changes that may imply

or carry out the function of discursive identity construction when information is translated
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from one language into another. Thus, as this paper mostly covers editing and translation
of news texts, we consider the term “transediting” appropriate for the research dealing
with text procedures, which do not involve paratexts or audiovisual content. Therefore,
the term “transediting” will be used further in the analysis of Euronews text articles.
Valdeon (2014) emphasizes, that the analysis of news texts “requires an interdisciplinary
approach that takes advantage of the research carried out in disciplines such as
communication studies, where concepts like framing have contributed to advance our
knowledge of news production practices and agendas” (Valdeon, 2014:60). Valdeon
writes, that even though “transediting may not be the right term to define the strategies
characteristic of news translation”, however, it is “reasonable to differentiate between
translation and other practices” and suggests as well that it might be necessary to consider
“whether concepts like localisation and globalisation are enough” as some scholars have
suggested the term “relocation” to refer to the recontextualisation of a source text
(Valde6n, 2014). For instance, Kang (2007) refers to news translation as
“recontextualisation practice”, represented by “a complex site of institutional goals and
procedures, coupled with tension and conflict among different representations, ideologies

and voices” (Kang, 2007:219).

The interest of translation, communication, and social studies to international news
production is high and significant research into this realm have been made in the recent
years. However, as can be seen from the above theories, the need to homogenize terms,
applied for international news production still exists. The interdisciplinary nature of the
research related to translation for global news requires insights from differed angles. Van
Doorslaer's (2012) term “journalator” intends to reflect linguistically the presence of both
components (journalism and translation) and reduce translator’s invisibility in the
journalistic work. At the same time, it refers rather to the description of the function, than
the process. It seems that it would be complicated to use it as a parallel term to
“transediting” in all the contexts, in particular, referring to procedures, strategies and

techniques used when translating and writing news.
3.3.  Translation within media format

As mentioned above, the news texts are subject to the format of a particular media.
Whether a printed paper or a television program, texts and contents are limited in the size
of the text, time and audiovisual information. Along with the content of the articles and

spots, the format and structure also play their role in defining the discourse and register of
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news texts. Teun van Dijk writes, that “as a type of written discourse news style must
meet the general constraints of monological written or printed text” (van Dijk, 1988:74).
He also describes ‘“cognitive constraints that define news values”, which are the

following:
- Novelty;
- Recency;
- Presupposition (of knowledge and beliefs);
- Consonance with socially shared values and attitudes;
- Relevance for the reader;
- Deviance and negativity;
- Local and ideological proximity (van Dijk, 1988:121).

Pierre Bourdieu writes in his paper “On Television” (Bourdieu, 1998), that television
programs are “adapted to the mental structures of the audience”; and that “journalistic
field is much more dependent on external forces than the other fields of cultural
production: it depends directly on the demand, since it is subject to the decrees of the

market and the opinion poll” (Bourdieu, 1998).

Edorta Arana analysed the constraints of television format in the paper “Telediarios y
homogeneizacion informativa en television. La dictadura del formato televisivo”.
From the point of view of Arana the formal component of informative messages in
television has the priority: the framework of discourse that determines the interpretation
of information. In the first row the format determines the structure of information. For the
study, conducted in Basque Country, Arana selected four parameters, which in terms of

this research may also be viewed as identity markers (Arana, 1999):

- Territoriality (discursive elements that define geo-political reference, including verbal

formulations);

- Collective identity (elements that are considered as descriptive for a community as

traditions, folklore, language, etc.);

- Institutionalization (social and political organization of a community, relations between

individuals and institutions);
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- Compromise vs. conflict (indicators of relations between different authorities, groups or
individuals and means they use: conflicts, violent actions, punishment, and peaceful
regulations). According to the research of Arana, these elements, embedded within the
framework of a program, create different scenarios and visions to understand the events

(Arana, 1999).

Production of international news within television format is being actively researched in
communication studies from the perspective of discourse. One of the studies conducted at
the Autonomus University of Barcelona on the department of Audiovisual
communication and Advertising jointly with National University “Kyiv-Mohyla-
Academy” (Ukraine), carried out by Daria Taradai, investigates domestication of
international conflicts in Ukrainian TV. Taradai mentions that there are two terms in the
aspect of the so-called “glocalization” (globalization+localization), namely “localization”
and “domestication”, which are sometimes confused. For Media communication studies
“localization” is the term related to translation of international news “not transforming the

news content”, as well as for media formats in the context of marketing (Taradai, 2012).

In this research, we understand domestication as the strategy of transediting, i.e. changes
in the text of news, deemed the most appropriate for the target audience in order to meet
the objective of the message (Skopos). The terms “localization” and “glocalization” in
terms of our research may be applied to the construction of design and format of the page
of Euronews for various language versions, the headlines highlighted as top news on the
start page as well headlines included into newsletters for different language versions, and
page design for languages with right-to-left direction of writing. With reference to
Sreberny-Mohammadi, Taradai (2012) mentions that there are two processes included
into news domestication, namely encoding and decoding. In this way, the news is shaped
“to fit in with assumed audience interests, expectations and cognitive framework”,
whereby the audience also takes part in the process domesticating the meaning of the
stories it watches and reads (Taradai, 2012). Taradai mentions that different editorials and
news production companies have noticed the need for “cultural sensitivity” and
adaptation of their product for different tastes and expectations; thus the news “is
systematically filtered through more than one process before or while being translated”
(Taradai, 2012).

Taradai has outlined the following potential issues with news domestication:
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- media content may restrain people on the local level from asking “bad” or

uncomfortable questions.

- localization of knowledge and awareness of international affairs by the news
media might have an effect of promotion of intellectual protectionism that leads to

a limited worldview. f on the other hand

- international news is presented to local audiences within each nation according to
their frames of interpretation, which happens as a mean of protection of the
national identity by controlling what kind of news is viewed. International
newsrooms face the challenges of reflecting what is happening in the world and

“domesticating” the news for the sake of their national audiences (Taradai, 2012).

In terms of our research, the effect of the above mentioned issues was noticed in the
recent coverage of cases of violence in the context of “migration crisis”. On the one hand,
European papers (in particular, German and Austrian) avoided any coverage of violence
against women by men with migrant background in order not to produce hostility to
migrants until it became massive during the events in Cologne on the New Years’ Night
of 2015-2016. However, on the other hand, the media eventually exposed it as a conflict
between “locals and migrants” or “liberal Europe and conservative Muslims”, giving
implicated ethnical and religious identity connotations to actions that may rather be
referred to as gender-based violence. The Media coverage of Cologne attacks constructed
a firm foundation for public support of Germany’s changes to the legislation about
asylum seekers in terms of the migration crisis. After a year of investigations, as the
legislation was already adopted, it resulted that the percentage of asylum-seekers among
the attackers was in fact very low. Although public indignation had been caused by the
fact of massive sexual harassment of women, as of January 2017 no man was convicted
of the mentioned crime. Out of 9 men brought to justice in connection with Cologne
attacks, all of them were accused of robbery. That may mean that women still remain not
sufficiently protected by law from sexual harassment — whether such harassment is
committed by a migrant or by a local citizen. More detailed analysis of Euronews

coverage of Cologne events will follow in the third Chapter of this paper.

Principles of good journalism, which are also applied to the translation process in global
news, include the following: “Stick to the facts. Don’t make too many judgments. Leave

opinions out of it. Separate your personal convictions form your professional duties.
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Remain neutral. Offer people good information; let them decide what it means. Treat both
sides with respect; don’t pick one over the other. Strive for the balanced view. Try to be
as objective as possible, even though we are all human. Stay detached. Don’t get sucked

in by the emotions of the moment” (quoted in Clausen, 2003:107).

The principle of letting the reader decide what information means leads to a question:
what if media format rules, as well as changes to the news content and structure made due
to cultural and political constraints, limit the options for reader’s conclusions? What if by
discursive means and rhetorical strategies the opinion of the reader and reaction of the
target audience may be partially constructed before the news appears in print? And what
if multilingual informational space resembles a hypercube, where every culture and
language is captured in a two-dimensional face, measuring all the world events
exclusively from its own perspective? Translating within media format poses, therefore,
additional challenges for translators and multilingual journalists, who have to face an

ethical question: is there any limit where the means would not justify the ends anymore?

“Critical linguists show, for instance how different linguistic representations of one and
the same event can mediate different interpretations of and different attitudes to the event
represented, and argue, that such linguistic choices are fairly and systematically related
to specific interests, ideological positions and power relations. The same, of course,
applies to the choices made by translators from various alternatives available: what may
look like an uninspired translation or even a mistranslation may be in fact the result of
the political and ideological constraints in which translations were produced and
received.” (Ietcu-Fairclough 2008:67-73)

An important observation was made by Darwish (2009) by the survey of principles of
journalism, which refer to translation: “Despite the crucial role translation plays in
framing domestic and international news, a survey of more than 370 codes of ethics and
codes of practice adopted by different media outlets around the world shows a serious
lack of attention to translation” (Darwish 2009:183). With the exception of one, none of
the codes examined by Darwish “mention translation as a principal factor in ensuring
accuracy and objectivity”. Darwish mentions in his case study of news translation for
Aljazeera television that most incoherencies result from “the lack of structured
methodologies in news translation that ensure accuracy, fairness, truthfulness, objectivity

and neutrality of reported news and transferred information” (Darwish, 2009:185).
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The question arising from the above observations is whether the processes of news
translation and transediting may potentially have hidden room for changes in the level of
objectivity and impartiality of information provided by the target texts in various
languages. Jonathan Brook (2012) refers to Lefevere’s theory of rewriting in literature in
his case study of the role of translation in the Production of international print news and
mentions that “it is the influence of ideology on the translation process that is of most
interest to the context of international news production where ideology may, for example,
manifest itself in omissions or additions of different kinds”. According to Brook, although
Lefevere’s rewriting theory relates mostly to translation of literature, it is still significant
for international news production and media translation “because of the prominence of the
dual notions of ideology and patronage in newswriting”. Brook also adds that “Lefevere
sees patronage as being ideologically focused which means that the translators’ ideologies
or those imposed upon them, either consciously or subconsciously, determine their
translation strategies. However, in their defence, he is careful to point out that “most
rewriters of literature are usually meticulous, hard-working, well-read, and as honest as
is humanely possible what they are doing as obvious, the only way” (Brook, 2012:30).
We agree that the journalists involved in the process of creation of multilingual news also
carry out their work to the best of their professional knowledge and do not deliberately
follow any ideology. Yet, sharing certain ideologies, believes and identities may influence
the way the news is delivered to the target audience even without a deliberate intention to

do so.

Brook stresses, that “news reports influence and form a core part of social identity” and
“are structured to encompass the viewpoints and values of the intended readership”
(Brook, 2012:89). According to Brook, comparing the discourse and content of the source
texts and the “mediated versions”, in particular, in different languages may open new
understanding of what actually happened as the target texts “can potentially be written
from a new ideological perspective in a different language” (Brook, 2012:89). Although
in this research we will not be dealing with source texts other than different language
versions of the published news, quotes and direct speeches included into them may be
considered as such source texts and will be taken into account in our further analysis.
Referring to Loupaki, Brook writes, that “ideology can also be expressed in terms of
conflict, through various linguistic means, such as through the use of positively or
negatively charged emotive lexis, euphemism, syntax and modality” (Brook, 2012:90). In
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the further analysis of the selected corpus we will also see how such linguistic means are
applied in transediting and how they are related to discursive identity construction in

multilingual news.

Referring to Tymoczko, Brook (2012) writes that “the voicing and stance of the
translator are affected by geographical and temporal placing and can determine cultural
and ideological affiliations” and thus “multilingual news writers might consciously or
unconsciously impregnate rewritten texts with their own ideological viewpoints” (Brook,
2012:93). Brook talks about the responsibility of news writers who work with various
languages for “continued promotion of ideological positioning or manipulation” (Brook,
2012:93). He stresses that “those international news writers who are competent in other
languages, and who use them in the course of their work, also have the power to
reposition a text to make it conform with desired cultural, ideological and literary norms,
or even ‘appropriate’ degrees of power relations” (Brook, 2012:92). Yet, in our
understanding, it is rather the format of news and media that often limits the journalists
and news writers in their choices on how to put information. As mentioned before,
different countries and languages have developed different styles of newswriting, and
what is appropriate in one language may be redundant or not professional enough in
another. The same refers to the type of media. If the guidelines of a news agency restrict
their writers from putting information that might be perceived as sensitive or causing
controversial reactions, it will be compliance with the editorial’s policy and not a free
decision of the news writers to make a text conform with the expectations. Thus, news
format, guidelines and policies are often essential in defining what other languages

version of a news text will look like.

With reference to Baker, Brook (2012) writes that “every time a narrative is retold or
rewritten in another language it will be influenced by narratives from the different
sources that contribute to that translation” as “narratives cannot cross linguistic
boundaries without the intervention of translation, but where the translator is not familiar
with a particular narrative or possibly not committed to it either because he or she
subscribes to other values, the potential for inaccurate portrayal of meaning through
inclusion of the translator’s narrative arises” (Brook, 2012:95). This to some extent
corresponds to the above suggestions that identities and values of news writers influence
the way they perceive, interpret and reproduce events and which choices they make in

terms of linguistic means they use in the target texts.
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The fact that different identities, views, and values of news writers influence further
processes of newswriting together with the constraints of media format may imply that
different language versions of the same news may construct not only different identities
but also different subjective realities. Referring to Ryan, Darwish writes, that “as the
original news reports are submitted to the translation process they also undergo a
reframing process, which for the main part attempts to reconstruct a constructed reality
(Darwish, 2009:177). It has been argued that although the news media present reality “the
way it is” news writers and editors construct a subjective picture of reality by selecting
and organizing information in a way that makes sense to them and their audiences
through framing” Further Darwish often refers to news translation as reframing. He

writes, in particular, that the framing and re-framing includes two components:

“- first-hand account of events as witnessed or heard in their native form and submitted to
the translation process by often bilingual correspondents and field reporters, who transmit

their own translations to their news networks;

- formal and ad hoc translation of text processed in its original form in situ and ex situ”

(Darwish, 2009:179).

The above references to the way the information is selected and organized support the
point that translating and transediting the news actually create not only a new text, but
also a new (subjective) reality, with its own priorities, emphasises and attitudes. Berger
and Luckmann’s theory of Social Construction of Identity suggests that identity is a key
element of subjective reality (Berger, Luckmann 1988:194). Differentiating between
objective and subjective realities, Berger and Luckmann mention, that “the two realities
correspond to each other, but they are not coextensive: there is always more objective
reality available than is actually internalized in any individual consciousness” (Berger,
Luckmann 1988:153). Applying this to realities in news translation, this may mean, that
as every target text is created by a person, different from that who created a source text
(every language version is created by different people), every reality, projected in a news
text, will be processed through the lens of individual consciousness of every journalist or
translator. This implies that there is actually not as much potential for media to be
impartial, as they are all created and processed by separate individuals. For global news,
this issue is even more acute, as every language version is processed through the
frameworks of identities. Therefore, the subjectivity of every reality constructed in a

particular language space is even more evident. A similar point of view on translator’s
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participance in reality construction was also expressed by Mona Baker in her book related
to translation and conflicts: “Like any other group in society, translators and interpreters
are responsible for the texts and utterances they produce. Consciously or otherwise, they
translate text and utterances that participate in creating, negotiating and contesting social

reality” (Baker, 2006:105).

Identities may also be viewed as an element that complements media format during the
process of newswriting. In tailoring a final news text, the priority is given to the
information which is directly related to the target reader (language, culture). The order of
information, headlines and lead texts are structured for each language with consideration
of relevance for the target groups and their identities. For example, a Euronews article
about the meeting of French and German leaders with the headline “Angela Merkel
promet d’’agir vite” contre le terrorisme” in French version, is called “Kampf gegen den
Terror: Frankreich erwartet mehr deutsche Unterstiitzung” in the German language

version (Available at: http://www.euronews.com/2015/11/25/germany-will-do-more-to-

fight-isil-says-merkel/). The German language version constructs the image of Germany

as an important and needed agent in the context of international relations (“France
expects more German support”), whereby the French headline refers more to the

responsibility of the head of the German state (‘““Angela Merkel promises to act”).

Due to the fact, that most texts are limited by size, every language version tends to add or
specify information related to the target group and to omit the information which does not
fit in due to size and time limits (less relevant for the target group). Such decisions are
also mostly made based on national and cultural identities of the target groups. As
mentioned by Bielsa, “(D)escriptive accounts of translation practices in different media
can serve to reveal the intricate networks that make up the field and empirically show
how global news texts travel across cultural and linguistic boundaries” (Bielsa, 2007:11).
This research is mainly focused on results of translation within news production (online
texts in various languages), however, touches upon translation practices within media
format as well. As we assume that media format is defined not only by the corresponding
market demand but also by the constraints of identities, understanding identities in
translation and newswriting for international audiences will help to detect the ways for
potential construction of subjective perceptions in the informational space of multilingual

media.
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3.4. Challenges of research into news translation

Depending on the news agency or company, translation is either a part of journalistic
work or an independent task performed before the information is processed for
publishing. There are no clear guidelines or instructions on how news has to be translated,
however, there are principles and tradition of publishing, where the translation has to be

fit into.

Luc van Doorslaer (2010) also mentions Stetting’s term “transediting” in his paper
“Journalism and translation” and writes, that translation takes place at various stages of

news production process, that is:
“the initial news gathering stage (correspondents, news agencies);

“the handling stage (editing and writing) at news agencies, (national or local)

news organizations and newsrooms” (van Dorslaer, 2010).

Van Doorslaer (2010) mentions, that although the news translation process is complex
and multi-dimensional, in many publications translation is still considered as linguistic
and not intersemiotic process: “Media translation researchers are often confronted with
this obstacle: in many concrete cases, it is not realistic to deconstruct a news message in
order to determine which parts have been edited and which parts are likely to be the result
of an interlingual translation act. Translation in the journalistic field not only has to take
into account the disintegrating status of the source text, it also has to problematize the

concept of authorship” (van Dorslaer, 2010:183).

A media translator, or a journalist acting as a translator and transeditor, has less
“freedom” of choice than a literature translator on the one hand, but more space for
decisions than a technical translator, on the other hand. It is possible to sort out the

following factors that influence Media translation process in news production:

- Market demand for specific information (interest of the target audience and relevance of

information);
- Media format and press tradition (also the “policy of a media and its owners”);
- Cultural constraints (sensitivity to specific information and potential impact).

To certain extent, the basic concepts of translation studies, such as equivalence, accuracy,
adequacy, and fidelity become secondary to relevance and objective of information

(skopos). The priority of international news production is high relevance for the target
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reader together with instantaneous presentation within minimal time, although
faithfulness of information remains among the principles of the journalists; therefore, it is

possible to talk about “relative fidelity” of the translated text to the original.

As it is often difficult to establish exactly the direction of translation from a particular
language to another (unless it is direct speech), and the case of Euronews is not an
exception, we have selected various languages for this research. Davier and van Dorslaer
(2018) also talk about triangulation between the target texts in various languages as a
research method for news translation since the source text is often not available. In some
cases, translations are made from English and French into the other languages, however,
in other cases, news articles are written in the language of the corresponding country, then
transferred into majority languages and transedited further into other languages. As
mentioned before, the issue of the source and authorship remains undefined, as different

language versions contain different authors” names for the same information provided.

The fact that some researchers often avoid plunging into the processes of news translation

has multiple reasons:

- Difficulties in differentiating between translator’s and journalist’s tasks. National papers
and editorials often have information translated by professional translators, or even post-
edit machine translated texts themselves. International editorials, as, for example,
Euronews, have in their staff multilingual journalists who work in different languages in
their native language departments, sometimes cooperating between themselves. In this
case, the journalists act as translators, writers, and re-writers. As mentioned by Bielsa
(2007), this is a common way of news writing in international news agencies that produce

content in major European languages.

- Lack of accessibility to the work process: journalists and translations who work in news
production, carry out their work under very intensive work load and time pressure. In our
experience, editorials are more eager to respond quick questions and reply e-mails if one
addresses them as a curious reader or colleague translator, and not as a researcher
inquiring them to fill in any questionnaires or participate in any surveys. That is
understandable when one considerers that these professionals work under pressure and

stress.

- Selecting research material: It results almost impossible to select two languages (source

and target language) and to research translation from one language to another. In
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production of Global news the writers may work with various sources in different
languages at the same time, (for example, information from news agencies, their own
reporters, testimonials and direct speeches in original languages, etc.). This information is
spread quickly within the editorial and processed into news texts in target languages. For
this reason, we also have selected examples in various languages (in order to carry out an
attempt to dig the soil, which at the moment not that attractive enough in translation

studies, and to detect general tendencies and outlooks in this realm).

- Establishment of authorship of text and translation: for instance, in the case of
Euronews, some language versions contain the name of one author, in other languages
another author, although the informational content and information is similar. In other
cases, different language versions contain the same author’s name, which facilitates the
establishment of source and target languages, however, does not contain any references to
the translator. Yet, such translation also contain many re-written and changed elements.
Valdeon (2014) also mentions that adaptations for a different language often leads to
appropriation of information and loss of the source, which priory occurred with Wiki

leaks and some other Media.

- Selection of study approach and focus. On the one hand, it is difficult to research news
translation within one realm only. On the other hand, such categories as precision,
equivalence, and adequacy often result secondary to media format and relevance for the
target audience. This entails changes in the structure and content of information.
Therefore, as the most efficient approach to the research and analysis of translation
processes in global news production is considered to be the Skopos theory of Katharina
Reiss and Hans Vermeer. The Skopos theory in translation, formulated by K. Reiss and
H. Vermeer (1984) as the action is defined by its purpose Trl. = f (Sk), is therefore fully
applicable in news translation theories, as suggested by Susan Baassnet, Christina

Schaftner.

The main aim of all the changes made to the texts and information in multilingual news
production is to keep the information relevant for the target reader in terms of their
personal interest, cultural specifics, and identities. On the one hand, such changes
contribute to quick accessibility of information and to some extent intercultural

mediation.
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On the other hand, however, different angles of perception of information through the
focus of cultural and national identities create a structure of parallel realities, where every
target audience is limited by the constraints of their language media space. Bielsa and
Bassnet (2009) also talk about “variations of veracity” caused by differences in
perceptions (Bielsa and Bassnet, 2009:127). Under these circumstances, translation
studies may contribute to the research into the field of multilingual news production, in
particular, by agreeing on understanding and application of the related terms, developing
flexible strategies of research into journalistic text translation, detecting translated
elements in the texts, and conducting research not only comparing the source and target

texts but also investigate across various languages and sources.

We assume that all the texts selected for the corpus are transedited from source texts into
target texts. One target text may be re-written from multiple sources and languages,
whereby some of them are identified (direct speech, author name specification or
reference to any other source), some of them are not. Comparative analysis of multiple
language versions helps us to identify the source text elements on the one hand, and to

detect the applied strategies even if the source text is unknown, on the other hand.
3.5. Translation of sensitive texts and coverage of conflicts in multilingual news

As in this research we assume that news text adaptations are often made due to their
sensitivity, we will, therefore, look into the understanding of sensitivity in news
production and translation. It seems appropriate to find out whether the analysis should be
carried out according to the assumption that news can be referred to as sensitive texts.
Therefore, we will present how this concept has been defined in the related literature so

far with the intention to underline the characteristics of the texts analysed in the corpus.

Karl Simms (1997) views sensitivity as a socio-semiotic problem. He assumes that “no
text is sensitive but that thinking makes it so” and therefore “all texts are at least
potentially sensitive”. He distinguishes four main modes of sensitivity: Alterity (referring
to race, ethnicity, culture), institutions (meaning politics, state, and law), sacred texts, and

profane texts (Simms, 1997).

Basil Hatim (1997) mentions in his article “Intertextual Intrusions: Towards a Framework
for Harnessing the Power of the Absent Text in Translation” to horizontal and vertical
intertextuality as a components of text sensitivity. Depending on the objective, he

distinguishes between source-based rendering — target-oriented rendering, whereby these
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intertextual renderings may be author-invoked or translator-offered with minimal or
maximum intervention, as well as cases “in’between”. Expectations of the target recipient
may, according to Hatim, thus be fulfilled or defied, which defines the grade of text

sensitivity.

Christina Schiffner (1997) analyses in her article “Political Texts as Sensitive Texts” the
translations of speeches and interviews with German politicians (Helmut Kohl and
Richard von Weizsicker) into English. She concludes that in translation, the function of
the target text may remain the same as the one of the source text, or it may change, so that

sensitivity is linked to such change in the function of political texts.

Schiffner (1997) writes that the process of European integration shows also the
emergence of a supranational discourse, reflecting a commitment to supranational
objectives and ideas. “In such a context the sensitivity of texts also has to be seen from a
wider perspective: Texts are created through a combination of multilingual negotiation
(conducted in the agreed working languages) and translation. For translation studies this
means that such notions as source text, parallel text, text-typological conventions,
functional equivalence, loyalty, accuracy or appropriateness need to be reconsidered”

(Schiftner, 1997:137).

Schéffner (1997) assumes that the sensitivity of political texts results from their function,
which she refers to as a surface structure that reflects the text’s function and triggers
cognitive reasoning process, both in text comprehension and in translation. “Speakers
choose specific formulations because they share culture-specific background knowledge
with their addressees, and these linguistic choices may reflect subtle changes in political
attitudes or a certain discretion for diplomatic reasons” (Schéftner, 1997:137). Therefore,
she views sensitivity of political texts as a functional concept, which according to her can
be explained within the framework of a functional approach to translations such as
Skopos theory that focuses on the function of the target text in its target situation in the

target culture.

Christina Schéffner (2012) writes, that text is not sensitive by itself, but together with

discourse it reflects sensitivity of people (due to attitude, ideology, religion, identity).
Discursive strategies according to Schaftner are the following:

- texts explicitly address the topic where conflict is a topic of the text — explicitly
addressing labelling strategies using ‘politically sensitive terms’;
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- texts indirectly implicitly refer to conflict (text about another topic, cross-reference);
- topic avoided in text (self-censorship, caution);

- topic prevented to be addressed in text (censorship) Discourse and texts as carriers of
national or group ideologies and/or reflecting institutional practices (speech in parliament,
press conference vs report in mass media);

Recontextualisation in media means transfer of (extracts) of a communicative action from

its initial context into another one and include the following strategies:

- selection of information, including omissions and additions;

- restructuring, re-ordering, rearrangement of information;
-transformation of genre, for example, interview into report on interview;

- incorporation of information in a new text, including syntactic and stylistic adaptation,

determined by purpose, practices, policies, and ideologies (Schiffner, 2012).

Basil Hatim and Ian Mason described the possible strategies and procedures for
translation of sensitive texts in the book “The Translator as Communicator” (Hatim,
Mason, 1997), where they refer to “Form and function in the translation of the sacred and
sensitive text”, which “are remarkably creative and which display marked degrees of
dynamism”. Hatim and Mason define “Dynamism” as ‘“Motivated removal of
communicative stability”, which in itself is an “element of manipulativeness”,
manifesting itself “in the way context, structure or texture defies our expectations and
relays new meanings” (Hatim, Mason, 1997). From this perspective, the transedited news
texts represent a high level of dynamism in terms of form and function. In addition,
conflicts are key topic in most of the news articles, which implies sensitivities for target
audiences in terms of perception, and challenges for translators and interpreters related to

the processes of translation in multilingual news production.

Mona Baker (2006) touches upon sensitivity and conflict in connection with ethical
choices of translators in her book “Translation and conflict” (Baker, 2006): “Translators
and interpreters face a basic ethical choice with every assignment: to reproduce existing
ideologies as encoded in the narratives elaborated in the text or utterance, or to
dissociate themselves from those ideologies, if necessary by refusing to translate the text
or interpret in a particular context at all. Beyond this basic choice translators and
interpreters can and do resort to various strategies to strengthen or undermine particular

aspects of the narratives they mediate, explicitly or implicitly. These strategies allow them
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to dislocate themselves from the narrative position of the author or speaker or,
alternatively, to signal their empathy with it” (Baker, 2006:105). Such situations where
translators have to decide whether to comply or not with certain ideologies and omit or
not certain terms are not rare in the practice of news media. The below screenshot
contains a part of an article from “The Moscow Times” on the interpreter’s decision to
translate the German word “Annexion” in the speech of Frank Walter Steinmeier referring

to the Crimean peninsula as “reunification” into English:
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Speaking alongside Russian President Vladimir Putin, Steinmeier stressed the need to repair bilateral ties and seek common
ground.

“Our goal should be to overcome the major difficulties of the last years. We should confront these differences of views with
more predictability, installing some minimum level of trust.”

A transcript of the briefing on the Kremlin's website and a live translation on the Kremlin-funded RT television network’s Ruptly
service omitted the word “annexation” from Steinmeier's statement to the press.

Instead, the transcript of his speech on the Kremlin's website cited him as saying, “Crimea becoming part of Russia," and Ruptly’s
interpreter translated the word as “reunification.”

Figure 4: Screenshot of the article on to translation of the German word “Annexion” in the speech of
Frank Walter Steinmeier as “reunification” into English with the video of the translated speech

Different choice of words may influence not only how news or specific events are
perceived, but also representations and expectations of different scenarios. Baker
mentions that narratives in conflict contain frames, namely “expectations about people,
objects, events and settings, that participants bring with them to the interactions”
According to Baker (2006) frames are “structures of anticipation, strategic moves that are
consciously initiated in order to present a movement or a particular position within a
certain perspective” (Baker, 2006:106). Thus different language versions of news may
construct different frames not only in terms of how information is provided but also in
connection with different background knowledge, experiences, and expectations of the

target readers. This implies that criteria for impartiality are very vague and difficult to
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establish. Reporting the same facts and events with different words may construct
different attitudes even when the same facts and events are mentioned in different texts.
In the above example, the terms “annexation” and “reunification” were recontextualised
through at least three levels of discourse: legal, political, and media discourses. Use of
different terms that may potentially construct different opinions in media discourse may
have different implications in terms of international law and international humanitarian
law, as it is the case for such terms as “annexation”, “reunification”, “occupation”
(geneva-academy.ch, 2018. Crimea: Between Annexation and Reunification [Online],
available at: https://www.geneva-academy.ch/news/detail/171-crimea-between-
annexation-and-reunification). This means that reporting about armed conflicts in various
languages create additional difficulties for journalists and translators in terms of use of
words that originate in political and legal discourses, as they contain multiple levels of

argumentation.

A study of Thanh-Giang Nguyen (2010) “When lack of impartiality makes an impact: a
comparative study of VietCatholic and the BBC” compares the BBC Vietnamese and
VietCatholic websites, exploring ethical issues of reporting “when access to politically
sensitive situations is limited, and ask questions such as whether and when campaigning
for religious freedom can justify partisanship and lack of fairness in news reporting”. The
study is a content analysis of the reports on both websites about the protests in Hanoi in
the years 2007-2008). Ethical questions of impartiality, fairness, and balance in
professional journalism are asked in relation to reporting by the two news organisations.
Nguyen concludes, that political censorship prevents the local media from reporting on
sensitive stories: “the restrictions ironically give foreign-based Vietnamese-language
media a golden opportunity. They gain attention by reporting on the politically sensitive
topics such as human rights, democracy and religious disputes, so long as they have web
technologies to bypass the government control (Nguyen, 2010:4).” Referring to the work
of multilingual BBC team Nguyen (2010) writes: “When it comes to reporting on
international news, particularly in the 33 languages of the World Service, BBC reporters
are always expected to take into account cultural, ethnic and political differences. A high
level of sensibility to diverse perceptions of the audience towards many Western concepts
and a willingness to balance their different viewpoints are intended to make the principle
of impartiality workable. However, when it comes to reporting from closed and semi-

closed societies, it has been always difficult to represent different viewpoints. In many
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cases, for example in China, Burma and Iran, impartiality cannot be achieved in
technical terms (interviews with both sides were equally broadcast in length and audio
quality), and could only be “due impartiality” where quotations from the government
press are inserted into an interview with the opposition, or used for background
explanation” (Nguyen, 2010:25). Thus, we may conclude that perfect “impartiality” is
hardly possible to achieve as perception of any information always imply subjective point

of view.

The effects of conflicts on demand for translation was mentioned also by Emily Apter
(2005): “In the wake of 9/11 translation became a hot issue when the United States
realized that it had a dearth of Arabic translators. Suddenly transparent was the extent to
which monolingualism, as a strut of unilateralism and monocultural U.S. foreign policy,
infuriated the rest of the world” (Apter, 2005:12). This means that as conflicts increase
the demand for information, demand for translation also grows. Apter mentions that the
effect of high probability of mistranslations may result from a suddenly occurred conflict:
“The “terror” of mistranslation has yet to be fully diagnosed, and the increasing turn to
machine translation as a solution does little to assuage fear” (Apter, 2005:12). This leads
to a suggestion that in cases when breaking news has to be spread, the accuracy of
translation may become fragile. It seems that multilingual news agencies, including
Euronews, have found a solution for this tendency: when a breaking news is
communicated it usually appears as a very short text, sometimes one or two sentences,
and expanded some hours later when more information is available, more material is

gathered and more facts are verified.

Taradai (2014) suggests that news domestication may blur conflict — a conclusion made
upon a study of Coverage of the 2008 South Ossetia War by Ukrainian media. Taradai
writes that “in a globalized post-Cold War world, journalists try to domesticate foreign
news using anchors familiar to the audience (social representations) or clues. Hence,
news may potentially become both a source of reliable and understandable information
about the world or an instrument of political propaganda” (Taradai, 2014:6). In this way,
the fact of focusing on the most relevant information for the target audience while
reporting on international news may limit the perception of a conflict or any other event
to the point of view of a target audience based on its experiences, background knowledge
and the context of the events its own environment. Taradai (2014) concludes that “In the

news coverage the South Ossetia War became an amplifier of the split of the Ukrainian
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society into pro-Russian and pro-Georgian groups, but journalists did not either explain
this split, or problematize it. So, such coverage leads to its justification/legitimization.
Lack of explanation of different frames used by the journalists is typical for Ukrainian
channels. Ukrainian channels do not address the whole of Ukraine as its audience, but in
fact they focus on a narrower group of people that share the same assumptions as the
journalists of the channel” (Taradai, 2014:149). This conclusion is interesting in terms of
our research as we will be dealing with texts that are intended for wide audiences that are
not limited to one specific country. Yet, in case of ideologically-related discrepancies,
similar effect could potentially occur in bilingual societies, which would be the case for

Ukraine as well — depending on which language version of news the readers would prefer.

One of the topics resulting from conflicts which is actively covered by international news
is migration. The social and cultural phenomena of migration is located in the context of
globalization and that of the society and information. Thus, it contributes to new
perceptions of identities or even emergence of new identities, which in the news media is
reflected through discursive means. From the beginning of the modernity, the press has
played a crucial role in the definition of markers of inclusion and exclusion as key
elements in the policies of identities (Nash, 2005). Media discourse, however, tends to
construction and activation of those identity levels, which are sub-groups of the general
“human”-group (national, regional, cultural, etc.). Mary Nash (2005) published a book
“Inmigrantes en nuestro espejo. immigracion y discurso periodistico en la prensa”,
where she researched how media discourse and descriptions of immigrants in Spanish
newspapers influenced negative attitudes towards them (Nash, 2005). The media
discourse analysis related to immigration was researched in major Spanish papers as La
Vanguardia, El Pais and El Mundo between the years 1996-1997 and intended to explain
specific elements which created pre-disposition to the dominance of negative attitudes. As
key elements Nash lists certain descriptions and metaphors used in the articles in relation
to the immigrants and their transport means, in particular, “pateras”, “barcas de la
muerte ”, “espaldas mojadas”, “sinpapeles”, “illegales”. Nash describes this tendency as
the “discursive strategy of substitution”, where through negation of the subject, the
person is associated with the transport means. By such substitution people are referred to
as “persons without names, history and human recognition” leading therefore to
“annulation” or “invisibilization” of a person (Nash, 2005). Nash also emphasizes on the

use of certain metaphors related to the immigrants, which create the discourse of fear and
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threat (in particular, by cognitive metaphors as “hordas y avalanchas”). The constant
appearance of the same images and frames in the media together with their inclusion into
the headlines represent a mechanism that created ant transmitted the negative believes
toward immigrants in the 90ies in Spain (Nash, 2005). Referring to Van Dijk, Nash
emphasizes the role of headlines, which, according to her, express the most relevant
proportions of the topic structure and are decisive for realization of effective
interpretation and memorization of information. Although in this research we are dealing
not only with headlines but also with the body of the articles, the headlines constitute an
important part of the analysis as well. Nash concluded, that it was the manner to refer to
the immigrants in press, which created and strengthened the stereotypes. Such references
tend to include metaphors and metonymies, which are often used in headlines to capture

the attention of the readers.

It appears, that metaphors are important elements of discursive identity construction,
which also may be used in articles and headlines referring to conflicts, crises, and burning
issues and carry out the function of captation. At the same time, metaphors in political
and media discourses are considered to be powerful persuasive instruments, as they are
not only used as linguistic elements, but reflect the way of thinking. This function of
metaphor was particularly researched by Andreas Musloff (2006) in various papers
related to political discourses, where he also noted the mappings related to threat in
description of immigrants (flood - “kind of natural” disaster, storm — “military invasion™)
(Musloff, 2006). The other source domain of metaphor is located in friendship and family
to describe international relationships and “family scenarios for the EU” (Musloff, 2006).
In our analysis of the selected corpus, we will also pay attention to cognitive metaphors as
they may constitute elements of identity construction and may be used in the
corresponding argumentation. Besides, the metaphors originating in political discourse
undergo multiple transformations when transferred into media discourse and translated
into different languages. Below is an example of transformation of a metaphor in

translation taken from a Euronews article:

ENG: “If we sit on the same side of the table and place the problem on the opposite side

success is certain in a Europe with so much room for mutual prosperity, ”

GER: “Wenn wir alle aus der gleichen Perspektive auf das Problem schauen, ist uns

der Erfolg sicher — in einem Europa mit so viel Raum fiir Wohlstand fiir alle.”
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FR: “Si nous nous asseyons cote-a-cote et placons le probléeme en face, alors le succes

¢

est certain dans une Europe, avec tant de place pour la prospérité mutuelle

(Available at: http:/www.euronews.com/2015/02/01/europe-s-interests-come-first-says-

new-greek-government#)

The aspects of argumentation are also called Topoi (sg. - topos) and represent “persuasive
strategies or rules which connect an argument to a claim or conclusion (Baker, 2011).
Topoi are thus broad beliefs which help to maintain an argument without actually
constituting the argument itself. Reisigl and Wodak (2001) have identified a number of
topoi which are often used to justify discriminatory practices towards particular groups.
For example, a topos of burden could be stated as ‘if a group is burdened by another
group, then actions should be taken in order to alleviate this burden’. This topos could be
activated by someone who was opposed to immigration. Such a person might say
something like, ‘they come here to claim benefits and soon there won’t be enough for
everyone else!” Other topoi include the following: danger/threat (if x is a threat to y, then
x must be stopped), authority (x is true because an authority said it is true) and justice

(everyone should be treated the same) (Baker, 2011:152).

Piotr Cap proposed proximisation theory, where metaphor is one of its key tools (Cap,
2013). Cap defines proximization as a “discursive strategy of presenting physically and
temporally distant events, states and states of affairs as increasingly and negatively
consequential to the speaker” and underlines its compatibility with critical discourse
studies (Cap, 2013). The goal of proximization is legitimation of certain actions and
policies aimed at preventing or combating the approaching threat. This theory has also
been successfully applied in the recent research at Lodz University (Poland), for instance,
the research of Marta Lichy “Metaphor and Proximisation in the Analysis of the
Discourse of Indirect Threat: A Study of the Us Rhetoric on the Russia - Ukraine
Conflict” (Lichy, 2015).

Translation of metaphors in political discourse been analysed with increasing interest by
translation studies as well. For instance, Christina Schaffner (2012) described differences
in the use of metaphorical expressions, of interpersonal relationships, and of EU-specific

terminology, highlighted in her paper “Unknown agents in translated political discourse”.

As mentioned by Mary Nash “the words are used not only describe the reality, but also to

construct it (Nash, 2005). Assuming that words also able to construct identities we may
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conclude that awareness of the potential effect of the linguistic means used to report
events, in particular, in terms of conflicts, may lead not only to legitimation of ideologies
and polarization of societies, but also on the contrary, to new ways of conflict resolution
and contributions to sustainable development. In 2008 Nickerson Angela M., Louis
Winnifred R. conducted a research from social psychological perspective called
“Nationality Versus Humanity? Personality, Identity, and Norms in Relation to Attitudes
Toward Asylum Seekers” to study the basis for prejudicial attitudes toward asylum
seekers in Australia and their relation to layers of identities. Through questionnaires and
in-depth interviews Nickerson and Winnifred found out, the following: Individuals, who
“strongly identified with their nationalities, and those, who perceived national norms as
negative exhibited less favourable responses to asylum seekers. Only individuals who
identified with their nationalities were less favourable towards asylum seekers when they
perceived hostile national norms”. On the other hand, individuals, “who strongly
identified themselves as humans were more positive in their attitudes, feelings, and
behaviours towards asylum seekers. The salience of the superordinate or human identity
was associated with more favourable attitudes as they are considered a part of the in-
human group” (Nickerson, Winnifred, 2008). Therefore, the authors concluded that
“activation of the human identity can suppress negativity towards asylum seekers
associated with national identification” (Nickerson, Winnifred, 2008). This may suggest
that construction of identities as parts of the in-human group may take place also through
linguistic means that are used, in particular, by news media, reducing negativity resulting
from reporting on sensitive issues and conflict-related events. Although construction of
identities as part of in-human group is not the central focus of our research, we will still
pay attention to the cases of what Nash (2005) refers to as “annulation” or
“invisibilization” of a person if such cases are observed. Various stylistic figures, such as
metaphors and metonymies, occurring in news articles in various languages along with
the changes to the content and structure of the target texts may, therefore, entail multiple
functions and be approached from various perspectives. Such perspectives may include,
in particular, the aspects described in this Chapter 3, such as media format, aim and
function of news text and its translation (or transediting), potential sensitivities, and
expectations of the target audiences. In the next Chapter, we will consider more precisely
the methods applicable to the research into discursive construction of identities in

multilingual news.
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4. Discursive identity construction in multilingual news: Methods and

approaches

In this Chapter, we will make an overview over the existing methods and approaches that
may be used to analyse identity construction in multilingual news. On their basis, we will
suggest more specific criteria for the methodology applied to this research for the case of
Euronews. We will mainly focus on the approaches of discourse analysis, critical
discourse analysis, translation studies to identity construction, as well as consider

possibilities of extracting and processing quantitative data from the selected corpus.
4.1.  Ciritical discourse analysis applied to research into news translation

According to Christina Schaffner (2012), methods of Critical Discourse Analysis can be
used effectively to reveal translation and interpreting strategies as well as transformations
that occur in recontextualisation processes across languages, cultures, and discourse
domains, in particular, recontextualisation in mass media. Isabela Ietgu-Fairclough (2008)
suggests “a view of translated texts as recontextualisations of source-language texts in
new social and cultural contexts”, whereby the “functions and goals (including political
goals) can be quite different from the functions and goals it served in the source-culture
and the original context” (Iet¢u-Fairclough 2008:67-73). This suggestion may also be
considered from the point of view of the Scopos theory in translation studies, where the

translation is defined by its goal.

Teun A. Van Dijk (2001) defines Critical Discourse Analysis (CDA) as “a type of
discourse analytical research that primarily studies the way social power abuse,
dominance, and inequality are enacted, reproduced and resisted by text and talk in the
social and political context” and aims to resist social inequality (van Dijk 2001). Hilary
Janks provides a brief yet exhaustive summary of how Critical Discourse Analysis (CDA)
is applied as a research tool approaching the use of language as a form of social practice:
“All social practice are tied to specific historical contexts and are the means by which
existing social relations are reproduced or contested and different interests are served. It
is the questions pertaining to interests - How is the text positioned or positioning? Whose
interests are served by this positioning? Whose interests are negated? What are the
consequences of this positioning? [...] Where analysis seeks to understand how discourse
is implicated in relations of power, it is called critical discourse analysis (Janks,
1997:329-330).
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Resuming the theories of Fairclough, Janks points out that the process of Critical

Discourse Analysis includes three interconnected dimensions:
1. Texts as the object of analysis (including both verbal and visual texts).

2. The processes of text production and text perception (writing and reading, speaking

and listening, designing and viewing).

3. The social and historical conditions, under which these processes are carried out (Janks

1997, Fairclough's 1989, 1995).

In terms of this research, the object of the analysis is the text of the news articles
composed in the corresponding languages. We are considering the process of text creation
by the journalists, where the process of translation is a part of such creation, and compare
the texts which are supposed to be read by different audiences in the corresponding
languages. Social and historical conditions of text creation are viewed in terms of

construction of national identities and the supranational European identity.

Janks mentions three Fairclough’s procedures, necessary to carry out such analysis:
1. Description, that consists in the text analysis itself;

2. Interpretation, which implies processing analysis;

3. Explanation, meaning social analysis (Janks 1997, Fairclough's 1989, 1995).

Further in Chapter 5, we also apply similar procedures to the analysis carried out in this
research. The description will contain information about the selected corpus and
background information about Euronews, as well as the analysis itself. We have put a
major focus on the discourse-historical' approach developed by the Vienna School of
Discourse Analysis (Wodak et al., 1999) as the results of their study on discursive
construction of national identity serve as the basis for the comparative analysis of the
aspects of identity-related information in different language versions of multilingual
media. Interpretation and explanation of the results will include, inter alia, approaches of
translation studies, and take into account social aspects as it is meant by the third point of

the abovementioned procedures.

CDA has ecarlier already been suggested as an efficient tool that may be successfully
applied by the translation studies: “Critical Discourse Analysis and Translation studies
share the assumption that textual features need to be related to the social and ideological

contexts of text production and reception” (Ietcu-Fairclough, 2008:67-73). Ietcu-
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Fairclough mentions, that the two realms operate with multiple terms which are common
for both of them: “The concepts of intertextuality, interdiscursivity, recontextualisation,
etc., which play a prominent role in CDA, are especially appropriate to Translation
Studies, as both approaches aim to reveal the mediated connections between properties of
text on the one hand and soico-polictical-cultural process on the other” (Ietgu-
Fairclough, 2008:67-73).

Methods of discourse analysis and critical discourse analysis have widely been applied in
the research into Media rhetoric and ideology. This resulted to be a valuable tool to
analyse the discourse of the original text and its translation, rewriting and transediting.
Media and communication research methods are generally inevitable for a comprehensive
study of translation processes in multilingual media. Hansen and Machin (2013) describe
several stages of media research, defining it as “planned, critical, systematic and
transparent investigation into gathering information about media and/or communication
process” (Hansen and Machin, 2013:14). As one of the key points of media research the
authors define the need to research “ownership and media policy”, as often it is the
ownership that may define which views are promoted and which information is
prioritized.. The kind of reporting done to produce a news item can be explained “in
terms of a particular pattern of ownership that has become increasingly characteristic of

newspapers around the world” (Hansen and Machin, 2013:37).

Although CDA is not a method but rather an approach, the methodology of Discourse
Analysis Studies introduced by Norman Fairclough (1995) provides a wide range of
possibilities for a detailed study of discourse and its effects in the adjacent disciplines.

This includes three layers (Fairclough, 1995):
- Text analysis (rhetoric devices, metaphors, collocations);
- Discourse practice analysis (how and for whom the text is produced);
- Discourse events analysis (relation between discourse and social structures).

Researching discourse and knowledge Teun van Dijk added that there is no direct relation
between discourse and social structures without cognitive structures, as this correlation
always goes through the mind of language users (Van Dijk, 1995). As for Van Dijk every
text is interpreted based on the previous knowledge (ideas, beliefs) in mind, context is a

subjective mental model of a communicative situation. In terms of ideology analysis van
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Dijk defines the following levels: social, cognitive, social cognition, personal cognition,

general (context free), particular (context-bound), discourse analysis (van Dijk, 1995).

Applying the described tools to multilingual news production, we may assume that each
language version of the same news piece is subject to “recontextualisation” in the process
of its adjustment for a new audience. Thus, every such language version would represent
a different mental model, which is evidently subjective. Knowledge and “truth” will

therefore be relative for very culture or “epistemic community” (van Dijk, 1995).

“CDA uses the concept of “recontextualisation” to designate the de-location of a practice
from its original context and its re-location within another — including the movement of
discourses across practices e.g.. from political practice to media practice. “ (Ietgu-
Fairclough 2008:67-73). Recontextualisation refers to ways in which text or parts of text
are taken from their original setting or context and then used in different contexts.
Bernstein (1990: 184) points out that semantic shifts take place ‘according to
recontextualising principles which selectively appropriate, relocate, refocus and relate to
other discourses to constitute its own order and orderings’. Linell (1998) suggests that this
can be achieved in three ways: (1) intratextual, where a part of a text is referred to within
the same text, either earlier or later; (2) intertextual, where part or all of another text is
referred to in another text and (3) interdiscursive, where types of discourses are
recontextualised (Baker, 2011:111). Media texts draw upon, reorganise, and transform
different discourses in constructing political events, with omission, addition, and
rephrasing as typical transformation strategies, which also imply recontextualisation
(Blackledge, 2005 quoted in Schiffner 2012 ). The processes of recontextualisation have
been investigated in Critical Discourse Analysis, and it has shown that it is hard for mass
media to remain neutral reporters as they actively construct and shape representations of

politics as a result of the way they select and structure their discourse (Schiffner, 2012).

The discourse-historical approach to media analysis may also be viewed as a useful tool
in the research into translation for global news production: “The very interrelated but
conflicting processes of nationalist regression and emancipatory, supranational
humanitarianism manifest themselves discursively in different modes of legitimation and
de-legitimation. (Wodak et al. 1999:151) The author also mentions that although initially
the framework of the approach was elaborated in respect to Austria, “the theoretical as

well as the general analytical findings yield information about some widespread patterns
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of discursive nationalization within many (counter) modern nation-states” (Wodak et al.

1999:151).

Along with CDA methodology, media studies actively apply the following methods
(Hansen and Machin, 2013):

- In-depth interviewing of journalists and readers is used to find out how
information is gathered and how it is perceived. Along with questionnaires, in-
depth interviews are intended to support or explore data or to detect new

perspectives of the research.

- “Ethnography and observational methods have been used to study production and
consumption of Media. These methods are associated with watching or
participating in what media audiences or media practitioners are doing and

saying.”

- Content analysis is one of the most efficient and most widely used research
method for the systematic qualitative and quantitative analysis of media content

(Hansen and Machin 2013).

These methods supplement and support Critical Discourse Analysis in the research into
texts and speeches. The methods applied in this research overlap with qualitative and
quantitative content analysis with focus on discourse. Observational method will be also
partially applied in terms of background analysis of the studied media (which are the
main principles on which the work of Euronews is based, how news is produced, how
information is translated and transferred into different languages). Some information was
collected by requesting information from Euronews; however, the asked questions were
not in-depth interviews. Although we believe that in-depth interviews with the readers of
the articles in different languages would have been an efficient instrument to complement
the findings of this research from the perspective of social sciences and media studies, we
will not consider this method in this research as it would be redundant and represent other

research with different objectives and tasks.

The term “discourse” has been integrated with translation studies for decades. Basil
Hatim and Ian Mason formulated the theoretical basis for discourse and inter-semiotic
analysis in translation in their book “Discourse and the Translator” (Hatim, Mason, 1990)
and mentioned that they were “looking at translation as product instead of translation as

process”. Media translation analysis is to a large extent looking into and analysing the
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product more than the process. The process of text translation may give us specific ideas
and explanation on the motivated choice of translators, or constraints and frameworks
under which the journalists and translators are working. However, measuring the impact

of translation and transediting decisions means research into translation as a product.

Referring to G. Steiner’ s quote that “the translator invades, extracts and brings home”,
Hatim and Mason distinguish between author-centred, text-cantered, and reader-centred
translating, where structure and meaning switch in their priority (Hatim Mason, 1990).
These three types of translating may be compared to the function of translation in the
mentioned earlier theory of Skopos, where translation is defined by its purpose. In the
case of news media, the process of translation will always be reader-centred, whereby the

structure of the text may be changed, and the authors may be not mentioned at all.

Norman Fairclough refers in his work “Critical discourse analysis the critical study of
language” (Fairclough, 1995) to the following modes of representations in media
discourse: Direct Discourse (DD) and Indirect Discourse (ID): “DD is 'converted' into ID
by (a) subordination of the secondary discourse to the 'reporting clause'; (b) shift from 1
and 2 person pronouns to 3 person pronouns; (c) shift of deictics (e.g. here becomes
there); (d) 'back- shift' of tense” (Fairclough, 1995). In further Sections, we will look into
if and how the change of discourse from direct to indirect, as well as translation of direct
discourse (quotes) from one language into another, may entail changes to the linguistic

strategies of discursive identity construction in news texts.

According to van Dijk (1992), language discourse is not explicit as ‘“there are
propositions which are not directly expressed, but which may be inferred from other
propositions which have been expressed” (van Dijk, 1992). At the same time, certain
“linguistic properties of sentences and sequences of sentences 'indicate' implicit
propositions and allow the inferences involved” (van Dijk, 1992). Referring to Syntax the
author noted earlier that “word order as well as well as transactional structures of
sentences may code for underlying semantic or cognitive agency” (van Dijk, 1989). Thus,
van Dijk refers to semantic macro-structures, knowledge frames (a subsystem of
knowledge about a particular phenomenon) and models (“mental representations or
events, actions or situations people are engaged in, or which they read about” — (van Dijk,
1989) as a separate level of linguistic analysis. In terms of this research, we will take into

account some of the structures described by van Dijk that may potentially serve for
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legitimation of policies or construct prejudice against “the others”, which according to the

author are the following:

- When “politicians and media attribute major social and problems to immigration and
immigrants, they may thus influence the beliefs of large segments of the majority and
thus indirectly the models that underlie racist stories or discriminatory action of dominant
group members” (van Dijk, 1995). In the analysis of the selected articles migration will
be one of the key topics and we will consider this type of legitimation as well, in

particular, in terms of linguistic means applied in the argumentation.

- by emphasizing “specific topics at the expense of the others (through headlines or
summaries) or by preventing other topics, they may influence the overall (mental) model

structures that are involved in discourse comprehension” (van Dijk, 1995).

- strategic generalizations: (“this always happens like that”) may influence situations

models and create prejudices (van Dijk 1995).
- emphasize OUR (good) vs. THEIR (bad) (van Dijk, 1995).
- enhance credibility by “personal experience” stories (van Dijk, 1995):

Critical discourse analysis also deals with the construction of prejudice based on identities
as part a part of mental models and social representations (van Dijk, 1995). Teun A. van
Dijk (1989) writes that “Prejudice does not consist of the beliefs of individual people, but
of generalized opinions shared by people as group members. This presupposes that
prejudice is acquired, used or changed in social situations, and as a function of structures
of social dominance” (van Dijk, 1989). Van Dijk mentions that the analysis of prejudice
has to go “beyond the traditional methods of superficial content analysis”, and that a
“highly sophisticated and subtle discourse analysis is necessary to trace and describe the
many ways in which dominant group members show their underlying opinions” (van
Dijk, 1989). In this research, we will not be considering the relationship of power and
groups of dominance, however, the potential construction of prejudice based on identity-
related information will be taken into account as news media have an important role in
these processes. As mentioned by van Dijk (1995), “the dominant discourses of the
mainstream media lead to the construction and adoption of preferred models, which, in
turn, are the basis for the inference of preferred attitudes and ideologies” (van Dijk,
1995:38). According to Gerda Eva Lauerbach and Anita Fetzer (2007) texts reflect the

discursive and sociocultural practices of different societies: “Texts are produced and
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consumed according to discursive practices, and these, in turn, are embedded in
sociocultural practices. Text analysis has double focus — on the structure of the text and
on the discursive practices with which it was produced within the wider context of the
type of discourse it is a part of” (Lauerbach and Fetzer, 2007:10). Thus, paying attention
to the cases where different attitudes or prejudice may be potentially constructed in
different language versions of news texts may open new perspectives to understanding of

diversity and inclusion through linguistic means across languages and cultures.

Christina Schéffner (2012) mentions that investigation of political discourse in translation
has been underexplored in the discipline of Translation Studies: “News translation and the
practices of news agencies have recently received more attention whereas translation
policies and practices in political institutions at national and supra-national level have
rarely been addressed (but see, for Canada, Mossop 1990 and Gagnon 2010, for the EU
institutions, Koskinen 2000, 2008). Much remains to be investigated in order to get a
deeper insight into political discourse in translation and the institutional practices and
policies which determine it” (Christina Schaffner, 2012:133). This research is also mainly
focused on the text, yet we expect the analysis of the selected corpus and the observations

made will also contribute to the filling of this gap.

Brook (2012) points out that critical analysis should pay attention to “how which people
say what in their original setting, and how what they say is transformed through the
various processes of translation that occur in the reporting of international news” as
media discourse “contributes to the character of societies and in so doing can reveal
issues of power and identity” (Brook, 2012:89). Referring to the analysis of translation of
quotes and direct discourse Schiffner (2012) writes, that using methods of Linguistics
and Critical Discourse Analysis, the researchers identify strategies such as “omissions,
additions, neutralisation, explicitation, referential and transitivity choices, strategies of
focalisation and also illustrate how such strategies mitigate or reinforce political or
ideological tensions and contribute to intersubjective positioning shifts” (Schiffner,
2012:147). Thus, the experience of previous researchers shows that Critical Discourse
Analysis is an efficient approach that may successfully be applied in the methodology of

the current study of identity-related information in multilingual media.

Referring to Christina Schéffner, letgu-Fairclough (2008) mentions the strategic functions
of political language, where translations may function as a part thereof, namely “coercion,

resistance, dissimulation and (de)legitimation”. Ietcu-Fairclough suggests that
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“translations, as recontextualised texts, ought to be related to contexts and considered as
part of strategies of action (of agents within those contexts)” (Ietcu-Fairclough, 2008:67-
73). As noted by Fairclough “It is increasingly through texts that social control and
social domination, are exercised (and indeed negotiated and resisted). Textual analysis,
as part of critical discourse analysis, can therefore be an important political resource, for
example in connection with efforts to establish critical language awareness as an
indispensable element in language education” (Fairclough, 1995:112). At the same time,
looking critically into news media texts referring to the events, situations, and quotes that
originated in a different language environment than the produced text may help create a
more comprehensive and open perception of different cultural and language

environments, rather than that offered by single-language media format.

4.2. Interdisciplinary approach to discursive identity construction strategies and

translation procedures

In this Chapter, we will describe the methodology applied to the analysis of the selected
corpus and make an overview of the relevant theories, which constitute the basis for the
methods applied. As the proposed analysis is carried out from an interdisciplinary
perspective of translation studies and discourse analysis, the methodology used for its
purpose is a synthesis of approaches from both realms. We will, therefore, focus on the
definitions and types of strategies and techniques in translation, communication and
discourse studies, which in the concluding part of this Chapter will be synthesized to the

criteria, applied for the analysis of the corpus in the present research.

Guided by the theories of Valdedn (2005, 2012, 2014), Bielsa and Bassnet (2009), in this
research, we view transediting as a translation method in multilingual news production.
As mentioned by R. Valdeon (2014), transediting involves various types of adaptations,
described earlier in Section 3.2. In differentiating between the translation techniques and
strategies we were guided by the theories of Hatim (1997, 2005), Vinay and Darbelnet
(1989), Nida (1982, 2001), Loscher (1991), as well as by the paper of Lucia Molina and
Amparo Hurtado Albir “Translation Techniques Revisited: A Dynamic and Functionalist
Approach” and their analysis and synthesis of the theories of Vinay and Darbelnet, Nida,
Vazquez Ayora, Delisle (Albir, Molina, 2002).

The notion of strategy has similar definitions in terms of translation, transediting, news

production, and identity construction. As mentioned by Wodak et al. (1999:31) the
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concept of strategy derives from Greek and was initially used in military context and
meant skills of military management. In its generalized meaning, however, “the concept
of strategy generally denotes a more or less accurate plan adopted to achieve a certain
political, psychological or other kind of objective”. In their understanding of strategy the
authors are guided by the definition of Pierre Bourdieu and develop a classification of
micro and macro st