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Abstract

Despite China being the country with most disabled people in the world, the provision of
media accessibility services and their academic study are still in their infancy, including
audio description. Audio description is a “description of visual information delivered via
an audio channel” (Salway, 2007, p. 151) catering people with sigh loss, but not
exclusively. Audio description is currently mainly offered in the so-called “first-tier cities”
in China, such as Beijing, Shanghai and Guangzhou. This is not surprising considering
that the provision of audio description relies on the priorities of each regional government,
along with grassroot initiatives. The academic side of audio description does not come
off better, although the state of Audio-visual Translation is quite vibrant in China. In the
light of the precarious state of audio description and the challenges it still has to face in
China, the present thesis sets out to not only contextualise audio description in the country
as a first step to launch academic research on the topic, but also offers an audio
description-related alternative that will facilitate the provision of audio description. More
specifically, the general aims of this thesis are the following. First, to describe the history
and the current state of audio description in Mainland China, both as an access service
and as an object of study, with special focus on the city of Shanghai. This is carried out
by reviewing the history and the current state of audio description in China; profiling
audio describers in Mainland China; investigating the habits, needs and satisfaction of
audio description users towards this access service; and analysing some Chinese audio
description guidelines currently in use. Second, to compare the Chinese case with the
European context regarding the aspects mentioned in the first objective. Third, to
determine whether text-to-speech audio description can be accepted in movies in China.
The methodology employed includes questionnaires, interviews and a focus group, all of
which were distributed or carried out in China. Both quantitative and qualitative data were
collected. The results reveal that audio description in Mainland China s still in its infancy,
both as professional practice and as an object of study, especially when compared to some
countries in the West. It is mainly offered in films and thanks to volunteers, who write
the scripts and voice them. Our user participants were mainly retired old people with little
or no education that consume audio described films quite frequently mainly for
entertainment purposes. They are all satisfied with the service provided so far, despite it
not being delivered by persons who have been professionally trained in this field.

Regarding our reception study, the results show that, although natural voices have



statistically higher scores than synthetic voices, these can be viewed as both an interim
alternative and even as a permanent solution by our participants if that translates into
more access to audio described movies. The findings offer important insights into the
situation of audio description in China, especially in Shanghai, and recommendations are

put forward for future developments to serve the community.

Keywords: accessibility studies; media accessibility; audio-visual translation, audio description;
China; audio describers; user needs; user satisfaction; AD guidelines, text-to-speech; reception
studies
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Chapter 1: Introduction



Introduction

Many two-footed people laugh at me for having one foot, which always used to infuriate me. But as soon
as I arrived here at our master's place, my rage fell away and I returned to normal. It’s as if the master
had cleansed me with his goodness without my even realizing it. | have studied under him for nineteen
years and never once have | been aware that | was one-footed. Here you and | wander together beyond
shapes and bodies, is it not wrong of you to seek me within a particular body and shape?

Zhuangzi: Essential Writings with Selections from Traditional Commentaries (5.12)

(Translated by Brook Ziporyn)

1.1. Motivation and justification

In March 2019, the Chinese film director Jia Zhangke (& #&4]) submitted a motion in the

13th National People's Congress to advocate the implementation of what in Chinal is

known as wuzhang ‘ai dianying? (F & %58 5, barrier-free movies). Jia submitted a

proposal concerning the need to legally solve the copyright challenges that “barrier-free
movies” face. He also underlined the importance of regulating and standardising media
accessibility (MA). That was the first time a film director has publicly defended the
existence of sensory access services to grant people with disabilites the right to enjoy

movies.

The perception of disability has come a long way in the last decade in China. Events such
as the Beijing Summer Paralympics and the Sichuan earthquake, both in 2008, have
contributed to changing how the Chinese society views people with disabilities, which
has usually been influenced by superstitions. In fact, there are numerous examples that
illustrate how little value this group of people has traditionally held, for instance, the
Chinese one-child policy giving couples a second chance if their first child was born with
a severe disability. Nowadays, and even though the situation has considerably improved,
the life of Chinese people with disabilities is still far from ideal. Not only do prejudices
and superstitions persist, but the huge domestic interregional socioeconomic differences

also have an especially severe impact on this extremely diverse group of people. This is

! This thesis will refer to the People’s Republic of China as “China”. In cases where regions in Greater
China are mentioned, such as Hong Kong and Taiwan, we refer to them individually.

2 This term reminds the author of that of “barrier-free design”, a concept that appeared in the 1950s to
address the issue of access in a built environment for persons with disabilities. This concept evolved and it
has now been substituted for “universal design”, which focuses on providing access to all individuals.
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Introduction

due to most people with disabilities in China living in rural areas, which means that they
must deal with multiple disadvantages, such as geographical isolation, lack of adequate
infrastructure and services, and lower incomes than those in urban areas. The latest
official statistical data regarding disability, which unfortunately dates back to more than
ten years ago, evidences the problem’s magnitude. According to the 2006 Second China
National Sample Survey on Disability (China Disabled Persons’ Federation, 2007), at
least 82.99 million people suffer from one or more disabilities in China, accounting for
6.34% of the total population. There are slightly more men with disabilities (51.55%) than
women (48.45%) and just a quarter of all these people live in cities (24.96%). This stands
in stark contrast with, for example, the Spanish case, in which only a quarter of people
with disabilities live in the countryside (i.e., places in which a maximum of ten thousand
people live) (Observatorio estatal de la discapacidad, 2018). This data, however, needs to
be contextualised: while only 16.5 % of Spaniards reside in cities (Efe Agro, 2018), 40.42%
of Chinese citizens still live in rural areas (Xinhua News Agency, 2019). Going back to
the official data from 2006 (cited in Campbell & Uren, 2011), over 50% of Chinese people
with disabilities are 60 years old or above (53.24%) and 42.10% are between 15 and 59
years old, whilst the percentage is reduced to 4.66% in the 0-14 years age-group. With
regards to their income, urban households with a disabled family member have a per
capita income of 4,864 yuan. The number goes down to 2,260 yuan in rural areas. It is
also important to mention that for 12.95% of rural households with a disabled member,
their income was below 683 yuan and that for 7.96% of rural households with a disabled
member their income was between 684 and 944 yuan. In fact, disability is linked to
poverty, since, of the 30 million Chinese living in poverty, 80% are disabled.

The socioeconomic profile of this group can explain why the Chinese government has
prioritised meeting certain needs of people with disabilities at the expense of others.
Nonetheless, since China ratified the United Nations’ Convention on the Rights of
Persons with Disabilities (UN CRPD) in 2008, some existing laws have been amended to
foster respect for the rights and dignity of people with disabilities and to allow them to
participate fully in some aspects of life. For example, China has worked on the legal
protection of workers with disabilities from exploitation, violence and abuse, with their
efforts captured in the Law on the Protection of Persons with Disabilities, the Law on
Public Security Administration Punishments and the Law on Employment Contracts. For

these improvements, among others, China was congratulated in the first and only review
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Introduction

performed by the UN in 2012. Notwithstanding, there are still many challenges that China,
as the country with the highest population of people with disabilities in the world, has to

address, such as the provision of sensory access services in media content.

In China the media industry is not just an arena for traditional media to compete; other
players include mobile phone media, digital magazines, mobile TV, the Internet and
digital TV (Price Waterhouse Coopers, 2016, p. 8). With the emergence of a new culture,
entertainment and media industry, China’s policies have become more regulated, but
Sensory access services are not even considered as an afterthought. Notwithstanding, and
interestingly enough, Chinese people with disabilities believe there are other more
pressing issues to tackle, such as employment (Li, 2013). Yet, in the digital and
information era, media is already indispensable if you want to participate in society, no
matter how old you are and whether you live in a city or in the countryside. Price
Waterhouse Coopers (2016) conducted a study in which entertainment behaviour was
analysed in China. The study revealed that Chinese youths are dependent on mobile
phones and are “more involved in passive engagement with information that is pushed on
them rather than reading to proactively obtain information” (Price Waterhouse Coopers,
2016, p. 3). This means that TV and movies are excellent tools for reaching them. Young
people’s affinity with social media is also an important characteristic to bear in mind due

to the predominance of audio-visual content in it. The case of Taizifei Shengzhi Ji (K+
e FERIE, Go princess go), a low-budget web series launched on social media platforms,

illustrates the potential of social media achieving 200 million clicks in a single day. In
this era of mobile internet applications, “users are expecting to enjoy communications at
anytime, anywhere” (Price Waterhouse Coopers, 2016). In addition, adapting online
novels into TV series and movies has become increasingly popular. More specifically, by
the end of 2014, 114 online novels had been adapted in this way (Price Waterhouse
Coopers, 2016, p. 5). In addition, “China's box office revenue and number of movie-goers
are expected to surpass North America by 2020 (Deloitte, n.d., p. 2). Although this
information is mainly related to the young, it cannot be forgotten that they are the future

users of sensory access services as disability is closely related to age (Peng et al., 2010).

Sensory access services are not completely unknown in China. These services are targeted,
although not exclusively, at people with sight or hearing impairment and include subtitles
for the deaf and hard of hearing (SDH), sign language interpreting (SLI) and audio
description (AD). One of the main areas in which they can be applied is in TV content.

18
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Yet, Chinese people with sensory disabilities do not have proper access to this TV content,
since Chinese TV lacks —or does not offer enough of— basic access services that are crucial
for it to be accessible on an equal basis. Although subtitles are required for almost all TV
programmes by law, these do not specifically cater for the needs of people with hearing
loss but cater for other needs (Casas-Tost & Rovira-Esteva, 2018). Regarding SL1I, it has
become a relatively widespread type of media interpreting in China, with more than 170
TV channels broadcasting sign-language-interpreted programmes daily or weekly (Xiao
& Li, 2011). Yet, Xiao and Li’s (2011) study evidenced the current problems which SLI
on Chinese TV faces, such as low comprehension rates, interpreters being selected by
virtue of their looks, and SL interpreted programmes being scarce and broadcast at rather
inconvenient airtimes. With regards to AD, it is completely non-existent on TV, although

it is available in other audio-visual products, mainly movies.

AD, which is what we will be placing most emphasis on in this thesis, is a “description
of visual information delivered via an audio channel” (Salway, 2007, p. 151); it can also
be defined as “the addition of a descriptive narrative to accompany the key visual
elements of theatre, television, cinema and other visual media” (Greening & Rolph, 2007,
p. 127); or simply “the translation of images into words” (Bourne & Jiménez-Hurtado,
2007, p. 176). AD is currently mainly offered in the so-called “first-tier cities”, such as
Beijing, Shanghai and Guangzhou. This is not surprising considering that the provision
of AD relies on the priorities of each regional government, along with grassroot initiatives
(Ma, 2016). There are 17 million people who suffer from sight loss in China, but this
access service is only available to 5.8%-8.8% of them (Ma, 2016, p. 111). In fact, Ma
(2016, p. 111) complained about the number of audio described movies not even reaching
100 in 2016. This meant that people with sight loss were unable to access more than 90%
of the movies released in China. Despite AD’s paucity, Ma (2019, p. 255) underlined the
importance of granting people with sight loss access to movies, highlighting the various
advantages that watching a film has to offer. For example, it is a cultural activity and a
pastime. It is also a social activity thanks to which people with sight loss can gather and
alleviate their sense of loneliness. Moreover, it is a way of discovering society and all the
elements it comprises. In addition, the living conditions of people with disabilities have
a direct impact on the happiness of around one-fifth of Chinese families and their 200
million relatives (Campbell & Uren, 2011). Yet, despite its importance for people with

sight loss (and for their relatives), the practice of AD is lagging behind that of Taiwan
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and Hong Kong. Nonetheless, these two regions have also been overtaken by other

countries such as the USA and many European countries (Li, 2019, p. 107).

The academic side of AD does not come off better, although the state of Audio-visual
Translation (AVT) is quite vibrant in China (Gambier & Jin, 2018). This is partly thanks
to the current AVT policies in the country, which encourage both the translation of foreign
films into Chinese and the translation of outstanding Chinese films into other languages,
including Chinese ethnic minority languages. Yet, full-time audio-visual translators are a
rarity and they are mainly employed by state-owned AVT studios. Furthermore, the
emergence of online video platforms such as Igiyi and Youku Chinese has resulted in a
higher demand of AVT services, although fansubbing, i.e., amateur translation, is also
resorted to in these cases (Gambier & Jin, 2018). Chinese AVT’s most popular modalities
(dubbing and subtitling) are mainly linked to interlingual translation leaving little room

for MA services.

In spite of AVT education being offered in China in universities such as Shanghai
International Studies University and China Communication University and the number
of academic articles on AVT increasing dramatically since the 1990s (Gambier & Jin,
2018), the academic study of AD in China, especially on the Mainland, is almost non-
existent.® This is probably due to Chinese scholars’ disability-related research primarily
focusing on basic needs such as the welfare system and education (Dauncey, 2007), since,

as it has already been pointed out:

At present, there are still more than 10 million rural disabled persons without adequate food and
clothing, and more than 20 million urban disabled persons with income below the minimum
standard of living... and there is a big gap between their living conditions and the average level
of social living conditions. (Jia & Zhao, 2008, p. 3)

With the exception of Li (2013), Chinese academia is still oblivious —or turning a blind
eye— to one of the hottest research fields in AVT. Yan and Luo (2019, p. 10) observe that
the few Chinese scholars tackling AD highlight the socialist values that it embodies. They
also suggest how to widen its availability or stress the differences in terms of academic
research that exist in comparison with the West. This stands in sharp contrast with other
TS fields, which have made great progress in the last few years, such as machine

translation and automation technologies (Gambier & Jin, 2018). This weakness has

3 Yet, there are some universities such as Qinghua University and Tianjin University that already offer
courses on accessibility from a more architectonic and engineering point of view.
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already been admitted by some scholars, such as Gambier and Jin (2018) and Xiao and
Peng (2019). It is also worth mentioning that the few articles and books on AD published
by Chinese scholars that we have found are all written in Chinese, such as Li (2013) and
more recently Yan and Luo (2019). This makes the academic debate between the Chinese
and international community more difficult and is probably why western MA researchers

have been unaware of the Chinese initiatives launched so far.

In the light of the precarious state of AD and the challenges it still has to face in China,
we propose a thesis that not only contextualises AD in the country as a first step to launch
academic research on the topic, but also offers an AD-related alternative that will
facilitate the provision of AD while the country raises awareness of the importance of
MA services. We believe this thesis is necessary to blow away the academic cobwebs that
cover this field to encourage Chinese academia to engage in this type of research, which
most probably could result in interesting and reliable data to inform legal and
governmental decisions that can translate into improving the lives of Chinese people with

disabilities.

Nonetheless, and since “the attempt to present an overall picture for anything at all about
China often provokes trepidation before any other intellectual responses” (Yeung, 2007,
p. 231), we must warn the reader to bear in mind that the consequences of the uneven
economic development across China hinders our ability to making general assumptions
about the country. Therefore, our results cannot be divorced from their geographical

source, which are usually first-tier cities.

1.2. Objectives and hypothesis

This section describes the objectives that motivate our thesis and the hypothesis we

departed from.
The first general aim of this dissertation is:

1. To describe the history and the current state of AD in Mainland China, both as an

access service and as an object of study, with special focus on the city of Shanghai.

In order to achieve this objective, the following specific objectives are defined:
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a) To present the history and the current state of AD in China, both as an access
service and as an academic research field, including the legal framework within
which this access service is framed.

b) To profile audio describers in Mainland China.

c) To investigate the habits, needs and satisfaction of AD users towards this access
service.

d) To analyse some Chinese AD guidelines currently in use.
The second general aim of this dissertation is:

2. To compare the Chinese case with the European context in some specific aspects.
In order to attain this objective, the following specific objectives are established:

a) To compare the Chinese audio describers’ profile with that of the Europeans’.

b) To compare the Chinese AD users’ habits, needs and satisfaction with the
European AD users’.

c) To compare the Chinese guidelines under study with the European trends in this

regard.
The third general aim of this dissertation is:

3. To determine whether text-to-speech (TTS) AD can be accepted in movies in
China.

In order to accomplish this objective, the following specific objectives are formulated:

a) Toevaluate TTS AD in Chinese by comparing it with standard human-voiced AD
on key features.
b) To elucidate whether TTS AD could be accepted as either an interim or a

permanent solution, or both, in the Chinese context.

The objectives are summarised in Figure 1.1:
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Figure 1.1. Objectives of this research

As it can be seen, we aim at delving into the past (history), present (current state of the
service) and future (alternatives to speed the production of AD) of this access service in

China. Related to these aims, the following research hypothesis (H) have been formulated:

a) Hi: AD is an access service in its infancy in China and an under-researched topic
in Chinese academia.

b) H.: Audio describers are more experienced and professional, users more
demanding and guidelines more exhaustive in Europe than in China.

¢) Ha: Chinese AD users will prefer human-voiced AD but will accept TTS AD both

as an interim and permanent alternative.

Each of these aims is tackled in a different paper. The first study, entitled “Who is
currently audio describing in China? A study of Chinese audio describer profiles”
addresses the first general aim in Chapter 2. This article, along with the one in Chapter 3
and the one in Chapter 4, entitled “The customer is always right: Study on Chinese people
with sight loss’ opinion on their experience with audio description” and “When East
meets West: A comparison of audio description guidelines in China and Europe”,
respectively, contextualise AD in China and establish a comparison with the situation in
Europe, tackling the second aim. Finally, the fourth paper, entitled “T(ime) T(o) S(tart)
synthesising AD in China? Results of a reception study”, concentrates on the reception
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study carried out in Shanghai. It is presented in Chapter 5 and it tackles the third general

aim of this dissertation.

1.3. Theoretical framework

“Having clarity around the perspective from which one conducts her analysis is critical
to avoid being stuck in a conceptual, epistemological, or methodological muddle” (Greco,
2019, p. 22). Given the fact that the ultimate goal of this thesis is to provide more access
to AD to Chinese people, this PhD research is, at its core, embedded in the field of
Accessibility Studies (AS), which investigates, among others, accessibility processes and

phenomena (Greco, 2019).

The independent existence of AS is still questioned by some researchers, but Greco (2019)
claims it already gathers all the elements required for a new field to emerge, i.e.,
interdisciplinarity, the formation of a research community and forms of opposition of
well-established fields. In effect, Greco (2019, p. 22) argues that AS have been, “de facto,
a field for some time”. He explains that it is common for different disciplines to
collaborate and “split apart unchanged when the work is done” (Greco, 2019, p. 20), but
in the case of MA the issues under study require the integration, not just the juxtaposition
of different fields. This integration has resulted in MA experts having more in common
among themselves than with the colleagues from the fields they originally come from
(Translation Studies, Psychology, Performing Studies, Engineering, Computer Science,
to name a few), but their emancipation still faces opposition. A concrete example: the
author of this thesis, who has a background in Translation has more in common with the
members of the Enhancing Audio Description Project,* who are mostly electronic
engineers and art and music experts, than with researchers investigating machine

translation.

AS is also the umbrella under which MA can be found. According to this approach, MA
focuses on “concerning access to media and non-media objects, services and
environments through media solutions, for any person who cannot or would not be able

to, either partially or completely, access them in their original form” (Greco, 2019, p. 18).

4 This project (http://enhancingaudiodescription.com/, last accessed 5 March 2020) aims at reducing the
number of AD verbal descriptions by using innovative sound techniques.
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Despite ultimately belonging to AS, Greco (2019, p. 19) defends that this universalist
account of MA:

[...] favours a convergence of the different conceptions of MA and of MA services developed
in other fields. In turn, this positions MA as a broader interdisciplinary area that criss-crosses

many fields, including AVT, but that cannot be entirely nor exclusively reduced to any of them”.

Therefore, it can be affirmed that AVT (and, therefore, TS) overlaps in some aspects with
MA. Yet, Greco (2019) admits that speaking of “overlapping” is a simplistic way of
saying that some problems can both be analysed from the perspective of TS and AS. That
said, “not all translation problems are accessibility problems; and not all accessibility

problems are translation problems” (Greco, 2019, p. 23).

Despite the evidence proving the current existence of AS, AVT is the field where MA
has been —and still is in many cases— developing as a research discipline. Traditionally,
MA was considered to be a subarea within AVT dealing with access services targeted at
people with sensory disabilities, and has recently become a synonym for AVT (Greco,
2019). This equivalence originates from the inherent —and more recent— purpose of AVT
being to grant access to audio-visual content no matter what personal characteristics
individuals have. This means that, for example, a person that cannot speak Hungarian will
obviously need an AVT modality to access a Hungarian movie as much as a Hungarian
person with hearing loss will need SDH for the very same movie. In other words, this
person not speaking Hungarian is as “disabled” as a person with hearing loss because
neither can access this movie unless an AVT modality is provided. Moreover, if the
person reading the subtitles is a slow reader, he or she may also be regarded as “disabled”
because, compared to faster or average readers, regular subtitles will still not grant him
or her access to that specific audio-visual content. Thus, disability can also be
conceptualised as a melange of factors that do not necessarily involve physical disability
(Mitra, 2006). In the same vein, Gambier (2018) unties accessibility from disability by
pointing out that “[a]ccessibility is also a key concept that shakes up the dominant way
of assessing quality of a translation and it covers many aspects” (p. 55), such as
acceptability, legibility, readability, relevance, among others. This more holistic approach
has been welcomed by academia (see for example, Gerber-Morén, 2018; Romero-Fresco,
2018; Agulld et al., 2018) and the study of the so-called “classic AVT modes” (namely
dubbing, subtitling and voice-over) now shares predominance with that of sensory access
services, such as SDH, AD, SLlI, audio introductions (Al), audio subtitling (AST) and
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clean audio, to name the most relevant ones. This point can also be illustrated by doing a
quick search in the Media Accessibility Platform,® a bibliographical database aiming at
collecting, among others, all academic publications devoted to AVT, including MA. At
the time this thesis was conducted, there were 324 entries for subtitling-related
publications, 289 for publications dealing with SDH and 535 for publications revolving
around AD.

Despite us initially admitting that our research is framed within AS, the author of this
dissertation has decided to implement her research through TS, which is the field in which,
as we have already pointed out, MA has traditionally been developing in. This is due to
the inclusion of MA within AS being in its infancy in terms of academic literature and
given the latest and above-mentioned paradigm shif in AVT. In addition, Greco and
Jankowska (forthcoming) include AD among the “translation-based” access services,

unlike, for instance, clean audio.

In this dissertation we define AD, as a “semiotic rendering of images into words”
(Hernandez-Bartolomé & Mendiluce-Cabrera, 2009, p. 5), dealing with audio-visual texts,
in which “various components combine to generate one same meaning” (Hernandez-
Bartolomé & Mendiluce-Cabrera, 2009, p. 4). These components include different
channels (the acoustic and the visual) and various codes (dialogues, costumes and make-
up, moral attitudes, proxemic and kinesic elements, and cinematographic techniques, just
to name a few). Despite the initial doubts of whether to underpin MA services under the
umbrella of TS since they do not necessarily involve interlingual transfer (Diaz-Cintas,
2005, p. 4; Gambier & Jin, 2019, p. 222), the belief that AD is a type of intersemiotic
translation has become commonplace. The fact that it shares some constraints (e.g.
time/space constraints) with other AVT modalities has also been decisive in coming to
this conclusion, although Braun (2008, p. 11) claims that “live AD may be better
conceptualised as audiovisual interpreting rather than translation”. In any case, AD has
also been tagged as both an intermodal (Braun, 2008) and a multisemiotic (Szarkowska
& Orero, 2014) type of translation. We shall now briefly explain why AD fits in all three

categories (intersemiotic, intermodal and multisemiotic translation).

First, AD is considered to be a type of intersemiotic translation because it entails a transfer

between modes: from the nonverbal (images, sound, etc.) to the verbal. The term

® See https://mapaccess.uab.cat/ [Last accessed 3 October 2019]
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“intersemiotic translation” was coined by Jakobson (2000 [1959]) and, although the
original definition “assumes that the interpretation of verbal signs is done by means of
signs of nonverbal sign systems” (Walczak, 2017b, p. 23), AD can still be made to fit in
that category, albeit when the semiotic transmutation is performed in reverse order.
Jakobson’s (2000 [1959]) classification of types of translation also included intralingual
and interlingual translation, categories under which AD can also fall (Hernandez-
Bartolomé & Mendiluce-Cabrera, 2009). For example, AD can involve interlingual
translation in dubbing and subtitling countries, since this access service requires “an
interlinguistic translation prior to AD itself” (Hernandez-Bartolomé & Mendiluce-
Cabrera, 2009, p. 5). When preparing AD, it may also be necessary to add extra
explanations to make a piece of nonverbal information clearer. This may be important in
many cases given that “non-verbal communication is essential in the understanding of a
film. Therefore, it should be audio described” (Igareda, 2011, p. 237). It is precisely in
these cases in which intralinguistic translation may also come into play. Second, AD can
be viewed as multimodal translation for three main reasons: its creation involving a cross-
modal transfer, the source text being multimodal and AD interacting with other codes,
such as music or sound effects (Braun, 2008). Last but not least, AD can even be regarded
as a multisemiotic type of translation for the number of channels involved in the transfer
of information. Szarkowska and Orero (2014, p. 124), using Gottlieb’s (1998, in
Szarkowska & Orero, 2014) classification of communication channels, claim that AD
switches from more than one channel (such as the verbal visual channel in the case of on-
screen text or the nonverbal visual channel in the case of costumes) to the verbal auditory
channel. As it can be seen, the feature that stands out the most in AD, and that all terms

reflect in one way or another, is the transfer between the visual and the verbal.

Although not exclusively, AD is still mainly targeted at people with sight loss (ISO, 2015).
This has some obvious implications, the main one being that its special uses need to be

taken into account:

On the one hand, AD aims at social integration, particularly of visually impaired people, but also
of other social groups; on the other hand, audio described material may help people broaden their
minds, as describers apprise viewers or listeners of some cultural references certain programmes
sometimes contain. In any case, the enjoyable element is crucial. (Herndndez-Bartolomé &
Mendiluce-Cabrera, 2009, p. 3)
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These three dimensions (inclusion, cognition and entertainment) of AD demand a better
knowledge of viewers’ needs, habits and reception capacity (Gambier, 2018). This can be
achieved through reception studies, which are the current focus of numerous MA
researchers (Walczak, 2017b; Leung, 2018; Gerber-Moron, 2018; Iturregui-Gallardo,
2019). Diaz-Cintas and Szarkowska (2020) also acknowledge the “unprecedented boom
in experimental research conducted in the field of AVT” to gain a deeper understanding
of the audience’s behaviour and attitudes towards the consumption of translated audio-
visual productions. Greco (2019, p. 19) underlines one of the main reasons why reception
studies have gained more importance: “users are increasingly seen as bearers of valuable
knowledge for the investigation of accessibility processes and phenomena”. This,

although might seem new, was already brought up by Plato:

It necessarily follows, then, that the user of anything is the one who knows most of it by
experience, and that he reports to the maker the good or bad effects in the use of the thing he
uses. [...] Then in respect of the same implement the maker will have right belief about its
excellence and defects from association with the man who knows and being compelled to listen
to him, but the user will have knowledge. (Republic 601d1-602al)

The special issue of the Journal of Specialised Translation published in 2020 and focusing
largely on AVT is a clear illustration of this momentum. This stands in stark contrast with
the early studies on AD, which were descriptive (Benecke, 2004; Snyder, 2007; Bourne
& Jiménez-Hurtado, 2007; Palomo Lépez, 2010; Cabeza-Céceres, 2010; Rodriguez
Posadas, 2010). According to Diaz-Cintas and Szarkowska (2020, p. 4), “this evolution
is a natural one that mimics similar developments in the wider field of translation studies
[...]. Yet, the difference [...] resides in the object of study”. While in TS the focal point
has traditionally been the translation process and the behaviour of the translators
themselves, AVT, and therefore, MA, has focused more on the receptors (i.e., the viewers)

and the practitioners (Diaz-Cintas & Szarkowska, 2020).

Regarding reception studies, the concept of “reception” attracted attention in TS after
Nida (2000, in Gambier, 2018) underlined the pivotal role of readers in interlingual
communication. Since then, reception has played a key role in TS, although such an
important dimension still merits more research (Gambier, 2018). The importance of
studying the reception of translation lies in the key insights obtained that enable
translators to produce a better-quality output. In this case, “quality” is “determined by

whether readers respond to it in the same way in which readers responded to the ST”
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(Gambier, 2018, n.p.). Reception has also been approached from different fields, such as
Sociology, Applied Linguistics and Social Psychology and it is precisely this multiplicity
of perspectives that hampers the detection of a reception subfield in TS (Gambier, 2018).

Gambier (2018) specifies what is understood as “reception studies” in the AVT context:

Studying reception means to investigate the way(s) in which AV products/ performances are
processed, consumed, absorbed, accepted, appreciated, interpreted, understood and remembered
by the viewers, under specific contextual/socio-cultural conditions and with their memories of

their experience as cinema going. (Gambier, 2018, p. 56)

In the broad context of TS, reception studies can be approached from three different
angles, namely, response, reaction and repercussion (Chesterman, 2007, p. 70), which
Gambier (2018, p. 55) calls “the 3 Rs”. Studies focusing on the response are those
revolving around the perceptual decoding of a translation. This is investigated mostly by
experimental psychologists (Gambier, 2018, p. 57). Studying “reaction” means observing
the mental processing and understanding of a translation (Tuominem, 2018, p. 75).
Studies focusing on the reception of humour or cultural references are wonderful
examples (see, for instance, laia, 2015 or Chiaro, 2007). With regards to “repercussion”,
this concept is understood as “viewers’ attitudes as well as sociocultural consequences”
(Tuominem, 2018, p. 70). These “attitudes” are explored more globally and “they provide
context for studies more oriented towards (...) an understanding of the role of audiovisual
translations in society, media and culture” (Tuominem, 2018, p. 77). The work carried
out by Szarkowska (2011) and Jankowska (2015), for instance, are examples of reception
studies focusing on the repercussions on the objects under study. Our thesis is also under
the “repercussion” umbrella, since it intends to ascertain Chinese AD users’ attitude
towards TTS AD and the sociocultural consequences that can follow the introduction of

such a service.

The reception of the most traditional AVT modes has been widely researched, especially
from the “reaction” and “repercussion” perspectives. To name just a few, see Perego et
al. (2010), Lavaour & Bairstow (2011), Orrego-Carmona (2015) and Nikolic (2018) for
subtitling; Koveriené & Satkauskaite (2018) and Di Giovanni & Romero-Fresco (2019)
for dubbing; and Di Giovanni (2012) and Matamala & Ortiz-Boix (2018) for voice-over.
The studies revolving around the reception of sensory access services are also
increasingly numerous, including, for example, Wehrmeyer (2014); Romero-Fresco

(2018) and Iturregui-Gallardo (2019). In our case, the works studying the reception of
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AD are the most relevant, since AD is the core of our thesis. The reception of AD has
been studied when applied to, for example, opera (Eardley-Weaver, 2014) and fashion
shows (Udo & Fels, 2009). Yet, filmic AD is the most widespread and researched AD
type (Perego, 2019, p. 112). Consequently, the studies revolving around its reception are
the most numerous. The parameters or aspects studied are wide-ranging and include,
without purporting to be exhaustive, the requirements of people with sight loss in order
to develop a system to make television accessible through AD (Lodge, 1993); the
advantages of film AD for people with sight loss (Peli et al., 1996; Schmeidler & Kirchner,
2001); the differences between ADs for the same film in different languages (Bourne &
Jiménez-Hurtado, 2007; Matamala & Rami, 2009); the potential demand for audio
described Bollywood films in the UK and India (Rai, 2009); the reception of films in
which Al and AD (Romero-Fresco & Fryer, 2013) have been combined; the paralinguistic
aural stimuli in the assessment of AD (Iglesias Fernandez et al., 2011); the effect of
speech rate on user comprehension (Cabeza-Céceres, 2013); the emotional impact of
language in AD (Ramos, 2013; 2015); the amount of information favouring AD users’
memory regarding character description (Fresno, 2014); various AD strategies for
specific issues to detect preferred solutions (Chmiel & Mazur, 2016; Leung, 2018);
cheaper and faster ways to produce AD such as TTS AD (Fernandez-Torné, 2016) and
AD translation (Jankowska & Fryer, 2017); the impact of AD on the emotional response
of AD users (Walczak, 2017b); the reception of foreign words (Sanz-Moreno, 2018); the
application of AD in 360° videos (Fidyka, 2018); the integration of AD in the creation
process of audio-visual content (Fryer, 2108); and the cultural competence of the audience
in AVT, particularly in AD (Sanz-Moreno, 2019).

Di Giovanni (2018b) offers a more systematic classification of reception studies on AD,

which she categorises into four different strands, namely:

a) The what-to-describe strand: studies investigating what the object of descriptions
should be. A substantial number of AD-related reception studies belong to this
category, such as those derived from The Pear Tree Project (Orero, 2008).

b) The psychology-based strand: research based on psychological methodologies,
such as that of Iturregui-Gallardo (2019), who studied how voicing strategies
affected the activation of emotions. Other examples are the studies conducted by
Fryer and Freeman (2014), who focused on presence and measured emotional
experience and Fryer and Walczak (2017), who investigated the emotional
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reaction to emotion-conveying AD. Di Giovanni (2018b, p. 241) notes that this
strand is extremely influential.

c) The alternative routes strand: studies aiming at producing AD using
unconventional methods such as AD translation (Jankowska, 2015) and TTS AD
(Fernandez-Torné, 2016).

d) The inclusive strand: a research line viewing AD as part of universal design in,
for example, museums (Neves, 2016).

This variety of strands and the multiplicity of studies dealing with different aspects of AD

evidence that AD has already come of age.

1.4. Methodology

The methodology followed in each stage of our research has been clearly explained in the
corresponding articles. Therefore, in order to avoid unnecessary repetition, the emphasis
here will be put on other issues that have not been mentioned or were succinctly described
in the articles. This is the case of the general methodological approach that underlies in

this thesis, namely the action research (AR) cycle.

AR is a form of research “intended to have both action and research outcomes” (Dick,
1993, n.p.). Its “action” side aims at bringing about change in some community, whilst
its “research” facet seeks to broaden understanding “on the part of the researcher or the
client, or both” (Dick, 1993, n.p.). Despite AR having a twofold objective, some of the
methods this approach encompasses tend to emphasize one facet or the other. When the
“action” side is stressed, research remains as a “fringe benefit”, while in the cases where
research is the main focus, publication to reach a wider audience of researchers is sought.
In the latter, “more attention is often given to the design of the research than to other
aspects” (Dick, 1993, n.p.). Yet, no matter what approach is highlighted, in both cases it
is possible for “action to inform understanding and understanding to assist action”.
Additionally, this form of research always takes the shape of a spiral, in which planning

precedes action and review follows (Figure 1.2.).
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Observe

Figure 1.2. Lewin’s AR cycle (Source: Di
Giovanni, 2018, p. 161)
This cycle seems to suggest that AR, and the participatory activities it is concerned with,
are never an end in themselves, but rather the motivating force for further planning, acting,
observing and reflecting (Di Giovanni, 2018). This cycle was originally conceived as a
means to solve social problems by participative intervention, as well as to “raise the self-
esteem of minority groups to help them seek independence, equality and cooperation”
(Adelman, 1993). Di Giovanni (2018a) translates Lewin’s “democratic participation” into
“inclusion” and, given that our main aim is to give some food for thought to the Chinese
MA stakeholders, this model allows us to complete it once and pass it on to those who

will start the planning all over again.

Furthermore, our reception study followed a user-centric design, in which users decided
what materials would be tested. They were also asked how necessary they thought
investigating TTS AD was. Users were also given a questionnaire aiming at getting to
know their habits and satisfaction with AD (see Chapter 3). This piece of information
could not be added in the resulting article for the sake of brevity but is now presented in

Figure 1.3.

20% 36.5%
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unnecessary

Figure 1.3. Need to investigate TTS AD
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As it can be seen, more than half of the users (N = 52) participating in our study agreed
with our idea of making AD more available in China through TTS being a worth
researching topic. It was assumed that those not finding TTS AD a topic in need of
investigating had other priorities, which could be explored in future studies. Yet, and
although asking users’ opinion is always necessary, Iglesias Fernandez (2010, p. 216)
believes that “reception studies in AD should not stop at users’ preconceived preferences

but further expose them to actual AD products for assessment”.

Implicating users was seen as a way to respond, at least in the European case, to a social
call to involve people with disabilities in everything that concerns them. This is in line
with the UN motto “nothing about us without us”. An example of the focal role users play
can be seen in the current ISO AD standard (“TS 20071-21 ‘Information Technology —
User interface component accessibility — Part 21: Guidance on audio description’”),
which encourages the inclusion of consumers in the process of creating AD and during
its revision. The latest EU-funded MA-related projects take the user-centric approach as
well.® Adopting this approach obviously has further implications, such as our dependence
on users —which adds difficulty to our thesis due to the specific profile of the users needed
and to this type of research being a novelty in the country— and it requiring that all
procedures, from user selection to results dissemination, comply with ethical

requirements. This has been successfully achieved in this thesis.

We would like to highlight the difficulty of recruiting Chinese users for a foreigner,
especially taking into account that Chinese people with sight loss do not usually leave
their homes. Most of the information gathered is not available on the Internet and various
long stays in China were needed to find users and associations and build a relationship of
trust with them. Despite the difficulties encountered, the good will with which we were
welcomed and the collaboration they offered must be acknowledged and has been very
much appreciated.

There is one point which has already been mentioned in all the publications included in
this dissertation, but we would like to expand on it further: the ethics-related requirements
when carrying out tests with users with disabilities. As Orero et al. (2018) observe:

® See, for instance, the Easy TV Project (https://easytvproject.eu/, last accessed 26 April 2020) and the ImAc
project (https://www.imac-project.eu/, last accessed 26 April 2020).
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The growing interest in reception studies, the widespread use of both behavioural and
physiological measures, the growing interest in media accessibility and the consequent
involvement of vulnerable audiences in AVT experimentation (e.g. deaf and hard of hearing,
blind and visually impaired, elderly, and children) highlight the need for norms for conduct that
can guide researchers in actual research situations. Furthermore, applying for ethical approval is
becoming an increasingly common step in the execution of AVT research projects. (Pérez-
Gonzélez, 2014 in Orero et al., 2018, p. 110)

Before conducting any AVT study, researchers need to be given the green light from the
ethics committee of their university. Orero et al. (2018, p.110) explain the aspects this
typically implies:
Participants should give informed consent; data should be anonymised; data should be stored in
a secure place for a set period (typically 5 years); privacy, perceived and real benefits from a

study, and other relevant considerations should be considered and reported. Publications should

report the status of ethics applications and clearance.

When applying for the ethics approval for the reception study, the Ethics Committee of
the Universitat Autonoma de Barcelona (UAB) asked us to request that the Chinese
university we were staying at at the time (Shanghai International Studies University)
approve the reception study we had designed. This was not possible due to the university
not having a committee for these purposes. Finally, our one-semester Chinese tutor (Dr.
Xiao Weiqing) had to take the responsibility for it and declare so in a letter that was sent
back to UAB’s Ethics Committee. This situation brought to light once more that Chinese
AVT research is still behind other countries and some practices and procedures need to
be revised and systematised to ensure participants’ rights are respected as well as to
guarantee their safety.

Regarding the part of our thesis profiling audio describers and investigating user needs
and satisfaction, no detailed explanation is included in any of the related publications as
to why the ADLAB PRO questionnaire was deemed to be appropriate as a research tool
in our thesis. The reason behind our choice lies in us aiming at helping expand the scope
of the ADLAB PRO project by providing results from a non-European country that was
not included in their study, which we hoped would allow for a better understanding of the
current position of AD in the world. Also, since their “[..] secondary objective [...] is to
gain a better picture of the sociological reality audio describers live in” we thought this
was in line with what we also aimed at knowledge on regarding audio describers, i.e.,

their status, working experience, language proficiency, interaction with other colleagues
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in the field, among others. In addition, the ADLAB PRO questionnaires were created after
a comprehensive review of AD literature, AD guidelines and literature on questionnaire
development, to name a few. Finally, the ADLAB PRO questionnaire (in fact, it is just
one questionnaire that consists of three sections (excluding the demographic questions)
that are answered depending on what group of AD stakeholders you belong to) was
drafted by numerous experts accumulating decades of AD-related experience. Therefore,
it was considered to be a trustworthy option. However, and as we indicated and specified
in the corresponding publications, some modifications were necessary to make the

questionnaire suitable for the Chinese case.

Another important issue to point out regarding the distribution of the ADLAB PRO-
adapted questionnaire catering end users is that, despite the shortcomings derived from
also administering it while people where queing to watch a movie, it was the only possible
option to avoid missing representative individuals. In fact, in the ADLAB PRO project it
was already observed that only educated people are able to use online tools to answer a
questionnaire and we were aware of the fact that many AD users have a poor education
background. Regarding the online version of this questionnaire, and like we did in the
case of the audio describers, the anonymous responses mode was selected in the online
survey maker Web Survey Creator.”

With respect to our reception study, and unlike Fernandez-Torné and Matamala (2015),
we only used one synthetic voice. We were initially open to testing more than one voice,
but the time constraints forced us to make a selection without users. We sent emails to
various TTS companies including Chinese voices in their catalogue and asked for their
cooperation in our academic research. Only one Spanish company replied, but the voice
offered to us was not even considered to be comparable to the voice offered for free by
the Chinese company that helped us with the AD mix and that already had experience
with TTS AD. We also asked them to listen to the other voice we had obtained and they,

as native Chinese speakers, concurred saying that theirs was much better.

One last remark must be made: although our research is not methodologically innovative
due to it being partially based on approaches from previous projects and studies (see
Chapter 2, Chapter 3 and Chapter 5 for more specific information), we believe it is of the

utmost importance to make use of already existing research methodologies and tools in

"1t must also be clarified that, for example, Google Forms is not available in China.
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different contexts to confirm their validity. Moreover, “now that experimental research
has started to be conducted in AVT, the need for replication studies becomes more
pressing” (Diaz-Cintas & Szarkowska, 2020, p. 8). We are aware of the fact that
replication is not especially attractive or valued (Szarkowska & Wasylczyk, 2018, p. 14)
but AVT research needs to be revisited for the sake of the discipline, as some voices in
TS have already demanded for a while (Saldanha & O’Brien, 2014; Olalla-Soler, 2019).
In effect, researchers such as Flis et al. (2020, p. 42) have warned that “[m]odern science
is facing a replication crisis”. Replication can enhance the likelihood that a finding is true
(Moonesinghe, Khoury & Janssens, 2007 in Olalla-Soler, 2019; Flis et al., 2020, p. 42),
since most published research findings are false (loannidis, 2005). Yet, Flis et al. (2020,
p. 43) also advise caution:

Replication may not produce the same result as the original study for a number of reasons. First,
the results of the original study could be a false positive, i.e. they could show a finding that is
not really there, known as Type | error (Field 2009). Second, the replication study could be a
false negative, i.e. it does not find a result when the result is genuine (Type Il error). As noted
by the Open Science Collaboration (2015: 943), “even research of exemplary quality may have

irreproducible empirical findings because of random or systematic error.”

Olalla-Soler (2019) notes that Open Science Collaboration (2015) performed exact
replications of 100 empirical studies and while 87% of the original studies had given
statistically significant results, only 36% of the replications did. What is more, in a survey
distributed to 1,138 Psychology researchers (Fiedler & Schwarz, 2016 in Olalla-Soler,
2019), 47% of the respondents confessed having used doubtful practices. In the TS field,
Olalla-Soler (2019) conducted a study with 52 participants, 46.2% of whom had tried to
carry out a replication of an empirical study to help consolidate previous studies or to
verify earlier results, among other reasons. Yet, only 23.4% of these replications had
obtained the same results as in the original studies. These are just some examples that
prove the need to replicate previous studies so that science can move ahead with the

required guarantees of success.

36



Introduction

1.5. Structure of the dissertation

This dissertation is presented as a compendium of publications. The following four papers,
which are presented chronologically to illustrate the different steps taken in our

investigation, make up the main body of this research.

Tor-Carroggio, I., & Casas-Tost, H. (2020). Who is currently audio describing in
China? A study of Chinese audio describer profiles. MonTIl. Monografias de

Traduccion e Interpretacion, 12, 78-107.

This first paper constitutes Chapter 2. This article contextualises AD within the Chinese
context by examining the legislation on MA, its history and current state. It also presents
a questionnaire-based study with Chinese audio describers from the most active AD
centres in Mainland China, i.e., Shanghai, Guangzhou, and Beijing. It aims at profiling
the individuals that are currently audio describing in China, since it is not a recognized

job and there is little training available.

This article is linked to the first main aim of this thesis: to describe the status quo of AD
in Mainland China, both as an access service and an object of study, with special focus
on the city of Shanghai. More precisely, the specific objectives a) and b) are achieved in

this paper.

Tor-Carroggio, 1. (2020). The customer is always right: Study on Chinese persons

with sight loss’ opinion on their experience with audio description. Disability &

Society. doi: 10.1080/09687599.2020.1713727

This second paper makes up Chapter 3. This article quickly revises how people with
disabilities have traditionally been viewed in China and evaluates the habits, needs and
satisfaction of Chinese AD users towards the AD they currently have access to through

two complementary questionnaires mostly distributed in the city of Shanghai.

This article is also linked to the first main aim of this thesis: to describe the current state
of AD in Mainland China, both as an access service and an object of study, with special
focus on the city of Shanghai. More concretely, the specific objective c) is fulfilled in this
paper. Chapter 3 also touches on the second main objective, since a comparative with the

European case is included. More precisely, it accomplishes its specific objective b).
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Tor-Carroggio, I., & Vercauteren, G. (2020). When East meets West: A comparison
of audio description guidelines in China and Europe. HIKMA. Translation Studies

Journal.

The third paper is included in Chapter 4. Its aim is to present some unpublished Chinese
in-house AD guidelines according to which Chinese audio describers are currently being
trained. Due to guidelines being one of the most researched topics in the AD field in the
West, and especially in Europe, a brief comparison with the European guidelines and
standards is also presented for the purpose of highlighting both differences and

similarities.

This article completes the accomplishment of the first main aim of this thesis: to describe
the status quo of AD in Mainland China. More concretely, the specific objective d) is
achieved in this paper. Chapter 4 also touches on the second main objective, since a
comparison with the European case is included. More precisely, it accomplishes its

specific objective c).

Tor-Carroggio, 1. (2020). T(ime) T(0) S(tart) synthesising AD in China? Results of

a reception study. JoSTrans: The Journal of Specialised Translation.

The fourth and last article is included in Chapter 5. This paper discusses two main aspects:
first, what type of voice Chinese AD users prefer (human or synthetic) and, second,
whether TTS AD can be a solution worth considering and implementing to produce AD
in a cheaper and quicker way both provisionally and in the long run. This article is based
on the results of a reception study carried out in Shanghai with people with sight loss.
The reception study consisted of both a quantitative and a qualitative part to yield a deeper
insight into the possibility of increasing the offer of audio described films by opting for

this alternative.

This article is exclusively linked to the third and last main aim of this thesis, namely, to
determine whether TTS AD can be accepted in movies in China, and it achieves its two

specific objectives.

All articles are reproduced as chapters and, as requested in all dissertations by
compendium of publications at UAB, no changes were introduced, neither in terms of

content nor format.
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Additionally, Chapter 6 includes the part of the discussion that could not be added in the
papers due to length limitations. It mainly draws comparisons between Chinese and
European audio describers to fulfil the specific objective a) from the second main aim. At
the same time, this chapter compiles the global conclusions reached after completing the
whole process of research and achieving each of the objectives established at the
beginning of the thesis. It also lists the limitations of this research and indicates some
other avenues for future work that merit some attention. Finally, it also highlights the
main dissemination activities carried out because we believe sharing our results and
acquired knowledge was of utmost importance in China given the current state of AD in
the country. This was also part of the AR approach that we have always been committed
to adopting.

Moreover, there is a chapter (Chapter 7) listing all the bibliographical references
consulted while drafting this thesis. It includes not only the references in the articles, but
also those cited in the non-published parts of our thesis. Finally, the annexes including all
complementary documents and materials used in the three studies have been added,

namely:

a) Articles included in this dissertation (Annex 1): the published versions of the
articles presented in each chapter.

b) Additional articles (Annex 2): complementary publications that, although not
strictly related to this thesis, also revolve around China and AD. More specifically,
the following articles have been included:

a. Liu, Y., & Tor-Carroggio, 1. (2022). Comer, beber, amar... y comparar.
Anadlisis contrastivo de la audiodescripcion en chino y espafiol: un estudio
de caso [Eat Drink Man Woman... A Contrastive Analysis of an AD in
Chinese and in Spanish: A Case Study]. Onomazein.

b. Xiao, W. (B #&), & Tor-Carroggio, I. (2020). Shiting fanyi xin fazhan:
yuyin hecheng zai koushu yingxiang zhong de yingyong. Jiyu zhendui
shizhang renshi de jieshou shiyan yu diaocha (R BI XA R BEZS
FENRGERNEA——ETFHEARALHEZ IR 5B
[New developments in audio-visual translation: The use of synthetic

voices in audio description. An acceptance experiment for people with
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sight loss]. Dongfang Fanyi (Z< 77 &%) [East Journal of Translation],
64(2), 24-30.
€) The documentation submitted to UAB’s Ethics Committee and their approval for
the study with audio describers, with users, and for the reception study. This annex
includes the informed consent forms for the study with audio describers, with
users and for the reception study as well (in both English and Chinese) (Annex 3).
d) Questionnaires used in the study with Chinese audio describers and AD users, as
well as those used for the reception study (in both English and Chinese) (Annex
4).
e) AD script of the clips used in the reception study (Annex 5).
f) Interviews with the author of this thesis that prove the impact our research has had

in the Chinese society and the interest it has generated (Annex 6).

The inclusion of these interviews is especially relevant because they illustrate that, apart
from the academic contribution this thesis has resulted in, efforts have already been made
to transfer the acquired knowledge to society so that our work’s impact is not restricted

to the academic world.

As requested by the Chinese associations and institutions that provided their AD

guidelines, these materials are not attached.
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Chinese audio describers’ profile

Who is currently audio describing in China? A study of Chinese audio

describer profiles®

Resumen

El acceso a la cultura y la informacion esta reconocido por la Convencion sobre los
Derechos de las Personas con Discapacidad de las Naciones Unidas, ratificada por China
en 2008. Los servicios de accesibilidad sensorial, tales como la audiodescripcion, facilitan
el consumo de productos audiovisuales a las personas con pérdida de vision. Este articulo
contextualiza dicho servicio en China y se centra en aquellas personas a cargo de su
preparacion: los audiodescriptores. Para conocer su perfil, se distribuyd un cuestionario
en Shanghai, Beijing y Guangzhou. Los resultados muestran que practicamente todos los
informantes son voluntarios de entre 20 y 50 afios, con formacion universitaria variada
no relacionada con la Traduccion Audiovisual. Ejercen profesiones muy diversas y
apenas han recibido formacion en audiodescripcion, &mbito en el que tampoco tienen una
trayectoria dilatada. Siempre audiodescriben en chino estandar y el cine constituye el

producto audiodescrito por excelencia.

Abstract

Access to culture and information is recognized by the United Nations Convention on the
Rights of Persons with Disabilities, ratified by China in 2008. Access services like audio
description facilitate the consumption of audio-visual products such as films by those who
suffer from sight loss. This paper attempts to contextualize this access service in China
and focuses on those in charge of preparing it — audio describers. In order to provide a
profile of these audio describers, a questionnaire was distributed in Shanghai, Beijing and
Guangzhou. The results show that an overwhelming majority of those audio describing
are volunteers aged 20-50, and most have a university education background which is not

related to Audiovisual Translation. They come from a varied professional background,

8 Tor-Carroggio, I., & Casas-Tost, H. (2020). Who is currently audio describing in China? A study of
Chinese audio describer profiles. MonTI. Monografias de Traduccion e Interpretacion, 12, 78-107.
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most have only been audio describing for a few years, they lack formal training in audio

description and mainly audio describe films in Standard Chinese.

Palabras clave: Accesibilidad a los Medios. Servicios de Accesibilidad.

Audiodescripcion. Audiodescriptores chinos. Voluntarios.

Keywords: Media Accessibility. Access Services. Audio Description. Chinese Audio

Describers. VVolunteers.

2.1. Introduction

According to the United Nations, China is the country which has the highest number of
citizens with disabilities in the world (cf. Qiu 1998; Wu & Xie 2015: 21). The most recent
survey, the Second National Sample Survey on Disability (2006), revealed that there are
almost 83 million persons with disabilities in China, 6.34% of the country’s population.
In more specific functionally diverse terms, 29.07% have a physical disability, 24.16%
suffer from hearing loss, 14.86% have sight loss, 7.40% are mentally disabled, 6.68% are
intellectually challenged, 1.53% have a speech disability, while 16.30% suffer from
multiple disabilities. The sur-vey also pointed out that more than half of the respondents
(53.24%) are at least 60 years old and that the vast majority of them (75.04%) live in rural
areas, where residents frequently lack adequate access to healthcare, let alone to culture
or information. The data from 2006 showed an increase in the number of persons with
disabilities compared to the results of the first official survey in 1987, which can be
attributed to, among other reasons, China being one of the societies with the highest
population age, which, in turn, is closely associated with disability (cf. Peng et al. 2010).

Although China signed the United Nations Convention on the Rights of Persons with
Disabilities (UNCRPD) in 2007 and ratified it one year later, it still has a long way to go
before it can guarantee and implement the rights of the functionally diverse. Access to
culture is one of the rights the UNCRPD recognizes, which includes “access to television
programmes, films, theatre and other cultural activities.” This can be accomplished,
though not exclusively, through sensorial accessibility services such as audio description
(AD), subtitling for persons with hearing loss and sign language interpreting. Of these,
AD is the focus of this article and has been defined by Jankowska (2015: 9) as “an
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additional verbal description of the most important elements of a picture, i.e. a technique
that provides persons with sight loss with information that other viewers perceive only
visually”. It has also been described as “a verbal commentary providing visual
information for those unable to perceive it themselves” (cf. Fryer 2016: 1), or simply as
“the visual made verbal” (cf. Snyder 2014). Although mainly targeted at persons with
sight loss, many studies underline its potential for immigrants or language students, so in
fact the actual scope of AD is quite wide-ranging and not just restricted to those with
disabilities (cf. Gambier 2003; Snyder 2014; Walczak 2017; Di Giovanni 2018).

The academic study of AD has been embraced by Translation Studies, more specifically
Audiovisual Translation (AVT) (Gambier 2003), alongside the study of, for instance,
subtitles for persons with hearing loss. In fact, a new subfield has emerged within AVT,
called “media accessibility”, which specializes in the study of sensorial accessibility
services. The reason for including AD under the Translation Studies umbrella lies in “AD
implying a semiotic rendering of images into words” (cf. Hernandez-Bartolomé &
Mendiluce-Cabrera 2009: 5). This intersemiotic translation involves any kind of
nonverbal information, for example, costumes, gestures, colors, body language and

sounds, which have to be transmitted by means of words.

Officially born in the US in the 1980s (cf. Fryer 2016: 15), AD is an accessibility service
currently available in different parts of the world, albeit to differing degrees, which
include not only many Western countries, but also those in Asia, such as Japan and
Thailand.® In countries like Spain, Poland and the United Kingdom, there is even specific
legislation that requires broadcasters to offer a particular amount of accessible content on
TV, part of which has be to audio described. In the same vein, some countries such as
Spain, France, Belgium, Greece, Italy and Poland have drafted their own AD standards
or guidelines to “describe the best practices that should be applied for quality AD services”
(Reviers 2016: 236). China has numbered among countries where AD is a reality since
the early 2000s, however, as Wu and Xie (2015: 21) revealed, the general public are
largely unaware of it. AD is still in its infancy in China for various reasons: its dependence
on volunteers at grassroots level, the fact that movies are the only field where it is used

and the lack of official standards and supporting legislation in the country. Another fact

® See the Media Accessibility Platform’s Accessometer for a world map of the legislation, standards and
guidelines on media accessibility organised by countries: https://mapaccess.uab.cat/accessometer, accessed
on 9 January 2019.
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which illustrates its early stage of development as a service in China is the array of terms

used to refer to it: “barrier-free movies” (wuzhang ai dianying RS E ) -in which

theoretically subtitles for persons with hearing loss and sign language interpretation are

also added-; “commentary” (jieshuo ##1ii) and “image description” (koushu yingxiang A
A 1%). The latter has already been taken up by some researchers who have already

started using this term in academic publications, including Leung (personal
communication), who advocates its use for the purposes of consistency in the academic

world.

Similarly, unlike Europe, where the study of AD has already come of age (Reviers 2016),
academic AD-related research in China is still in its infancy as illustrated by the dearth of
references to it in bibliographies (cf. Gambier & Jin 2018). Research into the development
of AD in Hong Kong has been carried out by Yeung (2007), and later Leung (2015) who
describes its history and lists the domains where it is used nowadays (museum exhibitions,
films, outdoor activities, etc.), noting that it is more widespread than in Mainland China.
Nevertheless, both researchers admit that Hong Kong is lagging behind some Western
countries because it still lacks a regulatory framework for providing AD that would make
it comparable. Regarding Taiwan, the leading figure in research into AD is Chao Ya-li

(EXFERN), the first researcher to carry out empirical studies on AD in Greater China.

However, in recent years academic research into AD in Taiwan has received very little
attention. In the case of Mainland China, one of the first studies into AD was Li (2013)
and later Leung (2015), both of whom pointed out that it was restricted to films only,
though not always available. Li and Pan (2013) reported on the early years of AD in
Mainland China, especially in Shanghai, and enumerated some of the challenges the
service still has to face, such as the lack of financial resources and audio-visual material,
the poor technical level and its uneven provision across the country. Although Feng (2018)
set out the various fields in which AD can be used, AD still continues to be relegated to

films only on the Mainland.

While the trend in the West is to carry out reception studies that attempt to delve into user
preferences, needs and characteristics (cf. Chmiel & Mazur 2012; Fresno 2014; Matamala
etal. 2018), Chinese AD is a few steps behind since it still lacks a well-defined descriptive
framework that contextualises the service and provides a clear picture of how it is offered.

Given the scarcity of literature on AD in China, especially in Mainland China, the
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objective of this study is twofold. First, to investigate the history and the state of the art
of this accessibility service in China, including the corresponding legislation. Second, to
provide an accurate profile of audio describers in Mainland China, i.e. the characteristics
of the key agents currently working on ensuring that Chinese with sight loss have access

to culture as a human right.

This article is divided into four sections. The first describes the methodology, while the
second contextualizes AD within the Chinese context by examining the legislation on
media accessibility, its history and current state. The third analyzes the profile of Chinese
audio describers based on the results obtained from a survey distributed among the main
agents in the most active AD centers in Mainland China, Shanghai, Guangzhou, and

Beijing. The final section offers conclusions and proposals for future improvements.

2.2. Methodology

The first part of this research is based on a thorough and extensive review of the literature
published on this subject and is complemented with interviews with key AD agents who
helped us to map out a more precise picture of the current state of AD as well as of the

profile of audio describers in particular. These include the following interviewees:

a) Qu Dapeng (pAM8): Head of the volunteer team of audio describers from 990
News, interviewed at Cathay Cinema (Shanghai) on June 29, 2017.

b) Han Ying (8551): Founder of Sound of Light Barrier-free Film & TV Culture
Development Center, interviewed in her office in Shanghai on July 10, 2017.

c) Jiang Hongyuan (3% 318;&): first audio describer in Shanghai, interviewed at
Cathay Cinema (Shanghai) on September 28, 2017.

d) Huang Yiging (Z&—X): General Secretary of the Shanghai Film Critics Society,
interviewed in his office on July 3, 2017.

e) Dawning Leung (3£ gl #): Founder and CEO of the Audio Description

Association Hong Kong, interviewed in her office in Hong Kong on August 10,
2018.
f) Luo Yisheng (% i%& 4 ): AD sessions manager at the Guangzhou Library,

interviewed through Wechat on December 11, 2018.
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g) Yao Weiming (#k{# BB): Head of Yangguang Volunteer Association in Wuxi

(Jiangsu Province), interviewed through Wechat on December 11, 2018.
h) Qin Xiaojie (ZHE%E): Head of AD activities in the Sun Yat-sen Library of

Guangdong Province, interviewed through Wechat on January 29, 2018.

The profile of Chinese audio describers was drawn from the information gathered through
a survey, which was taken from the EU-funded project ADLAB PRO. Although the
project was circumscribed to Western countries, the questions were also appropriate to
illustrate Chinese audio describers’ profiles and their experience with AD. As one could
have predicted, the questionnaire did not completely fit the Chinese profile and, with the
survey creators’ consent, had to be adapted. The following are the seven major changes
that were applied. First, the original version asked respondents which country they were
from, but, since our informants would all be Chinese, we asked from which province
instead. Second, rather than maintaining the original question of what their mother tongue
was, only two options were finally given: “Standard Chinese” and “Chinese dialects” (for
which respondents could specify). Third, if the respondents answered “no” to the question
asking if they had ever collaborated with anyone who has sight loss when preparing audio
descriptions, it was deemed necessary to add whether they thought cooperating with them
would have a positive influence on their work. Fourth, the option “I am a student” was
added to the question about the job audio describers had, since in China many of them
are still university students. Fifth, due to the lack of official standards or even national
guidelines on AD, a question was added to find out the opinion of those currently audio
describing in China on the need to have such standards in their country.'! Sixth, the option
“I do not have a specialization” to the question aimed at finding out whether respondents
always accepted all AD jobs, even if they fell outside their area of specialization. The
reason for this is because, to the best of our knowledge, you only find AD applied to
movies, so it would be difficult to come across any other field of AD specialization.
Finally, the original version of the questionnaire often uses the collocation “write audio

descriptions”, which was considered inaccurate here as Chinese audio describers usually

10 See https://www.adlabpro.eu/, last accessed in May 2017.

1 There is an international standard on AD issued by the International Organisation for Standardisation (TS
20071-21 “Information Technology — User interface component accessibility — Part 21: Guidance on
audio description”), but to the best of our knowledge, it is still not a reference in China.
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either write or voice AD scripts, but the profession given is the same in both cases.

Therefore, the verb “prepare” in Chinese was preferred in most of the questions.

2.3. Audio description in China

This section describes AD in China from two perspectives. First, a brief overview of
legislation setting out current media accessibility both within the Chinese and
international legal frameworks. Second, a summary of the early stages of AD in Mainland
China since the first audio described movie, as well as the art of AD in four major Chinese

cities.

2.3.1. Chinese legislation on media accessibility

A country’s legislation reflects its priorities and the importance it attaches to different
issues, and China is no exception. Their legislation addressing the rights of citizens with
disabilities has been developed in both quantitative and qualitative terms, illustrating

China’s concern to guarantee the equal rights of all its citizens.

Article 45 of the Chinese Constitution (1982, last amended in 2018) mentions persons
with disabilities whose rights to material assistance “from the state and society” are
recognized on par with the elderly and the ill. The Constitution is also committed to
helping “make arrangements for the work, livelihood and education of the blind, deaf-
mutes and other handicapped citizens.” Yet, the legal document that has resulted in the
most significant changes in China is the afore-mentioned UNCRPD, which was approved
in 2006. Its aim is “to promote, protect and ensure the full and equal enjoyment of all
human rights and fundamental freedoms by all persons with disabilities, and to promote
respect for their inherent dignity.” Article 30 of the UNCRPD serves as a legal framework
for AD, as well as for other sensorial accessibility services, since it recognizes the right
of persons with disabilities to take part on an equal basis with others in cultural life. It
also requires member states to take appropriate measures to ensure that persons with

disabilities enjoy access to:

a) cultural materials in accessible formats;
b) television programs, films, theatre and other cultural activities, in accessible
formats;
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c) places for cultural performances or services, such as theatres, museums, cinemas,
libraries and tourism services, and, as far as possible, enjoy access to monuments

and sites of national cultural importance.

China, and subsequently Hong Kong and Macao, signed it in 2007 and ratified it one year
later.2 This ratification brought about several changes in the Chinese legislation, such as
the revision of the Law of Protection of Persons with Disabilities (Zhonghua Renmin
Gongheguo Canjiren Baozhangfa #14£ A &£ F1E %% AR %), which had been

passed in 1990, because it conflicted with the UNCRPD. Petersen (2008: 620) reminds
us that the first version of this law was much more patronizing and clearly framed within
the medical model of disability.*® In the first article of the current version, the objective
of the Law of Protection of Persons with Disabilities is to protect the rights and interests
of persons with disabilities by ensuring their “equal and full participation in social life
and their share of the material and cultural wealth of society.” It covers several areas, one
of which is cultural life, which has to be enriched by “offering TV programs in sign
language and radio programs specially designed for disabled persons and providing
subtitles or narrations for more TV programs and movies.” This is the first mention of
AD in a legal document in Chinese history, albeit a somewhat vague reference. To date,
both Taiwan and Hong Kong lack legislation that explicitly mentions AD or any aural
narrations at all, although it must be stated that in actual practice AD can be found in
more fields than on Mainland China, especially in Hong Kong.

There is national -and rather limited- legislation that defends the provision of sensorial
accessibility services, however each province applies them (or not) depending on its
socioeconomic possibilities. For example, Shanghai drafted its Measures for the
Implementation of the Law of the People's Republic of China on the Protection of

Disabled Persons (Shanghai shi Shishi Zhonghua Renmin Gongheguo Canjiren
Baozhangfa Banfa b Stie e A R £ FE B A& ARE£713%) in 2013, which
stipulates that the cinemas with the necessary means shall offer the so-called “barrier-free

movies”. Likewise, the Shanghainese government is committed to offering a wide range

12 Taiwan has not been given the chance to sign the UNCRPD but, as Rovira-Esteva and Zheng (2017)
pointed out, it has drafted its own legislation allowing this territory to be at the level of other developed
countries in accessibility matters, such as the Act to Implement the Convention on the Rights of Persons
with Disabilities (Shenxin Zhang'aizhe Quanli Gongyue Shixingfa /(&5 ENXFI /A AN {T%) in 2014,
13 According to this model, disability is a pathological and permanent issue that exclusively belongs to the
individual, and that needs to be addressed.
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of accessible cultural services for free or with special discounts, embodied in the 13th
Five-Year Plan Development Plan for the City of Shanghai (Shanghai shi Canjiren Shiye
Shisan Wu Fazhan Guihua _E/8 M EAS W +=F LR K]). Itis also committed to

setting up a venue in each district where those with sight loss can watch audio described
movies. Beijing also drafted its own measures to guarantee the enforcement of the
aforementioned law in 2011, but it does not specifically mention “barrier-free movies”.
Instead, it sticks to the “narrations” on TV the national law briefly touches on, without

giving any further details.

In sum, the Chinese national legislation already incorporates a term that can be related to
AD -“narrations”-, although it is only conceived of in the domain of TV and its definition
proves elusive or vague: many of the AD providers interviewed did not seem to know
what this term means exactly. This lack of definition can also be seen in some
implementation measures that have been drafted in each administrative region, such as in
the case of Beijing. Shanghai has shown more commitment but, surprisingly it does not
offer it on TV and along with the cities at the forefront of providing AD in China, the
service is limited to films shown in cinemas. Finally, other provinces such as Guangdong
have omitted the term “narrations” and only encourage the progressive inclusion of
subtitles and sign language interpreting in TV content.* So it can be seen that the
legislative context for AD is quite diverse across the country, underlining how far China
still has to go.

2.3.2. History and the state of the art of AD in Mainland China

Following on from this review of AD legislation in China, this section presents a brief
history of the actual provision of this service around the country and the current state of
AD in some cities which have succeeded in offering it on a regular basis. These are not
the only cases, but they do constitute a representative sample of different associations or

entities that share a common goal: to guarantee one of the rights of Chinese citizens with

YWOTRESHE (hEARFKMEREAREE) 73742018 4£1T)" (Guangdong shen Shishi
“Zhonghua Renmin Gongheguo Canjiren Baozhangfa Banfa” 2018 xiuding, Guangdong'’s Measures to
Implement the Law on the Protection of Persons’ with Disabilities, amended in 2018),
http://www.csrcare.com/Law/Show?id=223823 (accessed on 4 February 2019).
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sight loss as granted them by the Chinese government when it ratified the UNCRPD,

namely, their right to culture and information.

AD officially appeared in Mainland China on 23 April 2009 with Jiang Haiyang's movie
Examination 1977 (Gaokao 1977 5 2% 1977), which was screened with live AD at the
Shanghai Library (Shanghai Tushuguan & $54E) to an audience of 400. The film's

AD was even voiced by a famous actor and the event gave birth to the Free-Barrier Movie

Workshop (Wuzhang ‘ai Dianying Gongzuoshi JC[& %5 8 & T fE=), made possible

thanks to the cooperation between the Shanghai Association of Persons with Disabilities
(Shanghai shi Canlian _ /g T %% E%), the Shanghai Film Critics Society (Shanghai
Dianying Pinlin Xuehui F/&8 %125 <) and the Shanghai Library. The workshop
focused on the production of CDs of audio described movies that were later distributed
among the associations for persons with disabilities, the libraries of each district and even
donated to other provinces. The workshop did not have its own facilities, and it still does

not; instead it relies on other companies allowing them to use their equipment for free.

Examination 1977 was not the first movie to be audio described, but it can be regarded as
the culminating point in the first stage of AD in China, since one of its pioneers in China,
Jiang Hongyuan, had devised this accessibility service in 2006. Jiang Hongyuan, who
suffers from sight loss himself and used to work in the Chinese film industry from which
he is now retired, claims to have come up with the idea from scratch after realizing how
interested those with sight loss were in watching movies. His idea was conceived as early
as 2002 but the initial reticence by associations hindered the provision of the service. He
later managed to gather volunteers — some of whom also suffered from sight loss — and
started recording AD for movies in CD format. From 2011 onwards, the service spread
around China alongside the free-barrier movies being included in the 12th five-year plan
(2011-2015) of the General Administration of Press and Publication (Zhongguo Renmin
Gongheguo Xinwen Chuban Zongshu F14E A\ R F1E 8 ik /2 &) as a key project.

As of 2012, on the last Thursday of every month a movie is audio described in a live
session in one cinema of each district of the city of Shanghai. This is possible thanks to
Jiang Hongyuan’s monthly AD script and also to the collaboration of professional radio

presenters from the 990 News (990 Xinwen 990 37 [&)) who volunteer to voice the scripts

in the 17 cinemas that offer this service. This monthly activity is funded by the Shanghai
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Association of Persons with Disabilities, which covers the expenses for the tickets of all
the movie-goers. As mentioned earlier, the Chinese audio describer comprises two
different figures: the scriptwriter and the voicer. The voicers are all enrolled in a voluntary
project that started with only 8 volunteers and which now includes more than 300 radio
presenters who share the work every month among themselves according to their
availability through a Wechat group. Jiang Hongyuan also records movies with AD on
CDs, which are then distributed among cultural centers for the elderly. Although the
challenges to be tackled are still plentiful, there is one that stands out above the rest: how
to deal with film copyright protection. Some AD providers who record CDs without
purchasing the film’s copyright turn to their own interpretation of the law to justify what
they do. They argue that there is no need to buy the rights of any movie that is to be audio
described because they extrapolate to films what article 22 of the Copyright Law of the

People’s Republic of China states:

In the following cases, a work may be used without permission from, and without payment or
remuneration to, the copyright owner, provided that the name of the author and the title of the
work are mentioned and the other rights enjoyed by the copyright owner in accordance with this

Law are not prejudiced:

[...]

(12) transliteration of a published work into braille for publication (People’s Republic of China,
2001).

Still in Shanghai, Sound of Light (Guanying zhi Sheng & Z /) is an association led

by Han Ying and set up in 2016, and it receives material and financial assistance from the
Shanghai Association of Persons with Disabilities. They produce about 50 audio
described movies every year, which are recorded in their facilities and distributed, unlike
Jiang Hongyuan’s team, through digital means for ecological and copyright reasons.
These movies can be accessed at specific facilities, which are all located in Shanghai. The
movies are likewise audio described by volunteers, including the same radio presenters
that voice the monthly AD live sessions in cinemas. Scriptwriters, who tend to be
Sinology or Communication university students, need to sign a copyright protection
agreement that prohibits them from posting their scripts on the Internet. After passing a
test before being accepted in the association, they are also offered a couple of training
sessions and when they start their first project they are always guided and supervised

personally by Han Ying, who is also an AD consumer herself.
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Although Shanghai is the city in which AD has developed the fastest, Li (2013: 145)
states that there were already movies with AD in Beijing as early as 2005, which were
shown in rather poorly equipped screening rooms thanks, again, to the help of volunteers
(cf. Li 2013: 145). Beijing is also the city where the China Braille Library is located,
which started screening films with AD in 2011, the first of which was Han Sanping and
Huang Jianxin‘s The Founding of a Republic (ZE X ) (cf. Xu 2018). This library is

also the setting for the Kangyi Barrier-Free Movies Development Center (Kanyi Wuzhang’
ai Dianying Yingshi Fazhan Zhongxin B2 LESZ WA R (). This center is the
only one selling CDs of audio described movies to the whole country, which retail for

around RMB10 each. Yet, their annual production is rather low and the movies are also
quite dated because only CDs with purchased copyright are marketed.

Another of the major Chinese cities offering AD is Guangzhou. The Sun Yat-sen Library

of Guangdong Province (Guangdong Shengli Zhongshan Tushuguan |~ ZR& 3z # L E$
1E) has been offering live AD sessions every month since 2007. It also lets users borrow

movies that already incorporate AD and that are bought from the China Braille Library.
Nonetheless, and according to some of our interviewees, users prefer to attend live
sessions because the movies screened are newer and more appealing to them. Most of the
audio describers are, again, volunteers recruited through announcements in the Library.
The Sun Yat-sen Library of Guangdong Province even offers AD training and assists
other AD providers inside and outside their province, such as the Guangdong Library
(Guangdong Tushuguan |~ ZR K F1E).

Apart from first-tier cities, other places like Wuxi also offer AD. The Wuxi Yangguang
Volunteer Association (Wuxi Xinwuqu Yangguang Zhiyuanzhe Xiehui I£$5#1 = X FHt

LB ZEF <) uploads audio described movies to Youku and other audio sharing
platforms such as Ximalaya FM (5 $ 7 FM), which provides audiobooks, music, a

variety entertainment programs, news, and other audio contents. In many cases, they
upload the AD track and the movie sound track, but not the images. Ximalaya FM is also
home to other audio described movies posted by the Shanghai Film Critics Society and is

one of the few channels AD users can access from home.

Apart from these examples, and according to Wu and Xie (2015), in recent years the

government has supported AD and movie-related initiatives in the provinces of
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Heilongjiang, Chongging, Liaoning, Jilin, Hunan, Henan and Ningxia, to name but a few.
In other words, there is a short history for providing AD in China, it has been focused on
a handful of big cities, but it has recently expanded to other areas.

Before administering the questionnaire, and given the increasing necessity to apply for
ethical approval in AVT research (cf. Orero et al. 2018), the questionnaire was first
submitted to our university’s Ethics Committee for approval. It was first piloted with two
audio describers and then distributed with the help of cooperating associations. The
survey was administered through Web Survey Creator and was open from July 2017 to
December 2018. We obtained valid responses from 53 informants, who stated they were
part of Shanghai, Beijing and Guangzhou audio describers’ teams. The results were

analyzed statistically using IBM SPSS (version 22) and are presented in the results section.

2.4. Profiling audio describers: Results of the questionnaires

In order to properly profile Chinese audio describers, they were sent a survey to obtain
first-hand data that would complement the historical and legislative dimensions presented

so far.

This questionnaire had four sections: first, demographic information; second, details
about the informants’ activity as audio describers; third, information about the status of
AD and their professional circle and, finally, information about their educational
background and training specific to AD. The original version of the questionnaire also
included a fifth section focusing on the competences and skills of audio describers, the
results of which were finally discarded for this paper, since the objective was to have a

general picture of those audio describing, rather than details of their day-to-day activity.

Section one of the questionnaire focused on the demographic profile of the respondents.
Most of the 53 participants of the survey prepared AD in Shanghai, although some of
them also audio described in Beijing (12 respondents), and Guangzhou (five respondents).
Yet, their place of origin is more varied: although half of them are from Shanghai (52.8%),
many come from other provinces, such as Guangdong (11.3%), Jilin (5.7%), Anhui
(5.7%), Hebei (3.8%), Heilongjiang (3.8%), the municipality of Beijing (3.8%), Inner
Mongolia (1.9%), Shandong (1.9%), Xinjiang (1.9%), Henan (1.9%), Liaoning (1.9%),
Hubei (1.8%) and Zhejiang (1.9%). Most of the audio describers were women (75.5%),
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almost all the respondents were between 20 and 50 years old (96.2%) and almost half
between 31 and 40 years old. More than 80% of the audio describers stated Standard
Chinese was their mother tongue, 20% specified other dialects, but almost all of them
prepared AD in Standard Chinese (98.1%). As for their educational background, all the
informants had at least a bachelor’s degree, except two: one had attended a vocational
school while the other had only completed secondary education. Allowing for one
exception, the informants stated they did not suffer from sight loss (98.1%).

Section two of the questionnaire included a battery of questions regarding the informants’
activity as audio describers. With the exception of two, who stated they had been audio
describing for more than ten years, 80% of the audio describers had been offering this
accessibility service for five years at most, with 34% of them having done so for less than
a year. The survey also confirmed that the vast majority audio describing (almost 71.7%)
were volunteers who would not charge any fee for their services. Yet, it cannot be stated
that all audio describers in China do it on a voluntary basis since 17% of the respondents
admitted being paid for their work. The same percentage stated AD was a semi-
professional job for them and, instead of money, they received a token payment or

payment in kind. For this question choosing more than one answer was permitted.

64.2% of the respondents admitted to not having had any AD-related training, while 35.8%
had been taught how to audio describe. Half of those who had been trained had attended
training lessons conducted by a company or an association. Unfortunately, out of all the
audio describers who received training, as many as 77.6% had not obtained a certificate
and 95.9% of all those surveyed acknowledged that they had never been required to

present any form of certificate to work as audio describers.

When asked about the fields in which they had received training (a question which
permitted multiple answers), it is cause for concern that almost 40% answered not having
received any training at all, as shown in Figure 2.1. Despite the fact that almost all the
respondents (94.3%) admitted the product they audio described was mostly films, those
cases where they had received some training were courses which did not specialize in this

particular field: 24.5%, as Figure 2.1. shows.
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Figure 2.1. Fields in which audio describers have been trained

Another relevant conclusion is that audio describers in China do not have wide experience
in audio describing. Taking into account how much material the respondents had
produced in their career as audio describers, and that many of them were volunteers that
had been preparing AD for a relatively short period of time, it comes as no surprise that
62.3% of them had audio described for less than 50 hours (Figure 2.2.).

70%

62.3%
60%
50%

40%

10
30% 24.5%

20%

10% L.5%
Q,

0% — |

Less than 50 hours  51-150 hours 151-300 hours More than 300 Other
hours

Figure 2.2. Audio describers’ experience in hours

When asked about the specific tasks they performed, one can conclude that Chinese audio
describers are assigned different tasks: voicing the AD scripts (67.9%) written by the

scriptwriters (41.5%) the most popular one in our sample. More than a quarter of those
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surveyed (34%) applied their voice talents to help record AD; 17% mixed the AD with
the original soundtrack; 11.3% supervised the quality of the product and 3.8% were in

charge of other AD-related tasks.

As for their working habits, Figure 2.3. shows that there is no clear pattern about whether
they work alone or within a team, although the two options of always doing it in a specific

way ranked lowest.

a, a,
35% 30.2% 32.1%

30%
25% 20.8%
20%
15%
9.6%
10% 7.5%

00%
Always alone Mainly alone  Sometimes alone Mainly in a team Always in a team
sometimes in a
team

Figure 2.3. Frequency of collaborative work

Speaking of collaboration, almost half of the respondents either always or often

cooperated with persons with sight loss during the creation of AD (Figure 2.4.).

35% 32.1%
30% 26.4%
25%
20% 17.0%
13.2%
15% — 113% ’
10%
5%
0%
Always Often Sometimes Rarely Never

Figure 2.4. Frequency of collaboration with persons with sight loss

When asked about whether they thought they could benefit from working with persons
with sight loss if they had never done so, 69.8% said yes, while 11.3% did not agree. 18.9%
did not answer the question, probably because they did not have — or had little —
experience. Thus, it can be seen that more than half of the respondents who have never
worked with a person with sight loss when preparing an AD thought it would be helpful
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to do so. This is a very positive fact because it shows that audio describers are aware of

the importance of working with end users, even if they have never done so before.

Section three of the questionnaire evaluated the status of AD and the professional circle.
Almost all the informants (94.3%) had previous working experience, many of them being
presenters (42.0%), teachers (18.0%), journalists (14.0%), radio/TV commentators
(4.0%), actors (4.0%), TV producers (4.0%), writers (2.0%) and others (38.0%). It is
worth highlighting that nobody had ever worked as a translator before, let alone as an
audio-visual translator, which is the field where Western audio describers are trained in.
This finding is not surprising taking into account that media accessibility is not a
university subject in China yet, not even in Translation Studies. Only 15.1% of the
respondents worked in the AD field full-time, which is in line with the percentage of

respondents working professionally, i.e. making a living, in the field (17%).

Those participating in this study were also asked about their gateway into AD and more
than half of them got to know about it thanks to an acquaintance who was already working
in the field (Figure 2.5.). This result makes sense taking into account that no specialized
courses can be found at university level and those that exist are exclusively available to
those who are already committed to offering this accessibility service. Even though AD
has already appeared on the news and there are events organized from time to time to
recruit volunteers, it is understandable that the most common way to get to know about
this service is through somebody who is already involved in it. Also, one’s CV is not what
matters the most, and in many cases it is not even necessary to present it because it is
generally assumed that the candidate has no previous experience in the field. It also needs
to be highlighted that if audio describers are always recruited through word of mouth, this
could result in the perpetuation of AD being in the hands of volunteers, and not becoming
a professional job profile.
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Figure 2.5. Gateway to AD

Three quarters of audio describers claimed to often (30.2%) or sometimes (43.4%) ask
other audio describers their opinion on how to overcome certain AD issues they need to
tackle. No respondent stated that they had never asked other audio describers’ questions.
As for reasonable deadlines to submit their work, 35.8% of the informants had always
had enough time to finish the AD; 39.6% often had enough time; 18.9% sometimes had
a deadline they felt comfortable with to satisfactorily audio describe, while only 5.7% of
the participants rarely had sufficient time to finish the task adequately. This is not

surprising as most work is on a voluntary basis.

Only 30.2% of those surveyed knew about existing AD guidelines, whereas 69.8% were
completely unaware of it. From another angle, 83.0% thought guidelines were important;
9.4% did not think so and 7.5% thought that they were important to a certain extent.
Likewise, we wanted to know if there was any link between knowing about guidelines
and the importance attached to them. We realized that all respondents who stated they
knew about guidelines (16 out of 53) considered them to be important. The association
was evaluated and was found to be statistically significant at the alpha level of 0.1 but not
at the 0.05 level, * (2, N =153) =4.68, p <.05.

When it comes to the audio describers’ opinion on AD, and more precisely on whether it
is an art or a craft, Figure 2.6. demonstrates that opinions are diverse, which does not

allow us to draw any clear conclusions.
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Figure 2.6. Notion of AD

The respondents’ view on some statements related to AD is presented in Figure 2.7., for
which they had to score on a one to five scale. One the one hand, it can be seen that the
statement on which informants agree the most is the one that underlines the social impact
of what they do. On the other hand, the statement that they disagree on the most with is
the one related to AD being a well-paid. This makes sense taking into account that, as we
have seen, in most cases financial compensation is non-existent. Also, and as expected,
AD is not a well-known service in general, and this is probably why it is not considered

a prestigious job.
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Figure 2.7. Perception of the qualities of being an audio describer

Section three ends by asking what figure an audio describer most resembled. As expected,
and since many of our informants were radio commentators themselves, the most popular

option was “presenter or commentator” (54.7%). It is not surprising that, unlike what
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happens in the West, where they see audio describers as audiovisual translators,® only
15.1% saw some kind of association between what audio-visual translators and audio
describers do. This is probably due to the fact that China still does not include media
accessibility in the Translation Studies curricula. According to our informants, other
figures that had some points in common with audio describers were scriptwriters (18.9%),
actors (7.5%) and writers (3.8%). Respondents could choose as many answers as they
liked.

Section four focused on respondents’ educational background and AD training. It starts
by asking what field of knowledge they come from, which proved to be rather diverse.
Figure 2.8. shows that more than 50% of the respondents had a Language/Linguistics or

Journalism/Media Studies background. Only one informant had studied Translation.

Translation M 1.9%
Science I 3.8%
Computer science and IT NG 5.7%
Psychology I 5.7%
Arts and/or musem studies NN 5.7%
Theater studies INIIIIIINNGGNGGNGNG ©.1%
Acting school GGG 11.3%
Literature I 0.8%
Film and TV studies I 269
Journalism or media studies I 2 8.3%
Language and linguistics I 28.3%
Other I 26.4%

0% 5% 10% 15% 20% 25% 30%

Figure 2.8. Audio describers’ educational background

Since training is not the main gateway to AD, acquiring experience in the field is regarded
as the main means by which audio describers have to continue to improve their skills and
competences (84.9%); followed by attending conferences and workshops or analyzing
existing ADs focusing on the solutions adopted by colleagues (both with 54.7%);
studying existing material such as guidelines, academic articles, books on AD, (39.6%);

doing research by gathering information on the product or by discussing with film

15 See the report on Audio description professional: Profile definition of the EU-funded project ADLAB
PRO https://www.adlabpro.eu/wp-content/uploads/2018/04/102-REPORT-Final.pdf, last accessed in
January 2018.
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directors or producers is also an option (34%); and receiving in-house training (30.2%),

while only 9.4% admitted not considering how to improve their skills at the moment.

2.5. Conclusions and proposals for the future

This article has shown that AD in Mainland China is still in its infancy, especially when
compared to some countries in the West. Yet, cities such as Beijing, Shanghai and
Guangzhou have launched some AD-related initiatives, all of which are related to films.
This clearly manifests their interest in guaranteeing persons with sight loss access to
information and culture and some of these initiatives have even been shared with other

less developed regions in the country.

The situation is similar from an academic perspective: AD as an object of study is almost
non-existent to date in China, with the exception of a handful of Chinese scholars who
have elaborated some descriptive studies. Hong Kong and Taiwan must be considered
separately because empirical research has already begun in these two regions, although
the researchers doing so are extremely scarce. Of the many challenges that AD must face
in China, and as Feng (2018) had already pointed out, copyright is the one that cries out
for attention the most and the one which all AD providers coincide in mentioning and
complaining about. The reason for this is that the current situation does not allow AD
providers to use new films, unless they purchase the film copyright. The alternative

involves audio describing them live, which ends up being the most widespread practice.

Audio describers are crucial to providing this accessibility service, but China lacks
unified training and standards that ensure the quality of their work. Nevertheless, cities
such as Guangzhou have already consulted foreign guidelines and AD books and have
shown interest in learning how AD issues have been tackled in the West. It can be seen
that, according to the sample, an overwhelming majority of those audio describing are
volunteers, aged 20-50 and most of them have a university education background,
although not related to Translation. Their professional work experience is also diverse:
most of them have only been audio describing for a few years and always in Standard
Chinese. They do not usually receive training on how to audio describe and almost all of

them audio describe the same product: films.
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During our research we have identified six issues that could be improved and that would
contribute to ensuring AD a long life in China. First, the Chinese government should
define and require the presence of media accessibility in more fields and even quantify it
whenever possible. Wu and Xie (2015) also consider the national law to be insufficient
and lacking in clarity. They also believe that one law mentioning “narrations” is far from
enough and that legislation should also specify who is responsible for the provision of
this service and how it is going to be made available.

Second, the copyright issue should be addressed through legislation so that persons with
sight loss can have access to newer films without having to attend live sessions. In
addition, for those unable to leave their homes, recorded CDs that can be borrowed from

associations are a good way to give them more independence.

Third, as is already happening in Hong Kong thanks to the courses given by Dr. Leung,
Chinese Translation faculties should start including media accessibility in their
Audiovisual Translation courses. This would raise more social awareness and would

prepare future audio describers better, since they would have a more solid base.

Fourth, if AD were considered a business, this would ensure continuity and provide those
who have been trained with job prospects. An example can be found in Hong Kong, where
Dr. Leung has implemented an AD business model and makes her customers pay for her
services. According to her, this helps to create a market for professional audio describers

and, therefore, ensure that there are professionals that offer this accessibility service.

Fifth, a Chinese official standard on how to create AD should be drafted. It should be
based on empirical research that caters to users’ needs and preferences. This would
facilitate training sessions enormously and ensure homogeneity across the country.
Leung’s (2018) proposal could be a starting point but would also need to be tested in
Mainland China.

Finally, since there are many different AD-related initiatives in Mainland China, Taiwan
and Hong Kong, establishing some official channels of communication would also be
advisable. A national conference on Chinese AD could be organized on a regular basis so
that all stakeholders involved can exchange their views on the present situation and work
together on a better future. All these recommendations should be added to those made by
Wu and Xie (2015), who found that their informants thought the government should be
the body responsible for extending the service in the country. These researchers also
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suggested that the Chinese government should invest more money in the service, offer

more professional training and develop more AD-related technology.

While this study clearly spells out the situation, it is not without its limitations. The size
of our sample is not big enough to draw conclusions about the whole of Mainland China.
It is also not a random sample: Shanghai audio describers have greater presence in the
study because this is the city where the researchers are based and where they normally
conduct their research, however there are some cities which offer AD that have not been
included. The proportion of AD voicers is far from equal to that of AD scriptwriters in
the sample, which obviously has an impact on the results. Nevertheless, it is hoped that
this first attempt to investigate who is currently audio describing in Mainland China will
engender further studies which contribute to both the creation of a new academic field in
the country and an improved and more professional service. It is also hoped that our
findings will be useful to better serve those in China with sight loss, raise social awareness
of the needs of this collective, and train audio describers who can ensure a quality service

based on academic research.
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The customer is always right: Study on Chinese persons with sight loss’

opinion on their experience with audio description®

Abstract

Audio description (AD) is in its infancy in China, both in terms of the provision of the
service and as an academic object of study. This paper provides a useful insight into what
Chinese AD users think of this access service and how they consume it. This information
was gathered through two different questionnaires, mostly distributed in the city of
Shanghai, although not exclusively. The results show what the profile of the AD user is,
how satisfied they are with the service that is currently available and their expectations
for the future. Only after identifying the areas that matter to users the most can both

science and industry contribute to guaranteeing their rights in the best possible way.

Keywords: media accessibility; audio description; China; user satisfaction

3.1. Introduction

Confucianism, Buddhism and Taoism have played a key role in shaping the concept of
disability in China. In early China physical abnormality was not inexorably identified
with negativity, as popular deities often had uncanny body shapes (Zhou 2002, 105). Also,
the Zhuangzi contains some passages that suggest that physical disability was not
perceived as negative (Zhou 2002; Lewis 2014; Lambert 2016). Yet, this changed and
throughout history Chinese persons with disabilities have been seen as not worthy of
attention, as the result of karma (Campbell and Uren 2011) or their parents’ defects
(Palmer 2014), as a deficient fusion between man and nature (Avery 2016), as criminals,
as outsiders and even as racial degeneration and one of the key causes for the nation’s
backwardness (Zhou 2002), just to name a few. It is, therefore, not surprising that persons
with disabilities try to run away from traditional stigmatization. After interviewing
persons with disabilities in China, Lin and Yang (2018) concluded that their interviewees

shared a common feature: they denied being victims of any discrimination and, thus, did
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not pursue social inclusion. According to these researchers, this phenomenon is caused
by a host of institutional, environmental, social, family-related and psychological factors,

most of which have been inherited from previous generations’ prejudices.

Like in any other language, the choice of words in Chinese reflects social attitudes
towards certain issues, among which disability can be found. In China, the terms referring
to it have negative connotations, although Aguado Diaz (1995, 277) observed that some
social practices carried out in the past, like foot binding, evidence the cultural relativity
of physical disability and its context-sensitiveness. Currently, the most widespread word

to refer to persons with disabilities is canjiren (5% A ), which literally means “a person

who is deficient and ill”. Other words that clearly exemplify how medicalized the

conception of disability is in China are, for example, canfei (5%&, “crippled”) and shazi
(f2¥, “simpleton”). Yet, new voices have emerged that advocate for new terms to refer
to those functionally diverse, such as canzhang renshi (3%[& A +), “a deficient and

handicapped person” (Hallett 2005; Palmer 2014). Unfortunately, although it sounds
more formal, it still frames disability within the medical model of disability, which
believes that disability stems from biological problems that must be addressed and that
only concern individuals. This model has already been condemned by, for instance, the
International Telecommunication Union (2017), which endorses an approach that
vindicates the idea that the problem emanates from social behaviour, instead of the person
with an impairment (Orero and Tor-Carroggio 2018).

The establishment of the China Disabled Persons’ Federation by the Chinese central
government in 1988 was the first step towards the development of policies and legislation
on disability (Zhang 2017). Also, since China’s ratification of the United Nations’
Convention on the Rights of Persons with Disabilities in 2007, the country has made
visible efforts to improve the life of persons with disabilities, such as the amendment of
the Law on the Protection of Persons with Disabilities, originally passed in 1980. This is
no surprise taking into account that “the occurrence of important domestic and
international events often becomes a critical policy window for the improvement of the
welfare of disabled people” (Tang and Cao 2018, 1173). Thus, the almost 83 million
persons with disabilities in China are also benefiting from the country becoming more
aware of their needs. One of the rights the United Nations’ Convention on the Rights of

Persons with Disabilities recognizes—hence the need of China to give an answer to it—
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is the access to culture and information. In the case of persons with sight loss, who make
up the group this paper revolves around, this right can be granted through sensory
accessibility services such as audio description. Audio description, an exponentially-
growing Audio-visual Translation mode, is a means of translating visual elements into
aural description primarily for helping persons with sight loss to enable them to access
live and pre-recorded programs and performances. In other words, it is the visual made
verbal (Snyder 2014).

In fact, persons with no sensory loss receive information from two sensory modalities:
sight and hearing. Audio description interacting with the original sound track “should
stimulate a number of other senses in the user” (Fryer 2016, 47) and therefore grant users
a similar experience to that of sighted viewers. Some users have even argued that their
experience is enhanced because the lack of visual reminders; such as a TV screen;
eradicates the need for suspension of disbelief (Fryer 2016, 47). This accessibility service
is, along with other such as subtitles for the deaf and hard of hearing and sign language
interpreting, already legally required in countries such as Spain, the UK, and even
Japan—although to a different extent (Martinez-Sirés 2016, 34).

In contrast, audio description is still at its infancy in China, both as a professional service
and as a research topic (Tor-Carroggio and Casas-Tost, forthcoming). Martinez-Sirés
(2016, 27) had also highlighted the lack of scholarship in media accessibility —an umbrella
label for a number of sensory access services— for non-Western languages. Known as
koushu yingxiang (03 #1&, “image description”) and wuzhang ai dianying (FTC[EFFH,

52, “barrier-free movies”), depending on the province and on the level of accuracy aimed

at, some researchers have tried to contextualize audio description from a historical point
of view (Li 2013) and even by reporting its state of the art and profiling the persons in
charge of delivering it in China (Tor-Carroggio and Casas-Tost, forthcoming).
Nonetheless, one of the main angles from which audio description needs to be studied
remains unveiled: user needs and satisfaction. In fact, Matamala and Orero (2018)
consider this to be of the utmost importance and underline the need of making the end

user's voice heard, and that research supports the statements they make.

This paper aims at bridging this existing research gap by presenting the results of two
different surveys conducted in Mainland China in 2018. Both questionnaires departed

from the following three research questions:
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1) What are the habits of audio description users when it comes to this accessibility
service?

2) What are the needs of audio description users when it comes to this accessibility
service?

3) How satisfied are users towards the audio description currently delivered?

This article is divided into four sections. The first one revises previous studies that have
focused on Chinese persons with sight loss and Chinese media accessibility. The second
one explains the methodology followed in the two studies presented in this paper. The
third section analyses the results of the two surveys conducted with audio description
users. Finally, the discussion and conclusions are put forward.

3.2. Research background

Although the events related to it are reported in the press from time to time, media
accessibility is still an under-researched field in China (Gambier and Jin 2018). This is
also proved by doing a quick search combining “Chinese” and “media accessibility” in
the Translation Studies database BITRA, which is the field, more specifically
Audiovisual Translation, in which media accessibility is encompassed. Currently, such a
search only yields four results. Something similar happens when consulting the Chinese
academic database CNKI. Consequently, it is not surprising that only a few scholars have
investigated audio description users to find out what their needs are and how audio
description should be delivered to suit them best. Chao (2002) and Liu (2015) carried out
some research in Taiwan in this regard. The former was the first academic researcher to
consider audio description as a research topic in Greater China, while the latter studied
the need of using audio description to assist the learning of elementary school students
with visual impairment. This is also the case of Leung (2018), who examined the media
use, behaviour, and motivations—as well as the reception and preferences of the visually
impaired audiences when consuming audio description in Hong Kong. Similarly, Li
(2013), in a rather comprehensive study on media accessibility in Mainland China,
included a section presenting the results of a survey administered to persons with sight
loss (N = 729) in Zhejiang province from which their media use, behaviour, and
satisfaction were elicited. Her research confirmed that the most popular means of

communication amongst them were television (86.6%), radio (75.3%), mobile phones

71



Chinese persons with sight loss” opinion on their experience with AD

(68.1%), the Internet (45.3%), DVD/VCD (24.8%), movies (21.2%), and newspapers
(20.5%). The respondents claimed to use the media primarily to get informed (64.0%)
and to entertain themselves (41.3%), and they were “quite satisfied” (51.6%) with how it
met their needs. As for their habits regarding the TV, 50.0% of the informants watched it
more than one hour every day and the most popular type of program was the news. Li
connected the latter finding with the fact that news programs allow persons with sight
loss to be less dependent on the images being broadcast. The fact that audio description
is not incorporated in TV programs did not prevent Li’s (2013) respondents from
affirming they were satisfied with TV content (Li 2013, 59-60). As for the lack of audio
description on TV, Li and Looms (2016) investigated the current incompatibility between
Chinese TV sets and audio description:

One of the reasons for not including the capability to offer closed captions or audio description
in China’s digital television standard, China Multimedia Mobile Broadcasting (CMMB) 10 years
ago was a concern about the affordability of set-top boxes (STBs) [sic]. Industry sources suggest
that the retail price of STBs had to be kept below RMB 200 (currently USD 30). As the inclusion
of closed captioning and audio description would have required patent licenses, this would have

driven costs above the target retail price (Li and Looms 2016, 267-268).

As for movies, which are the only field in which audio description is applied in China,
Li’s (2013, 41-47) results show that they are a less popular choice amongst blind and
partially-sighted persons. More than half of the respondents (54.0%) never watched

movies mainly because of the inconvenience of getting to the venue.

The scarcity of academic bibliography might derive from society’s general lack of interest
in this group of persons, as the results from Wu and Xie’s (2015) study revealed. These
researchers conducted an online survey in China and found out that, out of the 160 valid
responses gathered, 79.38% of the respondents admitted not caring about persons with
sight loss. This is probably why 88.75% of them did not know about the existence of
audio description (Wu and Xie, 2015). The lack of literature can also be attributed to
persons with sight loss not having attached enough importance to or not having vindicated
enough their right to culture and information because of them having to deal with other
difficulties. In fact, Li’s (2013) survey proved that the main challenges respondents had
to face were poverty (24.7%) and loneliness (24.7%). She even recounted in her book
how users questioned her research for not focusing on what they considered more critical
problems, such as employment. Also, the scant research in this field has not been
compensated from abroad, as, as far as we know, only Fei (2011) wrote a masters
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dissertation on audio description and the Chinese community in Canada, which aimed at
examining the differences and similarities of expectations and evaluations of integrated
audio description between the Chinese and Canadian communities. Yet, his results need
to be contextualized, since the stimuli he used was audio description in English with both

groups.

It is in this context of lack of studies on audio description in China that this researched is

framed in, with the aim of making a step forward from the users’ perspective.

3.3. Methodology

This research presents the results of two different questionnaires that catered for the same
target respondents — Chinese persons with sight loss that had experience with audio

description.

The first questionnaire was inspired on an existing one created by the European project
ADLAB PRO (http://www.adlabproject.eu/), which gauged user satisfaction and
opinions on audio description. It was “inspired” and not “based” on that survey because
numerous changes had to be made to fit the Chinese case. For example, “opera” was
replaced for “Chinese opera” in those questions in which some fields were listed so that
users chose where they wanted to enjoy audio description. The guestionnaire had also to
be shortened because the circumstances in which the questionnaire was expected to be
delivered would not allow us to enter into much detail. The questionnaire was then orally
piloted in a blind massage parlour on 18 April 2018 in Shanghai. Five blind masseurs
were recruited and only one had previous experience with audio description. Yet, all their
comments provided useful insight into the design of questionnaires for this respondent
profile. The pilot resulted in many changes, such as adding a clearer explanation of what
audio description was in the information sheet and making all the information and
questions more easy-to-read. This was attributed to the users’ low educational level and
lack of knowledge about this accessibility service. It was also found that these users did
not know the Chinese term for audio description and an explanatory remark was made to
show that the access service delivered by the so-called “barrier-free movies” was also
known as koushu yingxiang. Also, it was confirmed that users had difficulty in
understanding 1-10 scales and were consequently substituted by categorical ones. All

these changes arising from the pilot were considered to be a normal practice, as, for
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instance, Chmiel and Mazur (2012) indicated they had to change their testing materials
up to sixteen times before formally administering them. Before conducting our survey,
and since applying for ethical approval is becoming commonplace in the execution of
Audio-visual Translation research (Orero et al. 2018), our questionnaire was approved by
our university’s Ethics Committee. Ethical considerations in human research have been a
major concern since the critical articles written by Pappworth (1967) on medical research.
The final questionnaire was administered at the Cathay Cinema in Shanghai on 26 April
2018. This cinema is one of the sixteen cinemas that offer a live audio description session
for free thanks to the financial help of the local government (Tor-Carroggio and Casas-
Tost, forthcoming). With the help of some volunteers, who had been briefed on what
audio description was and also on the aim of the research, cinema-goers with sight loss
were approached while they were lining up to get into the cinema for their monthly live
audio description session. This was thought to be the best way to find as many users as
possible, since one of the requirements to answer the questionnaire was to be or to have
been an audio description user. An online version of the questionnaire was also made
available in the website Web Survey Creator. It was sent to the China Braille Library in
Beijing so that they helped us recruit informants from a different city. Therefore, the

survey was administered orally and through the Internet.

The second questionnaire was both designed and administered by the association Sound
of Light Barrier-free Film & TV Culture Development Centre (abbreviated from now on
as “Sound of Light”) in Shanghai. Sound of Light is an association led by Han Ying which
was set up in Shanghai in 2016. It receives direct material and financial assistance from
the Shanghai Association of Persons with Disabilities. They produce about 50 audio
described movies every year, which are recorded in their headquarters and distributed
through digital means. The movies are audio described thanks to a network of volunteers
that both write the audio description script and voice it. These movies can be accessed at
specific projecting sites which are all located in Shanghai (Tor-Carroggio and Casas-Tost,
forthcoming). The aim of the questionnaire was to gather data about the experience, if
any, of persons with sight loss regarding the so-called “barrier-free movies”, as well as
their opinion on them. In this case, the survey was only conducted in Shanghai. It was
administered in person and orally by volunteers and by the association’s staff before or

after AD sessions. The surveys were collected by Sound of Light employees and stored
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in the association’s headquarters. Data collection started in April 2018 and was extended

until January 2019.

The reasons for presenting the results of both surveys in the same paper are the following.
First, the first questionnaire’s sample was smaller than the second one, so it was thought
that the first findings could be contrasted and complemented with the data obtained from
the second survey. Yet, the first questionnaire could not be replaced by the second one
because the questions asked were not the same and both provided significant information
about user experience and satisfaction towards audio description. Second, despite the fact
that the second questionnaire was not designed by myself, | was offered the data to
analyse it in order to ultimately present the results to the Shanghai Association of Persons
with Disabilities. Finally, as it has already been underlined, this is the first time this kind
of data from Mainland China is being presented to academia and the aim of the paper was
to compile what is currently available and offer as complete of a picture as possible of
what has been done so far in this regard.

For the statistical analysis IBM SPSS (version 22) was used.

3.4. Results of survey 1

The first questionnaire that was administered was framed within PhD research aimed at
verifying if Chinese persons with sight loss would accept the use of artificial voices in
the audio description of films. Before doing so, audio description users had to be studied
and profiled to better design the next stages of the PhD research.

3.4.1. Informants’ demographic profile

Fifty-two informants answered this first questionnaire. They were from both Shanghai
(42) and Beijing (10). The average age was 63.8 years old and the median was 65 years
old. The youngest informant was 28, while the eldest was 88. It is worth highlighting that
17 persons decided not to answer this question. In the light of the average age observed,
it was not surprising that most of our respondents were retired. Almost 6% of our
respondents were unemployed, 1.9% were freelancers and 3,8% of the persons who
answered our questionnaire stated that they had a different employment situation than
those listed.
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Figure 3.1. clearly shows that only a minority (3.8%) had attended university, with
secondary education being the educational level which the majority of informants had
completed.

3.8% ~5.8%

9.6%
19.2%

61.5%

= No education Primary education Secondary education

Vocational training University education

Figure 3.1. Informants’ educational background

As regards their mother tongue, more than half of the respondents (57.7%) claimed to
speak a Chinese dialect, although Standard Chinese (42.3%) is the language in which
movies are mainly audio described in China. The average level of Standard Chinese was
found to be 0.83 out of 2. A reason that could explain our finding could be the well-known
Chinese modesty and cautiousness. Yet, Rovira-Esteva (2010, 257) also noted that,
according to official data from 2004, the older Chinese persons are, the less they can use
Standard Chinese to communicate. The same happens with their academic background:

the more educated they are, the better they can communicate in the country’s lingua franca.

With respect to their visual condition, 67.3% of the informants claimed that their sight

loss was congenial, whilst 23.1% said it was acquired.

3.4.2. Informants’ experience and opinion on audio description

All the informants were consumers of audio described films, and more than 80% did so
in cinemas, but none of them selected any of the other areas in which audio description
can be provided, i.e., TV, museums, among others. Yet, they would be interested in

having the service available in different fields, as Figure 3.2. points out.
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Figure 3.2. Fields in which respondents would like to have AD

TV revealed itself as the most sought-after mode for audio description, although the
distribution obtained was not statistically significant (y2 = 0.692, p = 0.405). This meant

that a distribution in which “yes” and “no” had the same weight could not be discarded.

As for the frequency of use of the service, three quarters of the informants claimed to
consume audio description in films frequently or very frequently. 15.4% did so sometimes
and only 9.6% of the informants declared that they rarely watch audio described films.

One of the main points of the questionnaire was to determine the degree of user
satisfaction with audio description. It was observed that our informants were more
satisfied with the quality of AD (mean = 3.33, in a 0-4 scale) rather than with its quantity
(mean = 3.15, in a 0-4 scale). In order to determine if satisfaction in terms of quantity was
statistically different to that in terms of quality, a Wilcoxon signed ranks test was carried
out. In spite of the means showing some slight differences, it is not possible to state that
users are more satisfied with audio description quality than with the quantity offered (Z
=-1.415, p = 0.157, with 33 ties).

It was also deemed interesting to see if there was any correlation between the frequency
of audio description consumption and user satisfaction, both in terms of quality and
quantity. A statistically significant lineal relation was found —although weak— between
audio description consumption frequency and user satisfaction with quantity (rS = 0.437,
p <0.05).

The last question sought the opinion of users about which types of movies they considered

more suitable to carry out some experiments with artificial voices. Although this
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experiment is not the focus of this paper, the results of this question are also added
because they can be understood as the genres users liked the most. Respondents could
select more than one option. The top three choices were historical (36.5%), war (25.0%),

and inspirational (25.0%) movies (Figure 3.3.).
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Figure 3.3. Informants’ preferred movie genres

3.5. Results of survey 2

The first section presents their demographic profile, whereas the second one focuses on

their experience and opinion on audio described movies.

3.5.1. Informants’ demographic profile

One hundred and fifty-six persons answered this questionnaire. The proportion of women
(56.4%) was slightly higher than that of men (41.7%). Just about half of the informants
(50.6%) were 60 years old or above. Less than 1% were 18-25 years old, those aged 18-
35 only represented 4.5% of the respondents, the persons aged 36-45 represented 12.8%
of the respondents and almost a third were 46-59 years old (30.1%). Three persons did

not answer this question.

As for the informants’ academic background, the vast majority did not attend university
(92.9%), as Figure 3.4. shows. This is in line with the age of most informants, who
probably did not have a chance to access even basic education in their youth because of

their physical impairment or the socio-political situation in the country at that time.
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Figure 3.4. Informants’ education background

Regarding their employment situation, it can be stated that there were no students among
the informants. More than half of the respondents were retired (66.7%). The rest were

either employed or depended on their families (28.2%) or had other situations (4.5%).

3.5.2. Informants’ experience and opinion on audio description

Regarding whether informants were aware of the existence of audio described movies,
90.4% of the respondents claimed to know about it, whereas 12 persons (7.7%) admitted
they did not know and three persons refused to answer this question. This result makes
sense when taking into account the fact that those surveyed were recruited during

activities related to the so-called “barrier-free movies”.

When asked about how they came to know about this service, more than 80% revealed
that they had learned about it through user associations. The rest of the informants
mentioned “assistive staff” (23%), “family and friends” (16%), and “the media and the

Internet” (15%). 20 persons did not answer this question.

Regarding whether respondents had the need of audio described movies, an
overwhelming majority thought so (94.2%) and only three persons preferred not to

answer. Those who answered “no” in this question were asked to stop filling in the survey.

The remaining 148 informants were then asked what their purpose was when watching
audio described movies. They were allowed to select more than one option. The choices

given were “for entertainment” (67.3%), “to socialize” (37.8%), and “for study purposes”

(49.4%).
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Informants were also asked if they had ever watched movies with audio description.
Almost 84% of the respondents had watched them (83.3%). These persons were mostly
satisfied or very satisfied (76.3%) and only one person admitted not being satisfied with

them.

The questionnaire was also interested in knowing how respondents got to the place where
barrier-free movies are screened. More than half of the 128 respondents that answered
claimed to use public transport, such as the bus or the metro (64.1%). Less than a quarter
of respondents (17.3%) stated they went on foot and one informant chose the option of

“others”.

When asked whether there were parts of the audio described movies that were not
understood while watching them, more than half of the respondents said that there were
almost no such parts (55.1%). Some respondents admitted that they sometimes had to
face this situation (26.9%) and only one person admitted that this situation happened quite

frequently. Twenty-seven informants preferred not to answer.

To the question about how users wanted the information regarding barrier-free movies to
be delivered to them. The option of reaching out to them through Wechat or QQ, both
instant chat tools, was the most popular one (30.8%) among the 125 informants that
answered the question, closely followed by a Wechat public account (26.9%). Door-to-
door notification was only chosen by 16.7% of the informants and nine persons selected

the option of “others”.

Informants were asked what kind of movies they liked the most. They were able to choose
three of the 12 types presented. The top five were comedies (47.4%), historic films
(37.8%), inspirational films (33.3%), romantic films (27.6%), and war films (25.6%), as

Figure 3.5. shows.

80



Chinese persons with sight loss’ opinion on their experience with AD

500 47.4%

45%
0% 37.8%
. 33.3%
()
30% 27:5% 55 6%
25% 22.4%  21.2%
20%
12.8%
15% 9.6%
0,
120//" I I 45% 38% 3.8% 1%
(]
oo A m m B
&Q,"»‘ ’b\ $’b‘ N .(_’).\3(’ ’b(\ <<

AN O N < < A
U N . . ) (2
RS & O O N O < X <&
2 \,00 ‘.00 (Q'b(\ QS”O & N & '50 Q\O& o xQ
R S NN ¥ & &
@ NS Y <& N N

& 5

A\ Qx/@

Qk

Figure 3.5. Informants’ preferred movies

Participants were also asked what type of movies they preferred: classic or new. The
option of “both” was also available. Almost 40% of the respondents (39.7%) said that
they liked classic movies the most, whereas only 14.1% stated they enjoyed newer movies
more. Still, 37.2% of respondents affirmed they liked both types. 14 persons refused to

ansSwer.

Regarding this last question, an association between the age and the type of movie chosen
was found to be statistically significant (¥* = 20.39, p = 0.009). This means it can be
affirmed that, in general, the older a person is the more they prefer to watch old films. In

our case, it was observed that persons who were 60 or older preferred old movies.

Finally, a qualitative question was added to allow informants to make any remarks they
thought were appropriate. First, some respondents thought that audio described movies
needed to be screened more often and better publicized so that more users could benefit
from them. Second, it was considered necessary to turn down the volume of the original
soundtrack because it sometimes did not allow users to hear the audio description clearly.
Third, a few informants wanted the types of movies screened to be more varied and to
include more foreign films. Fourth, some persons also asked for more staff to help users
when entering and leaving the facilities. Finally, many users hoped that in the future
persons with and without sight loss could watch movies together at the cinema. They
thought this could be achieved by persons with sight loss using headphones to listen to

the audio description.
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3.6. Discussion

These two surveys have helped us draw a picture of the users’ profile of audio description
in China. Although in both cases the sample was quite aged, being a limitation of this
study, the users’ similar profile allowed us to draw justifiable comparisons among the two
questionnaires. Also, despite the sample undoubtedly not being representative of the
whole China, it must be stated that vision problems are mostly age-related (Fryer 2016,
43), so the samples, even though they can be criticized, can also shed some light on the
majoritarian group of audio description consumers. It could be deduced from the average
age in both questionnaires that audio description is mostly consumed by elderly persons,
but the truth is that audio description sessions for children are also carried out and
recorded material is produced for them as well. Fryer (2016, 43) also claims that women
are more likely than men to become blind simply because they live longer. This is
supported by the slightly higher proportion of women in the sample recruited by Sound
of Light. The first questionnaire did not ask about informants’ sex because it was not
deemed necessary to assess user experience. The demographic similarities between the
two samples go beyond age, since in both cases more than 90% of the informants did not

attend university and the clear majority were retired.

All the informants were consumers of audio described movies and none mentioned any
kind of experience with other types of audio description. Leung’s (2018) results also point
out that audio description is mostly consumed in films in Hong Kong, although it has a
wider scope in the region and, therefore, can also be found in theatres and art exhibitions,
for example. All our informants watched audio described movies quite frequently, which
can be explained by the fact that their age allows them to have a lot of free time. In contrast,
Leung’s (2018) informants did so mostly sometimes (38.6%) or rarely (27.3%). Thanks
to the Sound of Light questionnaire we found out that users perceived audio description
mainly as an entertainment tool. This is in line with Leung’s (2018) informants, who also
claimed to watch films to entertain themselves. Yet, the respondents of the Sound of Light
questionnaire also revealed having other objectives when watching audio described
movies, such as socializing and learning, which is line with studies carried out in other
countries, such as that of Fryer (2016, 49), who had already pointed out that users valued
audio description as a means of social inclusion. In fact, Li (2013) had already found out
that one of the problems persons with sight loss had to face the most was loneliness, along
with others such as poverty. Macdonald et al. (2018) framed persons with disabilities’
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loneliness in the social model of disability and argued that so many of them feeling that

way was due to the presence of certain disabling barriers, not because of their impairment.

As for user satisfaction with the audio description available so far, it seems that they think
quite highly of it, which might seem strange taking into account that mainly volunteers
with no professional training deliver it (Tor-Carroggio and Casas-Tost, forthcoming).
This can be understood in different ways. Since persons with disabilities have
traditionally been ignored and not taken care of in China, it is possible that any initiative
that aims at helping or including them is highly praised, no matter the level of
professionalism with which it is carried out. Yet, Branje and Fels (2012) found out that
amateur description could maintain an acceptable level of quality so the possibility that
the audio description prepared in China being of good quality; despite its conditions; is

also more than feasible.

Last but not least, users preferring historical films in general was probably related to their
age, since the top ten highest-grossing 2018 films in the Chinese market were consulted
and none belonged to that genre. Similarly, Leung (2018) found out that historical movies
were the second preferred genre in her study, in which 44 persons with sight loss, mostly
aged above 40, participated. Therefore, in case this information is used for the preparation
of future experiments or even for the real delivery of the service, it must be taken into

account that the movie genre probably cannot be divorced from the age of participants.

3.6.1. The European case

Since the first questionnaire presented was originally used in the ADLAB PRO project,
it is possible to compare our results with some of those obtained in the European case. In
spite of the respondents coming mostly from 23 European countries, some non-European
respondents coming from, for example, Brazil and Mexico were recruited as well
(ADLAB PRO 2017). Although the European results do not represent the whole continent,
the picture is still quite valuable because the most represented countries in the survey
(mainly the UK, Spain and Italy) are those in which audio description has already come

of age.

According to ADLAB PRO (2017), the original questionnaire was drawn up in all the
project languages, i.e. English, Italian, Polish, Spanish, Slovene and Dutch. One hundred

AD users responded the questionnaire but, unlike the respondents from our sample, not
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all of them were persons with sight loss (5%). This detail also illustrates the fact that in
Europe it is already common to believe that, although mainly targeted at persons with
sight loss, audio description can also benefit sighted viewers. This is even endorsed by
the International Organization for Standardization’s Technical Specification 20071-21
"Information Technology — User interface component accessibility — Part 21: Guidance
on audio description” (ISO 2014).

The sample recruited was more representative than the ones presented in this paper in
terms of age, since they managed to find a more balanced number of respondents for each
age bracket. Also, it is worth mentioning that 51% of the respondents had attended
university. This stands in stark contrast with the educational background of our Chinese
informants, almost none of whom had attended university. Had the Chinese samples
included more young respondents, this could have been different, since Tang and Cao
(2018, 1172) state that after cases that hit the headlines such as that of Dong Lina,
education institutions are committed to provide special arrangements for persons with
disabilities when they participate in any national examinations according to the newest

revision of the People with Disabilities Education Ordinance.

Unlike our informants, the ADLAB PRO respondents admitted having access to more
kinds of audio description, although most use it to watch films or TV, or when visiting a
museum. AD is not used that often in the case of theatre, opera and other live events.
Some Slovenian respondents complained about the inconvenience of time programmes
with audio description are broadcast or even the lack of it in theatres or opera. However,
it can be observed that China is lagging behind because audio description is still not even
offered on TV, which is what users demand the most and is probably the most popular
medium for audio description in many countries such as Poland (Jankowska and Walczak
2019).

Regarding end-user satisfaction, the European results showed that most users were
dissatisfied (46%) or very dissatisfied (22%) with the quantity of audio description
provided in their country, although they were quite satisfied with the quality of the
products that were offered (14% were very satisfied and 58% were satisfied). We also
observed users being more satisfied in terms of quality, but they also claimed to be quite
satisfied with the quantity provided, probably because they are still not aware of all the

applications audio description can have.
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The original ADLAB PRO questionnaire inquired about the aspects related to audio
description that users appreciated and disliked the most in regards textual and technical
aspects, as well as AD language and style. Yet, due to the conditions under which the first
questionnaire circulated, this kind of questions were left out. Focus groups or one-to-one

interviews could be arranged in the future to go into these areas more in depth.

3.7. Conclusions

Chinese persons with disabilities rarely raise their voices to express themselves or to get
engaged in rights advocacy (Zhang 2017). Yet, there are already some accessibility
services mostly targeted at persons with hearing and sight loss with which access to
information and culture, a right recognized in the United Nations’ Convention on the
Rights of Persons with Disabilities, can be granted. audio description is one of these
services and in order to enhance its provision and academic research, which are rather
scarce in China so far, users need to be involved. Not much is known about Chinese
persons with sight loss, but these are key to developing audio description and making sure

the service meets their needs.

This paper is the first of its kind, since it provides a deep insight into what Chinese audio
description users think of the service and how they consume it. Only after identifying the
areas that matter to users the most can science and industry contribute to guaranteeing
their rights in the best possible way. Some conclusions can be drawn from the results of
the two questionnaires carried out. First, old persons with little or no education and who
are already retired seem to be the users that most attend audio description sessions in the
cities where the sample was taken, Shanghai and Beijing. Second, they only have access
to audio description in films, which they consume quite frequently mainly for
entertainment purposes and thanks to the information provided by user associations. Third,
they are all satisfied with the service provided so far, despite it not being delivered by
persons who have been professionally trained in this field. Fourth, their favorite movie

genres seem to be historical films and comedies.

Finally, it is worth highlighting that the results of the Sound of Light questionnaire had
immediate consequences that had an impact on the audio description policy of the
association. For example, in light of the fact that most of their users are elderly persons

with little education, they came up to the conclusion that the terminology in the scripts
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needed to be simplified. This could actually be a future line of research to explore, since,
to the best of our knowledge, easy reading and audio description have never been
combined before, although there are some EU-funded projects that have already started
looking into that direction, such as the EASIT project (http://pagines.uab.cat/easit/en).
Also, they decided to take into account the movie genres preferred when selecting the

movie to be audio described.

Our study is not exempt of limitations. First, the first questionnaire was delivered in rather
difficult circumstances, in which other cinema-goers would be expressing their opinion
while one was being surveyed. This may have prevented the informant from expressing
their true views by exposing them to peer pressure. Second, since Chinese volunteers
helped with the administration of the first questionnaire, and although they were briefed
on our research, one cannot be sure that all the questions raised by the informants were
answered appropriately. Third, in both cases, especially the first one, the sample was
rather small and was not obtained randomly but by recruiting persons attending the
screenings of audio described films. Also, the respondents in both cases were mostly
elderly persons coming mainly from one Chinese city. This causes us to not be able to
draw conclusions for the whole of China. Therefore, future studies should include bigger
and aleatory samples, integrated by persons coming from a wider range of places in China.

Although Chinese persons with sight loss have little experience with audio description, it
is worth carrying out research to elicit their opinions on it, as Chmiel and Mazur (2012)
underlined when mentioning countries in which audio description still had a lengthy path
ahead of it. Also, working within the United Nations’ Convention on the Rights of
Persons with Disabilities paradigm means to consult end users, following the “nothing
about us without us” approach. That is the reason why, in case audio description wants to
be enhanced in Mainland China, the academic research concerning it must frame itself to

a user-centric framework.

It is hoped that this paper will raise awareness on how important it is to involve persons
with sight loss in the provision or research of anything that concerns them directly. Li and
Looms (2016) assured removing the barriers persons with sight and hearing loss face
clearly has a high priority in China, so it is expected that studies like this will set the

course for future research because the need for it is overriding.

86



Chinese persons with sight loss” opinion on their experience with AD

Acknowledgements

This article has been funded by the EasyTV project (GA: 761999) and the Confucius
Institute. The author is member of the TransMedia Catalonia research group
(2017SGR113) and is currently enrolled in the PhD Programme in Translation and

Intercultural Studies at the Autonomous University of Barcelona.

References

ADLAB PRO. 2017. “Audio description professional: Profile definition”. Accessed 2
September 2019. https://www.adlabpro.eu/wp-content/uploads/2018/04/102-REPORT-
Final.pdf

Aguado Diaz, Antonio Leon. 1995. Historia de las deficiencias. Madrid: Escuela Libre
Editorial, Fundacion ONCE, 40-41.

Avery, Kevin. 2016. “Disability and the Three Traditional Chinese Belief Systems”.
Accessed 7 November 2018. https://www.chinasource.org/resource-

library/articles/disability-and-the-three-traditional-chinese-belief-systems

Branje, Carmen, and Deborah Fels. 2012. “LiveDescribe: Can Amateur Describers Create
High-Quality Audio Description?”. Journal of Visual Impairment and Blindness 106(3),
154-165.

Campbell, Anne, and Marie Uren. 2011. “The Invisibles”... Disability in China in the 21st
Century. International Journal of Special Education 26(1), 12-24.

Chao, Ya-li. 2002. IEE AP HRFNIER . ARFRIVIEL B4 [The moving lights
in the world of language. Theory of audio description] (Yuyan shijie zhong de liudong

guangying. Koushu yingxiang de lilun jiangou). Taipei: Wunan Publishing Co.
Chmiel, Agnieszka, and Iwona Mazur. 2012. AD Reception Research: Some

Methodological Considerations. In Emerging topics in translation: audio description,
edited by Elisa Perego, 57—74. Trieste: EUT.

87



Chinese persons with sight loss” opinion on their experience with AD

Fei, Xue. 2011. Audio Description in the Chinese Community. Masters diss. Capital

University of Economics and Business, Canada.

Fryer, Louise. 2016. An Introduction to Audio Description. London: Routledge.

Gambier, Yves, and Haina Jin. 2018. “Audiovisual Translation in China: A Dialogue
between Yves Gambier and Haina Jin”. Journal of Audiovisual Translation 1(1): 26-39.

Hallett, Stephen. 2005. “One Eye on China: Challenging Disability”. Accessed 2
November 2018. http://www.bbc.co.uk/ouch/features/one-eye-on-china-

challenging.shtml

ISO (International Organization for Standardization). 2014. “TS 20071-21 ‘Information
Technology — User interface component accessibility — Part 21: Guidance on audio

description’”.

International Telecommunication Union. 2017. “Question 7/1: Access to
Telecommunication/ICT Services by Persons with Disabilities and with Specific Needs”.
Accessed 12 October 2018. https://www.itu.int/dms_pub/itu-d/opb/stg/D-STG-
SG01.07.4-2017-PDF-E.pdf

Jankowska, Anna, and Agnieszka Walczak. 2019. “Audio description for films in Poland:
history, present state and future prospects”. JoSTrans: The Journal of Specialised
Translation 32: 236-261.

Lambert, Andrew. 2016. “The Usefulness of the Useless’: Rethinking Disability through
Classical Daoist Thought”. In Disability and World Religions: An Introduction, edited by

Darla Y. Schumm and Michael Stoltzfus. Waco: Baylor University Press.

Leung, Hoi Ching Dawning. 2018. “Audio Description of Audiovisual Programmes for

the Visually Impaired in Hong Kong”. PhD diss., University College London.

Lewis, Crismon. 2014. "Use of the Useless": Assessing Depictions of Disability in the

Zhuangzi. Bachelor’s diss. Brigham Young University. Accessed 20 November 2018.
88



Chinese persons with sight loss” opinion on their experience with AD

https://scholarsarchive.byu.edu/cgi/viewcontent.cgi?article=1017&context=libraryrg_st

udentpub

Li, Dongxiao. 2013. If L, B M : ENEAEN TEBZEEF 5 [Hear and See:

Audiovisual Media for All]. Hangzhou: Zhejiang University Press.

Li, Dongxiao and Peter Looms. 2016. “Television Accessibility in China". In A
Multimodel end 2 end approach to access, edited by Pradipta Biswas, Carlos Duarte,
Patrick Langdon and Luis Almeida, 261-273. Springer.

Lin, Zhongxuan, and Liu Yang. 2018. “Denial of Disability Discrimination by Disabled
People in China”. Disability & Society 33(5), 804-809.

Liu, Chih-Ching. 2015 R 2 MR, ER AR REME/NREEBEZ KRR
[You Are My Eyes: Using Audio Description to Assist the Learning of Elementary School

Students with Visual Impairment]”. PhD diss., National Taiwan Normal University.

Macdonald, Stephen J., Lesley Deacon, Jackie Nixon, Abisope Akintola, Anna
Gillingham, Jacqueline Kent, Gillian Ellis, et al. 2018. ““The Invisible Enemy’: Disability,
Loneliness and Isolation”. Disability & Society 33(7): 1138-1159.

Martinez-Sirés, Paula. 2016. “Making the Inaccessible Accessible: A Panorama of
Audiovisual Translation, Accessibility and Audio Description in Japan”. Asiadémica 7,
24-50.

Matamala, Anna, Pilar Orero, Sara Rovira-Esteva, Helena Casas-Tost, Fernando
Morales-Morante, Olga Soler-Vilageliu, Belén Agulld, et al. (2018). “User-centric
Approaches in Access Services Evaluation: Profiling the End User”. In Proceedings of
the Eleventh International Conference on Language Resources Evaluation (LREC 2018),
edited by Nicoletta Calzolari, Khalid Choukri, Christopher Cieri, Thierry Declerck, Sara
Goggi, Koiti Hasida, Hitoshi Isahara, Bente Maegaard, Joseph Mariani, Hélene Mazo,

Asuncion Moreno, Jan Odijk, Stelios Piperidis, Takenobu Tokunaga, 1-7.

89



Chinese persons with sight loss” opinion on their experience with AD

Matamala, Anna, and Pilar Orero. 2018. “Standardising accessibility: Transferring

Knowledge to Society”. Journal of Audiovisual Translation 1(1), 139-154.

Na, Tang, and Yu Cao. 2018. “From multiple barriers to a co-prosperity society: the
development of a legal system for disabled people in China”. Disability & Society 33:7,
1170-1174.

Orero, Pilar; Stephen Doherty; Jan-Louis Kruger, Anna Matamala, Jan Pedersen, Pablo
Romero-Fresco, Sara Rovira-Esteva, et al. 2018. “Conducting Experimental Research in
Audiovisual Translation (AVT): A Position Paper.” JoSTrans: The Journal of Specialised
Translation 30, 105-126.

Orero, Pilar, and Irene Tor-Carroggio. 2018. “User Requirements When Designing
Learning e-Content: Interaction for All”. In Designing for the User Experience in
Learning Systems, edited by Evangelos Kapros and Maria Koutsombogera, 105-122.
Cham: Springer Nature.

Palmer, James. 2014. “Crippling Injustice”. Accessed 14 November 2018.
https://aeon.co/essays/what-is-life-like-for-disabled-people-in-china

Pappworth, Maurice Henry. 1967. Human Guinea Pigs: Experimentation on Man.

London: Routledge and Kegan Paul.

Rovira-Esteva, Sara. (2010). Lengua y escritura chinas: Mitos y realidades. Barcelona:

Edicions Bellaterra.
Snyder, Joel (2014). The visual made verbal. Arlington: American Council of the Blind.
Tor-Carroggio, Irene, and Helena Casas-Tost (forthcoming). “Who is Currently Audio

Describing in China? A Study on the Profile of Chinese Audio Describers”. To appear in
MonTI. Monografias de Traduccion e Interpretacion.

90



Chinese persons with sight loss” opinion on their experience with AD

Wu, Zongyi, and Zhenzhen Xie. 2015. A E & QA L RRFS I A BIR S KRG
[Current Development of the Audio Description Service in China and its Popularization
in the Mainland]. Journal of News Research 6(10): 20-22.

Zhang, Chao. 2017. “‘Nothing about Us without Us’: the Emerging Disability Movement
and Advocacy in China”. Disability & Society 32:7, 1096-1101,

doi:10.1080/09687599.2017.1321229

Zhou, Xun. 2002. “The Discourse of Disability in Modern China”. Patterns of Prejudice
36(1): 104-112.

91






Chapter 4. Article 3: Chinese AD guidelines
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When East Meets West: A Comparison of Audio Description Guidelines

in China and Europe!’

Resumen

Aunque China es el pais con mas personas con diversidad funcional del mundo, tanto la
oferta como el estudio académico de los servicios de accesibilidad sensorial que permiten
acceder a los medios en igualdad de condiciones se encuentran todavia en un estado muy
incipiente. El presente estudio parte de dos objetivos: presentar una muestra inédita de
tres guias de buenas préacticas de audiodescripcion chinas cuya funcion es, sobre todo,
formar a audiodescriptores; y compararlas grosso modo con documentos equivalentes
europeos para ver si existen diferencias o similitudes relevantes y lecciones de las que
ambas partes se puedan nutrir. Nuestros resultados muestran que existen muchos puntos
en comun y que la principal diferencia es como se aborda la cuestion de la objetividad.
Més concretamente, Europa se aleja de la dicotomia entre la objetividad y la subjetividad,
mientras que China todavia defiende que la primera es caracteristica indispensable de

cualquier buena audiodescripcion.

Palabras clave: traduccion audiovisual, accesibilidad a los medios, audiodescripcion,

guias europeas, guias chinas

Abstract

Despite China being the country with most disabled people in the world, the provision of
media accessibility services and their academic study are still in their infancy. The present
study set out with two objectives: to present a sample of three Chinese audio description
guidelines that are mainly employed for training purposes, and to compare the Chinese
situation in terms of guidelines with that of Europe, to see if there are any relevant
differences to point out and any mutual lessons to be learnt. Our results show there are a
number of general similarities between the different Chinese and European guidelines
and that the main difference is the different approach to objective vs. subjective

description. While Europe is moving away from the dichotomy between objectivity and

" Tor-Carroggio, |., & Vercauteren, G. (2020). When East meets West: A comparison of audio description
guidelines in China and Europe. HIKMA. Translation Studies Journal.
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subjectivity, China still advocates objectivity as being a necessary characteristic of quality

audio description.

Keywords: audiovisual translation, media accessibility, audio description, European

audio description guidelines, Chinese audio description guidelines

4.1. Introduction

China is the country with the most people with disabilities in the world (Wu & Xie, 2015)
but, paradoxically, media accessibility is still in its infancy.® It is a fact that most Chinese
TV programmes and films are captioned, but the reason behind this is more of a linguistic
rather than an accessibility-related nature: the wide range of Chinese dialects requires
captions to guarantee that everybody can follow the content that is broadcast (Li & Looms,
2015; Casas-Tost & Rovira-Esteva, 2018: 33). Zheng (2017) even argues that captions
have more of an aesthetic function in many entertainment, cultural and children’s
programmes in order to attract the viewers’ attention. Yet China is not oblivious to the
needs of people with hearing loss. Indeed, “[p]ersons with hearing impairments are quite
well served at national level with open captions/subtitles with the exception of live
content such as news. Sign language interpretation is available to a more limited extent,

mainly at local and regional level” (Li & Looms, 2015: 270).

Audio description (AD), however, is not available on Chinese TV. This stands in stark
contrast with, for example, Europe, where AD is being offered on TV in various countries.
In the UK “most major broadcasters (like the BBC, Channel 4 and Sky) provide AD on
20 per cent of their programmes” (RNIB, 2019), and Germany has been offering AD on
the TV since 1993 (Reviers, 2016: 239).1° In China AD has been offered in films through
live sessions and recorded CDs since the early 2000s, and more recently through online
platforms such as Ximalaya FM and Youku (Tor-Carroggio & Casas-Tost, 2020). Yet,
the provision of the service is still far from ideal and many challenges are yet to be

18 In this article, when we talk about “China” we are mostly referring to the People’s Republic of China.
19 For a more detailed overview of the availability of AD on television in various European countries,
consult the final report of WP1 of the ADLAB project, downloadable from the Deliverables in the ‘Project’
section on www.adlabproject.eu
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responded to, such as the lack of financial resources and the irregular provision of the

service across the country (Li & Pan, 2013).

Similarly, the academic study of AD in China is still in its infancy and the literature
mentioning it is very limited. Only a handful of scholars refer to the situation in Mainland
China (Yeung, 2007; Li & Pan, 2013; Leung, 2015; Wu & Xie, 2015; Feng, 2018), and
most of them only do so superficially. One of the reasons for this could be that
accessibility-related studies still lack a proper descriptive framework that contextualises
the service and provides a clear picture of how it is offered in China. Notwithstanding,
there have been some recent efforts to take a more comprehensive snapshot of AD in
China. For example, Tor-Carroggio and Casas-Tost (2020) have drawn the profile of
Chinese audio describers and Tor-Carroggio (2020) has investigated Chinese users’
satisfaction and experience with AD. Yet, the existing Chinese AD guidelines have not
been subject to study thus far, although they have taken a special role in improving the
quality of the service. A comparison with Europe shows that, again, the situation is
completely different there. As Orero (2012: 196) notes:

[t]he issue which has attracted the most attention [in media accessibility studies in Europe] is the
analysis of existing guidelines, focusing on the research needed to draft new research-based

guidelines or standards, with an eye to using them for training at university level.

Another reason that could explain this interest is that standards are a prerequisite for laws,
since a law is meaningless if there is no standard to refer to (Matamala & Orero, 2018:
142). Having said that, it would be advisable to make a terminological remark, since
standards are different from recommendations or guidelines. In fact, there are Chinese

AD guidelines, but no official standard has been agreed on yet.

This paper aims to contribute to the recent wave of interest in Chinese AD by providing
a new perspective from which to analyse the current state of the service, namely that of
existing guidelines. More specifically, the objective of this study is twofold. First, to
present three unpublished Chinese AD guidelines that mainly serve for training purposes.
Second, to compare the Chinese situation in terms of guidelines to that of Europe, to see
whether there are any relevant differences to point out and any mutual lessons to be learnt.
This comparison was deemed necessary and potentially fruitful given the fact that
Chinese AD has developed relatively free from European influence, and vice versa. Since

both China and Europe share one same final goal in this regard — offering a quality service
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to people with sight loss —, we believe this comparison is a natural step to see where each

region stands and what lessons they can learn from each other.

This paper is divided into five sections. The first revises the current situation of European
AD guidelines; the second describes the methodology followed in the study; the third
presents three different Chinese AD guidelines; the fourth discusses the differences and
commonalities between the Chinese and European cases; and the last one draws some
conclusions, underlines the limitations of the study and provides some ideas regarding

what other paths of research could be explored in the future.

4.2. European Guidelines and Standards

Compared to China, Europe has a much longer-standing tradition when it comes to
creating guidelines for AD. Dating back to 1997, Benecke and Dosch published Wenn
aus Bildern Worte Werden. Ein Handbuch fur Filmbeschreiber, the German guidelines
that formed the blueprint for many later documents that offer guidance to audio describers.
In the first decade of this century, various other countries created their own guidelines: in
2001, the UK’s communications regulator Ofcom published their Guidelines on the
provision of TV access services, an updated and reviewed version of which was presented
in 2006; in 2005, the Spanish Association for Standardisation and Certification (AENOR)
created the UNE 153020 norm Audiodescripcion para personas con discapacidad visual.
Requisitos para la audiodescripcién y elaboracion de audioguias, and in 2008 France got
its Charte de I’audiodescription (Morisset & Gonant, 2008).2° Generally speaking, all
these guidelines discuss the same categories of information, namely content selection or
‘what to describe’, AD style or ‘how to describe’, timing or ‘when to describe’ and more

or less individual specific issues.

In terms of content selection, all guidelines agree that four constituents should be
described, namely the actions, the characters performing and the time and place in which
they take place. In addition to all this visual narrative information, most of the guidelines
point out that some (intradiegetic) sounds that cannot readily be identified by the target
audience should also be included in the AD, just like opening and ending credits and other

types of text on screen, including logos, written messages such as indications on screen

20 A more comprehensive overview of different sets of guidelines and a comparison of their contents can
be found in Greening, Petré, and Rai (2010) and in Perotti and Valero Gisbert (2017).
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of when and/or where a certain movie or scene is set, and subtitles (OFCOM, 2001: 5).%
One of the few elements where the existing European guidelines do not seem to be in
agreement, is as to when characters should be named. The German guidelines suggest
that characters should only be named when their name is also mentioned in the film
(unless they are historical characters or their name is only given later in the film). The
Ofcom guidelines, on the other hand, suggest that for practical reasons the name of a
character can be given as early as possible, unless it should remain a secret for the plot
(Greening, Petré & Rai, 2010: 6).

When it comes to the style of the AD, they all contain a few specific instructions on how
to describe, but none of them are really exhaustive. 2 In summary, the main
recommendations advise using fluent and simple language (bearing in mind the AD will
have to be voiced later), adapting the description to the genre and the pace of the film,
using vivid and varied language including adjectives and adverbs that allow the audience
to create its own image, and avoiding patronising and subjective descriptions.

Finally, all the guidelines seem to be in agreement regarding the timing of the AD:
generally, descriptions cannot interfere with dialogues and relevant sound effects. The
German guidelines go a bit further and state that description should only be added when
the production is completely silent (Benecke & Dosch, 2004: 20), but since that never
really happens, descriptions can go over (parts of) sound effects that are not essential for

the story.

These guidelines have proved to be invaluable for the practice of AD, which would not
be at the level it is today without them. However, from a translation studies perspective,
they all have some common shortcomings: nearly all of them were drawn up by
practitioners who learnt the tricks of the trade on the job.?® As such, they are fairly
intuitive and anecdotic, based on personal experiences, and — probably more problematic
from an academic point of view — they lack a solid methodological foundation. We are
well aware of the fact that none of these guidelines were ever designed as an academic

21 Subtitles are a “unique” category of information and the technique of including them in the audio
description is usually referred to as audio subtitling or AST. See for example Remael (2012a, b) for more
information on audio subtitling.

22 There are two exceptions: first, the comparison made by RNIB (Greening, Petré, and Rai 2010) brings
together all the guidance on how to describe from the different guidelines and as such presents a more
extensive overview; second, in the Portuguese guidelines (Neves 2011), which were created in 2011, a full
chapter is devoted to the language of AD.

23 Again with the exception of the Portuguese guidelines created by Neves (2011).
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publication, so the foregoing is by no means meant to criticise them. Nonetheless, as
pointed out by Vercauteren (2016: 74): “if we claim that audio description is a form of
translation, it only seems reasonably that we try to apply paradigms used for other types
of translation to audio description too”. The paradigm suggested by Vercauteren (2016)
is that of functionalism. It would go beyond the scope of the present paper to explore this
choice in detail, but two elements that are relevant in the light of guideline creation are
that functionalism requires translators a) to give a detailed analysis of their source text to
determine what to translate and how, and b) to decide what strategies they will use to
create their translation. These two steps in the translation, c.q. AD process formed the
basis of the guidelines developed by the ADLAB project (Remael, Reviers & Vercauteren,
2015), which differ from earlier guidelines in two essential respects. First, they fit the
entire AD creation process within the theoretical framework of narratology, which offers
audio describers a generally applicable approach to determine and decide what and how
to describe.?* Indeed, narratology defines the various basic elements or constituents that
can be found in any type of narrative (see for example Bal (1997), Herman and Vervaeck
(2005) or Herman (2009) for a comprehensive overview of those basic elements). In other
words, narratology explains how stories are created and as such offers audio describers a
tool to analyse their source text and determine what narrative elements can be included
in their description. On the other hand, narratology also explains how audiences process
and interpret stories: it offers insights into what elements audiences really need to
understand and follow a story and what elements are less crucial. Therefore, it presents
audio describers with a tool to decide what elements should be included in the AD and
what elements can be left out if there is not enough time to describe everything. This last
part in particular is absent from earlier guidelines, which recommend prioritising some

information over others, without explaining how to do that.

A second element that sets the ADLAB guidelines apart from earlier documents, is that
it steers clear of the discussion between objective and subjective description, by pointing
out that “no one ever sees the same film [...] and this is no different for the blind and
visually impaired audience since it is just as heterogeneous as the sighted one.” (Remael,

Reviers & Vercauteren, 2015: 16). Therefore “AD too is always subjective to some extent

24 The fact that the (audio-)visual products that are described usually tell a story and narratology — as the
theory of story-telling — offers a suitable framework to analyse and explain the audio description process
and product, has been discussed before; see among others Kruger (2009, 2010), Vercauteren (2016, 2012)
or Vercauteren and Remael (2015).
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since it is based by [sic] the interpretation of the audio describer.” (Remael, Reviers &
Vercauteren, 2015: 16). So rather than prescribing that descriptions have to be objective
or subjective, the guidelines advise that the audio describer has to try and find: “a balance
between a personal interpretation and personal phrasing (subjectivity) and more text-
based interpretation and phrasing (objectivity) that leaves room for further interpretation

by the blind and visually impaired users.” (Remael, Reviers & Vercauteren, 2015: 16).

To achieve that aim, the ADLAB guidelines offer various strategies that audio describers
can choose from, ranging from the more objective “her eyes open wide” to the more
subjective “she is amazed”, or a combination of these: “her eyes open wide in amazement”
(Remael, Reviers & Vercauteren, 2015: 17). This principle also brings the AD process
closer to that of other forms of translation, that are never ‘or — or’ but always a matter of

degree depending on the specific strategies that are chosen.

4.3. Methodology

A descriptive analysis of the Chinese guidelines that were collected served as the
methodological backbone of our study. This analysis was complemented by data gathered
in interviews with the people who drafted—alone or within a team—the guidelines under

study:

e Mrs. Wu Rina (2 H##): Head of the volunteer team of audio describers at the

China Braille Library in Beijing. Interview sent through Wechat on 16 April 2019.

e Mr. Yuliang (F3I): Head of the volunteer team of audio describers at the Sound

of Light Barrier-free Film & TV Culture Development Center. Interview sent
through email on 29 April.
e Mrs. Li Shuying (Z#%): Head of the “Feeling Images through your Heart”

programme (:(>B% EX52) in the Sun Yat-sen Library of Guangdong Province.

Interview sent through email on 22 April 2019.

The comparison between Chinese and European guidelines and standards was carried out
following a list of items that had previously been agreed on and that allowed us to see

what information was included or omitted:

e What to describe (i.e. content selection);
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e How to describe (i.e. formulation or AD style);
e When to describe (i.e. timing of the AD);

e \oicing

4.4. Chinese AD Guidelines

The lack of unified Chinese guidelines comes as no surprise since AD is still at its outset
in the country. In fact, not even the most widespread audio-visual translation modality,
I.e. subtitling, can be evaluated by comparing the output to any national standard (Casas-
Tost & Rovira-Esteva, 2018). Matamala and Orero (2018: 150) highlight that it is of the
utmost importance that the end users’ voice is heard and that their opinion is duly taken
into account. Unfortunately, China is still far from defining any unified guidelines related
to media accessibility partly because the Chinese users’ voice is weak or fragmented. In
fact, China lacks unified AD guidelines because AD providers have just started to discuss
this issue and have not considered it to be a priority so far. Yet, a proposal of empirically
tested AD guidelines has recently been tabled. Drafted by Leung (2018) as part of her
PhD thesis, it is based on empirical research carried out in Hong Kong. Although Leung’s
guidelines offer a response to the criticism that some media accessibility guidelines and
standards are not supported by experimental research involving users (see, for example,
Orero, 2005), they are still largely unknown in the Mainland, where most of the time,

non-tested in-house guidelines are used to train volunteer audio describers.

This section will present three unpublished AD guidelines. Although they were drafted
in different Chinese cities, they are not exclusively representative of these, since it is

possible that more than one set of good practices coexist in one same city.
4.4.1. China Braille Library (Beijing)

In 2011, the China Braille Library created a specific centre for AD that is responsible for
AD research, production, training and activity-planning. It offers weekly sessions of films
with live AD in Beijing and it also sells—or often donates—CDs with recorded AD to
other AD providers in China (Tor-Carroggio & Casas-Tost, 2020). The China Braille
Library audio describes approximately 50 movies every year and records the AD of 20-
30 movies on CD. Unlike what happens in many Chinese user associations, the people
working in this centre are not all volunteers, since some were employed for their

background in film studies or broadcasting. Although its activity mainly focuses on audio
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describing films, they also claim to have offered AD in art exhibitions, magic shows,

variety shows and TV series.

Their guidelines are used in their training sessions, which are organised around ten times
every year and are offered to audio describers from all around China for free. These
guidelines defend three basic principles, which, and also according to our interviewee,
are all rather unspecific: first, AD must be produced in Standard Chinese; second, not all
kinds of audio-visual products can be described; and third, audio describers should not
take excessively long pauses. As for the materials that are “audio describable”, our
interviewee claimed that those programmes or movies that are too quick or that do not
have long enough pauses (such as the news) are not suitable to be described.

The China Braille Library’s guidelines also specify some language requirements that need
to be met. For example, language needs to be objective, concise, accurate and formal, but
specialised terminology and slang need to be avoided. Furthermore, a clear distinction of
what is essential and what is secondary must be made so that not all details are described.
Moreover, audio describers must construct complete sentences and avoid AD overlapping
with the original dialogues. The guidelines also offer an AD script sample.

4.4.2. Sun Yat-sen Library (Guangzhou)

The AD guidelines used in the Sun Yat-sen Library were also drafted for training
purposes. Mrs. Li not only organises training sessions at the Sun Yat-sen Library, where
15 described movies are offered live every year, but also in other libraries and user

associations in the province of Guangdong. nto

The author of the guidelines started taking notes on her experience as an audio describer
in 2014, and in 2017 she combined all her observations in a Power Point presentation,
which she now uses to teach and present her guidelines. She is currently drafting the
guidelines in a more conventional format so that they can be shared more easily among
the audio describers. The guidelines are updated every time she holds a training session,
after which more examples are usually added. Mrs. Li was trained by a Hong Kong AD
expert who, in turn, had been trained in the USA, and she has read foreign guidelines,
mainly Pictures Painted in Words. ADLAB Audio Description Guidelines. What Mrs. Li
believes must be exported to China from Western guidelines is the concept of objectivity.
Yet, and according to our interviewee, Chinese people still seem to be used to audio

describers acting more as commentators. As for other domestic guidelines, our
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interviewee admits having read those of the Beijing Hong Dan Dan volunteer organisation.
Her guidelines were not drafted with the help of people with sight loss but every time she
gets feedback from users she incorporates it into her materials.

These guidelines begin by defining the object of study, their target audience (both primary
and secondary) and the various delivery modes that are possible. Yet, it must be stated
that the only one carried out on their premises is live due to copyright restrictions. The
presentation also enumerates the steps to produce AD, the first of which is to select the
material to be audio described. It is recommended that this be carried out taking into
account the age and the educational level of the audience. It is also suggested that, in
addition to new and popular films, suggestions made by users are adopted as well. At this
point, the guidelines offer specific advice for AD beginners and advise against selecting
martial arts and science fiction films, if possible. This is suggested so that the intrinsic
difficulty of these genres does not discourage volunteers from continuing to collaborate
with them. Beginners are also advised not to select movies in which dialogues are scarce
and those in which the image does not have excessive relevance. Instead, those films that
bear similarities with real life and those in which the story is what stands out the most are
recommended. Once the movie is chosen, the source text needs to be analysed and only
after that can the script be drafted. The guidelines stress the importance of a quality
assurance step after the script is drafted, preferably including end users. Yet, Mrs. Li,

admits that, unfortunately, this is not always possible.

After that initial introduction, the guidelines move on to analyse the “when”, the “what”
and the “wording and style of AD”. Regarding the “when”, it is indicated that AD can be
inserted under the following circumstances: when it does not overlap with the dialogues,
when characters appear, when the place or time changes or when action happens. With
regards to the “what”, what they call the “principles” of objectivity and neutrality are put
forward and their importance is stressed. Emphasis is put on the fact that AD is different
from a personal interpretation or a guided appreciation. Indeed, describing subjectively
and even venturing to suggest what a character is thinking is still one of the most frequent
mistakes for beginners, according to these guidelines. The importance of describing the
essence of what happens in the image is also stressed as opposed to providing superficial
or secondary details. As for the wording and style of AD, it has to be “clear, simple, direct
but vivid and diverse”. The guidelines also point out that the time constraints must be

respected, and they recommend the use of short sentences that contain action verbs. They

103



Chinese AD guidelines

also recommend the description of elements based on a tactile perspective (e.g. “soft as a
pillow”, “thin as a sheet of paper”), and the appropriate use of film terms such as “close-
up”, “slow motion” and “flashback”. Word repetitions must be avoided, and the
description must suit the film’s style. Finally, it is important not to fill every single gap

between dialogues with description.

These guidelines conclude by offering several interesting materials. First, an AD script
sample is provided. The script is divided into three columns: the first provides information
on what happens in the scene, the second specifies, for example, the speed of the
description and the last one includes the description itself. Second, the three “don’ts” of
AD according to a user called Zhu Junyi are listed: don’t give too much information,
don’t be subjective and don’t disturb the viewing experience. Third, some suggestions on
what has to be checked in case of live AD in films are put forward. The document ends
with the following message: “People are of the most importance and we need to start from

rights. Audio description provides equal opportunities and rights to people with sight loss.”

4.4.3. Sound of Light Barrier-free Film & TV Culture Development Center
(Shanghai)

Sound of Light Barrier-free Film & TV Culture Development Center (Guanying zhi

Sheng J¢£& = 75, hereinafter SoL) is a Shanghainese association set up in 2016. As Tor-

Carroggio and Casas-Tost (2020) reported, it produces about 50 audio described movies
every year, which are recorded on their premises. These movies can be accessed at
specific facilities, which are all located in Shanghai. Their AD is created by volunteers,
who are trained with the help of Mr. Yu Jiang’s guidelines. These training sessions
usually last for half a day and end with a test. The guidelines were drafted in 2018 and
their main objective is to ensure the quality of their AD scripts.?® As a basis for the
guidelines only the Netflix style guide was consulted, since it was thought to be quite
simple.?® Yet, Netflix’s stress on objectivity had a great influence on this association.
Indeed, SoL had been debating at length whether AD should be objective or subjective at

that time, and Netflix made the final decision for them. No other domestic or international

25 Their guidelines were revised in April 2019. This was the version analysed in this study.
% SoL came into contact with Netflix’s guidelines when this platform contacted them to audio describe the
series Chosen (2017) into Chinese.
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document was used as a reference. Nonetheless, they are aware of the existence of other

guidelines, such as the ones drawn up by the Beijing Film Institute.

Given that SoL is led by a person with total sight loss herself, user needs and requirements
are faithfully reflected in the guidelines. Also, SoL organises AD screening activities
every year to which many users are invited so that they can give feedback on the AD SoL

delivers.

Yu Jiang’s guidelines start off by defining the basic concepts and explain what elements
should be included in the AD. The second section presents what they call “the principles
of AD”. The importance of objectivity is pointed out because users need to be able to
draw their own conclusions based on what is described to them. However, given the ever-
present time constraints in AD, the guidelines state that the use of qualitative adjectives
such as “handsome” or “adorable”, can be used. In terms of when to describe, the
guidelines specify that the AD needs to follow the image closely and in an orderly manner
but, in general, when there is a pause that lasts between one or two seconds, no description
should be added. However, in some cases, if a relevant character appears or something
important happens, no matter how short the pause is, it should be used to ensure users
follow what is going on. As everything else in these guidelines, this point is illustrated
with some descriptions that are only a few characters long (e.g. “in the library”, “at KTV
with some friends”) that are indispensable for the comprehension of the examples

provided.

The third section focuses on the requirements for the script. Apart from some layout-
related issues, the number of Chinese characters per second (including punctuation) is
specified: a maximum of five and a minimum of three. Audio describers also need to be
careful not to make the AD too long so that it does not overlap with the dialogue and not
too short so that it does not leave the audience unattended and confused. In fact, the
guidelines state that audio describers should use their time to the full to depict a scene in
the most vivid way. Also, the AD must be specific and correct; therefore, audio describers
need to do the necessary research to learn about what they are describing. The guidelines
suggest that audio describers should look for the appropriate research materials or consult

others.

The fourth section puts forward the language-related requirements. To begin with,

everyday language should be used so that people of all ages can understand the AD. Thus,
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both overly formal and informal language must be avoided. Moreover, language needs to
be formulated in such a way that it can be voiced easily. In order to achieve said objective,
the guidelines suggest that audio describers should choose the synonym that makes the
text as easy to read as possible and also reminds them to be aware of the tone changes

that may arise when combining characters. Given that, for instance, the “s” and the “sh”
sound is not always easy to differentiate in Chinese, instead of saying £ ¥ U & (huan
shi si zhou, to look around), describers should choose AP & (huan gu si zhou, to look
around). Similarly, and since “he” (fts, ta) and “she” (4, ta) are pronounced the same

exact way, the use of these pronouns should be avoided in the same sentence when
referring to different people. Anachronisms need to be avoided as well. Furthermore,
adjectives cannot be used to interpret what is actually shown on the screen. Therefore, if
a woman whose face is covered in tears is shown, saying “tears roll down her cheeks”
would be more appropriate than saying “she is devastated”. In addition, in some cases it
will be necessary to specify what Chinese character we are referring to, since some
characters share the same pronunciation. For example, in Chen Jialuo‘s Transfer Student
from Taipei (2012) professor Wang writes a character that is pronounced han on the
blackboard. Audio describers should not just say “he writes a han character”, since this
does not say much, but “he writes a han character, the han from the word Han chao
[literally, ‘Han dinasty’]”. The explicit reference to a known word will facilitate users
making an immediate mental association. Finally, cinematic terms are only allowed when
they are essential, when one is completely certain that a word is used in a particular way
and, obviously, when the time for the AD allows for that extra information.

The fifth and last section clarifies how to deal with more specific issues, such as:

e What information to include during the opening credits. In this case, the producer,
the director, the main actors should be mentioned. Were the describer to have
more time, the name of the scriptwriter, for example, can also be provided. The
movie can also be presented with a short sentence, always following a similar
pattern: “BHiA 7 - B9EXEE" (“the movie tells the story of--"). The time for this

depends on how long the initial credits last.
e When to name characters: the guidelines recommend waiting until a character’s
name is mentioned in the film to reveal their identity. In order to avoid using a

character’s name, some strategies are shared. For example, short phrases like “a
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middle-aged woman” or a “bald man” are suggested. Yet, in case there are too
many characters, their names can be anticipated.

e How to deal with subtitles: they should either be integrated in the AD or included
in the formula “subtitles appear: XXX”. If the subtitles contain the title of the
movie, it should be voiced as “The title of the movie appears: XXX”. Also, other
text on screen, such as historical background information at the beginning of the
film or narrative explanations at the end, should be included in the AD.

e How to deal with foreign languages and Chinese dialects: the guidelines
recommend that voice over is used to read subtitles in Standard Chinese. Yet,
there is no need to translate English words like “yes”, “no” and “okay” into
Standard Chinese because they are generally known. The guidelines also
recommend not to choose movies in which the presence of Chinese dialects or
foreign languages is too strong to avoid that AD becomes voice-over.

e How to overlap with the dialogues when this cannot be avoided: describers need
to look for moments when the dialogue does not provide essential information or
when sounds or words are repeated, so that they gain a few extra seconds to
include description.

e How to handle music and sounds. Since music and sounds are seen as essential
components of the movie, describers should make sure that these can be heard so

the audience can appreciate them.

The SoL guidelines are clearly the most extensive ones in China, not only because they
touch upon the widest range of issues, but also because they are accompanied by clear
examples that illustrate how the suggestions can be implemented. Moreover, the fact that
ample input from end users was integrated and foreign guidelines were studied and used
as background materials contribute to them being a comprehensive training document.

4.5. Discussion

From the presentation in the previous two sections of this paper, it is clear that there are
a lot of similarities between the Chinese guidelines and the ones created in various
European countries. In terms of content selection or what to describe, all guidelines are
in agreement that the main narrative constituents, i.e. the characters, their (re-)actions and

the spatio-temporal setting in which these take place, should — if possible — be included
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in the description. In terms of timing or when to describe, again there is general agreement:
descriptions should not interfere with dialogues and/or sound effects that are hard to
interpret without any visual context. Also in terms of AD style or how to describe, there
is some resemblance: both in Asia and Europe guidelines advise audio describers to use
generally accepted language that is at the same time vivid and varied, yet easy to voice
and understand. In addition, it is recommended audio describers use short, simple
sentences that preferably contain action verbs, and to adapt their descriptions to the genre

they are describing.

However, the comparison makes it very clear that the two continents are at different stages
in the guideline development process. This is reflected by the fact that the Chinese
guidelines are of a more prescriptive nature than the (more recent) European ones. One
possible explanation could be that AD is still relatively new in mainland China and is still
a service that is almost exclusively provided and taught by practitioners and user
organisations. In Europe, AD is increasingly being offered as an academic course at
universities and other higher education institutions, which also started seeing it as an
object of research. Since AD has from its onset been considered as a type of audio-visual
translation, this meant that paradigms and principles from translation studies have been
applied to AD too. The development echoes Jankowska’s (2015) remark that “the
guidelines or standards existing in many countries [...] are often established with
reference to the personal experience of their creators or to similar guidelines used on
foreign markets which are often derivative of other sources” (24). It can also explain the
shift that can be witnessed, particularly in the latest documents such as the ADLAB guide,
from prescriptive guidelines to more descriptive strategies that offer the describer more

freedom.

The most important consequence of this development and arguably the biggest difference
between the European and Chines guidelines, is that Europe is moving away from the
dichotomy between objectivity and subjectivity. Rather than presenting a black and white
“either-or” choice, 2’ current European guidelines offer audio describers the choice
between various strategies on a continuous scale, ranging from highly objective to highly
subjective. This approach acknowledges the very complex nature that is inherent to the

AD process, and allows audio describers to create and formulate their descriptions

27 In fact, it is not even a choice, since most of the prescriptive guidelines tell audio describers to use
objective language.
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depending on the genre of the programme or film, the specific moment or scene at hand,
the narrative context, the target audience, etc. This does not mean that Europe advocates
an “everything goes” approach to AD. In that respect, Leung’s observation (personal
communication, 9 August 2018) that AD in mainland China is sometimes more of a
spoken commentary than a description, is valid. AD has to follow the narrative that is
being developed and should contain (all) the elements that allow the visually impaired
audience to reconstruct that narrative just as the sighted audience does. But, as with any

form of translation, there are various ways to achieve that goal.

An interesting step in the development process of the Chinese guidelines — and one that
has often been neglected in Europe — is that they are heavily based on end user input.
Indeed, in the Chinese case user satisfaction and opinion are taken into account and,
subsequently, the guidelines are constantly modified. In fact, Tor-Carroggio’s (2020)
paper reporting the results of SoL’s latest questionnaire to gather data on users’ views on
the current AD provided exemplifies the interest in seeking users’ feedback that will later

be reflected in the guidelines.

Finally, just as in Europe, the importance of guidelines for Chinese audio describers is
out of the question. As Tor-Carroggio (2018) showed, 80% of the respondents to her study
admitted that guidelines are important to them, which suggests that most Chinese
describers have a great awareness of the AD process and find it important to follow some
recommendations. In any case, there was a point on which all of them agreed: they were
all willing to collaborate with other associations and institutions and share their

experience.

4.6. Conclusions and implications of the study

The aim of the present paper was to present different AD guidelines that are being used
in Mainland China and to compare them both to each other and to similar documents
existing elsewhere, particularly in Europe. As became clear from section 4, there are a lot
of general similarities between the different Chinese and European guidelines,
particularly in terms of content selection and timing, and to a lesser extent also in terms
of AD style. The main difference between Chinese guidelines on the one hand and the
most recent European documents on the other, is the different approach to objective vs.

subjective description, a difference that can be ascribed to the fact that the former
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guidelines are created by practitioners with input from end users, whereas the latter are

the product of academic research.

Our study is not exempt from limitations, the main one concerning both the small sample
of written Chinese guidelines analysed and the limited number of AD providers
interviewed. This is considered to be a limitation due to the size of the country and the
several groups of volunteers offering AD independently. Nonetheless, and in light of what
was outlined above, interesting avenues for further research open up, such as the
comparison of existing ADs to see to what extent different guidelines lead to different
types of AD, and/or the testing of different types of AD — based on different AD strategies
— to gauge audience preferences and mental effort. Indeed, recent research (Fresno, N.,
Castella, J., & Soler Vilageliu, O., 2014; Fresno, N., Castella, J., & Soler Vilageliu, O.,
2016) seems to indicate that different AD strategies lead to a different mental workload
induced in the audience, and experimental studies testing different types of AD could
shed some initial light on these hypotheses. The results from these tests can then be used
to train audio describers and hence further improve AD both on a qualitative and
quantitative level. It would also be interesting to compare the way AD is conducted on
the Mainland as opposed to Hong Kong, where they already have experiment-based
guidelines.

Despite the limitations mentioned, this study has paved the way for more studies that will
contribute to the creation of a new academic field -media accessibility- in Mainland China.
More specifically, it will set the course for future experimental research that can serve as
a solid base for a future Chinese AD standard that can be referred to when the
corresponding law is finally passed. Also, we hope this paper will lead to further
professionalization and both qualitative and quantitative improvement of AD services in
the country. Finally, through the comparison of the Chinese and European traditions, it is
likely that the paper will generate discussions that may lead to further adaptations and

optimizations of AD as is currently offered in Europe.
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Reception study on the acceptance of TTS AD

T(ime) T(o) S(tart) synthesising AD in China? Results of a reception
study?8

ABSTRACT

Text-to-speech audio description has proven to be an accepted method to increase the
output of this access service in several languages, such as English, Japanese, Polish,
Spanish and Catalan — at least as an interim solution until more audio description is
available with human narrators. In the light of China’s need to make audio description
more widely available, we propose text-to-speech audio description as a means to provide
this access service both faster and more economically. This article describes and analyses
the results of a reception study carried out in China to test the acceptance of text-to-speech
audio description in comparison with standard human-voiced audio description. The
study sample consisted of forty participants and was carried out using clips from a
Chinese historical movie. With the exception of comprehension, the results show that
natural voices score statistically higher than synthetic voices, which suggests that those
with sight loss prefer human-voiced audio description. Yet, it cannot be stated that text-
to-speech audio description is not accepted: more than half of the study participants not
only see this as an interim alternative, but also as a welcome permanent solution if it

means more audio described movies.

KEYWORDS

Audio-visual translation, media accessibility, audio description, text-to-speech, speech

synthesis, reception study.

5.1. Introduction

China is the country with the highest number of people with disabilities (Wu & Xie 2015:

21). It not only numbers among the countries with the oldest populations, along with

28 Tor-Carroggio, 1. (2020). T(ime) T(o) S(tart) synthesising AD in China? Results of a reception study.
JoSTrans: The Journal of Specialised Translation.
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Japan, the United Kingdom and the USA (Wang et al. 2014: 76), but also its elderly
population is expected to rise to 30% by 2050 (Wang et al. 2014: 76). Countries facing
ageing societies need to tackle a plethora of pressing challenges, including how to
accommodate people with disabilities because disability is closely related to age (Peng et
al. 2010). Although audio description (AD) is still in its infancy in China, especially as
an object of academic study, it is of paramount importance to make it more widely
available and broaden its scope, as it is mainly restricted to films (Tor-Carroggio & Casas-
Tost, forthcoming); this would not only benefit people with sight loss, but also sighted
audiences (Ramos 2015). Various low-cost proposals have been put forward to extend
this type of intersemiotic translation and tested with reception studies, such as AD
translation (Jankowska 2015; Jankowska, Mil¢ & Fryer 2017) and text-to-speech (TTS)
AD (Szarkowska 2011). The latter is, for example, widely used in theatres that offer AD
in Spain (Hermosa, forthcoming). According to Szarkowska (2011: 145), TTS AD:

[...] offers unequalled cost-effectiveness in terms of AD production in comparison with
conventional methods of producing audio description as it does not require the recording of the
AD script (for pre-recorded AD) nor does it incur any human labour costs for the reading out of
the AD script (for live AD).

Nonetheless, and unlike languages such as Catalan (Ferndndez-Torné & Matamala 2015)
and Japanese (Kobayashi et al. 2010), TTS AD has never been formally tested in Chinese,
which means that it cannot yet be considered a potential solution to expedite the
production of AD and make it more cost-effective. In fact, TTS AD in Chinese may
produce different results from previous research in terms of reception, because TTS is
constantly being improved and has to meet different challenges compared to other
languages. Wang et al. (2006) list some of these challenges, the most salient examples
being the large number of commonly used Chinese characters (around 20,000 excluding
ancient documents), phonological changes occurring in tonal languages, words not being
formally segmented and the polyphony of around 600 characters. Consequently, and in
order to study how Chinese AD users respond to the way TTS tackles these challenges, a
study was deemed necessary to bridge this research gap. Since TTS AD had already been
evaluated in other languages and contexts, a replication study was considered to be the
most suitable methodological approach.

Replication is crucial for scientific progress and, as Olalla-Soler (2019) argues, the

scarcity of available literature on this issue in Translation and Interpreting Studies begs
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the need for more replication studies. Contrasted hypotheses should be tested many times
to counteract the high probability of producing false research results (loannidis 2005),
and in the case of this study, a constructive replication has been performed, i.e., the
reliability of the effect detected in previous studies has been assessed by modifying a

limited number of aspects of the experimental design (Olalla-Soler 2019).

Hence, the objective of this article is twofold. First, it attempts to evaluate TTS AD in
Chinese by comparing it with standard human-voiced AD regarding key features. Second,
it also attempts to analyse and demonstrate whether TTS AD would be accepted in China
as either an interim solution until there is more AD available with human narrators, a
permanent solution, or both. This article is divided into four sections. The first reviews
previous studies on TTS, particularly TTS AD, in order to situate this research initiative
within the current academic context. The second describes the methodology employed
for this quasi experimental research. The third presents and discusses the results obtained
and the final section sets out the study conclusions, its limitations and future perspectives

to explore.

5.2. Previous researchon TTS

TTS has proven to be an effective support instrument for people with sight loss (Cryer &
Home 2008). Its applications are quite diverse and range from global positioning systems
(GPS) to educational, communication and entertainment tools (Cryer & Home 2008: 5).
Some studies suggest that how acceptable these voices are depends on how much
experience users have with them (Szarkowska & Jankowska 2012), and that not only is it
possible to get used to them (Hjelmquist, Jansson & Torrell 1990 in Cryer & Home 2008),
but also in some cases users have stated they prefer these types of voices. The reasons
given are their lack of expressiveness, because this feature allows them to concentrate
more on the content, it grants them more autonomy and guarantees more confidentiality
(Llisterri et al. 1993). Although in most cases users prefer natural voices (Szarkowska
2011; Fernandez-Torné & Matamala 2015), they are also aware that products with
artificial voices expedite access to information, since they do not need to wait for someone
to voice the content for them. This was clearly shown in the study by Thompson et al.
(1999 in Cryer & Home 2008), whose objective was to discover how those with sight loss
preferred to receive tax information. Stevens et al. (2005) noted that the key factor behind

accepting synthetic voices lies in how natural they sound. In short, these previous studies
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suggest that users' subjective evaluations of artificial voices are based on how much

experience they have with them, the context in which they are used and the voice features.

Cryer and Home (2009) conducted a study on the acceptance of TTS in audio books. This
study is important as it is the only one which collected very valuable qualitative
information that can be extrapolated to other immersive fields such as movies. In their
case, the opinions reported by users were quite varied: some saw the potential of the idea,
while others considered it to be an aberration and stressed its shortcomings. However,
most participants came to the conclusion that not all types of books were suited to being
read with artificial voices: while likely applications were instructional, educational or
non-fiction books, a human narrator was preferred for fiction and leisure reading. Cryer
and Home (2009: 26) also reported that the acceptance of TTS audio books is very likely
to be experience-dependent, since TTS is better accepted among people who have been
previously exposed to it. Yet, they also admitted that this is not always the case. Finally,
despite the diverse opinions, there were a few participants in their study who stated they

would accept this solution if it meant more access to information.

5.2.1. Previous research on TTS in AVT

TTS has been applied to various modalities of AVT, namely voice-over, audio subtitling
(AST) and AD. Regarding the former, Matamala and Ortiz-Boix (2018) compared TTS
with human voices in a wildlife documentary with a sample of 16 participants and two
clips that lasted around two minutes. Using questionnaires, they elicited participants’
opinions in terms of self-reported interest, engagement and enjoyment. Participants were
also asked to rate the quality, naturalness and comprehensibility of the voices they heard,
as well as to respond to questions on comprehension and preferences. Although human
voices were rated higher in general, there were no differences in their self-reported
engagement. However, a clear positive opinion about using artificial voices as a possible
substitute for human voices for this type of translation was not observed, although more
than half of their respondents stated excerpts voiced with TTS would be acceptable in a
TV broadcast.

TTS AST has also been tested and is actually a reality in many countries such as Spain
(Rovira-Esteva & Tor-Carroggio 2018), the Netherlands, Denmark and Sweden
(Iturregui-Gallardo 2019). While some authors focused on providing improved technical
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solutions to deliver TTS AST (Derbring et al. 2009), Thrane (2013) evaluated the
difficulties encountered by 16 TTS AST consumers when watching the news,
documentaries and fiction content. She concluded that some of the most problematic areas
were synchronisation, pronunciation, the presence of multiple voices and speed. She also
discovered that TTS ASTs were considered more acceptable for non-fiction content such
as the news. A similar conclusion was reached by Kobayashi et al. (2010), who found
that TTS AD was generally accepted, especially in short informative videos. Kobayashi
et al. (2010) assessed the acceptance and effectiveness of TTS AD in various genres
through surveys and in-depth interview sessions in both Japan and the US. In the survey
distributed in Japan, users ranked the voices heard (human, prototype TTS and standard
TTS), whilst during the interviews they were asked to evaluate their experience using
enjoyability and intelligibility as evaluation criteria. Although the study carried out in the
US shared the same objectives, it was slightly different. The survey was designed to test
comprehension and comfort, as well as effectiveness and preferences. The test ended with
in-depth interviews to explore the characteristics of TTS AD.

Kobayashi et al.’s (2010) study has not been the only one putting TTS AD to the test.
Previous studies also explored TTS AD acceptance in Polish through questionnaires using
a wide range of materials: an educational animated series (Walczak 2010), a Polish
feature film (Szarkowska 2011), a foreign film dubbed into Polish (Drozdz-Kubik 2011),
a foreign movie with voice-over (Szarkowska & Jankowska 2012) and a documentary
with AST (Maczynska & Szarkowska 2011). Despite the variety of genres evaluated, the
conclusions were similar in all cases: TTS AD is accepted in most cases as an interim
solution, and sometimes even as a permanent solution. Nevertheless, TTS AD seems to
be more acceptable with non-fiction content. It is worth noting that Szarkowska and
Jankowska (2012: 86) pointed out quality (especially intelligibility and naturalness) as
playing a crucial role in user comprehension and attitudes towards TTS. Also, and
compared to viewers with low vision, Szarkowska and Jankowska (2012) detected that
blind participants are more supportive of TTS. This finding could be explained by blind
viewers being more dependent on AD and thus wanting more audio described films

regardless of the voice.

Besides Polish, TTS AD has also been tested in other European languages, such as
Catalan (Fernandez-Torné & Matamala 2015). Fernandez-Torné and Matamala (2015)

tested TTS AD acceptance in a dubbed feature film. Their reception study was conducted
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with 67 users, who assessed two synthetic voices applied to AD, as well as two natural
voices. Participants were administered a questionnaire to rate voices taking into account
various end user reception-related items, and to answer questions about their personal
preferences. The conclusion reached is in line with those of the Polish project: most
participants accepted Catalan TTS AD as an alternative solution to the human-voiced AD.
However, natural voices outperformed the artificial ones tested and were still the
preferred solution.

These studies focused mainly on the acceptance of TTS AD, but other aspects have also
been investigated, such as the effect of TTS AD both on emotion and presence (Fryer &
Freeman 2014; Walczak & Fryer 2017) using the emotion elicitation scale and the ITC-
Sense of presence inventory, as well as preference questions. Results indicate that higher
levels of presence are obtained for AD delivered by a human voice, especially for drama.

Likewise, AD delivered by a human voice also enhances emotion.

Finally, although no academic study of TTS AD in Chinese can be reported, the Chinese
company Shanghai Gaozhi Keji Ltd. (=85 &E 4%/ 5]) had already produced a few
films with TTS AD back in 2014. According to this company, the production of an entire
film usually took them around three days and they used a free online TTS to voice the

scripts (the voice can be listened at https://www.xfyun.cn/services/online_tts). The main

problem detected at the time was related to the sentence rhythm, especially in names of
people and places that are not well-known. This happened before the current group of
radio presenters that volunteer to voice ADs in Shanghai was created (Tor-Carroggio &
Casas-Tost, forthcoming). Yet, this TTS AD was never tested (formally or informally)

with users and was rapidly substituted for human-voiced versions.

5.3. Methodology

The stimuli used in our study came from a fiction product kindly provided by the

Shanghainese AD production centre Sound of Light (Guangying zhi Sheng, J£5 2 75).

This non-profit organisation describes 50 movies every year and each AD script is
supervised by an AD user. We worked from Tor-Carroggio’s study (2020) on Chinese
AD user movies preferences, which concluded that informants (N = 52), who were mostly
elderly people from Shanghai, preferred historical movies when asked which type they
would like this experiment to be carried out with. This genre ranked first and second,
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respectively, in the two questionnaires presented. This finding sheds some light on the
study participants’ preferences, since those recruited for this experiment were expected
to have a similar demographic profile. This situation was due to the author having a
limited number of user sources, which obviously limits the representativeness of our
sample. Consequently, the Chinese historical movie Our time will come (Mingyue Ji Shi
You, BB JLEFH), directed by Ann Hui and released in 2017, was chosen. This movie

revolves around the resistance movement during Japan’s occupation of Hong Kong in the

1940s.

The film and its AD script were analysed in depth in order to select two clips that were
as comparable as possible in terms of content (food is mentioned in both), length (almost
5 minutes), intervening characters (the film’s two leading actresses appear in both),
background music (almost no music or striking sounds are heard), and AD density
(around 600 characters each). This information is summarised in Table 5.1. Both clips
start describing what Fang Mu (one of the main characters’ mother) is doing and coincide
in mentioning items such as a mirror and rice. Both clips include people’s names, as this
is one of the elements that can be problematic for TTS to resolve. Also, the AD briefly
overlaps with the dialogue in both cases. Yet, the spots were wisely chosen by the Chinese
audio describers because no relevant information is missed, as the Sound of Light
guidelines recommend (Tor-Carroggio & Vercauteren, forthcoming). Finally, in these
two clips, some of the AD units were rather long. We thought having longer units would
allow users to listen to the voice for a longer time and, therefore, get more used to it. This
was deemed important as TTS acceptance appears to be dependent on how much users

are exposed to it (Szarkowska & Jankowska 2012).

The movie was already described in Chinese with a male human voice, consequently, the
gender of the artificial voice was chosen to match the original clip (male as well). The

male voice was synthesised using the Chinese software Ke Da Yuyin Ku 4.0 (Rl KB
B 4.0) as it is available for free. Since in one of the clips only female characters

intervened, having a male voice was considered to be a good choice to be able to clearly
differentiate the AD voice. Regarding the audio mix, the researcher was assisted by the
company Shanghai Gaozhi Keji Ltd, which has experience in AD mixing. At this point,
it must be pointed out that, although TTS AD can be read directly by speech synthesis
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software, recording it was seen as the safest option taking into account the number of

individual homes the researcher had to visit and the various problems that could arise.

Only one minor change had to be applied to the original AD script so that the TTS would

have a better final effect. The retroflex sound er (JL), a characteristic of Chinese northern

dialects which could be not pronounced in all the cases in this sample without affecting
comprehension, was deleted because the TTS would not join its sound with the character

just before it, which is how it should be read.

Table 5.1. Clips selected and their characteristics

Clip Human voice Artificial voice Characteristics
Clip A | Male Male 4’56’ min

556 Chinese
characters
ClipB | Male Male 4’37’ min

592 Chinese

characters

A questionnaire to rate the voice in each clip was designed. So, each participant answered
two questionnaires, which were administered orally by the researcher. These
questionnaires included comprehension questions, as recommended by Chmiel & Mazur

(2012), and a list of nine parameters that had to be evaluated after listening to each clip:

¢ \oice naturalness
¢ Voice pleasantness
e Speech pauses

e Ease of listening

e Comprehension

e Pronunciation

¢ Intonation

e Acceptance

e Overall impression

These items were selected mainly from the International Telecommunications Union

(ITU) Recommendation P.85 (1994), which defines a testing method for evaluating the
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subjective quality of synthetic speech. Other authors were consulted to add other suitable
items to be evaluated, such as Hinterleitner et al. (2011) and Viswanathan and
Viswanathan (2005), following the research designed by Fernandez-Torné and Matamala
(2015).

Although the objective (i.e. technical) acoustic evaluation of synthetic voices has proven
to be useful “to measure where voices differ from a human utterance” (Cryer & Home
2010: 6), a more subjective approach involving user testing was taken for one main reason:
users are those who would ultimately use TTS AD, although they “differ in both ability
and opinion” (Cryer & Home 2010: 7). Also, “[s]ubjective user testing is more useful for
someone considering the voice for use in a product or service, to find out whether users
are happy with the voice” (Cryer & Home 2010: 4). The most common test for measuring
opinions in this regard —and the one recommended by the ITU— is the Mean Opinion
Score (MOS). This test involves participants listening to synthetic speech and rating the
voices on a simple 5-point categorical scale; scores are then averaged across the group.
In our case, though, the scale was changed to 0-10, which is allowed by the ITU (1994
1). Other studies have also used scales with higher granularity because, theoretically, they
can result in smaller standard deviations of MOS (Streijl et al. 2016). In our case, this
was done mainly to avoid statistical ties as much as possible.

The experiment was approved by our university’s Ethics Committee in June 2019 and
piloted with three users before formally conducting it. In each experiment the informant
was first read the information sheet and the consent form out loud. Their expressed
consent to participate in the study was recorded on audio. During the experiment each
participant watched two clips: one described with TTS and another one described with a
human voice. Table 5.2. presents the listening order of the voices for participants, which
followed a Latin square. This order was repeated with all the users recruited. Artificial
voices (*) were always presented first to avoid a negative impact on their evaluation, as
did Kobayashi et al. (2010) and Fernandez-Torné and Matamala (2015). The latter based
their decision on van Santen (1993), and Viswanathan and Viswanathan (2005: 62).

Table 5.2. Listening order of the clips

User |Clip1l Clip 2
01 A* B
02 B* A
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A post-questionnaire was drafted based on Szarkowska and Jankowska (2012) and
Fernandez-Torné and Matamala (2015). It was aimed at gathering more qualitative
information and the participants’ demographic data. Given that all our participants
suffered from sight loss because they are the main target group AD caters for, there were
no questions relating to their disability. This was decided in accordance with the
capabilities approach suggested by Mitra (2006), which essentially explains how
disability may be triggered by three different factors: the individual's personal
characteristics (e.g., impairment, age, race, gender), the individual's resources and the
individual's environment (social, economic, political). Consequently, it was believed that
disability can be disentangled from being closely related to a physical impairment, so

questions regarding disability were deemed unnecessary.

All the questionnaires were translated into Chinese by a professional Chinese translator,
whose work was checked by another Chinese translator. The translators were required to
use rather simple language because we expected that many users would be elderly people

with little or no education at all.

Users were recruited through personal contacts and with the kind help of the Shanghai
Guide Dogs’ Club and the Shanghai Association of Persons with Disabilities. The only
requirement was to have watched at least one audio described movie. All the tests took
place in Shanghai, more specifically in the users’ homes, in community centres and in
East China Normal University. The session in East China Normal University was
followed by a focus group with ten users that shared their views with us on TTS AD and

on AD in China in general.

Finally, the quantitative results were analysed statistically using SPSS (version 25). Non-
parametric tests were run (i.e. Wilcoxon signed-rank test and Spearman's rank correlation
coefficient) due to the limited size of our sample. The p-value threshold for the declaration

of statistical significance was set at 0.05.

5.4. Results and discussion

This section presents the results yielded by our study. It begins with a presentation of the
demographic characteristics of our sample and then moves on to present both the

guantitative and qualitative data gathered.
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5.4.1. Description of the sample

Forty AD users took part in the test, 52.5% of whom were men, while 45% were women
(one person did not answer this question). As expected, most of the participants were
quite elderly: average 58.64 and median 61 (Min = 30, Max = 78). Regarding their
educational background, the majority of the participants had completed secondary
education or had attended a vocational school (72.5%), close to a fifth had attended
university (17.5%), one person had only completed primary education and another had
not received any formal education at all (two participants declined to answer this
question). As for their experience with TTS, 85% of the participants claimed to have used
it before (Figure 5.1), mainly in their mobile phones and computers, and more than half
of the participants reported using TTS often or very often (Figure 5.2).

2.5%

mYes mNo Prefer not to say
Figure 5.1. Experience with TTS

m Very often o, ™ Often
Sometimes 2.5% Hardly ever

= Never ‘ mPrefer not to say
12.5%
12.5%
15.0% ‘

12.5%

Figure 5.2. TTS frequency of use

All the participants had experience with AD at least once. More than half of the AD users
recruited reported using AD in movies often or very often (67.5%) whenever it is
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available, which is not always the case. This has to be framed within the Shanghainese
context: despite having other opportunities at different venues, only one live audio
described movie is available in cinemas every month, screened in specific cinemas but

just for one day (Tor-Carroggio & Casas-Tost, forthcoming).

5.4.2. Comprehension and quality of the voices

After watching each of the two clips, the users were asked to answer three comprehension
questions. The average number of correct answers was 1.42 for the clip audio described
with TTS and 1.75 for the clip audio described with a human voice. Yet, no statistical
differences were detected (Z = -1.62, p = 0.10, with 14 ties). These rather low scores
might be explained by different factors, such as some of the users being quite aged, which
could mean that their cognitive faculties are less sharp. Also, the number of correct
answers being higher in the case of the clip voiced with a human voice can be regarded
as an effect of the order in which they were presented. Since the TTS version was always
presented first, participants may have understood the clip better the second time or been
prepared for the comprehension questions. It was decided not to tell them in advance what
kind of questions they would need to answer because we intended to simulate a real
situation in which users would not be paying excessive attention to every single detail for
fear of a test. Furthermore, almost half of the tests were carried out in the users’ homes,
which were not always quiet environments. Choosing their homes as the testing venue
was the only option possible in many cases, since it was quite inconvenient for many of
them to leave their homes. However, this situation was seen as an opportunity to see users’
response to a more ecological environment, which in the end is where AD TTS would
most likely be used were it to be implemented. After carrying out a Mann-Whitney U test,
no statistical differences were spotted in terms of correct answers to the comprehension
questions between those who watched the clips at home and the rest who did not (Z = -
0.28 and p = 0.77 for the TTS clips, and Z = -0.23 and p = 0.81 for the clips described

with a human voice).

Nonetheless, and in order to clarify which factors had had an influence on the informants’
comprehension, we decided to recruit a younger sample to watch the same clips in similar
conditions. Fifty sighted third-year undergraduate students agreed to participate. They
were BA Translation and Interpreting students from the Hangzhou Foreign Languages
Institute, and were blindfolded during the experiment, which took place in one of their
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classrooms. In their case, the average number of correct answers was 1.80 for the clip
audio described with TTS and 2.10 for the clip audio described with a human voice.
Although it might seem that the students understood the contents of the clip better when
described with a human voice, no statistical differences were detected (Z =-1.81, p=0.07,
with 17 ties). These slightly better results might be linked to the students’ age (they were
all in their early twenties), to their education background and/or to the testing venue
environment (which was quieter). Yet, no statistical differences were detected between
the students and the AD users either for the first clip (Z =-1.92, p = 0.054) or for the
second one (Z = -1.62, p = 0.10). This shows that, in this second round, the parameter
‘comprehension’ did not obtain statistically better results with younger and better-
educated respondents in a quieter environment. Yet, it is also true that it was the first time
for our participants to listen to an AD, so maybe they found it hard to cope with the initial
excitement and so much aural input. In any case, this gives some food for thought
regarding the cognitive load AD users can cope with, regardless of their age and education
background. In fact, when the questionnaire was first piloted with a user who works as
an AD reviewer, this person also got some comprehension answers wrong and underlined

the need to review what aspects were important to include in an AD script.

It should be pointed out, however, that although sighted students participated in the study
and answered the exact same questions as the users with sight loss, this article mainly
focuses on the data obtained from the visually impaired users, since, as Walczak (2010:
39) notes, they are the major beneficiaries of AD. Mendoza and Matamala (2019) reached
a similar conclusion in Spain: unlike subtitles, people consuming AD tend to be visually
impaired. In fact, these researchers found that not even the professionals of this service
usually watch audio described products. Given that AD is still a novelty in China, and
also that the students who participated had no previous experience with AD, their
participation in the study was purely anecdotal and also used for them to experience the
possibilities AD experimental research can offer. Therefore, the following data refers

exclusively to the participants with sight loss.

As for the quality of the voices, the average score for each parameter tested was as follows
(Table 5.3.):
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Table 5.3. Descriptive results

Parameter MOS TTS | MOS Human voice
Voice naturalness 8.35 9.60
Voice pleasantness 8.20 9.18
Intonation 7.65 9.25
Pronunciation 9.10 9.60
Speech pauses 8.77 9.38
Ease of listening 9.20 9.63
Comprehension 9.80 9.85
Acceptance 9.13 9.68
Overall impression 8.57 9.33

Although the average number of correct answers for comprehension questions was rather
low, most users thought they had understood everything. In fact, the parameter that was
best assessed in both cases was ‘comprehension’. Yet, what is especially relevant is the
fact that all items are assessed above 6, which is the minimum score to pass any test in
China and, thus, our study’s threshold. All the parameters related to the human voice were
above nine and scored better than those related to the TTS, however, some parameters
from the latter also scored above nine (pronunciation, ease of listening, comprehension
and acceptance). The parameter that leaves most room for improvement is intonation, but
that comes as no surprise since other studies (such as Walczak 2010) had already warned
about unnatural intonation being one TTS’s main drawbacks. Similarly, Fryer and
Freeman (2014) also concluded prosody is a critical component of AD content in terms
of presence and emotion elicitation, and Kobayashi et al. (2010: 167) had already reported
users complaining about TTS being “less comfortable due to their ‘flat’ intonation.” The
importance of this parameter cannot be underestimated since, for example, Ramos (2015:
88) claimed that intonation clearly influences the emotional impact of texts.

Table 5.4. shows that statistical differences were detected in almost all the parameters
under study. Thus, it can be stated that the quality of the human voice is regarded as better
than that of the artificial one, except for the parameter ‘comprehension’, in which no

statistical differences were spotted.
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Table 5.4. Wilcoxon test results

Parameter Wilcoxon test results

Voice naturalness Z=-3.29
p<0.01
ties =10

Voice pleasantness Z=-273
p<0.01
ties =11
Intonation Z=-351
p<0.01
ties =11

Pronunciation Z=-2.29
p =0.02
ties =21

Speech pauses Z=-2.40
p=0.01
ties =21

Ease of listening Z=-1.99
p=0.05
ties = 22

Comprehension Z=-142
p=0.15
ties = 32
Acceptance Z=-2.04
p =0.04
ties = 20

Overall impression Z=-2.60
p<0.01
ties = 15

It was deemed necessary to check whether there were any correlations among the

parameters tested for the TTS. Statistically significant correlations were found in all cases
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except for two pairs (‘speech pauses’ and ‘comprehension’, and ‘comprehension’ and

‘acceptance’). The statistically significant correlation coefficients were above 0.5.

5.4.3. Preferences

Apart from quantitative data, our participants also provided some qualitative comments
regarding their preferences when consuming AD, as well as the idea of applying TTS to
AD. All the comments gathered are reproduced in this section. At this point it should be
mentioned that users were generally open to any ideas that could eventually allow them

to watch movies along with a sighted audience, for example, using earphones.

When asked about which of the two voices heard they had liked better, half of the
participants selected the human voice, although some users were not very satisfied with
it because they thought it had an accent and that it seemed to be reciting rather than
describing. The comment regarding the voice talent’s accent surprised us, since the
majority of volunteers currently audio describing in Shanghai are professional radio
presenters who are trained to speak perfect Standard Chinese. Future studies should not
take this for granted and make sure the voice reflects the standard accent. Yet, 27.5% of
those who responded had no clear preference and had liked both, while 20.0% preferred
the artificial voice (Figure 5.3). In fact, the artificial voice was unexpectedly praised for
being clear and some of those who liked it better claimed that it was very smooth and did
not have an accent. Szarkowska and Jankowska (2012: 85) also report many users liking
standard accent voices.

2.5%

27.5%

50%

= TTS Human Both Prefer not to say

Figure 5.3. Voice preferred

Nonetheless, when asked what type of voice they would like to listen to in audio described

films, over 50% chose human voices (57.5%), whereas only one user selected TTS (2.5%).
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Despite this clear difference in proportion, 15% of those who responded said they did not
care and almost a quarter of the participants (22.5%) claimed that it depended on the
movie. Those who stated that it depended on the type of movie considered documentaries
to be the most suitable genre for TTS AD. This coincides with Kobayashi et al. (2010:
170), who concluded that TTS AD is more “suitable for informational videos where
understanding is the critical factor”, and Fernandez-Torné and Matamala’s findings
(2015). Similarly, Walczak and Fryer (2017: 77) found that the users recruited preferred
to watch dramas with a human voice and were more sceptical about doing so with TTS.
For the documentary, “out of 36 participants, 31 (86%) were eager to watch the
documentary also with TTS AD” (Walczak & Fryer 2017: 77). Similarly, Walczak and
Fryer (2017) came to the conclusion that presence rates, as well as levels of interest and
confusion were comparable for documentaries audio described by a human voice and
TTS. Yet, it should be noted that documentaries are not the products that benefit most
from AD (Walczak 2010: 43). Our participants also considered historical and martial arts
films to be appropriate for TTS AD. There was also one user who underlined AD was an
art and the reason why TTS AD is not suitable for all kinds of movies. Nevertheless, users

felt being able to understand the AD was more important than the voice used.

Although there was a clear preference for human voices (both quantitatively and
qualitatively), all participants except for one stated that they would accept TTS AD as an
interim solution until there is more AD available with human narrators (Figure 5.4) and

almost 63% of the users would even accept it as a permanent solution (Figure 5.5).

2.5%

= Yes Prefer not to say

Figure 5.4. Interim acceptance
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10.0%

mYes = No

Prefer not to say

Figure 5.5. Permanent acceptance

As Table 5.5. illustrates, these numbers are very similar to those obtained in previous

studies.
Table 5.5. Comparison with similar studies
Study Language and | Acceptance of | Acceptance of
audio-visual TTS as an interim | TTS as a
stimuli solution permanent
solution
Szarkowska (2011) | Polish/ Polish | 95% 58%
feature film
Szakowska and | Polish/ Foreign film | 95% 70%
Jankowska (2012) | with Polish voice-
over
Fernandez-Torné Catalan/ 94% believe TTS AD can be an alternative

film

and Matamala | Miscellaneous film | solution to human-voiced AD
(2015)
Present study Chinese/ Historical | 97.5% 62.5%

The acceptance of TTS AD in the Chinese context cannot be divorced from the scarcity

of audio described movies, which means that users do not have enough movies to choose
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from. Many of our participants complained about not being able to choose what audio
described movies to watch and also about the scantiness of newer and foreign films.
Szarkowska and Jankowska (2012: 84) had already pointed out that people with sight loss
want to watch foreign films just like the sighted audience. Therefore, they were open to
solutions that could increase the availability of audio described movies. Nonetheless, not
everybody who accepted TTS AD did so because the alternative was fewer ADs or none
at all. Some of our participants had difficulty in differentiating the artificial voice from
the human one, and some did not even realise that the first clip had been described with
an artificial voice. Also, some participants stated that having real voices for movie AD
did not necessarily guarantee AD excellence. In fact, some users confessed checking who
the AD voicer is in the monthly live AD sessions in cinemas to see whether they like the
volunteer in charge of voicing AD script or not. Moreover, some participants mentioned
that it is sometimes difficult to know when the actors talk and when the describer
describes, since the voices might be very similar. These issues could be solved by using
TTS AD, but also by making a better choice of human voices or a better mix of the

original soundtrack with the AD.

Two users also mentioned that TTS is constantly improving, so they were already sure
TTS AD could substitute traditional AD in the near future. In fact, some of them were
aware of new TTS systems cloning human voices, which will make it necessary to
replicate this study to validate our current findings. These two same users also raised an
interesting point: they were willing to pay for AD if that meant having more choices and
having it online so that they could watch audio described movies at home. They also
highlighted the fact of not liking having to feel grateful to the volunteers all the time and
having to restrain themselves from pointing out aspects they do not like about the AD

currently being delivered.

Notwithstanding, the participants mainly complained that TTS AD was too monotonous
and did not convey any emotions. But again, this was seen as a less relevant problem in

comparison with not having access to more audio described materials.

Finally, it was deemed necessary to see whether the TTS acceptance item was correlated
to either the participants’ frequency of use of TTS or to how often they consume AD. No
statistically significant correlations were found in such cases (r = 0.06, p =0.72/ r = 0.08,
p = 0.61). Yet, the users who participated in the focus groups mentioned them not having
difficulties in accepting AD TTS for them being very used to artificial voices.
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5.5. Conclusion

This article has presented the results of a reception study carried out in China to test the
acceptance of TTS AD in comparison with conventional AD. The results show that
natural voices have statistically higher scores than synthetic voices, which proves that
people with sight loss prefer AD voiced by a human. Yet, this does not mean that TTS
AD is not accepted, since it is viewed as both an interim alternative and even as a
permanent solution by more than half of the participants if that means more access to
audio described movies. We have also confirmed that prosody is still a pending subject
for TTS, compared to other parameters. Therefore, if Chinese TTS companies were to
suggest their voices for AD, they should improve them in this regard. Furthermore, the
fact that our results confirm previous studies can be attributed to AD’s situation in China
being equivalent to that of, for example, Poland’s ten years ago. Our participants gave the

impression they would accept anything that could increase AD availability.

Although it is not the first time that TTS AD has been tested with users, our study has
incorporated a series of features that make it innovative. To begin with, TTS AD had
never been tested in Chinese. In fact, no AD-related tests had ever been conducted in
Mainland China, so our study hopes to encourage other researchers, especially in the
Chinese academic world, to engage in media accessibility research and, more specifically,
in user testing. Moreover, the clips used in the study are slightly longer than those used
by Fernandez-Torné and Matamala (2015). This was something Fernandez-Torné and
Matamala suggested as a way of taking TTS AD research a step further. Fernandez-Torné
and Matamala (2015) also suggested testing it with different genres, which this study has
also contributed to. In addition, this study followed a user-centric design and the genre
was selected by users in a pre-study. Furthermore, comprehension questions were added
before asking the users’ opinion as regards the voices used. This was done to assess user
comprehension, since it is usually taken for granted but is crucial and has priority over
technological innovations. We found that the use of TTS AD did not have a statistically

significant impact on comprehension.

Obviously, this research has its limitations and we would like to note seven observations.
First, only one synthetic voice is tested, which is also only compared to one natural voice.
Furthermore, these two voices were not selected by AD users, so it is uncertain whether

voices chosen by them would have yielded different results. Future studies should put to
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the test other voices that have previously been validated by users. Second, given the size
and the socioeconomical disparities in China, our results cannot be extrapolated to the
whole of China. Third, the size of our sample, which is not random, leaves room for
improvement in future studies. Ramos (2015) acknowledges the difficulty of recruiting
volunteers with sight loss. According to Ramos (2015: 87), “[t]his justifies the fact that
reception studies in audio-visual translation usually work with smaller samples.” Fourth,
although the clips were slightly longer than those used by Fernadndez-Torné and Matamala
(2015), they are still short and, therefore, studies with complete movies audio described
with TTS should be conducted in the future. Fifth, Fernandez-Torné and Matamala (2015)
also suggest testing for engagement, which would have been useful in this case as well.
Sixth, we are aware that by following the design by Fernandez-Torné and Matamala
(2015), the order of the clips was not sufficiently randomised (the synthesised speech was
always presented first). The order effects could be further explored but right now our
choice could also be seen as a limitation. Seventh, since we did not ask about the type of
disability, it would have made more sense to include more potential AD users, such as
people with mental impairments. Nevertheless, it is hoped that this study has provided an

empirical basis from which to initiate further debate and contributions to this area.

Despite incorporating these innovative aspects, and given AD’s dependence on
volunteers, it would be interesting to investigate other ways to produce AD in a less time-
consuming way in Chinese. An example of this could be AD translation, which has
already proven to be successful in some language pairs, such as English and Polish
(Jankowska 2015), while Szarkowska (2011) also suggested exploring AD templates.
These two ideas could be particularly useful in Shanghai, since voicers outnumber AD
scriptwriters. Also, it would be helpful to study how TTS can be used to provide more
didactic tools for Chinese children with sight loss and how TTS affects emotion and
presence rates.
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Chapter 6. Discussion and conclusions



Discussion and conclusions

This concluding chapter presents part of a discussion that could not be included in the
corresponding publication due to space limitations. It also addresses the most significant
findings of this study as a whole, highlights its limitations, provides possible guidelines
with reference to future research and enumerates the activities carried out to share the

acquired knowledge and disseminate our results.

6.1. Discussion

Due to the space limitations encountered in Article 1, the specific objective 2a could not
be fulfilled in it. This section will specifically focus on the comparison between the data
gathered from Chinese audio describers (and already presented in Chapter 2) and that

obtained by the ADLAB PRO project, in which European audio describers were profiled.

In the case of the ADLAB PRO project, 65 responses from audio describers were
collected. This response rate was slightly higher than ours (N = 53). The ADLAB PRO
respondents were mostly women (66.2%), like in the Chinese case (75.5%). The ADLAB
PRO project recruited participants from a variety of European countries, including Spain,
Poland, Slovenia, Italy and the UK.? Yet, their report mentions that “project partners’
respective countries are best represented” (ADLAB PRO, 2017, p. 9). Something similar
has happened to us, with audio describers working in Shanghai featuring more
prominently in our study due to us having more contacts in that specific city.

Regarding what AD-related tasks participants carried out (see Figure 6.1. , all the
European respondents wrote or revised AD scripts, while not even half of our respondents
had experience in doing so. In our case, the majority of respondents were AD voicers
(almost 70%) and none had ever translated an AD script, neither by themselves nor by
using machine translation and post-editing. This is unfortunate, since, as Jankowska

(2015) states, translating AD is a “tempting alternative strategy for creating audio

2 The overall number of responses analysed in the ADLAB PRO project was 183. Responses were
collected from audio describers (N = 65), AD end-users (N = 100) and service providers (N = 18). Since
the demographic questions were common for all profiles, the results are mostly presented altogether in their
report (see ADLAB PRO, 2017). Among the respondents there were 26 persons from non-European
countries such as Mexico, Brazil and Canada. Yet, the ADLAB PRO report (2017) does not specify the
profile of these non-European persons. Thus, it is unclear whether they were audio describers, users or
service providers.
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description scripts in those countries where audio description is still scarce”. This is due
to AD translation reducing or eliminating the need for several steps necessary to create
AD from scratch, such as cuing and consulting with other audio describers or end users.
AD translation is already a reality in Europe and is used by, for instance, VOD platforms
that produce their own content. Yet, in the light of our results, it can be seen that AD
translation is still not the most widespread method to create AD in Europe. In addition,
despite AD being in its infancy in China, there are already individuals carrying out AD

quality control, although the number of people doing so in Europe is around four times

higher.
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Figure 6.1. Tasks perfomed by ADLAB PRO and our respondents

Although not many European audio describers claimed to translate AD, around 30% of
them had working experience related to Translation Studies (see Figure 6.2.). In fact, the
ADLAB PRO results show that “audio describers coming from a different working
environment than AD generally have an AVT background since they are former audio-
visual translators (e.g. subtitlers, dubbing translators, etc.)”. Yet, the European landscape
is quite fragmented. Although the differences with the Chinese case are evident (with
Chinese audio describers mostly being professional presenters), there is one similarity: in
general, audio describers mainly come from professional fields where the use of language,

voice, and writing skills is central.
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Figure 6.2. ADLAB PRO and our respondents’ working experience

These results are in line with the participants’ educational background in both cases. In
the case of China, the majority of participants had a Film/TV Studies, Journalism/Media
Studies and Language/Linguistics background. The European audio describers recruited
by ADLAB PRO also had a varied background, but more often than not it was related to
the field of humanities and arts, “with a majority of professionals having received
education in language and linguistics (40%) or literature (42%). Translation (34%) as well
as film and TV studies (28%) are other preferred areas of provenance followed by
journalism and media studies (17%)”. The results are not surprising in any of the cases,
since excellent knowledge of and writing skills in the mother tongue are necessary to
work as an audio describer. Yet, it should be pointed out that Translation Studies is
already one of the paths audio describers come from in Europe and this stems from AD
being considered an intersemiotic type of translation. In China this concept is still very

new, and no Translation courses offer AD-training to date in the country.

This conceptual connection is also evidenced when looking at the answers of both the
Chinese and the European respondents when asked about what professional figure audio
describers resemble. While the majority of European audio describers opted for “audio-
visual translator”, our Chinese participants chose “presenter/commentator”. Apart from
the fact that Translation and AD have not been academically connected in China yet, the
Chinese participants’ answer can be explained by remembering that many of our

participants were Shanghai AD voicers working for a radio station.
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Regarding the experience accumulated by the participants, most European audio
describers have been audio describing for less than ten years (70.8%), whilst in the
Chinese case over 80% have five or less years’ experience with AD, with 34.0% of them
audio describing for less than a year. Therefore, the conclusion reached in the ADLAB
PRO project is applicable in our case as well: AD is a rather new discipline both in Europe
and China, although in the latter it seems to be even newer. Also, in both cases it stands
to reason that the number of experts is rather limited, since only 7.7% of the European
audio describers recruited accumulate more than 20 years’ experience and just 1.9% of

our Chinese participants have been audio describing for over two decades.

With regard to the hours of AD material produced in their career, our sample showed that
more than half of our respondents (62.3%) had produced less than 50 hours of AD whilst
around half of the European sample had produced over 300 hours. In contrast, only 3.8%

of the Chinese informants had produced more than 300 hours of AD.

In Europe, the majority of audio describers are “professional, trained, and paid workers”
(ADLAB PRO, 2017, p. 12). This stands in stark contrast with what was found out about
our Chinese participants, with most of them willing to produce AD without being
professionally involved in this activity. Yet, the ADLAB PRO project also detected some
people willing to audio describe without being professionally involved in this field.
Despite this difference, in both cases, around three quarters of the participants stated that
they had had enough time to satisfactorily complete the AD they have been commissioned
with. This was thought to be surprising because it was expected that European audio
describers would complain about deadlines, since it is a common complaint in the
Translation field. In contrast, this was expected in the case of China because it was
assumed that Chinese audio describers would have less time pressure due to them not
being economically compensated for their work.

As for the perception audio describers have of AD, both in Europe and China a
considerable number of respondents (57.0% in the European case and in 34.0% China)
were inclined to believe that AD is both an art (an inherent natural talent) and a craft
(something you can learn with training). Nonetheless, the answers of our Chinese
respondents were more equally distributed, with opinion divided between those who
thought it resembles more an art (28.3%) and those who claimed it is more of a craft
(22.6%). Chinese participants considering AD to be a craft is a promising result as it may
lead to more individuals pursuing a professional training course in the future.
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Audio describers were also asked to rate some statements regarding AD. Despite the
distance between European and Chinese participants, a substantial number of similarities
were found between the Chinese and the European case. For example, both in Europe and
China AD is not considered to be a well-paid job, with 60% of European audio describers
agreeing or strongly agreeing with this statement. The percentage of Chinese audio
describers disagreeing with this claim reaches almost 91% in the Chinese case. The
difference, of course, lies in most Chinese audio describers offering the service for free.
As expected, most audio describers, no matter where they come from, subscribe to the
idea that AD is socially useful (89% of European audio describers and around 94% in the
case of China). The slightly higher proportion of people stating that AD is socially useful
could be explained by the Chinese socialist values attached to making society move
forward. Yet, there are more European audio describers that find AD satisfying, maybe
as it is also a paid job. Over 40% of both Chinese and European audio describers agreed
on AD being stressful and around 75% thought AD is a demanding activity. In addition,
just over half of both the Chinese and the European audio describers think AD is well-
known by users with sight loss, whilst they disagree with AD being popular among the

general public. These results are summarised in Table 6.1.

Table 6.1. Statements regarding AD

Strongly Disagree Undecided Agree Strongly
disagree agree
EU CH EU CH EU CH EU CH EU CH
Prestigious | 6% 5.6% 22% | 13.2% | 35% | 32.1% |28% |39.6% | 9% |9.4%
Well- 49% | 11.3% | 39% | 58.5% | 6% 16.98% | 3% | 13.21% | 3% | 0.0%
known by
the general
public
Well- 2% 0.0% 15% | 11.3% | 22% | 32.1% | 45% | 47.2% | 17% | 9.4%
known by
users with
sight loss
Stressful 3% 7.6% 28% | 35.8% | 26% | 7.6% 38% |321% | 5% | 17.0%
Demanding | 2% 0% 2% 11.3% | 14% | 13.2% | 49% | 50.9% | 34% | 24.5%
Well-paid 26% | 58.49% | 34% | 32.1% | 26% | 5.6% 14% | 1.9% 0% | 1.9%
Satisfying 3% 1.9% 0% 94% | 3% 16.9% | 46% | 49.1% | 48% | 22.6%
Creative 0% 3.8% 5% 19% | 2% 1.9% 35% | 62.3% | 58% | 30.2%
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Socially 1% 5.7% 5% 0% 5% 0% 20% | 15.1% | 69% | 79.2%
useful

As far as training is concerned, the survey data shows that while nearly all the ADLAB
PRO respondents had received some form of training (especially in film and TV AD),
almost 40% of the Chinese audio describers lacked any kind of specific training. It is
worth noting that the training received in China is not comparable to the European case
because the latter already has years of accumulated experience and can even be found at
university level, whilst the training offered in China is rather short-termed and informal.
What is more, it would have been interesting to interview Chinese audio describers to
gain more insight into types of AD training since, despite AD being relegated mostly to
films, some audio describers claimed to have received training to audio describe teaching

materials, theatre and other live events, for example.

The majority of European respondents received specific AD training (75%), while the
opposite was observed in the Chinese case (64.2%). In-house training (conducted at a
company/institution, etc.) was the most popular option in both cases (46% in Europe and
around 50% in China). Yet, in Europe the training possibilities are more varied and, unlike
China, even include courses at university level. Moreover, half of the European audio
describers received a certificate after training, but they are hardly ever asked to show it
to obtain a job. In the Chinese case, more than three quarters of the respondents said that
they did not receive a certificate and hardly any of them had ever been asked to show any
training proof to audio describe. In both cases this indicates that official training is not
required yet and it would be interesting to see what the actual requirements are when
choosing/employing an audio describer. We believe that in China they cannot be too
demanding for two reasons: first, no extensive training is offered and, second, AD is, to
this date, a voluntary activity in which many people engage for free, so requirements need
to be slightly lowered. Still, we are aware of audio describers needing to meet some basic

requirements, such as a good command of their mother tongue.

According to our data, although the number of respondents working mainly alone or
always alone is considerable (37.7%), the number of respondents doing so mainly in a
team or always in a team is also noteworthy (30.4%). Conversely, in the European case,

audio describers always or mainly work alone (see Figure 6.3.).
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Figure 6.3. How audio describers work

In the ADLAB PRO project it was concluded that AD is a solitary activity, probably due
to the advent of new technologies making it possible to carry out AD-related activities
from home. We cannot conclude the same in the Chinese case, but it is not surprising
given the fact that one of the main AD-related complaints in China is that the service

needs to improve technology-wise.

Another difference detected was regarding the cooperation between audio describers and
people with sight loss during the AD scripting process. While in Europe audio describers
do not seem to attach importance to (or find it difficult to) collaborate with AD users,
almost half of our Chinese respondents do so always or sometimes (see Figure 6.4.). This
can be explained by the fact that some AD promoters are AD users themselves, as is the
case of Sound of Light and the workshop run by Professor Jiang Hongyuan in Shanghai.
Since in Europe AD is already a legally protected service, broadcasters, for example, need
to make an effort to comply with what the law mandates. In contrast, in China AD is not
a legal obligation for any public or private company yet, so the people providing it are
usually individuals that are somehow benefitting from it directly (users, users’ relatives...)
and that want to promote it for personal or ethical reasons. It is hoped that this
collaboration is not reduced once AD becomes a legal requirement, since as we already

noticed, Chinese audio describers acknowledge how useful it is to work with them.
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Figure 6.4. Audio describers collaboration with users

According to the ADLAB PRO results, nearly half of the audio describers (42%) only
sometimes ask the opinion of other audio describers to overcome specific AD problems
(with 23% asking it often and 9% always). Only 26% never or rarely feel the need to talk
to their peers. In China, however, almost three quarters of the respondents claimed to
often or sometimes ask other audio describers their opinion on how to tackle certain AD
issues. In both cases, the comment in the ADLAB PRO report (2017, p. 44) applies: “this
indicates a humble approach to the process, the high value given to the opinion of peers,
an eagerness to share solutions, and perhaps a way of overcoming the solitary nature of
AD work”. As the ADLAB PRO report (2017, p. 44) observes, this can stem from the
lack of training materials or guidelines: “the most effective way of learning was and still

is by identifying best practices”.

Figure 6.5. shows how audio describers entered the AD field. It is clear that in Europe
many audio describers start audio describing after having attended an AVT or specialised
course, while Chinese audio describers pursue the profession after an acquaintance

introduces them to AD and encourages them to take part in it.
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Figure 6.5. How audio describers started working in this field

One of the most striking differences between the ADPALB PRO participants and ours is
related to AD guidelines. While almost all European describers were aware of the
existence of AD guidelines, this number dropped to 30.2% in the Chinese case. Despite
this unawareness, 83.0% of the Chinese respondents thought guidelines were important.
This shows the need to draft AD guidelines in China that serve both for training purposes
but also as reference for those creating AD. Guidelines are an important reference point
for audio describers and therefore attention should be paid in China to present existing
guidelines (such as the international 1SO standard). Alternatively, local guidelines should

be created based on empirical data related to users’ needs and preferences.

In both cases, audio describers confirmed their interest in self-improvement (less than 10%
of the sample declared that they were currently doing nothing to improve their skills).
Experience in the field was considered to be important by the vast majority of Chinese
respondents (84.9%). This was also viewed as an effective way of improving one’s skills
in the European context, but the number of respondents agreeing on the importance of
this is far more discrete (37%). No other preferred way to continue to improve AD-related
skills and competences was observed. Audio describers are, in general, keen on studying
existing material (guidelines, academic articles, etc.) and participating in conferences and
workshops, as well as analysing existing ADs in order to learn from other colleagues’
work and doing research. Yet, in Europe there seems to be less in-house training offered
(25%), whereas in China it seems to be a way to facilitate audio describers’ retraining

(30.2%). This could be due to China being aware of audio describers lacking a solid basic
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training that needs to be compensated for by the association audio describers volunteer

for.

6.2. Conclusions

In this PhD dissertation we have explored the past, the present and what could be the near
future of AD in China. The first general objective of this dissertation was to describe the
history and current state of AD in Mainland China, both as an access service and as an

object of study. In order to achieve this aim, four specific objectives were set:

a) To present the history and the current state of AD in China, both as an accessibility
service and as an academic research field, including the legal framework within
which this access service is framed.

b) To profile audio describers in Mainland China.

c) To investigate the habits, needs and satisfaction of AD users towards this
accessibility service.

d) To present some current Chinese AD guidelines.

As for the first specific objective, one of the main conclusions drawn from this research
is that AD is still in its infancy in China, both as a professional practice and as an academic
discipline. It has been carried out since the early 2000s, but it is heavily dependent on
volunteers and grassroot initiatives and is mostly applied to films. Yet, before finishing
this dissertation we have been given more information on what new areas AD is evolving
into. For example, Shanghai’s Sound of Light informed us that they have recently audio
described a theatre play and would like to explore other possible AD applications. As for
the legal status of AD, there is national-level legislation mentioning some “narrations”
that probably refer to AD, but no specific legal document has been found that clearly
advocates for the provision of this access service neither in terms of quantity nor quality.
Yet, AD is regularly provided in, for example, first-tier cities such as Beijing, Shanghai
and Guangzhou. This access service is also available in other Chinese cities, but its
availability is more restricted and sometimes non-existent, especially in the countryside.

This is closely linked to China’s huge interregional socioeconomic differences.
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Regarding the second specific objective, it was found out that the Chinese audio
describer’s figure is divided into two profiles: AD scriptwriters and voice talents, who are
usually embodied by different people. In the light of the results of the study in which a
sample of Chinese audio describers were profiled, we can state that the vast majority of
respondents were volunteers working on AD part-time or sporadically, did not have broad
experience audio describing and many had not received any training. It must be pointed
out that, although in our study some audio describers claimed to have been trained in
other fields apart from films (such as TV), we must cast doubt on them understanding
that specific question correctly, since, for example, no AD is offered on Chinese TV, as
far as we know. The Chinese audio describers recruited claimed that they sometimes
audio describe alone or in a team although there is a slight tendency towards working
alone. Still, almost half of them collaborate with people with sight loss and a high number
of our respondents recognised the benefit of working with AD users. Since we had more
voicers than AD scriptwriters represented in our sample, it comes as no surprise that many
had a Media or Journalism background. It also makes sense that a significant number of
respondents was unaware of the existence of AD guidelines since no national AD standard
can be found and those consulted in China (always in-house materials) mainly revolve
around aspects related to AD writing, not AD voicing. It was also found that many audio
describers got involved in AD thanks to an acquaintance and that they have enough time
to work on their AD. This is reasonable taking into account that the majority are
volunteers working for no apparent reward. Finally, Chinese audio describers stated they
are not well-paid and that the AD they produce is not well-known by the general public,
which is understandable bearing in mind what we know so far about this access service
in China. Furthermore, Chinese audio describers are very aware of the social impact of
what they do. We believe this is an especially motivating factor for them, since they live
in a society constantly stressing (for example with posters on the streets) the importance

of socialist values, including equality.

As for the third specific objective, the analysis of users’ habits, needs and satisfaction
regarding AD was also one of our thesis’ pillars, mainly because the interaction with them
was meant to result in information to be used in a reception study that truly involved them
and gave a response to their needs. The users that completed our questionnaires confirmed
the need of AD and, therefore, validated us investigating AD in China as being worth

studying. We also confirmed a point we had foreseen in previous stages of our research:
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that users mainly have access to AD via movies. Yet, they claimed they would like to
have it offered on TV as well. This makes sense taking into account that it is not very
convenient for them to leave their homes on a regular basis or unaccompanied. Chinese
AD users are satisfied with both the quantity and the quality offered to date, but this
satisfaction could be the result of them still being oblivious to the wide scope of
applications AD can have and their unawareness of their legal rights. Another explanation
could be that our respondents were embarrassed to say otherwise for fear of not seeming
grateful for what volunteers do for them. In fact, in the reception study carried out later,
some users confessed they did not like having to refrain themselves from saying what
they actually thought or wanted to be offered. As a result of this, they were willing to pay
for this access service. Nonetheless, we know that, given the huge socioeconomic
differences in China, not everybody —especially people with sight loss in the Chinese

countryside— would or could pay for it.

Our participants stating that they frequently consume AD needs to be contextualised: they
refer to doing so whenever AD is available, which varies according to the city. They
mainly consume AD for entertainment purposes, with historical movies ranking among
their favourite genres. This, though, has been found to be related to the users’ age. Our
participants would like to watch more foreign films as well and, although their wishes
need to guide both academic research and practical action, we need to remember that,
given how new AD is in China, meeting users’ requirements cannot be divorced from
overcoming several difficulties that even touch on legal issues (for example, the problem
of copyright).

With regards to the fourth specific objective, three sets of unpublished in-house AD
guidelines corresponding to different AD providers in Shanghai, Beijing and Guangzhou
were analysed. Despite being in the capital and claiming to be the national providers of
AD for the rest of the country, the guidelines provided by the China Braille Library are
very brief and vague. Although the guidelines used in the Sun Yat-sen Library in
Guangzhou were not drafted along with AD users, they encourage audio describers to
include users in the revision of the script process, consult them when choosing what
materials to audio describe and incorporate their feedback whenever they receive it. These
guidelines also make an interesting contribution, which, to the best of our knowledge, has
never been suggested before in any AD guidelines: they recommend the description of

elements based on a tactile perspective (e.g. thin as a sheet of paper). The last set of
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guidelines correspond to the most developed AD centre based in Shanghai: Sound of
Light. Not only are their guidelines more complete, but they are also the most professional
and specific. Given the fact that an AD user runs this AD production centre, the decisive
role users have is underlined and proof of that is them taking part in all the AD production
stages. All the AD guidelines under study shared the same main objective: training. Two
of the three guidelines have been influenced by Western materials, more specifically the
Netflix AD guidelines (Shanghai) and the ADLAB Audio Description Guidelines
(Guangzhou). All our interviewees highlighted objectivity as one of the main lessons

learnt from abroad.

The second general objective of this dissertation was to compare the Chinese case to that
of Europe with regards to some specific issues. In order to achieve this aim, three specific

objectives were set:

a) To compare the Chinese audio describers’ profile with that of the Europeans’.

b) To compare the Chinese AD users’ habits, needs and satisfaction with the
European AD users.

c) To compare the Chinese guidelines with the European ones.

Regarding the first specific objective, the results gathered in China were compared to
those obtained in the ADLAB PRO project, the questionnaire of which was adapted for
our research. Some relevant differences were observed, such as European audio
describers associating AD with AVT whereas Chinese audio describers link it with Media
Studies/Journalism and Linguistics (depending on whether the audio describer writes the
AD script or voices it). Also, European audio describers have more experience in AD
both in terms of years of experience and hours of material produced than our Chinese
respondents, which makes sense taking into account that AD started in Europe earlier.
Moreover, new AD production strategies were observed in the case of ADLAB PRO,
such as AD translation, either carried out by humans or by using machine translation and
post-editing. Although this is not a widespread practice yet, it shows that in Europe the
research (or interest) in AD has resulted in ideas to speed up its production. It must be
noted that the on-going Researching Audio Description Project® led by the research
group TransMedia Catalonia at UAB is currently investigating the possibility of

translating AD scripts from Spanish into Chinese. Were the researchers to obtain

30 See http://pagines.uab.cat/rad/ (Last accessed 22 April 2020)
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promising results, translation could finally be implemented as an alternative way of
creating AD in the country. Furthermore, unlike the Chinese case, European audio
describers are involved professionally in AD, although they do not think they are well-
paid. In addition, most European audio describers have received specific AD training,
which is often related to AD applied to films and TV. In contrast, China offers more
simple training, if any. In Europe training results in a certificate, whilst in China no
certificates are offered. Also, the gateway to AD is varied in the European context while
in China it mainly depends on acquaintances. Finally, European audio describers
collaborate less with AD users but are more aware of the existence of guidelines than

Chinese audio describers.

Nonetheless, some similarities between the two cases were also spotted. First, AD is a
new discipline in both Europe and China. Second, audio describers are not usually asked
for a certificate when being assigned an AD job. Third, audio describers agree on, for
example, the little economic compensation received for creating AD is and on the social
impact this access service has on society. Fourth, in both cases audio describers confirmed
their interest in self-improvement and they usually do so by accumulating experience in
the field.

As for the second specific objective, the results gathered in China were also compared to
the ADLAB PRO results, although the questionnaire was highly modified (and shortened)
to fit our research needs and users’ background. Unlike our Chinese respondents, the
ADLAB PRO respondents admitted having access to more kinds of AD, although most
use it to watch films or TV, or when visiting a museum. It was observed that China is
lagging behind because AD is still not even offered on TV, which is what users express
a wish for the most and is probably the most popular medium for AD in many countries
such as Poland (Jankowska and Walczak, 2019).

Regarding end-user satisfaction, results showed that most users were dissatisfied or very
dissatisfied with the quantity of AD provided in Europe, although they were quite
satisfied with the quality of the products that were offered. We also observed Chinese
users being more satisfied in terms of quality, but they also claimed to be quite satisfied
with the quantity provided, probably because they are still not aware of all the applications

audio description can have.
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Regarding the third specific objective, Europe has a much longer-standing tradition when
it comes to creating guidelines for AD and even standards, although many of them are
intuitive and based on personal experiences. There are now, though, new guidelines that
break with this tradition, such as the ADLAB guidelines, which, for example, provide a
tool to make an informed selection of what elements to include in the AD. Also, they put
an end to the perennial dispute over whether it is objective or subjective by suggesting
that AD is always the latter for it is invariably based on the interpretation of the describer
(Remael, Reviers & Vercauteren, 2015, p. 16).

Our analysis of Chinese guidelines and the comparison with the European ones leads us
to believe that there are many similarities between the Chinese and the European
“traditional” AD guidelines. First, they have been drafted with no empirical base, but
depending only on personal experience. Second, they all include, to a greater or lesser
extent, what to describe, the AD style and when to describe. Third, the main objective in
all cases has always been to train audio describers. Yet, a clear difference between the
European and the Chinese case has been identified: the Chinese guidelines focus on being
objective while this concept seems to already be outdated in Europe. In fact, we believe
Chinese guidelines resemble Europe’s more traditional guidelines. This makes sense
taking into account that China is behind western countries (and even some Asian ones

such as Japan) in terms of AD development.

The third main objective is aimed at determining whether text-to-speech AD can be
accepted in movies in China. In order to accomplish this last objective, the following

specific objectives were defined:

a) Toevaluate TTS AD in Chinese by comparing it with standard human-voiced AD
on key features.
b) To elucidate whether TTS AD could be accepted as either an interim or a

permanent solution, or both, in the Chinese context.

We first checked the comprehension of the clips screened to verify objectively that users
had understood what both the TTS and the human voice had described. The average of
correct answers was, in our opinion, quite low given the length of the clip and the
difficulty of the questions proposed. No statistical differences were observed when we
compared the results obtained in the case of the clip audio described with TTS and those

gathered after watching the human-voiced clip. Thus, the limited comprehension does not
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seem to be related to the type of voice used. Given that younger audiences did not perform
statistically better in terms of comprehension, we are inclined to believe that the way AD
is currently performed needs to be revised. In fact, the users (26.9%) answering the
questionnaire designed by Sound of Light already indicated that they sometimes did not
understand some parts of the AD. Although this falls outside the scope of our study, we
would venture to suggest that it could be due to, for example, the cognitive load imposed
by the AD or to their educational background.

In our reception study we compared a synthetic voice with a human voice. A selection of
some key features related to the quality of the voices was made and we found out that, in
general, human voices were more highly rated. This allows us to say that the quality of
the human voice used in the study is still not comparable to that of the TTS. This finding
is in line with the majority of Chinese users in our sample preferring human voices when
watching an audio described movie. Yet, they accepted TTS AD both as an interim
(97.5%) and permanent solution (62.5%). Our numbers are similar (and even more
positive in the case of the possibility of having TTS AD as an interim solution) to those
obtained in previous studies, such as those by Fernandez-Torné and Matamala (2015) and
the Polish team testing TTS AD (Walczak, 2010; Szarkowska, 2011; Drozdz-Kubik, 2011,
Maczynska & Szarkowska, 2011; Szarkowska & Jankowska, 2012). Although the quality
of the voices tested might be different depending on the country, users have proved to be
optimistic about this type of delivery, probably because in many cases they prefer having
some sort of AD rather than not having it. We believe that, given the state of AD in China,
Chinese AD users still give priority to quantity rather than quality. That is to say that any
option that means more access to audio-visual content is very welcome. Yet, the potential
of TTS AD cannot be denied in the light of some users not even noticing that one of the
clips was being voiced by a synthetic voice. Nonetheless, TTS AD should be ideally
offered through, for example, earphones so that users could consume it while watching a
movie with sighted viewers. In fact, some users expressed this idea more than once during
our research. In December 2019, before finishing this dissertation, we came to know that
from January 2020 on, 50 cinemas in Shanghai will be offering AD through earphones
thanks to a project called “Most beloved cinemas: Accessible film-watching” (Zhi’ai

yingyuan: Wuzhang 'ai guanying = £ 5 fi——FLERF )%

31 See http://www.crifst.ac.cn/index.php?c=show&id=1293 (Last accessed 8 December 2019)
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Despite us not making a previous selection of various voices that could be used in the
reception study, the synthetic voice chosen has proven to be accepted in most cases. In
fact, 20% of our participants preferred it over the human voice and almost 30% did not
have a clear preference. It is expected that the results yielded could be even be more
promising by using the latest versions of commercial TTS. Our study also shows that
intonation, and, by extension, prosody, is still a pending subject for TTS in Chinese. Yet,
this issue does not seem to have an extremely obvious impact on the acceptance of TTS
AD, although it was a much-repeated comment. Strangely enough, no statistical proof
can be provided to prove, once again, that frequency of use of TTS is related to its
acceptance. This result could be explained by our sample size being too small. The
participants of our study also made some comments that lead us to believe that the AD
currently offered in China needs to be revised. For example, they complained about the
choice of human voices for them not always being different enough from those of the film

characters.

Despite the extra challenges Chinese TTS has to face, our results open the doors to this
form of AD delivery that not only expedites the production of AD, but also allows for the
expansion of AD boundaries in the country by making it less volunteer-dependent.
According to the results TTS AD has obtained in our reception study, we believe it is a
feasible and plausible solution for China until AD is professionalised and more monetary
and human resources are invested or socio-politically prioritased. Also, and since TTS is
constantly improving, it is reasonable to think that the acceptance of TTS AD will only
increase over time. To illustrate the improvements TTS is undergoing, one might mention
the Chinese documentary “China Reinvents Itself” (Liu & Xu, 2018). According to
Gambier and Jin (2018), it is claimed to be the first documentary in the world using
artificial voices. The voice was cloned from the well-known voice artist Li Yi. The quality
of the voice was so superb that even acquaintances of Li Yi could not tell the difference
between the TTS and Li Yi’s real voice. Another example of the growing interest in
synthetic voices in China are the avatars launched by the company Sogou, which are used
as newsreaders by the government’s Xinhua news agency. The Chinese-native web
crawler Baidu has also launched a system called Deep Voice that learns how to imitate a
person’s voice using just three seconds of voice sample data (Arik et al., 2018). This
system has been conceived as a way to personalise virtual assistants such as Apple’s Siri

or “Baidu’s Mandarin virtual assistant platform DuerOS, which supports 50 million
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devices in China with human-machine conversational interfaces” (Peng, 2018). Voice
cloning has also been found to be useful in healthcare for helping patients who have lost
their voices by building a duplicate, as well as for “the entertainment industry and in
social media as a tool for satirists” (Peng, 2018). Although no mention has been found
about its possible use in the AD field, we believe these TTS-related improvements will
definitely help to push AD and make it gain more visibility. Notwithstanding, the
advances TTS are experimenting with are more than likely to raise concerns and bring up

new issues that will have to be taken care of:

Al could potentially downgrade voice identity in real life or with security systems. For example,
voice technology could be used maliciously against a public figure by creating false statements
in their voice. A BBC reporter’s test with his twin brother also demonstrated the capacity for

voice mimicking to fool voiceprint security systems. (Peng, 2018)

These concerns, though, fall outside the scope of this thesis and, therefore, are left for
future scholars working on this exciting avenue of research. Nonetheless, this exciting
context of TTS improvements and advances justifies the pertinence and innovativeness
of this thesis, which modestly contributes to developing a non-commercial field that has

been widely ignored by Chinese academia.

6.3. Future lines of research

This PhD thesis has opened new avenues of research that are worth exploring. This
section will describe some of them, excluding the ones already mentioned in the

conclusions section in each article.

To begin with, cities such as Beijing and Guangzhou should be further explored. As
previously mentioned, this is due to the author speding most of her research stays in the

city of Shanghai. It would be interesting to research the Bright Cinema Project (BB
f5z) in Beijing, which was launched by the Communication University of China in 2017.
Said project has produced around 200 movies in the past years and plans to increase its

production to two audio described movies per week.

Also, since one of the main challenges the development of AD has to face is copyright, it
would be advisable to investigate how copyright is dealt with in other countries so that

Chinese AD providers can follow other countries’ examples or, at least, come up with
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some ideas. Jankowska and Fidyka (2017) already started looking at current practices
regarding how copyright was handled mostly in Europe and how to create AD legally.
Something similar could be explored for the Chinese case to help Chinese legislators
make informed decisions on how to modify the existing Copyright Law of the People’s

Republic of China, which does not mention AD at all.

Furthermore, more reception studies should be carried out to draft experiment-based AD
guidelines or even standards. Also, the AD guidelines consulted do not represent the
whole country and more local guidelines should be found to obtain a more representative
picture of how AD is currently performed. This could be a preliminary step before
drafting unified guidelines based on empirical research for them to be used as a national
standard all over China. In order to achieve this, Leung’s (2018) guidelines could be taken
as a starting point. Moreover, and since the AD sessions in Shanghai are mainly attended
by elderly users (except for those especially targeted at children with sight loss in specific
schools), the concept of age-oriented AD merits research.®? The underlying reason for
this division is that age differences in word and language processing affect the viewing
process as a critical cognitive one, especially in the case of a morphosillabyc writing such
as Chinese. This has started to be researched by Aleksandrova (2019). In addition, access
services compatible with AD, such as Al and AST, should be introduced to improve the

service currently offered and tested in combination with AD to assess their reception.

Moreover, crowdsourcing applied to AD could be studied in China. This has already been
explored by Jankowska (2018) as part of the ADDit! project. Jankowska (2018) organised
the creation of two ADs for two films for a music film festival in Krakow by means of
crowdsourcing. The outcome was positive and it was concluded that, for example, the
quality of the AD could be improved thanks to brainstorming together and audio
describers having more time to audio describe their part. Yet, some drawbacks were also
underlined, such as the high dependence on careful planning and all participants meeting
the deadlines. Researchers interested in producing AD by this means to expedite the
production of AD in China could consult the conclusions reached and improvements
suggested by Jankowska (2018) and try this technique in the country.

32 The Easit Project (http:/pagines.uab.cat/easit/en, last accessed 5 March 2020) led by TransMedia
Catalonia at the Autonomous University of Barcelona is currently investigating how to apply easy-to-read
practices to audiovisual content.
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In addition, and since we have proven that human voice is still the preferred solution over
plain synthetic voices (non-enacted), new ways to improve the delivery of human-voices
AD can be explored. This is important because some users observed that using a human
voice was not enough to offer a quality service. For example, AD and enacted AD, both
in human voice, are yet to be compared and further studied. As Sahasrabuddhe (2019)
suggested, in order to convey emotions which are elicited in sighted people by film visuals,
verbal enactment of AD script can be a method worth researching. This researcher proved
with statistical data that enacted AD improves the film watching experience as well as

level of enjoyment and level of understanding for viewers with sight loss.

Also, it would be interesting to follow Perego’s (2019) advice, which stresses the
importance of involving people with no visual loss as well to determine whether they can
benefit from, not just tolerate, AD. Perego (2019) believes that the paucity of this type of
studies hinders this accessibility service from vindicating a wider presence and scope.
Therefore, including people with no sight loss could result in wider availability of AD in

China in the future.

In terms of methodology, all these ideas could be studied using more innovative
techniques, i.e., taking advantage of recent technological developments such as eye-
tracking, electroencephalography and other psychophysiological measures. As Diaz-
Cintas and Szarkowska (2020, p. 5) point out, studying complex semiotic composites as
heterogeneous and multimodal as audio-visual productions necessitates the use of
sophisticated tools.

Finally, it is strongly suggested to research accessible filmmaking to reduce or even
eliminate the need for access services implemented in an ex-post stage. For example, the
Enhancing Audio Description Project, led by the University of York, has investigated
three audio-related techniques to reduce the number of verbal descriptions needed.
Chinese researchers could also explore how to make their media more accessible by
incorporating some techniques during the creation process. The accessible filmmaking
guide created in a project led by the research group GALMA® could also be of help, since
it is intended for filmmakers and other professionals within the film industry who wish to

become accessible filmmakers.

3 See http://galmaobservatory.webs.uvigo.es/projects/accessible-filmmaking-guide/ (Last accessed 22
April 2020)
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6.4. Limitations

As with any other academic research, the findings of this PhD thesis have to be seen in
light of some limitations, the main ones being the small size of our samples to yield
statistically powerful results (due to the limited access to AD users, which seems to be
common worldwide, as Orero et al. [2018]) point out) and the results mostly informing
us about Shanghai’s AD situation and other major cities such as Beijing and Guangzhou,
leaving the rest of Mainland China unresearched. This is the reason why our dissertation
should be taken as a preliminary glimpse into both the current state of AD in Mainland
China and the acceptance of TTS AD. Yet, Orero et al. (2018) suggest that AVT
researchers should recruit at least 30 participants with the expectation that around 5 will
not provide complete data. Therefore, our sample sizes are all above the minimum
expected in the AVT field.

Since our reception study is a replication of previous studies testing TTS AD, we can
proudly claim that we have responded to the call of Di Giovanni (2018) and Olalla-Soler
(2019), for example, to produce more replication studies by contributing to a cross-
national and cross-linguistic reach that few AVT reception studies have. This type of
collaborative studies, albeit not attractive (Szarkowska, 2018), reveal whether findings
are consistent and can capture the heterogeneity that characterises real life. Nonetheless,

in the case of our reception study it must be borne in mind that:

While not as rigorous as experiments, quasi-experiments are often a necessary alternative in
AVT that allow researchers to assign participants to groups based on characteristics and the
factors mentioned above. Quasi-experiments, however, can lack internal validity and run a higher

risk of having a more limited, if any, generalisability and replicability. (Orero et al., 2018, p. 108)

The huge differences among Chinese provinces, and even within one same province, have
already been presented in the introductory chapter of this thesis and have been mentioned
in the articles. Therefore, they will not be developed in this section again. Instead, we will
focus on the two limitations that have not been specified yet. The first concerns the very
little or no prior research on AD in Mainland China and Leung’s (2018) thesis being
released right after our surveys were circulated and the reception study was performed.
Having the chance to read and learn from a previous and recent reception study carried

out with Greater China users would have been very helpful to solve guestions and have
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more materials to make informed decisions. Obviously, the time constraints our thesis
was subject to are responsible for this, especially taking into account that the journal’s
acceptance process and time needed to get a response from the editor had to be borne in
mind at all times. In fact, shaping a PhD thesis as a compendium of articles has another
disadvantge as well, for example, not being able to make modifications to already
accepted (and even published) papers. This is also considered to be a limitation because
the writing of a PhD dissertation is a long process that requires novice researchers to

constantly revise their work to reach mature enough conclusions.

The second limitation is linked to the conflicts arising from cultural bias and other
personal issues, which cannot be fully avoided but it is undeniable that they condition the
research design and results interpretation. Undoubtedly, researchers are biased due to
their cultural background for certain phenomena. In our case, we have tried to make sure
that all the materials suited the Chinese context, but the researcher, despite speaking fluent
Chinese, is not a native speaker and it is inevitable that this fact had some consequences
that could not be detected at the time. Nonetheless, being a foreign researcher in China
has had some advantages. For example, many users and audio describers were curious
about us being interested in AD in China. They warmly welcomed us, showed great
interest in our research and were always happy to help. The lack of general interest in this
field also helped us in the sense that AD stakeholders are not used to being at the centre
of academic attention and found it interesting and amusing to participate in a project that
aimed at improving the provision of the service. Furthermore, the fact that we speak
Chinese allowed us to avoid intermediaries and to have direct contact with our target AD
stakeholders and, therefore, to obtain first-hand data, which otherwise would have been

impossible to have access to.

6.5. Knowledge transfer to society

The author of this thesis places great importance on the idea of transferring the knowledge
acquired throughout the years devoted to her PhD thesis to the Chinese society. This was
deemed necessary because MA is still both an unresearched topic by Chinese academia
and an untaught subject at Chinese universities. Should China be interested in keeping up

with AVT international research trends, it should start paying more attention to this
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emerging field that is consolidating rapidly. Due to the importance attached to knowledge

transfer in our sociocultural context, we decided to devote a specific subsection in this

concluding chapter to listing chronologically the activities the author took part in, which

range from workshops and academic articles to interviews. Our aim was to both

disseminate results and raise awareness about the importance of researching MA in China:

a)

b)

d)

f)

9)

h)

The author offered a lecture (“History and current situation of audio description
in Spain”) at the “Sound of Light Accessible Movies” Workshop organised by
Sound of Light (Shanghai, 21 October 2017).

The author offered a two-day AD workshop at the Shanghai International Studies
University (April 2019). During the first session the students were shown the
ropes of MA with special focus on AD and in the following session Prof. Han
Ying, an AD user running the AD production centre Sound of Light, was invited
to comment on the ADs the students had created for homework.

The author was interviewed to present her research on AD in China at the online
media platform ShanghaiEye (21 May 2019). It can be accessed at
https://www.shanghaieye.com.cn/an-expats-push-for-a-more-accessible-
shanghai/.

The author offered a two-hour workshop at the Hangzhou International Studies
University (21 June 2019) to introduce MA, with special focus on AD, to first-
year students studying a BA in Translation.

The author was interviewed to present her PhD research for the Confucius
Institute’s WeChat official account (see Annex 6.1.

The author was interviewed to present her PhD research for the Shanghai
International Studies University’s WeChat official account (see Annex 6.2.).

The author offered a presentation (“Audio description in Europe”) at an AD live
session organized by the China Global Philanthropy Institute at the Lyceum
cinema (Shanghai, 9 August 2019).

The author wrote an academic article along with her Chinese advisor entitled
“Shiting fanyi xin fazhan: yuyin hecheng zai koushu yingxiang zhong de
yingyong. Jiyu zhendui shizhang renshi de jieshou shiyan yu diaocha” (% T &%
AR BEEREAIRSETNEA—ETHIUBEALNEXIR
5iAZ, New developments in audio-visual translation: The use of synthetic

voices in audio description. An acceptance experiment for people with sight loss)
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and was accepted by the academic journal Dongfang Fanyi (% 77 &11%, East

Journal of Translation) to disseminate our final results so that more Chinese
stakeholders could have access to our research. This was decided after realising
that not enough Chinese individuals interested in AD could have access to our
results if they were written in English.

We would also like to point out a couple of issues that make us particularly proud. First,
thanks to our dissemination activities in China, a Chinese PhD candidate is now working
on a thesis revolving around AD at the Shanghai International Studies University, which
is temporarily entitled as “A multimodal approach to interpreting pedagogy: researching
the use of audio description in initiation practice”. This will be the first thesis carried out
by a Chinese citizen from the Mainland focusing on AD —and, by extension, on MA—
and we hope it will be the first of many academic studies that will lay the foundations for
MA and awake the academic interest in this discipline in China. Second, after the
workshop offered at the Shanghai International Studies University, the lecturer in charge
of the subject (Dr Xiao Weiging) decided to repeat the experience and invite an AD user
every year to include MA, especially AD, in the subject’s curricula. Third, since we
carried out the reception study in China, Sound of Light has continued investigating the
idea of TTS AD and is now formally collaborating with Ke Da Yuyin (£:X15%), the

company whose synthetic voice was used for our experiment. This company is now
sharing more natural voices and they are currently audio describing a full movie. The
continuation and real application of our research makes us very happy and we believe we
have truly contributed to pushing AD forward in China, and therefore have some social
impact on the country. This is in line with the AR approach we had taken from the very
beginning: “No action without research, no research without action” (Lewin, 1946),
which we believe best suits research that can have an immediate social application. Our
reception study has resulted in a change in a community and we hope more research is
carried out in this direction so that more feedback is collected to keep on improving the
offer of TTS AD.
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1. Introduction

Confucianism, Buddhism and Taocism hawve played a key role in shaping the
concept of disability in China. In eady China physical abnormality was not
inexorably identified with negativity, as popular deities often had uncanmny
body shapes (Zhou 2002, 105). Also, the Zhuongs contains some passages
that suggest that physical disability was not perceived as negative (Zhou
2002; Lewis 2014; Lambert 2016). Yet, this changed and throughout history
Chinese persons with disabilities have been seen as not worthy of attention,
as the result of karma (Campbell and Uren 2011) or their parents’ defects
(Palmer 2014), as a deficient fusion between man and nature (Avery 20186),
as criminals, as outsiders and even as racial degeneration and one of the key
causes for the nation's backwardness (Zhou 2002), just to name a Tew. It is,
themefore, not surprising that persons with disabiliies try to run away from
traditional stigmatization. After interviewing persons with disabilities in
China, Lin and Yang (2018) concluded that their interviewees shared a com-
mon feature: they denied being victims of any discrimination and, thus, did
mot pursie social incusion. According to these researchers, this phenomenon
s caused by a host of institutional, environmental, social, family-related and
psychological factors, most of which have been inherited from previous gen-
erations’ prejudices.

Like in any other language, the choice of words in Chinese reflects social
attitudes towards certain issues, among which disability can be found. In
China, the terms referring to it have negative connotations, although
Aguado Diaz (1995, 277) observed that some social practices carried out in
the past, like foot binding, evidence the cultural relativity of physical
disability and its context-sensitiveness. Currently, the most widespread
word to refer to persons with disabilities is canjiren (75 % A, which literally
means ‘a person who s deficlent and ilI'. Other words that cleady
exemplify how medicalized the conception of disability is in China are, for
example, canfei (5 ¥ , ‘crippled) and shazi (#F, ‘simpleton’). Yet,
mew volces have emerged that advocate for new terms to refer to those
functionally diverse, such as canzhang renshi (B2 £, ‘a deficient and
handicapped person’ (Hallett 2005; Palmer 2014) Unfortunately, although
it sounds more formal, it still frames disability within the medical model
of disability, which believes that disability stems from bioclogical problems
that must be addressed and that only concern individuals. This model
has already been condemned by, for instance, the International
Telecommunication Union (2017), which endorses an approach that vindi-
cates the idea that the problem emanates from social behavior, instead of
the person with an impairment (Orero and Tor-Carroggio 2018).

The establishment of the China Disabled Persons' Federmation by
the Chinese central government in 1988 was the fist step towards the
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development of policies and legislation on disability (Zhang 2017). Also, since
China’s ratification of the United Nations’ Convention on the Rights of Persons
with Disabiliies in 2007, the country has made visible efforts to improve the
life of persons with disabilities, such as the amendment of the Law on the
Protection of Persons with Disabilities, orginally passed in 1980, This s no sur
prise taking into account that “the occumrence of imporant domestic and
intermational ewvents often becomes a crtical policy window for the improve
ment of the welfare of disabled people” (Tang and Cao 2018, 1173). Thus, the
almost B3 million persons with disabilities in China are also benefiting from
the country becoming more awane of thelr needs. One of the rights the
United Mations” Convention on the Rights of Persons with Disabilities recog-
nizes—hence the need of China to give an answer to it—Is the access to cuk
ture and information. In the case of persons with sight loss, who make up the
group this paper revobles around, this right can be granted through sensomy
accessibility services such as audio description. Audio description, an exponen-
tially growing Audic-visual Translation mode, is a means of translating visual
elements into aural description primarily for helping persons with sight loss to
enable them to access live and pre-recorded programs and peformances. In
othier words, it is the visual made verbal (Srypder 2014),

In fact, persons with no sensory koss receive information from two sensory
modalities: sight and hearing. Audio description interacting with the original
sound track ‘should stimulate a number of other senses in the user’ (Fryer
2016, 47 and therefore grant users a similar experience to that of sighted
viewers, Some users have even argued that their experience is enhanced
because the lack of visual reminders, such as a TV screen, eradicates the need
for suspension of disbelief (Fryer 2016, 47). This accessibility service is, along
with others such as subtitles for the deaf and hard of hearing and sign lan-
guage interpreting, already legally required in countries such as Spain, the UK,
and even Japan—although to a different extent (Martinez-Sirés 2016, 34).

In contrast, audio description is still at its Infancy in China, both as a
professional service and as a research topic (Tor-Carroggio and Casas-
Tost, forthcoming). Martinez-Sirés (2016, 27) had also highlighted the
lack of scholarship in media accessibility—an umbrella label for a num-
ber of sensory access services—for non-Western languages. Known as
koushu yingxiang (88, Image description’) and wuzhang'al dianying
(st barrier-free movies), depending on the province and on the
level of accuracy aimed at, some researchers have tried to contextualize
audio description from a historical point of view (L 2013) and even by
reporting its state of the art and profiling the persons in charge of deliverng
it in China [Tor-Caroggio and Casas-Tost, forthcoming). Nonetheless, one of
the main angles from which audio description needs to be studied remains
unveiled: wser needs and satisfaction. In fact, Matamala and Orero (20718)
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consider this to be of the utmost importance and undedine the need of
making the end user's voice heard, and that research supports the state-
ments they make.

This paper aims at brdging this existing research gap by presenting the
results of two different surnveys conducted in Mainland China In 2018. Both
questionnaines departed from the following three research questions:

1. What are the habits of audio description users when it comes to this
accessibility sarvice?

2. What are the needs of audio description users when it comes to this
accessibility sarvice?

3. How satisfied are users towards the audio descripion currently delivened?

This article is divided into four sections. The first one revises previous
studies that have focused on Chinese persons with sight loss and Chinese
media accessibility. The second one explains the methodology followed in
the two studies presented in this paper. The third section analyzes the
results of the two surveys conducted with audio description users. Fimally,
the discussion and conclusions are put forward.

2. Research background

Although the events related to it are reported in the press from time to
tme, media accessibility Is still an under-researched field in China (Gambier
and Jin 2018). This is also proved by doing a quick search combining
‘Chinese’ and ‘'media accessibility’ in the Translation Studies database BITRA,
which is the field, more specifically Audiovisual Translation, in which media
accessibility s encompassed. Currently, such a search only yields four results.
Something similar happens when consulting the Chinese academic database
(CMEL Consequently, it is not surprising that only a few scholars have investi-
gated audio description users to find out what their needs are and how
audio description should be delivered to suit them best. Chao (2002) and Liu
[2015) carded out some research in Taiwan in this regard. The former was
the first academic researcher to consider audio description as a research
topic in Greater China, while the latter studied the need of using audio
descrption to assist the learning of elementary school students with visual
impairment. This is also the case of Leung (2018), who examined the media
use, behaviour and motivations, as well as the reception and preferences, of
visually impaired audiences when consuming audio description in Hong
Kong. Similady, Li (2013), in a mther comprehensive study on media accessi-
bility in Mainland China, included a section presenting the results of a survey
administered to persons with sight loss (N=72%) in Zhejiang province from
which their media use, behavior, and satisfaction were elicited. Her research
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confimmed that the most popular means of communication amongst them
were television [85.6%), radio (75.3%), mobile phones (58.1%), the Internet
[453%), DVD/VCD (24.8%), movies (21.2%), and newspapers (205%). The
respondents daimed to use the media pimarily to get informed (64.0%) and
to entertain themselves (41.3%), and they were ‘guite satisfied’ (51.6%) with
how it met their needs. As for their habits regarding the TV, 50.0% of the
informants watched it more than one hour every day and the most popular
type of program was the news. Li (2013) connected the latter finding with
the fact that news programs allow persons with sight loss to be less depend-
ent on the images being broadcast. The fact that audio description s not
incorporated in TV programs did not prevent Li's (2013) respondents from
affirming they were satisfied with TV content (Li 2013, 59-60). As for the lack
of audio description on TV, U and Looms [2016) investigated the current
incompatibility between Chinese TV sets and audio description:
One of the reasons for not including the capability to offer dosed captions or
audio desaiption in China’s digital television standard, China Multimedia Maobile
Broadcasting (CMME) 10 years ago was a concem about the affordability of set-top
boxes [STBs) [sicl Industry sources suggest that the retail price of STBs had to be
k=pt below RME 300 (cumently USD 300 As the indusion of dosed captioning and
auwdio description would have required patent licenses, this would have driven
costs above the target retall price (Li and Looms 2016, 267-268).

As for movies, which are the only field in which audio description is
applied in China, Li's (2013, 41-47) results show that they are a less popular
choice amongst blind and partially-sighted persons. More than half of the
respondents (54.0%) never watched movies mainly because of the inconveni-
ence of getting to the venue.

The scarcity of academic bibliography might derve from society’s general
lack of interest in this group of persons, as the results from Wu and Xie
(2015) study revealed. These researchers conducted an online survey in
China and found out that, out of the 160 valid responses gathered, 79.4% of
the respondents admitted not caring about persons with sight loss. This is
probably why 88.8% of them did not know about the existence of audio
description (Wu and Xie 2015} The lack of literature can also be attributed
to persons with sight loss not having attached enough importance to or not
having vindicated enough their right to culture and information because of
them having to deal with other difficulties. In facy Li's (2013) survey proved
that the main challenges respondents had to face were poverty (24.7%) and
loneliness (24.7%). She even recounted in her book how users guestioned
her research for not focusing on what they considered more critical prob-
lems, such as employment. Also, the scant research im this field has not been
compensated from abroad, as, as far as we know, only Fel (2011) wrote a
masters dissertation on audio description and the Chinese community in
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Canada, which aimed at examining the differences and similarties of expect-
ations and evaluations of integrated audio description between the Chinese
and Canadian communities. Yet, his results need to be contextualized, since
the stimuli he used was audio description in English with both groups.

It is in this context of lack of studies on audio description in China that
this researched is framed in, with the aim of making a step forward from the
users’ perspective.

3. Methodology

This research presents the results of two different questionnaires that catered
for the same target respondents—Chinese persons with sight loss that had
experience with audio description.

The fist guestionnaire was inspired on an existing one created by the
European project ADLAB PRO (httpys/www.adlabproject.ew’), which gauged
user satisfaction and opinions on audio description. It was ‘inspired’ and not
‘based’ on that survey because numerous changes had to be made to fit the
Chinese case. For example, ‘opera’ was replaced for 'Chinese opera’ in those
questions in which some fields were listed so that users chose where they
wanted to enjoy audio descripton. The guestionnaire had also to be shor-
ened because the circumstances im which the guestionnaire was expected to
be delivered would not allow us to enter Into much detall The gquestionnaire
was then orally piloted in a blind massage parlor on 18 April 2078 in
Shanghai. Five blind masseurs were recruited and only one had previous
experience with audio description. Yet, all their comments provided wseful
insight into the design of questionnaires for this respondent profile. The pilot
resulted in mamy changes, such as adding a clearer explanation of what
audio description was in the information sheet and making all the informa-
ton and questions mone easy-to-read. This was attributed to the users' low
educational level and lack of knowledge about this accessibility service. It
was also found that these users did mot know the Chinese term for audio
description and an explanatory remark was made to show that the access
service delivered by the so-called ‘barrier-free movies' was also known as
koushu pingsiang. Also, it was confimmed that users had difficulty in wnder-
standing 1-10 scales and were consequently substituted by categorical ones.
All these changes arising from the pilot were considered to be a normal
practice, as, for imstance, Chmiel and Mazur (2012) indicated they had to
change their testing materials up to sixteen times before formally administer-
ing them. Before conducting our survey, and since applying for ethical
approval is becoming commonplace in the execution of Audic-visual
Translation research (Orero et al. 2018), our guestionnaire was approved by
our university's Ethics Committee. Ethical considerations in human reseanch
have been a major concern since the crtical articles written by Pappworth
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(1967) on medical research. The final questionnaire was administered at the
Cathay Cinema in Shanghai on 26 April 2018. This cinema is one of the 16
cinemas that offer a live audio description session for free thanks to the
financial help of the local government (Tor-Carroggio and Casas-Tost, forth-
coming). With the help of some volunteers, who had been brefed on what
audio description is and also an the aim of the research, dnema-goers with
sight loss were approached while they were lining up to get into the cin-
ema for their monthly live audio description session. This was thought to
be the best way to find as many users as possible, since one of the requine-
ments to answer the questionnaire was to be or to have been an audio
description user. An online version of the guestionnaire was also made
avallable in the website Web Survey Creator. It was sent to the China
Braille Library in Beljing so that they helped ws recruit informants from a
different city. Therefore, the survey was administered omally and through
the Internet.

The second questionnaire was both designed and administered by the
association Sound of Light in Shanghai. Sound of Light is an association led
by Ham Ying which was set up in Shanghai in 2016 It receives direct material
and financial assistance from the Shanghai Association of Persons with
Disabilities. They produce about 50 audic described movies every year,
which are recorded in their headquarters and distdibuted through digital
means. The movies are audio described thanks to a network of volunteers
that both wrte the audio description script and woice it. These movies can
be accessed at specific projecting sites which are all located in Shanghai
(Tor-Carogaio and Casas-Tost, forthcoming). The aim of the questionnaire
was to gather data about the experience, if any, of persons with sight loss
regarding the so-called ‘barrier-free movies', as well as their opinion on
them. In this case, the survey was only conducted in Shanghai It was admin-
istered in person and orally by wvolunteers and by the association's staff
before or after the audio description sessions. The surveys were collected by
Sound of Light employees and stored in the association’s headguarters. Data
collection started in Apdl 2018 and was extended until January 20715,

The reasons for presenting the results of both surveys in the same paper
are the following. First, the first questionnaine’s sample was smaller than the
second one, so it was thought that the first findings could be contrasted
and complemented with the data obtaimed from the second survey. Yet, the
fist questionnaie could not be replaced by the second one because the
questions asked were not the same and both provided significant informa-
tion about uwser experience and satisfaction towards audio description.
S5econd, despite the fact that the second questionnaire was not designed by
myself, | was offered the data to analyze it in order to ultimately present the
results to the Shanghai Association of Persons with Disabilities. Finally, as it
has already been underlined, this is the first time this kind of data from
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Mainland China is being presented to academia and the aim of the paper
was to compile what is currently available and offer as complete of a picture
as possible of what has been done so far in this regard.

For the statistical analysis IBM SPSS (version 22) was used.

4. Results of survey 1

The first questionnaire that was administered was framed within PhD
research aimed at verfying if Chinese persons with sight loss would accept
the wse of artificial voices in the audio description of films. Before doing so,
audio description users had to be studied and profied to better design the
next stages of the PhD research,

4.1. Informants’ demographic profile

Fifty-two informants answered this fist questionnaire. They were from both
Shanghai (42) and Beijing (10). The average age was 63.8years old and the
median was 65 years old. The youngest informant was 28, while the eldest
was B8. It is worth highlighting that 17 persons decided not to answer this
question. In the light of the average age observed, it was not surprsing that
BA.5% of our respondents were retired. Almost 6% of our respondents were
unemployed, 1.9% were freelancers and 3.8% of the persons who answered
our guestionnaire stated that they had a different employment situation
than those listed.

Figure 1 clearly shows that only a minority (3.8%) had attended university,
with secondary education being the educational level which the majority of

informants had completed.
3.8% -~ 5.8%
|
‘ '

= Mo education » Primary education = Secondary education

Vacational training = University education
Figure 1. Informants’ educational background.
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As regards their mother tongue, more than half of the respondents
[57.7%) claimed to speak a Chinese dialect, althouwgh Standard Chinese
[423%) is the language in which movies are mainly avdio described in
China. The average level of Standard Chinese was found to be 0.83 out of 2.
A reason that could explain our finding could be the welkknown Chinese
modesty and cautiousness. Yet, Rovira-Esteva (2010, 257) also moted that
according to official data from 2004, the older Chinese persons are, the less
they cam use Standard Chinese to communicate. The same happens with
their academic background: the more educated they are, the better they can
communicate in the country's lingua franca.

With respect to their visual condition, 67.3% of the informants claimed
that their sight loss was congenial, whilst 23.1% said it was acquired.

4.2. Informants’ experience and opinion on audio description

All the informants wene consumers of audio described films, and more than
80 did s0 in cinemas, but mone of them selected any of the other areas in
which audio description can be provided, ie, TV, museums, among others.
Yet, they would be interested in having the service available in different
fields, as Figune 2 points out

S0
44 7%
45%
0%
5%
3%
255 20.1%
19.2% 19.2%
205
15%
9.6%
E I I
l 3,85
5%
- -
™ sduseums  Chinese opera Sooris Teaching Caher

materials

Figure 2. Fields in which respondents would like to have AD.

TV revealed itself as the most sought-after mode for audio description,
although the distribution obtained was not statistically significant [y° =
0692, p=0405). This meant that a distribution in which ‘yes and 'no’ had
the same weight could not be discarded.

As for the frequency of use of the service, three guarters of the informants
claimed to consume audio description in films frequenty or very frequently.
15.4% did so sometmes and only 96% of the informants declared that they
rarely watch audio described films.
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One of the main points of the guestionnaire was to determine the degree
of user satisfaction with audio description. It was obsersed that our inform-
ants were more satisfied with the quality of avdio description (mean = 3.33
in a 0-4 scale) mther than with s guantity (mean = 3.15, in a (-4 scale). In
order to determnine If satisfaction in terms of quantity was statistically differ-
ent to that in terms of quality, a Wilkcoxon signed ranks test was carried out
In spite of the means showing some slight differences, it is not possible to
state that users are more satisfied with audio description guality than with
the quantity offered (£ = —=1.415, p= 0,157, with 33 ties).

It was also deemed interesting to see if then was any corelation between
the frequency of audio description consumption and user satisfaction, both
in terms of guality and quantity. A statistically significant lineal relation was
found—although weak—between audio description consumption frequency
and user satisfaction with guantity (rs = 0437, p < 0050

The last question sought the opinion of users about which types of mow
ies they considered mone sultable to carry out some experdments with artifi-
clal voices. Although this experiment is not the focus of this paper, the
mesults of this question are also added because they can be understood as
the genres users liked the most. Respondents could select more than one
option. The top three choices were historical (36.5%), war (25.0%), and inspir-
ational (25.0%) movies (Figure 3).
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Figure 3. Informants’ preferred movie genres.

5. Results of survey 2

The first section presents their demographic profile, whereas the second one
focuses on their experience and opinlon on audlo described movies.
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5.1. Informants’ demographic profile

One hundred and fifty-six persons answered this questionnaire. The propor
tion of women (56.4%) was slightly higher than that of men [41.7%6). Just
about half of the informants (5006%) were e0vears old or above. Less than
1% weme 18-25years old, those aged 18-35 only represented 45% of the
respondents, the persons aged 36-45 represented 12.8% of the respondents
and almost a third were 46=5%9years old (30.1%). Three persons did not
answer this question.

As for the informants’ academic background, the vast majority did not
attend university (92.9%), as Figure 4 shows. This is in line with the age of
most informants, who probably did not have a chance to access even basic
education inm their youth because of their physical impairment or the socio-
political situation in the country at that time.

A5%, 40 4%
A0,

33% 19.5%

0%

5% 23.4%

2066

15%

5% I - 0.6%

]

Junior middle  High schoal or Vaocational Bachelar's Prefer not to tell
schood and below technica trairing degree and
secondary schoaol above

Figure 4. Informants’ education background.

Regarding their employment situation, it can be stated that there were no
students among the informants. More than half of the respondents were
retired [66.7%). The rest were either employed or depended on their families
(28.2%) or had other situations (4.5%).

5.2. Informants’ experience and opinion on audio description

Regarding whether informants were aware of the existence of audio
described movies, 904% of the respondents claimed to know about it
whereas 12 persons (7.7%) admitted they did not know and three persons
refused to answer this question. This result makes sense given the fact that
those surveyed wene recruited durdng activities related to the so-called
‘barrier-free movies'.

198



Annexes

12 @ L TORCARROGEID

When asked about how they came to know about this service more than
Bf: revealed that they had learned about it through wser associations. The
rest of the informants mentioned ‘assistive s@aff' (23%), family and friends
(16%), and ‘the media and the Internet’ (15%). Twenty persons did not
answer this guestion.

Regarding whether respondents had the need of audio described movies,
an overwhelming majority thought so (94.2%) and only three persons pre-
ferred not to answer. Those who answered ‘no’ in this question were asked
to stop filling in the survey.

The remaining 148 informants were then asked what their purpose was
when watching audio described movies. They were allowed to select maore
than one option. The choices given were for entertainment’ (67.3%), 'to
soclalize’ (37.8%), and ‘for study purposes’ [49.4%).

Informants were also asked If they had ewver watched movies with audio
desciption. Almost 84% of the respondents had watched them (83.3%).
These persons wemre mostly satisfied or very satisfied (76.3%) and only one
person admitted not being satisfied with them.

The guestionnaire was also interested in knowing how respondents got
o the place where barlerfree movies are screened. More than half of
the 128 respondents that answered claimed to use public transport, such
as the bus or the metro (64.1%). Less than a quarter of respondents
(17.3%) stated they went on foot and one informant chose the option
of ‘others’,

When asked whether there were parts of the audio described mowies that
were not understood while watching them, more than half of the respond-
ents said that there were almost mo such parts (55.1%). Some respondents
admitted that they sometimes had to face this situation (26.9%) and only
one person admitted that this situation happened quite frequently. Twenty-
seven informants preferred not to answer.

To the question about how users wanted the information regarding bar-
rer-free movies to be delivered to them. The option of reaching out to them
throwgh Wechat or QQ, both instant chat tools, was the most popular one
(30.8%) among the 125 informants that answered the question, closely fol
lowed by a Wechat public account (26.9%). Doorto-door notification was
only chosen by 16.7% of the informants and nine persons selected the
option of 'others'.

Informants were asked what kind of movies they liked the most. They
were able w choose three of the 12 types presented. The top five were comr
edies (47 4%), historic films (37.8%), inspirational films [33.3%), romantic films
(27.6%), and war films [25.6%), as Figure 5 shows.
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Figure 5. Informants’ preferred movies.
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Participants were also asked what type of movies they preferred: classic or
new. The option of ‘both’ was also available. Almost 40% of the respondents
(39.7%) said that they liked classic movies the most, whereas only 14.1%
stated they enjoyed newer movies more. Still, 37.2% of respondents affirmed
thiey liked both types. Fourteen persons refused to answer.

Regarding this last question, an association between the age and the type
of movie chosen was found to be statistically significant [12 = 20.39
p =0.00%. This means it can be affimed that, in general, the older a person
is the more they prefer to watch old films. In our case, it was observed that
persons who wene 80 or older preferred old movies.

Finally, a qualitative question was added o allow informants to make any
remarks they thowght were appropriate. First, some respondents thought that
audio described movies needed to be screened more often and better publi-
cized so that more wusers could benefit from them. Second, it was considered
necessary to turn down the volume of the original soundrack because it
sometimes did not allow users to hear the audio description cleady. Third, a
few informants wanted the types of movies screened to be more vared and
o include more foreign films. Fourth, some persons also asked for more staff
o help users when entering and leaving the faciliies. Finally, many users
hoped that in the future persons with and without sight loss could watch
movies together at the cinema. They thought this could be achieved by per-
sons with sight loss using headphones to listen to the avdio descdption.

6. Discussion

These two surveys hawve helped us draw a picture of the users' profile of
audio description in China. Although in both cases the sample was guite
aged, being a limitation of this study, the users’ similar profile allowed us to
draw justifiable comparisons among the two guestionnaires, Also, despite
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the sample undoubtedly not being representative of the whole China, it
must be stated that wision problems are mostly age-related (Fryer 2016, 43),
s0 the samples, even though they can be criticized, can also shed some light
an the majoritarian group of audio description consumers. |t could be
deduced from the average age in both guestionnaires that audio description
is mostly consumed by elderly persons, but the truth is that audio descrip-
tion sessions for children are also carried out and recorded material is pro-
duced for them as well. Fryer (2016, 43) also claims that women ame more
likely than men to become blind simply because they live longer. This is sup-
ported by the slightly higher proportion of women in the sample recruited
by Sound of Light. The first questionnaire did not ask about informants’ sex
because it was not deemed necessary Lo assess user experience. The demo-
graphic similarities between the two samples go beyond age, since in both
cases more than 90% of the informants did not attend university and the
clear majority wene retired.

All the informants were consumers of audio described movies and none
mentioned any kind of experience with other types of audio description.
Leung's (2018) results also point out that audio description is mostly con-
sumed in films in Hong Kong, although it has a wider scope in the region
and, therefore, can also be found in theatres and art exhibitions, for example.
Al our informants watched audio described movies frequently, which can be
explained by the fact that their age allows them to have guite a lot of free
time. In contrast, Leundg's (2018) informants did so mostly sometimes (38.6%)
of rarely (27.3%). Thanks to the Sound of Light questionnaine we found out
that users perceived auwdio description mainly as an entertainment tool. This
i in line with Leung's (2018) informants, who also claimed to watch films to
entertain themsehes. Yet the respondents of the Sound of Light question-
maire also revealed having other objectives when watching awdio described
movies, such as socializing and learning, which is line with studies carried
out in other countries, such as that of Fryer (2016, 49), who had already
pointed out that wsers valued audio description as a means of social inclu-
sion. In fact, Li (2013) had already found ouwt that one of the problems per-
sons with sight loss had to face the most was loneliness, along with others
such as poverty. Macdonald et al (2018) framed persons with disabilites’
loneliness in the social model of disability and argued that so many of them
feeling that way was due to the presence of certain disabling barriers, not
because of their impalrment

As for user satisfaction with the audio description avallable so far, it seems
that they think quite highly of it, which might seem strange taking into
account that mainly volunteers with no professional training deliver it (Tor
Carroggio and Casas-Tost, forthcoming). This can be undestood in different
ways. Since persons with disabilities have traditionally been ignored and not
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taken care of in China, it is possible that any initiative that aims at helping
or including them is highly praised, no matter the level of professionalism
with which it is carried out. Yet, Branje and Fels (2012) found out that ama-
teur description could malntain an acceptable level of gquality so the possibil
ity that the auwdio description prepared in China being of good quality—
desplite its conditions—Is also mome than feasible.

Last but not least, users preferring historical films in general was probably
related to their age, since the top ten highest-grossing 2018 films in the
Chinese market were consulted and none belonged to that genre. Similady,
Leung (2018) found out that historical movies were the second preferred
genre im her study, in which 44 persons with sight loss, mostly aged above
40, participated. Therefore, in case this information is used for the prepar
ation of future experdments or even for the real delivery of the service it
must be taken into account that the movie genre probably cannot be
divorced from the age of participants.

6.1. The European case

Since the first questionnaire presented was originally used in the ADLAE PRO
project, it is possible to compare our results with some of those abtained in
the European case. In spite of the respondents coming mostly from 23
European countries, some non-European respondents coming from, for
example, Brazil and Mexico were recruited as well (ADLAE PRO 2017
Althowgh the European results do not represent the whole continent, the
picture is still quite valuable because the most represented countries in the
survey (mainly the UK, Spain and Italy) are those in which audio description
has already come of age.

According to ADLAE PRO (2017), the orginal guestionnaire was drawn up
in all the project languages, i.e, English, [talian, Polish, Spanish, Slovene and
Dutch. Cne hundred audio description users responded the guestionnaire
but unlike the respondents from our sample not all of them were persons
with sight loss (%) This detail also illustrates the fact that in Europe it is
already common to believe that, although mainly targeted at persons with
sight loss, audio description can also benefit sighted viewers. This is even
endorsed by the International Crganization for Standardization’s Technical
Specification 20071-21 ‘Information Technology — User interface component
accessibility — Part 21: Guidance on audio descripton’ (150 (Intemational
Crganization for Standardization) 2014).

The sample recruited was more representative than the ones presented in
this paper in terms of age, since they managed to find a more balanced
number of respondents for each age bracket. Also, it is worth mentioning
that 51% of the respondents had attended university. This stands in stark
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contrast with the educational background of our Chinese informants, almost
none of whom had attended university. Had the Chinese samples included
younger respondents, this could have been different, since Tang and Cao
(2018, 1172) state that after cases that hit the headlines such as that of
Dong Lina, education institutions are committed to provide special arange-
ments for disabled people when they participate in any national examina-
tions according to the newest revision of the People with Disabilities
Education Ordinance.

Unlike our informants, the ADLAE PRO respondents admitted having
access to more kinds of audio description, although most use it to watch
films or TV, or when visiting a museum. Acdio description is not wsed that
often in the case of theatre, opera and other live events. Some Slovenian
respondents complained about the inconvenience of the time programmes
with audio description are broadcast or even the lack of it in theatres or
opera. However, it can be observed that China is lagging behind because
audio description is still not even offered on TV, which is what users demand
the most and is probably the most popular medium for audio description in
many countries such as Poland (Jankowska and Walczak 2019).

Regarding end-user satisfaction, the European results showed that most
users were dissatisfied (46%) or very dissatisfied (22%) with the gquantity of
audio description provided in their country, although they were quite satis-
fied with the quality of the products that were offered (14% wene very satis-
fied and 58% were satisfied). We also observed users being more satisfied in
terms of quality, but they also claimed to be quite satisfied with the gquantity
provided, probably because they are still not aware of all the applications
audio description can hawe.

The orginal ADLAE PRO questionnaire inguired about the aspects related
o audio description that users appreciated and disliked the most in regards
textual and technical aspects, as well as awdio description language and
style. Yet, due to the conditions under which the fist gquestionnaire circu-
lated, this kind of questions were left out. Focus groups or one-to-one inter-
views could be arranged in the future to go into these aneas more in depth.

7. Condusions

Chinese persons with disabilities rarely raise their voices to express them-
selves or to get engaged in rights advocacy (Zhang 2017). Yet, there are
already some accessibility services mostly targeted at persons with hearing
and sight loss with which access to information and culture, a right recog-
nized in the United MNations' Convention on the Rights of Persons with
Disabilities, can be granted. Audio description is one of these senvices and in
order to enhance its provision and academic research, which are rather
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scarce in China so far, users need to be involved. Not much Is known about
Chinese persons with sight loss, but these are key to developing audio
description and making sure the service meets their needs.

This article s the first of its kind, since it provides a deep insight into
what Chinese audio description users think of the service and how they
consume it. Only after identifying the areas that matter to users the most
can science and industry contribute to guaranteeing their rights in the
best possible way. Some conclusions can be drawn from the results of the
two questionnaires carried out. First, old persons with little or no educa
tion and who are already retired seem to be the users that most attend
audio description sessions in the cities where the sample was taken,
Shanghai and Beijing. Second, they only have access to audio description
in films, which they consume quite frequently mainly for entertalnment
purposes and thanks to the information provided by user associations.
Third, they are all satisfied with the service provided so far, despite it not
being delivered by persons who have been professionally trained in this
field. Fourth, their favorite movie genres seem to be historical films
and comedies.

Finally, it is waorth highlighting that the results of the Sound of Light gues-
tionnaire had immediate consequences that had an impact on the audic
description policy of the association. For example, in light of the fact that
most of thelr users are elderly persons with little education, they came up to
the conclusion that the terminology in the scripts needed to be simplified.
This could actually be a future line of research to explome, since to the best
of our knowledge, easy reading and avdio description have never been com-
bined before, although there are some EU-funded projects that have already
started looking into that direction, such as the EASIT project (http:/pagines.
vab.ca.t'easit/en). Also, they decided to take into account the movie gennes
preferred when selecting the movie to be avdio described.

Our study is not exempt of limitations. First, the fist questionnaire was
delivered in rather difficult circumstances, in which other cinema-goers
would be expressing their opinion while one was being surveyed. This may
have prevented the informant from expressing their true views by exposing
them to peer pressure. Second, since Chinese volunteers helped with the
administration of the first questionnaire, and although they were brefed on
our research, one cannot be sure that all the questions raised by the inform-
ants were answered approprately. Third, in both cases, especially the first
one, the sample was rather small and was not obtained randomly but by
recruiting persons attending the screenings of audio described films. Also,
the respondents in both cases were mostly elderly persons coming mainly
from one Chinese city. Therefore, we cannot draw conclusions for the whole
of China and future studies should include bigger and aleatory samples, inte-
grated by persons coming from a wider range of places in China.
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Although Chinese persons with sight loss have little experience with audio
description, it is worth camying out research to elict their opinions on it, as
Chimiel and Mazur (2012) underlined when mentioning countries in which
audio description still had a lengthy path ahead of it Also, working within
the United Nations' Convention on the Rights of Persons with Disabilities
paradigm means to consult end users, following the ‘nothing about us with-
out us’ approach. That is the reason why, in case audio description wants to
be enhanced in Mainland China, the academic research concerning it must
frame itself to a user-centric framework

It is hoped that this paper will raise awareness on how important it is to
invohe persons with sight loss in the provision or research of anything that
concerns them directly. Li and Looms (2016) assured removing the barriers
persons with sight and hearing loss face clearly has a high priority in China,
50 it is expected that studies like this will set the course for future reseanch
because the need for it is overiding.
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Annex 2: Additional articles

2.1. Additional article 1
UrEEHAR. BEEeREOREGTPHINA—ETHXNUEA
THEZLRS5FAE"

SE i Irene Tor—Carroggio™

ME: AR, (audio description) EAMITEIIXM—FKE, ELIWREURE
AT®HETEET, HPIEFAM (text-to-speech) DR K, EA—MEN. £
THFER, ERATEZEMESHESR, MEE. HiE. K=1E. A¥FE. NE
ZRIES., £THERFH ORTERS, AMRBE I DEREA
THIRE5FE, WHESEHARTEEEAFTAREZER, RITTIEZEK
ARFEREFENESZ. BRERKP, BT SATEBBEXNERS, EAE
FARZEOHAMIEFRFTAIS T ESEMARE K. HELTR, FEHREAL
EEREAFEZTORE K. REQL, FBI—FMEMNINL, BSEMHRT
BRI A— ML EREERABRTR, MNPFES SR AR ERENUER
PHREZLERER.

X#iE ARER BEER BEIMR, XiE LTEBEE

—\ al%_
MUTEIE (Audiovisual Translation) AY# 5 SERE AN BFEF A AYEC
EWR. FERIXF. TR, CERANEALTRENRRZERIAZAEA

3 Xiao, W. (B#E%), and Tor-Carroggio, 1. (2020). Shiting fanyi xin fazhan: yuyin hecheng zai koushu
yingxiang zhong de yingyong. Jiyu zhendui shizhang renshi de jieshou shiyan yu diaocha (R AT &%
R EEERERRZERT AN A—ERE TR A L5 Z LK 51FZ) [New developments in
audio-visual translation: The use of synthetic voices in audio description. An acceptance experiment for
people with sight loss]. Dongfang Fanyi (Z= 77&H1%) [East Journal of Translation], 64(2), 24-30.

¥ EBSINEBERFREF B, ELESH,

PHRPFEETREABRFEES LBINEEBRFRARAELLE, BRI FIXNFETIAE.

208



Annexes

HIRHE4ETRFHE  (subtitles for the deaf and hard-of-hearing) £ (Gambier 2003)
EEk, UTHEAREOREZBANERFERATEFEME" (media
accessibility) , FEXFHEBEALRHBNLTERRE RS

HERHA LREATEERZNER (RRZ. #itnin, 2015: 21) |
BEBAR, ZE. XE#HML, hEZBRACER (EHSF, 2014: 76) . Zidfkit
SERETZTEOBRFHRR, SREAAXEBEEAL, EABEFRNEK,
TBERAEEISATREMthS EFF (Peng et al. 2010) .

B 2007 £ IEXHAUEF AT (BREEBRERARMRLY) K, FEARSK
BATHATEREME THREME N, E8300 AEBALTMNFZE., (ALY #F
ME, FHEALTERSEXMETE, RBEL. TRBRERS, HlwAHEA
TEREEAORZER. AMBALTREFESHNENFEMTFE, B U BTREAL
P —1F

He EWHFEFRE. INFIEESZOFETH, EREMAORFERUMZE
. % Jankowska (2015: 9) MYEX, “ARLRE—MEINRINAIES ik
MiBEGR IREENGEE, 2 NBHIEATEZAREENEA. 7 H5
Z, BMEEXERE. EXBUANEYS, ORPEAERABENNE. RIKES.
EERE. HRUERE, BEORZEBAAYNENERS, F5EEFN

&, —RMs, AREEBEIEIUR—NEVAL, BIMERE—NET—El%
NERE.

ATRHEORTENER, BEEA, LEZHARALEE DRZER
%, FAOZEARTHANESIMR, BAEESEHMNOREEEETURRE
AFENARZER, a0 Szarkowska (2011:145) AA, “BEEHMARZERIINK
APRinmTRERITEFNEDRZ K. BARNRIXTNORZE EALF
BXHIRNA; MANKHOREER EFERABTEALER, Fib o UERS
AR 7

YRR ORPRH KEOTR WM ARBEHE, B FAPHAR BERIF T ORPENTER
B} BEFIBENEERL AEHIFREAEERT AMUX BRFZEEAL (Gambier 2003;
Snyder 2014; Walczak 2017; Di Giovanni 2018)
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BEAMARTREANRT ELIEMHIEHRE TSEMAKIE, EER
ENEMRERHTETERNIL, AL ERECRERBIRSNIEARP KRN
EERE, NmEREMA. A5 EEXTTH, NEESZEROREEROMRE
REAZSHMEBEMNAREREFAE? KR EBARFIRIEHSR.

AARETEMAEFARTE, BOFBIIAIRF AR, =
THERARRERNEE. TREMNE S —fBRUIBGEESFEM AR R
SHERAOREKREILNABFLELNER, WHEXNEEFEMOREER =

—SHINEDGEIERT, BEEMARE BRI GBI — L ERE R
RITR

Z. XTESFEHMNAUTEFEEZT

BEAR#M ZEATABNE, NEKEMRELE. HEFE. RAIER
% (Cryer & Home 2008: 5) . He, BHEMERTEZMEANUAIEFEF,
fan= = (voice-over) . F&FH (audio subtitling) . ORFAK.

£33 E, Matamala #1 Ortiz-Boix (2018) it —MXfLESEL, b 16 s
REERFEINRERX THESYNLE TR, FREKYERPMHES, 25AE
FEHRSEAERS. SEMEAERSIENRS, ERESSENE, IAHKR
TRELHEZER. REML, IANTARKEZEHARBAEZANG=, I
AR, ERBE—FHRIFERT, NI UEXBABEETERNEER
B

BEERNEEFSHELTNIK, FREmRST. 7=, F&. hilsF
EANEA (lturregui-Gallardo 2019) , £ 2013 £, Thrane (2013) mIE(E T
16 AP EEAEZEHNEEFSUERE. £XhH. FEXTEPMEE M
B EHME. K. ZHEZRNEIM. REF, ARER, AMEBZHEX
EHEEFLIMN T ERFERES

HFXNEFEMARTENAR, KZEDRFHNARAR, HABERH
MHEMNEZERNEZEM TIEE, EPEFE—RIsEHEH (Walczak
2010) . —&PK=IEWME R (Szarkowska 2011) | —#BK =EERFHSNEE R
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(Drozdz-Kubik 2011) . —ZEEE =8 M INEHE S (Szarkowska & Jankowska

2012) . —HEBEEFRHLFES (Maczynska 2011) , MAEHE L, B2
KRR EAMBU: EXREDMERT, BEEHN AR GRER T UEA—FPLE
ARHERX, ANEERRLATR. T, EEERARLREATLEEM
MAMEINEE. BRTEZEBZN, BXARDEIRTEMEMES, fHlwmmast
ZFiE (Pazos 2012; Ortiz-Boix 2012) . iZxZ EIiE (Fernandez-Torné 2016) %k,
ES—RNE RAPENTESEHARZEHRESD BE2014F, LES
BRAERASMAN LR FNETENARFRPATHAER, AILBERETET
HERMAREZE", ERRLINRTE B RIREEhRGHT.

=. BHFEIIE
AMARXANIEMR B EEWORPEFO— “HRZFE” KERE,
T2EAFRETMAR, B LEHHEME—EABERFE R ZROTAE.
THEEFEARZRBELE S0, AMRESTAETFEAREGAFAN TS
FRBNRE s 5, BT BTERESEN (BAJLEE) (2018) fEHKRM
Bl iZBFESE 1940 FREBIMBEHE.

ATEBRBEANE IR R, BIMNGBEENEOREROBMARTT #
WD, RETET BN RIEALRVR (FLEX 1) - BIAEROA
FAEM, MEERVHNE UOARKSFELIHESL, HHAVERULE
BEYWAHN, EEPNLTRAIEMBENFS, 7% AINAERNORZGESE
EHRFEN—%, HE 600 FAh, BMRBROFALEHRTAE (FALH
B3%) M%), FEIIRE TEFMAK,

(RABJLNEY REORSEERAZFRE. FURMNBERT H
&k, FIAE” “BKIBEFE 40”7 #7611, #TREN, RMNBET L
HEBERATNEY. RBREZTEARNOREETUEENERRETEE, B
ERIMAREFBRRELLNEZHERT, ABEEMOBTNER, HAREX
BT & ARG YR 777

==
g
et

w m

38 25 1835 55 o] B [k G https://www.xfyun.cn/services/online_tts
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ATRBEZEMNREAYIR, BMNENRAREERATTHE, BERT
LS. RABESEMEESES “IL” SHEXFNER. FE/LEEFEPEIL
AHEFERR, RLRMERREASZIIER.

RE AFRE BEAMK F&K

FE1 BE BE 4575610
556 &

FE2 BE BE 45y 37Fp
592 =

1 Pmik A BRAHE

ARBEESEE, MEEMARTHORZEEFZTIR . SUHIAFE
EIERDEEE, BEEEBHARERE. RYPE Chmiel 5 Mazur (2012) , ##5%
BHELSFMNTERE, LT 9 NMatr, FEWRAERTHRENIX 9
METMERTEN . AT EREEFAAE. FEWRE. S, B5EE. ERF.
K& IEE. BEXEMBENR, ©

BARAFVIENEARALEREFTNER0EIE (Cryer & Home 2010 6)
BRRELEEXN T —MEXNERNAATNTTE RARELTESHRBERFAE
FEREFEMNARER. B, “NREERKEZEURZLEAE >~ mERS
b FRAANEESZBENEE, RATNELTHBAANEEERESHR
(Cryer & Home 2010: 4) , SLIERECEHEMNE4 (Mean Opinion Score) |, iX
E—MATEHERINERT L. EEBEIABRIMEEEMNAR, BEXI
M LE 10 #4757, FIIRKMDHEBHRERTD.

201968, AXWEBE THREMERFE FAREZRSNE, FFELE
T 3 BAAARESER. XRH, HREFREAHIHESLIRH
BRERER HAALRTEARSIHRZTAL. IEP, BUEHBTRH
MR, DAHRIEEEREAFES, & 2 A7 FREWRE, BERT 7T
P& (Latin square) #¥LN, IMUELFEPEIR. 1R#E Ferndndez-Torné (2016) , SLIGA
HEABHRALEHESE (%), MESHEHNEAFENFREAAE.

3 T FEFR KEROERTFEFRESELE  (International Telecommunications Union) 89 {#rAE)
(1994: 8) HAEXTHT =M IFMERKIES 774
OB FigSNEIE R,
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WikE FEB— REZ=
01 1% 2
02 2% 1

2 I

BE 552 & 7E Szarkowska. Jankowska (2012) F1 Fernandez-Torné (2016)
MRARNEM EHE T RERDS. RAIEMNIES, WEHE EATFZHENTHE
AZEN, XUEERR.

ELBSERARS LBBREARKESNHET, HREBIFET 40 )
BRI HITIR, MHWHNE—NERZZEEMITREFEZA DRT A,
K RESE R, R8RS, HRFh, ERIBERFE, EED
RFETHLREEFE—TMIOANESNALE, 1088 UNETBCNTIEES
B AREEEPEORZERNEE.

KfE, AWRER SPSS25.0 R e SKRERNEENT. HTHFEAKER
#l, BAIXWMTESEREMNTTE, OB RBEERFFSHEER (Wilcoxon
signed-rank test) FET KR /R 2 F 2R 8 5% & £ (Spearman’ s rank correlation

coefficient) ., PEFEEILE]0.05, A OJPUEEIEZBAETEEHER,

. RS54

BIIMERERAT, RRRETESENEE ETITEALTRER,
(—) #HAHER

FRRHEF 40 BORPBRERESM, HRFBMALL 525%, LMALE
45%, (LR A EEXADER) o SR, KB ENERRR, ¥
FikH 5864 %, PAFKH 61%, HPFIRE/NNHN IS, RRHNA 8%,
AXYERETE, KEBOA (725%) APZHERWFEEY, EHL 17.5%H
WIKABERFZH. A%, 12 /NEEV, 1 23R AEITHE, £F
2 [WHIELEEERXANEB, FEFTAANERTE, F 5%z
i (WA 1), ABoREFHHEFEMLE, EHEBL—FHNEXNREELE
—EHEAESTEA (LA 2) .
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2.5%

. . g% = 4}
e B s RHEER fitb u B = 7
&1 e i 1 A 2 {8 FH 15 & & BRI AR

SRBER—FK, FARRHEIEE—RORPEHES, EhBiT—%
MERREE R —ARAORTR (67.5%) .

(D) AENERSEIENRE

ARrEmUREA BE, HXFTERE 3P X TARTERNEB. ©ARTH
2 HRENZETEASREAFENARPGRE, FHENEBDHIRE 142 5
175, BREBEZR (2=-162, p=010) . XI—HRUTEELHTEEZERH,
P iR B A, tEMSKR AR A IR R B TERNE, MUEEEZ
BRIABTET .. ZPUXFRT, EFRINKNESHE, FERAFAT
SEAMNAIEMEREI AT . B LF—FHKREASERARGHET, T
RIEBABETREEREH. MABPEANMEBR, FUERSHBERT, ARPX
BERREMH—AERE. 4% XFOTMUENEERIHNTRETARE OREEA
FHRE, EREZFEHRNAREGRELRAXRMUNMETERN.

ATHRARZEAAMARERNTWER, RIVRESIAN—EFRHE,
I MAERUFHTERAREEEL A RIOME, 50 BMALEFNAFZERTS
MRS, MEMIEELEBFEZVAR=MNFE. TRAEMMNOBEFHT,
SR AR RENR . REAXESR, ARAITEZTERALEAFENORY
RiE, FENFHENBHDHA 180 5§ 210, BRERE FXMEA T IAEFH
ERMEAAFENORZER, BEGUTEXLERXEETHER (Z2=-181, p=
0.07) . FHBFRE/N, EAHEE 20 5£FH, PRURSGBANESF. AIMBIIE
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HEKEES, BEEILRGAOENENRSE, BREFKITEEL T2
FXIEFAM (Z2=-192, p=0054) DREHRABREREAFTFAREHRAKR
(Z=-162, p=010) , WARANERIIZEEZER
BRBSINTZEALR P, BEANELTIREA LHNENEIE,
RAAMMNTRORZENETEREE., RN TEIEIRIETRREA T HONEHEN
MRER.
& 3IPEEMMET OISR IR NS D, BTHRESZHNRE.

EiL7N EEERTHIRRES ABFEHBRRES
FEBERE 8. 35 9. 60
AR E 8. 20 9.18
1B 7.65 9. 25
rE 9.10 9. 60
=27 8. 77 9. 38
HRE 9. 20 9.63
TH 1 o) 9. 80 9. 85
BEXE 9.13 9. 68
SUNSIES 8. 57 9.33

I 3 TR LS

miESEERTAS RS, FERMBENFHENSE 75 12 L,
BEAFENEMENE 9 2 E, BIEFEHAES. EREITEHLEZIED
BET 90, flkE. MEEE. BR. BXE. STWHALN, SoRAEE
MZIEE, TRAR (Walczak 2010) BEEH, EFAMERMNRRZ—BE
RBERIER.

x4 B, HBILFPRBERERT, RMESHERITER. ATMEE
i, EAFSNRESTESTEM. ERAEEMITE, —HEXFETLHHREMN
=5,

it BRNEHTSHREER
AEEARE 7 = -3.29
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p < 0.01
ties = 10
EERE Z=-2.73
p < 0.01
ties = 11
1818 Z = -3.51
p < 0.01
ties = 11
rE 7 =-2.29
p = 0.02
ties = 21
(27 Z = ~2.40
p = 0.01
ties = 21
SRR Z = -1.99
p = 0.05
ties = 22
IR RV [E) R 7 =-1.42
p=20.15
ties = 32
EZE Z = -2.04
p =0.04
ties = 20
BRENR 7 = -2.60
p < 0.01

&4 ERBRRTSHERER
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(=) Wi RE
AEEHIEEM L, WXEHNER R RNRFSESERNER,
BT —EEMITN . KBOWART, RERZTUSHANEENA—ERE
%, MiTNEZEARR, SFEFERE.
LWEREERBHESHNE, —FRRRERTEAFE, E210E
EAMBEAFZARNHER, BAMMIMTIAARAEASE, MEWLEEZEREES
IR . HIME 275NN RTRE MR, RIFEZET MR,
B 200NN ESRIEZTEMNET (B 3) . MElZirNE, ATERNE
A A+ EM, MZETARKNIAT, HFEFELEHARENEFZTTOFER, XE
0% FEIEN=E%IESSA. Szarkowska #1 Jankowska (2012: 85) th &R INiF
ZRAPEXRTHOENEE.

2.5%

AT )N

L /\ij Bt 3% n W AT 35 7%
EE R
Lok ERERHEST BT ORSROBZHEN, 8 —FMAEEFT
BEAFE 57.5%) , MRAB—AZEFEZEM 2.5%) . BAZEEKR, B A

15%89#M FRox TFTB . BB¥IE 1/4 B9 #AK X BURTHFE K7
XEYM AN 11 EXAFNAREEEEELFAINORSEEESHEAIES
ERABEEANR", AMAMLRAFALRZEAOREERR EXFHFARE
AREHBE . IAZREARKANBEEINERNEZER, ML, B
HHIAABEERMBIANEESERLEEATEERTHEREEHLRESH

43X 5 Fernandez Torné B9 ILABFF (2016)
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MEMEE SR, —— NN EARIE, OREEE—TTEAN, FE
B, AREBE—TIZAR, FMUEZFERNARERHAAEET AN ORER
HAAERTHRAEXRENER . EERTHERENEY . BEREHNE—E0A
AMBHENEB—BOAA, DREKQOREENABTHNABTARS LT ANARS LA
FANEZEEER., FEEER.
BAREBUESRUEIERE THNEHESE ~HN AR ERITFHEERTE
FREAEE, BRT, BRT 1 sNgoNzszsr, | HEAmENE
BN RTRTNEREFEMEA—MIESTR (BRTINERETEMIERS
—MIETR (B44)  BERE) . EF K 63%63%49 R3O BN & 2 0] I B
REFEARENEZ T DERCENRENBRBRIME (BME (B5) ) .

2.5%

|

10.0%

- FHIES

P

R s FHIEER

BATETRERE B5 REATTRERE

R 5 B, AMREEESHIA MR ER B,

R BE/AHE | SETRERE RENTE
BEE

Szarkowska =B/ R AR | 95% 58%
(2011) =5
Szarkowska & | JE=iB/BCH K= | 95% 70%
Jankowska EFAMSES
(2012) o

=

218



Annexes

Fernandez-Torné | % BB/ | 9% B A A BB & M O &
(2016) FMARGBEY | BRTUEAEASSHE
#
KR XIB/ KBTS | 97.5% 62. 5%

* 5 5RIKMRMLLER

EMRIEZFEM ARG EEFENEZIEN, SAEXFEIHEARTZRK
BEYEZMRA XSRTAPNEFERBR/)N. FEERBLE EZBH
T INER, R EEFEYMINEBE, Szarkowska 5 Jankowska (2012: 84)
B, HEREALFERGUNEENA—FERESNEERT . FTIAAREINET L
EYMMEMIIESZHERGEY, BNFEEFUERNSE. REQL, ¥
AERBEAHZRANRLBGHERMEZIEZTEN. AEWRALTEXDPEAFS
5608FE, TAEAEERERRIANKAE-NELHREHIESTEHTHK
Ho AHART, BMEERAFRFHAERRIEIRZRINR. FLEBEKIAE
TMRAEEERETEEBEYZE, MSEZHIALNAOREENEZIAR &
EHCRGERXNEREE" . WBERIKAELE, ARHEREXSBZITIEBH
50RLBRE2, ARSI T080, ERIEEEMIEET U#ER
X— o)

EERMHWIKIRE, BESMEREERKHS, UM IBEERAL
Bk, BEEHEARZBGIESRBEGAFES, BIINEHEHAET Bk
AFRBEEHREA, ERWAUHKERR, MRORPERIRS LTI ER T IUK

XE 2

WEZHNFHEE, BHEEZETR WORAEIMNXERMH, XM XE
REXET . NEERRE, BTHOREZGRSHOEEMLER, BALINZ)IG
MEA, BARSEENEH AR R FAENEE, XEHNORZERRSHER

RIS =4 T IHIRE N8
Rl BEARAREERANDEETEELTHRE TEEABEE.
AERRT OREBEFAFNRHERED, XNEBBETHRHET

? ERE—EOT BEATEIRVASEBESTEE, BRANBEALTREORZERS.
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B, BNOAHRIEEERNEXESAAERETGHEOEE KRN
MRz EREHEX. MEE, BEIFIFEARTRX ENEZRR (v =
0.06, p = 0.72/ r = 0.08, p =0.61)

h. #HiB

AMRBESEEORZENL, RETEFERARSKBEFENEZ.
MRERER, EAFZTORSRELBASTIEZEHOREER ARESE
EEREAFENAREZKR. SR8 XFAEREESTEMORZEAIEER,
A ABE— ¥R EA A ML ENER TR, BEE—MREBRIE.

BARAZAEAHMESEHARZEHNAANE, EXHRENTILIE
BEeEM. £— EFERMNAERENERE TR, AFEKRME MKRE
HENARZBRALR ., ALAMRFLRBHAXEMARE, FHEFEZESE
XN EEREE, TEZRFMAMRNXE, £=, BAXT Ferndndez-Torné
(2016) MIMtR, AXRFAXANFIAAABRNKEX . XHLESET
Fernandez-Torné MYEIN, HHITRILKMREATHEHE. = AWRUAFA
Ful, FREXRMAHEEETXRINAFIBEEER. 0, AXKEES TR
MTABERH, BERXBORBARAEFSIFNEBZE . Walczak (2010)
LHEHNMEILENLEPMAT AFERD, EX—MEEIHRER. AL
BRI EET UK AN ATREER 720, RAODRSEBAANTHRE
BRI IHAN, EXREIX—SEZBUERACUNEEER.

AAREARGFEE—LRRM. F— XRFPIAXAT —MEZERDN
EE—MEAFZHTILER., RAESHAZHARSEAAEFEN, I
MEERENRBMIEEF T, XRERSESEMARE, £Z, FEERT
iE, HELFEARATE, ALRXAELE AR, BLIRERHAL—EEE
RERENMERWBER. F=, FRERFR/)D, BIEBHIHE X—cBERKG
RERH, REQL, EFLESFEMLS|E, WRKOAREMBLK.

\

\
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2.2. Additional article 2

Comer, beber, amar...y comparar. Andlisis contrastivo de Ila

audiodescripcion en chino y espafiol: un estudio de caso*®

Resumen

El presente articulo Ileva a cabo un analisis contrastivo de una audiodescripcion en chino
y en espafol para dirimir si las diferencias entre estas dos lenguas y culturas se traducen
en guiones de audiodescripcion significativamente diferentes. Nuestro estudio de caso se
vertebra alrededor de la pelicula Comer, beber, amar de Ang Lee (1994) y su analisis se
divide en dos partes: en primer lugar, detectamos las diferencias en las descripciones de
los personajes; y, en segundo lugar, estudiamos los culturemas, que categorizamos de
acuerdo con la propuesta de Molina (2001). A continuacion, analizamos las técnicas de
traduccion empleadas para su traslado partiendo de la clasificacion de las técnicas
traductoras propuesta por Molina y Hurtado (2002). Los resultados demuestran que
existen numerosas diferencias en la manera de audiodescribir entre el par de lenguas
escogido, hecho que afecta directamente a la traduccion de guiones de audiodescripcion,
una manera mas rapida y barata que podria emplearse en el futuro en China para ofrecer

este servicio de accesibilidad.

Abstract

This article conducts a contrastive analysis of an audio description in Chinese and Spanish
to decide whether the differences between these two languages and cultures translate into
significantly different audio description scripts. Our case study is based on the movie Eat,
Drink, Men, Woman by Ang Lee (1994) and its analysis is divided into two parts. First,
we detected the differences in the descriptions of the characters; and, second, we studied
the culturemes, which we categorized according to Molina’s (2001) classification. Then
we analyzed the translation techniques used to transfer the culturemes using Molina and

Hurtado’s (2002) categorization. The results show that there are numerous differences in

43 Liu, Y., and Tor-Carroggio, I. (2022). Comer, beber, amar... y comparar. Analisis contrastivo de la
audiodescripcion en chino y espafiol: un estudio de caso [Eat Drink Man Woman... A Contrastive Analysis
of an AD in Chinese and in Spanish: A Case Study]. Onomazein.
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the way audio description is created between the chosen language pair. This will have an
impact on the translation of audio description scripts, a faster and cheaper way to create
audio description, which could be used in the future to offer this access service in China.

Palabras clave: audiodescripcion, chino, técnicas de traduccion, culturema, analisis

contrastivo

Keywords: audio description, Chinese, translation techniques, cultureme, contrastive

analysis

1. Introduccidn

Pese a que China es el pais con mas personas con diversidad funcional del mundo (Wu 'y
Xie, 2015), en comparacién con muchos paises europeos, la accesibilidad a los medios es
todavia una de sus grandes asignaturas pendientes. China ratifico la Convencion sobre los
Derechos de las Personas con Discapacidad de las Naciones Unidas en 2008, pero
servicios de accesibilidad sensorial tales como la subtitulacion para personas sordas y la
audiodescripcion (AD) se encuentran todavia en un estado muy incipiente. De hecho, el
concepto de AD es aun muy desconocido para el gran publico chino (Wu y Xie, 2015) y,
a diferencia de paises vecinos como Japon y Corea del Sur —donde la AD se ofrece en la
television nacional— (Leung, 2018), en China este servicio de accesibilidad no se
encuentra disponible en la totalidad del pais y su ambito de uso es ain muy restringido,
siendo las peliculas su principal aplicacion (Tor-Carroggio y Casas-Tost, proximamente).
Ademas, las ciudades que si ofrecen este servicio lo hacen, sobre todo, de forma gratuita
y gracias a la ayuda de voluntarios, que escriben los guiones de AD (GAD) y los locutan,
ya sea en directo o bien para su posterior grabacion (Tor-Carroggio y Casas-Tost,
préximamente). Asimismo, pese a que existen varios grupos de voluntarios de AD en
todo el pais, no existen guias ni estandares unificados que faciliten la oferta de un servicio
homogéneo y de calidad a lo largo y ancho del pais (Tor-Carroggio y Vercauteren,
préximamente). Del mismo modo, todavia no se ha legislado en el ambito de la AD, hecho
que imposibilita el reclamo de su oferta y niega la posibilidad de amparo legal a las

personas que requieren este servicio de accesibilidad.
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En vista de que uno de los problemas a los que la AD en China debe hacer frente en la
actualidad es la escasez de voluntarios que redacten los GADs (Tor-Carroggio,
proximamente), nos proponemos investigar una nueva forma de crear AD de forma mas
barata y rapida en China: la traduccion de GADs ya existentes en otros idiomas, mas
concretamente del espafiol al chino. Este método ya ha sido explorado e incluso testado
con otras combinaciones linguisticas mediante estudios de recepcién en otros paises y ha
obtenido resultados positivos (Lopez Vera, 2006; Jankowska, 2015). Antes de poner a
prueba empiricamente nuestra propuesta con usuarios, es necesario estudiar su viabilidad,
por lo cual es preciso detectar y radiografiar las similitudes y diferencias a la hora de
audiodescribir en Espafia y China. Este es, precisamente, el objetivo del presente articulo:
analizar, mediante un estudio de caso, una AD disponible tanto en chino como en espariol
(Comer, beber, amar, de Ang Lee, 1994) centrandonos en dos aspectos relevantes para la
interpretacion de la pelicula: las descripciones de los personajes y el traslado de los
culturemas. Mé&s concretamente, en el presente articulo nos hemos planteado los

siguientes tres objetivos:

e Sistematizar las diferencias en las descripciones de los personajes y de los
culturemas en dos ADs del mismo original.

e Explicar las razones que pueden motivar las diferencias en las descripciones de
los personajes y de los culturemas en cada una de las versiones.

e Analizar las técnicas utilizadas en las dos ADs en el caso de los culturemas.

En relacion con los susodichos objetivos, hemos partido de las siguientes dos hipotesis:
en primer lugar, debido a las diferencias linglisticas y socioculturales entre el par de
lenguas estudiado, se espera que existan diferencias significativas tanto en las
descripciones de los personajes como en las de los culturemas. En segundo lugar, se
espera que las diferencias socioculturales afecten a las técnicas utilizadas para trasladar

los culturemas.

Este articulo se divide en cuatro secciones. Primero efectuaremos una revision de los
estudios de caso que contrastan la AD en diferentes idiomas, incluidos aquellos que
aportan informacién acerca de la AD en China. También repasaremos algunos que tratan
los culturemas. A continuacion, describiremos la metodologia empleada en nuestro
estudio. Luego, presentaremos los resultados principales obtenidos y unos errores

encontrados en el GAD espafiol, finalmente, expondremos nuestras conclusiones y las
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limitaciones a las que nuestra investigacion ha tenido que hacer frente, asi como algunas

lineas de investigacion que podrian explorarse en el futuro.

2. Antecedentes de investigacion

Aunque la AD ya es una realidad en muchos paises, resulta l6gico que, a causa de las
diferencias socioculturales y lingisticas, las técnicas de AD difieran entre paises distintos.
Existen numerosos estudios que contrastan la AD en diferentes idiomas. Bourne y
Jiménez Hurtado (2007) compararon una AD en espafiol e inglés (The Hours, de Stephen
Daldry, 2002) para explorar la viabilidad de la traduccion de GADs en este par de lenguas.
Estos investigadores identificaron bastantes diferencias tanto en el contenido como en la
forma de la AD, ya que se percataron, por ejemplo, de que en el GAD inglés se usaban
mas oraciones simples mientras que en el espafiol abundaban las oraciones complejas.
Aparte de las diferencias linglisticas y estilisticas, Matamala y Rami (2009) estudiaron
la manera de tratar los referentes culturales en una pelicula alemana audiodescrita tanto
en espafiol y como en aleman (Good-bye Lenin, de Wolfgang Becker, 2003). Sus
resultados apuntan que las diferencias culturales desembocan en técnicas distintas a la
hora de audiodescribir los elementos culturales. Limbach (2012) realiz6 un estudio de
caso basandose en una pelicula audiodescrita en aleman y en inglés (Slumdog Millinaire,
de Danny Boyle, 2008) con el fin de descubrir como afecta el grado de neutralidad de las
descripciones a la comprensién de los receptores. Arma (2016) llevé a cabo un estudio de
caso entre el italiano y el inglés centrandose en el registro y en la seleccion de elementos
visuales de la pelicula Chocolat (Lasse Hallstrom, 2000). Arma (2016) descubri6 que las
diferencias mas relevantes residen en la manera de describir los personajes, sobre todo,
su aspecto fisico y sus emociones. En el proyecto VIW (2016) se cred un corpus de acceso
abierto que alberga 30 versiones de AD de la misma pelicula en espafiol, catalan e inglés.
Ademaés, también contiene ADs realizadas por estudiantes de master formados en AD.
Matamala (2018) compard las susodichas ADs para determinar si existen similitudes y
diferencias relevantes entre las ADs producidas por profesionales y alumnos con el fin de

mejorar la formacién de los audiodescriptores.

Por otro lado, los elementos culturales siempre han recibido mucha atencion en el mundo
de la traductologia, hecho que se refleja en los multiples términos que existen para

referirse a ellos: “palabras culturales extranjeras” (Newmark, 1992 [1988]), “realia”
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(Vlashov y Florin, 1970), “indicadores culturales o puntos ricos” (Nord, 1994) o
“referentes culturales” (Mayoral, 1994; Santamaria, 2001b). En nuestro articulo hemos
optado por hablar de “culturemas”, una propuesta de Molina (2001: 89) basada en Nord
(1997: 34): “Entendemos por culturema un elemento verbal o paraverbal que posee una
carga cultural especifica en una cultura y que, al ser transferido a otra cultura, puede
provocar una transferencia nula o distinta al original”. Pese a que, debido a la distancia
cultural, los culturemas sean donde posiblemente méas puedan discrepar los GADs en
lenguas diferentes, se trata de un tema poco estudiado en el ambito de la AD (Jankowska
y otros, 2017).

En vista de los estudios mencionados, podemos concluir que la comparacién de GADs en
diferentes idiomas se ha llevado a cabo entre idiomas cercanos hasta la fecha y que el
tratamiento de los culturemas en la AD no esta muy estudiado, por lo que nuestra
propuesta supondria dar un paso mas alla. Ademas, cabe destacar que, como ya hemos
indicado, la practica de la AD aln no se encuentra muy extendida en China, por lo que
no es de extrafiar que los estudios académicos que versan sobre ella sean bastante escasos
(Chao, 2002; Yeung 2007; Leung, 2018; Li, 2013; Tor-Carroggio y Casas-Tost,
proximamente). Por tanto, consideramos que este estudio, aparte de proponer una nueva
combinacidn linglistica, constituye una aportacion al, practicamente virgen, estudio de
la AD en china. Una aportacion que, por otro lado, puede tener un impacto social muy

relevante en un futuro cercano.

3. Metodologia

Antes de seleccionar la pelicula objeto de estudio, se establecieron unos criterios de
seleccién que se dirimieron imprescindibles. En primer lugar, la pelicula debia tener AD
tanto en chino como en espafiol. En segundo lugar, era necesario que la pelicula, en caso
de que no estuviera filmada originalmente ni en chino ni en espafiol, estuviera doblada en
estos dos idiomas para asi poder prescindir de la audiosubtitulacién, que no era nuestro
foco de estudio. En tercer lugar, la pelicula debia contener gran cantidad de culturemas,
puesto que, tal y como hemos detallado, el analisis de estos constituye una parte
importante de la investigacion que planteamos. Optamos finalmente por una pelicula de

Ang Lee: Comer, beber, amar (1994), puesto que cumplia con todos los requisitos.
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La trama de la pelicula tiene lugar en Taipei. Chu es un chef jubilado y viudo, que vive
en una casa vieja con sus tres hijas, con las que no guarda una buena relacion. Pese a ello,
cenan juntos todos los domingos, reunion que simboliza la unidad familiar. La hija mayor,
Jen, es una profesora muy conservadora y rigida. La segunda hija, Chien, tiene talento
para la cocina, pero su padre le prohibio seguir sus pasos y ahora es una ejecutiva de una
aerolinea. La hija menor, Jia-Ning, todavia esta cursando sus estudios y trabaja a tiempo
parcial en una hamburgueseria. Jia-Ning y Jen abandonan el hogar, descomponiendo asi
el nacleo familiar. Primero se marcha Jia-Ning, para mudarse con su novio. Luego se va
Jen para casarse. Paralelamente muere el mejor amigo de Chu y llega la sefiora Liang,
madre de Jin-Rong. Todas las decisiones importantes se anuncian en las cenas de los
domingos. Finalmente, Chu invita a la familia de Jin-Rong a una cena dominical, durante
la cual Chu anuncia que ha decidido vender la casa vieja y casarse con Jin-Rong, una

muchacha mucho mas joven que él.

Para llevar a cabo nuestro anélisis de la AD de la misma pelicula, primero transcribimos
ambos GADs. A continuacion, clasificamos manualmente las descripciones de los
personajes en funcién de si versaban sobre su aspecto fisico o su identificacion. Después
categorizamos los elementos culturales encontrados en los dos guiones y las técnicas
usadas para su traslado aplicando la clasificacion de los &mbitos culturales de Molina
(2001) y la de las técnicas de traduccion propuesta por Molina y Hurtado (2002). La

clasificacion de los elementos analizados se llevo a cabo con el programa ATLAS.ti.

En los ejemplos que se presentan para ilustrar los hallazgos se han puesto los elementos
que se desean destacar en cursiva en el GAD espafiol y se han dejado sombreados para el
caso del chino. Ademas, los adjetivos abstractos se han subrayado para destacar su

presencia.

4. Analisis contrastivo de la AD de Comer, beber, amar

Esta seccion presenta y comenta los resultados de nuestro analisis, que gira alrededor de
dos grandes bloques, a saber, la descripcion de los personajes y el traslado de los

culturemas.

4.1. Analisis de las descripciones de los personajes

229



Annexes

Los personajes y sus acciones forman parte importante de la narrativa filmica, pero, a
causa de la limitacion temporal a la que se enfrenta la AD, es necesaria una priorizacion
de los elementos visuales en funcién de su relevancia. En este apartado, haremos una
comparacion de las descripciones fisicas de los protagonistas y estudiaremos la forma de

identificarlos.
4.1.1. Descripciones fisicas de los protagonistas

A partir de nuestro andlisis, y tal y como hemos plasmado en la Tabla 1, hemos observado
que, para describir la apariencia fisica de una persona, en primer lugar, se usan mas
adjetivos en el guion esparfiol que en el chino. También hemos descubierto que se utilizan

mas adjetivos abstractos en el GAD espariol.

Tabla 1 Adjetivos usados en las descripciones fisicas de los personajes

Personaje | AD en espafiol AD en chino
Chu sexagenario, entrecano
Jen delicada, oriental, bien dibujados , | %41 & 9 (anaranjado)

tristes, melancoélicos, maquillada,

suelto, rizado

Chien %2 (corto), A A9 (de moda), B4

(de oficinista)

Jia-Ning | joven, rebelde ¥EH BEH (con una bandolera)

Jin-Rong | corto, dulces

Li Kai guaperas =AM (alto), 5 F A (refinado)
Ming-Dao | negra (negras)

Sefiora madura 1% #t (de manera seductora)
Liang

Wen ZI & [ (rojo)
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Cabe destacar que el uso de adjetivos abstractos muchas veces indica directamente un
rasgo de la personalidad de un personaje. En el siguiente ejemplo podemos observar la
presentacion de Jen en el GAD espafiol:

Ejemplo 1: Jen es una delicada belleza oriental con cara de dvalo y labios bien
dibujados. Aungue sus ojos son tristes y melancolicos.

Para referirse a la apariencia fisica de Jen, se han usado palabras como delicada, oriental,
tristes y melancdlicos. Todo esto fomenta la construccion de la imagen de una mujer
sentimental, triste, exdtica e inalcanzable. Cabe mencionar el uso del adjetivo oriental en
el GAD espafiol, que aparece en mas de una ocasion tanto para referirse a personas como
a objetos. Teniendo en cuenta que se trata de una pelicula china, no resulta resefiable que
todos los personajes sean orientales, por lo que el uso de esta palabra puede confundir al
espectador ciego, quien puede creer que, exceptuando los casos en los que se especifica
el origen, el resto de los personajes son occidentales. Por ello, consideramos este detalle
impreciso y redundante. Por otro lado, el uso de adjetivos abstractos priva a los
espectadores ciegos de la opcion de configurarse su propia impresion general del

personaje por si mismos.

Asimismo, hemos observado que en un gran nimero de ocasiones los dos guiones no
coinciden en la eleccion de las caracteristicas fisicas que se van a describir. Por ejemplo,
en la primera descripcion en el GAD espafiol de Ming-Dao, el novio de Jen, se mencionan
sus tejanos y su cazadora negra. Por el contrario, en el chino se opta por describir sus

gafas de sol negras (Tabla 2):

Tabla 2 Descripcién de Ming-Dao

Descripcion en espafiol: | Descripcion en chino: &[0, BEREZEMNEH

Ming-Dao se aleja en sU | »  mhzpeit s PRVIXDYIT K.
moto. Viste tejanos y una

cazadora negra  con Traduccion de la descripcion en chino: En la puerta del

letrero en la espalda instituto, el entrenador con gafas de sol negras, se dirige

hacia Jen en una motocicleta.

Pese a estas diferencias, si existen algunos puntos en comun en ambas versiones como,

por ejemplo, la escasez, e incluso inexistencia, de descripciones fisicas de los personajes.
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Por ejemplo, en el GAD espafiol no hay descripcion de la apariencia de Chien y en el

chino no la hay para Chu a pesar de la gran importancia de los dos papeles.

Otra similitud destacable es que muchas veces en los dos GADs se usa un adjetivo
abstracto para resumir la impresion general que confiere un personaje en lugar de
proporcionar una descripcion mas detallada. Por ejemplo, al hablar de Li Kai, nuevo
compafiero de trabajo de Chien, en el GAD espafiol se dice directamente que es muy

guapo sin una descripcién de sus caracteristicas fisicas:
Ejemplo 2: Ejecutivo guaperas.
Y para describir a la sefiora Liang, el GAD chino dice:

Ejemplo 3: $53= 10 18FT#7151R1kH . (La madre de Jin-Rong se viste de manera

seductora.)

Aunque algunas caracteristicas de personalidad se pueden inferir a través de, por ejemplo,
los didlogos y la voz de cada personaje, creemos que en este caso concreto harian falta
mas descripciones fisicas, ya que la apariencia puede ayudar al publico ciego a
caracterizar los personajes de manera mas precisa. Segun la teoria de esquemas de Bartlett
(1932), los espectadores pueden forjarse una representacion mental del patrén de
comportamientos y pensamientos de un tipo de personas basandose en su apariencia fisica.
Por lo tanto, las descripciones fisicas nos ayudan a clasificar a las personas, hecho que
conllevara la creacion de unas expectativas acerca de su personalidad y de sus acciones
posteriores. Dichas expectativas son las que permitiran que la AD sea mas sucinta vy, al

mismo tiempo, aliviaran asi la carga cognitiva de los espectadores.
4.1.2. Identificacion de los personajes

En el GAD espafiol se nombra al personaje después de su aparicion mientras que en el

chino se hace la primera vez que aparece en escena (Tabla 3).

Tabla 3 Identificacion de Chu en su primera aparicién

Descripcion en espafiol: | Descripcion en chino: §83L46 3] 7 £ & R F .

Dentro un hombre agarra un "traquccién de la descripcion en chino: La camara gira

pez que nada en una tinaja. hacia el patio de la familia de Chu.
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En este caso concreto no se nombra al sefior Chu en el GAD espafiol hasta pasados los
primeros 15 minutos de la pelicula, cuando alguien le Ilama le llama empleando un

vocativo.

El siguiente ejemplo también demuestra que las técnicas en ambos GAD difieren a la hora

de revelar la identidad de un personaje por primera vez, esta vez el de Jen (Tabla 4).

Tabla 4 Identificacion de Jen en su primera aparicion

Descripcion en espafiol: | Descripcion en chino: A% Z%E F, K&JLKEGBELHE

En un autobls una | JTHEAYZZHL.

muchacha golpea su

Traduccién de la descripcion en chino: En el autobus la

walkman ue esta| .. . .
a hija mayor Jen esta escuchando a su radio con la cabeza

fallando.
levantada.

Ademas, en el GAD chino, se suele nombrar al personaje sin afiadir informacion adicional
mientras en el espafiol se incorporan otros detalles, como su relacién con otro personaje
0 una cualidad suya, entre otros. Por ejemplo, en la segunda aparicion de Li Kai se dice
su nombre directamente en el GAD chino cuando en el espafiol se le relaciona con una

caracteristica fisica mencionada antes (Tabla 5):

Tabla 5 Identificacion de Li Kai en su segunda aparicion

Descripcion en espafiol: | Descripcion en chino: {hi%i3 5, HWL TEAD A LW

El ejecutivo guaperas Fdl.

ue dormita. — —— - -
a Traduccion de la descripcion en chino: Da media vuelta

y ve a Li Kai, quien duerme en el sofé.

Veamos otros dos ejemplos en el GAD espafiol:
Ejemplo 4: Chu, que es el padre de las tres hijas. (se relaciona con otros personajes)

Ejemplo 5: Ming-Dao, el chico del hombro dislocado. (se relaciona el personaje

con algo ocurrido anteriormente)
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Ademas, hay muchas escenas en las que intervienen varios personajes femeninos a la vez,
por ejemplo, cuando cenan juntos las tres hijas y el padre. En la pelicula original las voces
de los actores son bastante diferentes, con lo que resultan facilmente identificables. Sin
embargo, en la version doblada espafiola, las voces se parecen mucho, de modo que podria

crear confusion entre el pablico con pérdida de vision.

Al mismo tiempo, y a diferencia del caso chino, en el GAD espafiol a veces se desvela la
identidad del personaje antes de que hable en caso de que vaya a pronunciarse al mismo
tiempo que otros. Por ejemplo, esto ocurre en la primera cena dominical, cuando habla

Chien con el fin de comunicar la mudanza de la casa vieja en el futuro:

Ejemplo 6: El padre regresé de la cocina con mas platos. Chien.

4.2. Analisis de los culturemas

En nuestro estudio, primero hemos etiquetado los culturemas y los hemos dividido
inspirdndonos en la clasificacién de Molina (2001). Dicha clasificacion incluye las
siguientes categorias: medio natural (flora, fauna, fendmenos atmosféricos, toponimos,
etc.), patrimonio cultural (personajes reales o ficticios, el folklore, obras y monumentos
emblematicos, etc.), cultura social (convenciones y habitos sociales) y falsos amigos
culturales (mismo concepto, comportamiento o0 gesto con una connotacién cultural
distinta).

La Tabla 6 presenta la clasificacion de los culturemas encontrados en los dos GADs.

Tabla 6 Clasificacion de los culturemas encontrados

GAD espafiol
GAD chino
Medio natural 0 1
Patrimonio cultural 72 31
Cultura social 8 2
Falsos amigos culturales 3 0
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En nuestro estudio hemos observado que la mayoria de culturemas se aglutinan en la
categoria del patrimonio cultural Esto se puede deber a que los que estan incluidos en la
categoria “patrimonio cultural” tienden a ser objetos mas concretos y variados. Es donde
interviene mas el audiodescriptor porque generalmente no hay un equivalente Iéxico en
la cultura de llegada. Sin embargo, en la cultura social, como la etiqueta en la mesa, que
suele estar formada por una serie de acciones, es mas facil de satisfacer el criterio de
objetividad, ya que se suele describir simplemente cuéles son las acciones, sin afiadir mas
comentarios. Finalmente, los falsos amigos son mas frecuentes entre lenguas cercanas,
por lo que estos son escasos en los GADs estudiados a causa de la lejania entre las culturas

chinay la espafola.

El Unico elemento bajo la categoria del medio natural es una planta que rodea las paredes

de la casa vieja y solo se menciona en el GAD chino: pashanhu ([BLL f§), ‘parra virgen’,

una planta procedente de Asia oriental.

Los culturemas relacionados con la cultura social que hemos detectado giran en torno de,
sobre todo, los habitos gastrondmicos. Como en estos casos se trata de acciones llevadas
a cabo por algunos personajes, se describe simplemente lo que hacen sin ningln
comentario. Por ejemplo, en China existe la costumbre de introducir comida en el cuenco
de alguien cuando comen juntos para expresar amabilidad. Esto ocurre con mucha

frecuencia en la pelicula analizada. En el GAD espafiol se describe sencillamente:
Ejemplo 7: Ella pone comida con los palillos en el cuenco de Guo Lun.

Un ejemplo del falso amigo es el uso de los boles. Dichos instrumentos se emplean de
forma distinta en las dos culturas a pesar de compartir una misma apariencia. En los dos
guiones se usa la palabra “bol” en la primera escena para referirse al recipiente donde se

guardan unos trozos de panceta (Tabla 7):

Tabla 7 El bol

Descripcion en espafiol: | Descripcion en chino: EHRYIE, WE/NGRE, A
B8, BELER, ERFIRE.
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Abre la cesta de bambu | Traduccion de la descripcidn en chino: Corta la panceta
donde guardd la comida | frita en trozos. Los pone en un bol pequefio y agrega unos
caliente y escurre el jugo | ingredientes. Lo cubre con una tapa en la cesta de bamb( y
del bol en el aceite | empieza a cocinarlo al vapor.

hirviendo.

En Espafia la palabra “bol” es un préstamo naturalizado de la palabra bowl en inglés.
Equivale a “cuenco” en castellano. Se usa para beber o para preparar un plato en la cocina,
por ejemplo, para hacer una mezcla de ingredientes. Si es de tamafio grande, también
puede servir de ensaladera. En cambio, el bol tiene mas usos en la gastronomia china
dependiendo de su tamafio. Los cuencos de arroz son pequefios y es un utensilio muy
importante en la gastronomia china a causa de que el arroz es un alimento basico e
imprescindible para la mayoria de los chinos, ya que los cuencos permiten llevarse la
comida a la boca con mayor facilidad. Los boles méas grandes se usan para servir los platos,

sobre todo, los que contienen mucho liquido.

No analizamos aqui los culturemas del patrimonio cultural, porque todos los ejemplos
que usaremos en el analisis de las técnicas de traduccion para el traslado de los culturemas

pertenecen a dicha categoria.

También hemos comprobado, tal y como se muestra en la Tabla 6, que los dos guiones se
diferencian en la cantidad de los culturemas descritos: hay muchas mas descripciones de
culturemas en el GAD espafiol, lo que en nuestra opinion se debe principalmente a la
lejania de la cultura china, que requiere mas descripciones de los culturemas en la AD
espafola para que el pablico espafiol pueda entender aspectos de la otra cultura. Otra
diferencia observada es la longitud de las descripciones de los culturemas, que tienden a
ser mas cortas en el GAD chino. Esto se puede deber, nuevamente, a que son
conocimientos que comparten todos los chinos mientras que para los espafoles es
informacidn nueva que demanda mas explicaciones para ser comprendida. Por ejemplo,

para la escena donde Chu prepara el almuerzo para Shan, la hija de Jin-Rong (Tabla 8):

Tabla 8 Las costillas de Wuxi
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Descripcion en espafiol: | Descripcion en chino: E &% . Z K E S MM HE

En casa Chu prepara una | x4, 3¢ - Fisetf o EHER .
salsa que luego Vvierte

sobre unas  verduras.

. . Traduccién de la descripcion en chino: En la casa de
Afnade unas costillas )
. Chu. Chu prepara el almuerzo. Afade dos costillas de
todo[sic] dentro de una ' _
Wuxi, que estan tiernas y frescas.
tartera.

En la version espariola, debido al desconocimiento del plato, se describe el proceso de su
elaboracion sefialando los tres ingredientes mas importantes: la salsa, unas verduras y
unas costillas. En la china, en cambio, lo nombran directamente como “costillas de Wuxi”.

Es un plato tipico de la gastronomia su (7x), que casi todos los chinos conocen. En este

tipo de casos, como se trata de una informacion compartida, basta con una mencion

directa y breve, para activar la reconstruccion de la imagen mental concreta.

Una vez detectados los tipos de culturemas en los GADs, procedimos a identificar las

técnicas traductoras usadas para su traslado (Tabla 9).

Tabla 9 Técnicas de traduccion usadas para el traslado de los culturemas

GAD espafiol GAD chino
Adaptacion 25 0
Descripcion 4 0
Generalizacion 15 8
Particularizacion 3 0
Sustitucion 1 0

Observamos que las técnicas mas usadas en el GAD espafiol son la adaptacion y la
generalizaciéon, mientras que en chino solo hay ocho casos de generalizacion. A

continuacion, presentamos dos ejemplos de adaptacion y generalizacion debido a su

237



Annexes

frecuente ocurrencia. Asimismo, también mencionamos un caso donde se combinan la

adaptacion y la particularizacion.

4.2.1. Adaptacion: la técnica culinaria del baochao (J&%b)

La adaptacion hace referencia a la sustitucion de un elemento cultural por otro propio de

la cultura receptora. Un ejemplo es el baochao (/&%)), una técnica culinaria muy tipica

de China, que consiste en cocinar a fuego fuerte en un wok. Veamos cémo se ha hecho

referencia a esta forma de cocinar en ambos GADs (Tabla 10):

Tabla 10 Baochao (/&%)

Descripcion en espafiol: | Descripcion en chino: k&R, X —EEELF T,

En casa el padre estd

Traduccién de la descripcidon en chino: En la casa de
flameando verduras vy

Chu. Ya ha cocinado otro plato.
carnes.

Chao (k) es un método de coccion segln el cual se necesita mantener en movimientos

constantes los ingredientes en el wok con una temperatura relativamente alta. Se parece

mucho a la accion de “saltear” en espafiol. A veces chao (k) se traduce como “saltear en

un wok” e incluso incorrectamente como “freir”. En chino el morfema delante de chao

(k) especifica alin mas cémo se produce este salteado. La palabra bao (}&) indica que se

precalienta el wok a fuego vivo hasta que se calienta y que luego se le afiade una pequefia
cantidad de aceite junto con condimentos secos. Cuando emite un olor fragante, se
agregan otros ingredientes y se saltean poco tiempo. Generalmente en este paso las llamas

envuelven la sartén.

En el GAD chino, se dice simplemente que “esta preparado el plato” sin mencionar el
proceso de coccion. Se escuchan los sonidos del movimiento de la espatula en el wok,

pero es dificil deducir de estos que es baochao (#&%)). En el guion espafiol, se traduce

como “flamear”, una técnica que utiliza el alcohol sobre la comida para prenderle fuego.
También se emplea mucho para la preparacion de algunos dulces. La adaptacion del

método de cocina chino del baochao (/& %)) al espafiol flamear se debe a una
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caracteristica que comparten en el proceso de la elaboracion del plato: el hecho de que se

prende fuego a la sartén.
4.2.2. La generalizacion: el Salon Conmemorativo de Chiang Kai-shek

La generalizacion se refiere, en términos generales, a la utilizacion de un término mas
general o neutro. En cuanto a la AD, como lo que se traducen son elementos visuales, es
dificil decidir si se ha usado la técnica de la generalizacion, ya que en el texto original no
se ha definido verbalmente la categoria del componente. En nuestro articulo, definimos
esta técnica como la clasificacion de un elemento a una categoria superior y mas abstracta

cuando se ve claramente en la pelicula la categoria inferior a la que pertenece.

Un ejemplo detectado se produce cuando Chu corre por un parque que rodea el Salon
Conmemorativo de Chiang Kai-shek, el cual linda con el Teatro Nacional y la Sala de
Conciertos Nacional. Ambos son lugares emblematicos de Taiwan y se distinguen
claramente en la escena. En el GAD chino se omite esta informacion, mientras que en el

espafol se opta por decir:

Ejemplo 8: Después Chu corre por un parque. Hay bellos templetes bordeando los

paseos.

En realidad, el intervalo temporal disponible es suficiente para profundizar un poco mas.
Posiblemente la generalizacion de los dos culturemas como “bellos templetes” se deba a

que el autor del GAD espafiol no conoce dichos dos lugares de interés histérico-cultural.
4.2.3. Combinacion de la particularizacion y de la adaptacion: el maitre

A diferencia de la generalizacion, definimos la particularizacion como la clasificacion de
un elemento en una categoria inferior y mas concreta cuando no se capta esta informacion
en la pelicula. En el film, al hablar de la persona que se encarga de los asuntos de la cocina

en el restaurante donde ayuda Chu, se usa la palabra jingli (1) ‘gerente’ en el guion

chino y “maitre” en el espafiol.

En realidad, no se indica en la pelicula el cargo de la persona responsable de la cocina.
Tampoco es una informacion que se pueda obtener a partir de los didlogos entre los
personajes. Por lo tanto, consideramos que la interpretacion del cargo de la persona

referida como jingli (1) responde a la técnica de la particularizacion en el GAD chino.

Por otro lado, mientras que el concepto de “gerente” es compartido por ambas culturas,
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el de maitre es desconocido por los chinos y constituye un culturema. Es un cargo propio
de la cultura occidental que no tiene equivalente en la china. Por consiguiente, creemos
que en la traduccién del cargo de la persona en cuestion como maitre se combinan dos

técnicas de traduccion: la particularizacion y la adaptacion.
4.2.4. Errores del guion de la AD en espaiiol

Cabe mencionar que durante el analisis de los culturemas del GAD espafiol, nos hemos
dado cuenta de que, empleando la terminologia de Hurtado (2001: 305), hay muchos
errores del tipo falso sentido y sin sentido, que afectan a la comprensidn del texto original.
Segun Delisle (1993, citado en Hurtado, 2001: 291):

El falso sentido es “la falta de traduccion que resulta de una mala apreciacion del sentido de una

palabra o de un enunciado en un contexto dado”, sin llegar a causar contrasentido o sin sentido.

El sin sentido es “dar a un segmento del texto de partida una formulacion en lengua de llegada

totalmente desprovista de sentido o absurda”.

En nuestro caso particular, un falso sentido se produce cuando, por ejemplo, Chu echa

bingtang (7K#%) ‘aztcar piedra’ sobre un plato. En el GAD espafiol se describe como

“cristal de sal gorda”, ya que ambos alimentos se parecen mucho.

En cuanto a los errores de sin sentido, recuperamos el caso de la olla mongola o el hot-
pot, uno de los platos mas tipicos de la gastronomia china. Para prepararlo, se cortan los
alimentos y se dejan en unos platos separados y puestos alrededor de la olla, que
generalmente esté en el centro de la mesa. Cuando el caldo ya esta caliente, se escaldan
0 cuecen dentro los diferentes ingredientes. Una vez cocidos, los alimentos se remojan en
la salsa que hay en un cuenco pequefio para comer. A veces se traduce como “fondue
china” u “olla mongola”. También se usa para referirse a la olla utilizada. Este plato
presenta una serie de variedades en funcién del tipo de caldo, el equipamiento usado, el
método de coccidn, el tamafio de la olla y el tipo de la fuente de calor. La que se presenta

en la pelicula es el hot-pot tradicional del norte. En chino se denomina tong huoguo (3
X %®), donde tong (%) se refiere al material “cobre” de la olla. En la base se coloca el

carbon como fuente de calor y en el centro hay una pequefia chimenea por donde sale el
humo. No se menciona este plato en el guion chino ni se puede inferir a partir de los

dialogos y sonidos de la pelicula. La descripcion de esta comida en el guion espariol es:

Ejemplo 9: Chien cierra el tiro de un calentador de comida con chimenea.
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Tanto en Espafia como en China un calentador de comida suele hacer referencia a una
tartera electronica, que tiene la funcion de calentar comida, o al equipamiento usado para
mantener la comida caliente en un bufé. Por tanto, las diferencias entre estos dos
elementos resultan evidentes: el primero se usa para cocinar y el segundo para calentar
los alimentos ya cocinados, pese a que hay un proceso de calentamiento de la comida y
el recipiente en ambos casos. Ademas, la descripcion “con chimenea” puede causar aun
maés confusion entre el pablico espafiol, porque no es habitual que una tartera electronica
0 un calentador de alimentos de un bufé tenga una chimenea. Por otro lado, la olla
mongola no solo se refiere a un alimento, sino que también conlleva connotaciones
culturales que implican la idea de reunion familiar en la cultura china, puesto que
generalmente todos los miembros de la familia se sientan alrededor de la mesa para comer
y charlar. En la pelicula, esta comida contrasta con la situacion del momento: la salida
progresiva de los miembros familiares y, por tanto, el inicio de la disolucion familiar.
Muy posiblemente los errores de falso sentido o sin sentido sean el resultado del
desconocimiento del elemento cultural por parte del audiodescriptor espafiol teniendo en

cuenta que la distancia entre la cultura china y la espafiola es bastante grande.

5. Conclusiones

En este articulo hemos comparado, en primer lugar, la forma de describir e identificar los
personajes en los GADs analizados. A continuacién, hemos analizado el tratamiento y
traslado de los culturemas en las ADs de la pelicula escogida y hemos detectado que la
mayoria de los culturemas corresponden al patrimonio cultural. Ademas, se describen
mas culturemas en el GAD espafiol y las descripciones son mas largas. Aparte de esto,
las técnicas mas usadas para su traslado al espafiol son la adaptacion y la generalizacion.
También hemos comentado algunos errores en el GAD espafiol, que pueden ser causados

por el desconocimiento de la cultura china por parte del audiodescriptor.

A partir de todo lo mencionado anteriormente, consideramos que hemos verificado las
dos hipétesis planteadas al principio de nuestro estudio: la distancia cultural ha
desembocado en numerosas disimilitudes en las descripciones de los personajes y de los

culturemas. También ha influido en las técnicas para trasladar los culturemas.

Sin embargo, nuestro estudio no estd exento de limitaciones. En primer lugar, los

resultados no se pueden generalizar debido a que solo se ha estudiado una pelicula y tan
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solo dos aspectos de los GADs. Ademas, como en China el servicio de la AD no es
uniforme, las conclusiones que hemos sacado tampoco se pueden aplicar a todas las
asociaciones que ofrecen este servicio. En segundo lugar, nos hemos percatado de que la
clasificacion de técnicas traductoras de Molina y Hurtado (2002) no es la ideal en el caso
de la AD porque algunas de ellas no son aplicables para esta modalidad de traduccion
intersemiotica, como la sustitucion (cambio de los elementos linguisticos por
paralinguisticos, o viceversa). Ademas, Jankowska, Milc y Fryer (2017) también
coinciden en que en la actualidad las clasificaciones de los referentes culturales y las

técnicas usadas para su traslado en la AD son insuficientes e inconsistentes.

Por lo tanto, creemos que, en el futuro, es imprescindible trabajar con un corpus mas
grande de peliculas audiodescritas. Asimismo, seria aconsejable ampliar el analisis y
abarcar aspectos tales como las caracteristicas linguisticas, las descripciones de las
expresiones faciales, el texto en pantalla, el lenguaje cinematico, etc. En cuanto al traslado
de los culturemas, seria interesante estudiar si las técnicas empleadas actualmente
permiten al pablico ciego captar los culturemas. También seria necesaria una clasificacion

mas completa y precisa de las técnicas para analizar los culturemas.

En cualquier caso, este modesto estudio pretende arrojar un poco de luz acerca de como
se audiodescribe, sobre todo, en chino y qué aspectos deben tratarse con especial cuidado
en caso de que en un futuro se considere seriamente la traduccion de GADs del espafiol

al chino para poder ampliar la oferta de este servicio de accesibilidad.
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Annex 3: Ethics Committee Documentation

3.1. Procedure approved for the study with audio describers

Informacié requerida per la CEEAH de la UABE

Mum. CEEAH: 133
Data: POU320TE]

1. Titol del procediment de recerca

El perfil dels sudicdescriptors a la Xina

2. Breu descripcid del projecte

El compromis de la societat envers 'accessibilitat esta enforting-se arew del man, sobretot aran de 'aprovacia

de la Convencié sobre els Drets de Persones amb Discapacitats per part de les Macions Unides el 2008, que
emfasitza especialment el dret a la informadio | a la comunicacic, rees en les quals la traduccio audiovisual t& una
importancia clau. En els darrers anys, els continguts audiovisuals son potser un dels ambits en els quals es fan
meés esforpos en agquest senfit, ja que estan experimentant una gran expansio | han de ser adaptats a persones
amib tot tipus de discapacitats sensorials als teatres, cinemes, museus, televisions, eic. Gracies a serveis com ara
la subtitulacic per a sords i Maudicdescripdo per a persones cegues o amb baixa visio, aguestes persones poden
accedir a informacio gue, d'una altra manera, els sera impossible de gaudir.

Cal destacar que, tot i que l'audiodescripcio aplicada a productes audiovisuals ja compta amb uns quants anys
de trajectdria en I'ambit professional | en de recerca a Europa i als EUA, a la Xina 85, en comparacia, un ambit
que encara es troba en estat embrionari, malgrat ser el pais amb mes persones discapacitades del mon segons
I'Organitzacid Mundial de la Salut. Val a dir que l'oferta d'aquest servei d'accessibilitat al pais €s imegular, 5 a
dir, com gue no existeix una legislacio concreta sobre aguest tema, cada ciutat 'ofereix o no segons les seves
possibilitats (cal recordar que les diferéncies socicecondmiques enire ciutats a la Xina poden ser molt grans).
Mo obstant aixd, cal sclarr que si que existeix una llei sobre accessibilitat (Llei sobre Proteccio de les Persones
Discapacitades de la Replblica Popular de la Xina, aprovada el 1990 i revisada =l 2008), l'article 43 del Capital
5 de la qual resulta especialment pertinent de cara a |a tesi doctoral en qué s'inscriu aquest projecte, atés que
justifica la recerca que proposem: "El govem i la societat han d'adoptar les seglients mesures per enriquir la
vida espiritual | cultural de les persones discapacitades: (#) Oferir programes de televisio en llengua de signes,
programes de radio espedialment dissenyats per a persones discapacitades i afegir subtitols o narracions a més
programes de televisio i pel-licules”.

Toti que l'audiodescripeid existeix a la Xina des de fa uns anys i ha aconseguit fites gens menyspreables pel que
fa a 'abast del servei a ciutats com ara Shanghai | Hong Kong, encara mo s'ha abordat en Fambit académic de
forma amplia.

Aguest projecte s'emmarca dins de la tesi doctoral de la doctoranda Irene Tor Camoggio, un dels objectius de
la qual &s congixer I'estat de la gliestio de Paudiodescripeid a la Xina i, més concretament, quin és el perfil dels
audiodescriptors del pais.

3. Dades de lnvestigadaor responsahble

Mom i cognoms Helena Casas Tost

MIF [FET24821H
Departament / Centre IDept. Traduccio
Teléfon +34)835813372
Bdrega electronica Helena Casas@uab.cat
Icreditacio Mo

4. Objectius del procediment d'experimentacio amb humans

Descriure els principals objectius que es pretenen assolir amb la realitzacio d*aquest procediment
d'experimentacid
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a) ldentificar el perfil dels audicdescripiors de Shanghai, la ciutat pionera en audiodescripeio a la Xina;
b) comparar-lo amb el daltres audicdescripiors provinents de diferents ciutats de la Xina;

) i comparar-lo amb el perfil dels audicdescriptors dels paisos europeus gque van respondre el glestionari del
projecte eurcpeu ADLABPRO (https:fadlabpro wordpress.com/).

5. Metodologia del procediment d'experimentacio

Descriure breument la metodologia emprada justificant les dades, mostres biolégiques i o respostes.
conductuals obtingudes de les persones sota experimentacio

L'analisi del perfil dels audiodescriptors es fard mitjangant una dnica via de recollida de dades: un glestionari
en linia basat en l'emprat per al mateix objectiu pertanyent al projecte ADLABPRO. A més de redactar-

I en xinés, s'hi han incorporat lleugeres modificacions, aprovades pels liders del projecte ja esmentat

(Dra. Elisa Perego, Universitat de Trieste) per tal d'adaptar-se a la realitat que de moment es coneix de la
Xina i per assegurar-nos que siguin comparables. El glestionari ha estat creat amb Web Surey Creator,
perqué s accessible des de la Xina. MEnllag al glestionar &s: httpiVsurvey websurveycreator.comfs_aspx?
5=35b02cBb-8d5b-45d0-87 a-5dBb5ae1 Be2d

A 'adjunt hi trobareu el glestionan en versio bilingie angles/xines.

Veure Annex 3 (application/pdf - 607 666015625 kB)
6. Informacio a les perscnes participants

[Supdsit Si

O#

‘annexa un full dinformacio del projects de recerca que inclou de forma E
enedora els objectius de la investigacio, els investigadorsires responsables i
a forma d'obtenir facilment més informacio?

Adjunt

=" annexa un full de consentiment informat signat per linvestigador/a i la [# ] Adjunt
persona en glestio on queda clarament expressat que la participacio és
voluntaria, que disposa de la informacio suficient | que es podra retirar en
qualseval moment sense donar explicacions | sense que aixd tingui cap mena
de conseqléncia?

7. Compensacio

[Supasit Si No

ta previst algun tipus de compensacio per la participacia en el projecta?

[
I3 B POSTa 85 51, BXONCAS | JUSTTICAr-NG fas CaracIernsmgues, 13 quUanta (5 5 econdmic) | Malequactd amb el NS 10 Moasna
MNaTs 3l Subyecs parncipant

8. Gestid | emmagatzematge de les dades ohtingudes

[Supasit Si Mo

t3 prevista 'ancnimitzacio de les dades obtingudes? Recordeu que s'entén per [%] ]
nonimitzacio la desvinculacio permanent i imeversible entre les dades i la identitat del

25 dades son andnimes, atés que =ls questionaris no tenen cap dada que permet identificar els informants.

ta previst Femmagatzematge de les dades amb mesures de segurat? [ 1T 1 M
I MB& Q0512 B 51, DONar Utals 06l DroCedimant de Sequrelal
8. Feedback
|5upasit si Mo
t3 prevista alguna forma de feedback a les persones participant un cop finalitzat el 1l ]
jecte?

la resposTa 85 51, quinad
o es fard ammibar feedback directament als informants. Amb tot, es fard amibar 'article amb els resultats obtinguts

les associacions | persones que hagin participat i que ens hagin ajudat a localitzar els audicdescriptors i a
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distribuir els qUestionaris en linia, pere no tenim les dades de contacte dels informants, per tant no ens hi podem
ladrecar personalment. Al glestionari oferinn el correu de la recercadora principal per tal que, en cas de voler cap
nformacio, s'hi puguin adregar directament.

10. Registre dades

{Supésit Si No
E:E dades obtingudes es troben en un registre aprovat per I'Autoritat Catalana de Proteccio |:| E
Dades?
3 respOsTa 85 51, Indicar cod! Ol regrsma:

Mom i cognoms |Helena Casas Tost

Lloc i datal

Signatura

3.2. Approval for the study with audio describers

uns

Umiversitat Autimoma de Barcelona

Vicerectorat d'Investigacio

Comisién de Etica en la Experimentacién Animal y Humana (CEEAH)

Universitat Autdnoma de Barcelona
08193 Bellaterra (Cerdanyola del Vallés)

La Comision de Etica en la Experimentacion Animal y Humana (CEEAH) de la Universitat Autonoma de
Barcelona, reunida el dia 23-03-2018, acuerda informar favorablemente el proyecto titulado "El perfil
dels audiodescriptors a la Xina" presentado por Helena Casas Tost

Elaborado:

Fecha:

NURIA
PEREZ
PASTOR

Nombre: Nuria Perez Pastor
Cargo: Secretaria de la CEEA de la UAB

Finmaco cigtaimants por NUBIA PEREL
FASTCR

Nombm oe reconocimiantn [DR: c~E5,
u-Vageu Bt ]
CATCorRoguiacin, sePEREZ FASTOR,
gheabama=HU

SertaiNam ber=351 DO636T, cn=HLELA
PEREE FASTOR

Focha: J018.0400 (83742 $0500

Aprovado:

Nombre: José Luis Molina Gonzalez
Cargo: President de la CEEAH de la UAB

Fecha: MOLINA Firmado digitalmente por
MOLINA GONZALEZ, JOSE
GONZALEZ, JOSE LUIS (AUTENTICACION)
LUIS Fecha: 2018.04.06 09:44:30

(AUTENTICACION) +0200°
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3.3. Procedure approved for the study with users

Informacio requerida per la CEEAH de la UAB

Mum. CEEAH:
Data- CE0EZ0T

1. Titol del procediment de recerca

Opinid dels usuaris cecs o amb baixa visid ¥inesos sobre 'audicdescripeio oferta actualment i valoracio de I'ls de
veus sintéfigues per poder augmentar-ne Moferta

2. Breu descripcio del projecte

El compromis de la societat envers I'accessibilitat esta enfortint-se arew del man, sobretot arran de 'aprovacia

de la Convenicio sobre els Drets de Persones amb Discapacitats per part de les Nacions Unides el 2008, que
emfasitza especialment el dret a la informadio i a la comunicacio, drees en les quals la traduccio audiovisual té una
importancia clau. En els darrers anys, els continguts audiovisuals son potser un dels ambits en els quals es fan
meés esforgos en aquest sentit, ja que estan experimentant una gran expansio | han de ser adaptats a persones
amb tot tipus de discapacitats sensorials als teatres, cinemes, museus, televisions, etc. Gracies a serveis com ara
la subtitulacio per a sords i Paudicdescrpcio per a persones cegues o amb baixa visio, aquestes persones poden
accedir a informacio que, d'una altra manera, els sera impossible de gaudir.[]

A diferéncia de paisos com ara Espanya, el Regne Unit i els Estats Units, l'audiodescripcio aplicada a producies
audiovisuals encara es troba en estat embrionari a la Xina, malgrat ser el pais amb mes persones discapacitades
del mon segons 'Organitzacio Mundial de la Salut. L'oferta d'aguest servel d'accessibilitat al pais es imegular,

&5 a dir, tot | que existeix la Llei sobre Proteccio de les Persones Discapacitades de la Replblica Popular de

la Xina &842000:la qual encoratja &l govemi i la societat a "oferir programes de televisio en llengua de signes,
programes de radio espedialment dissenyats per a persones discapacitades | afegir subtitols o narracions a mes
programes de televisio i pellicules"3#42000;, cada ciutat Pofersix o no en funcic de les seves possibilitats, que
varien enormement arew del pais.

Toti que laudiodescripeio existeix a la Xina des de fa uns anys | ha aconseguit fites gens menyspreables pel que
fa a 'abast del servei a ciutats com ara Shanghai | Hong Kong, encara no s'ha abordat en Fambit académic de
forma amplia.

Aguest projecte s'emmarca dins de la tesi doctoral de la doctoranda Irene Tor Carmoggio, un dels objectius de

la qual és conéixer els habits de consum i la satisfaccid dels usuars xinesos cecs o amb baika visio pel gue fa
l'audiodescripcio a qué tenen accés. & meés, s'aprofitard que encara ens trobem en un estadi inicial del projecte per
preguniar per linterés que els desperta |a proposta que pretén investigar la tesi en fases posterors: esbrinar si es
passible 'acceptacio de veus sintétiques aplicades a l'audiodescripeid en xinés.

Atés gue la tesi adopta un enfocament centrat en els usuaris, la seva participacic &s imprescindible al llarg de
diferents estadis de |a tesi, des de l'inici fins al final. En aguesta fase és important per tal que mastrin sila linia de
recerca adopiada a la tesi els interessa i troben que pot tenir un impacte social real | perqué aportin dades per tal
de definir els experments subseglents, que tenen per objectiu satisfer les seves necessitats com a usuars final i
reals de Faudiodescripoio.

Area del procediment d'experimentacio amb humans

Humanitats

3. Dades de investigador responsable

Hom i cognoms Helena Casas Tost

MIF [20724001M

Departament / Centre IDept. Traduccio
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Telefon +34)835813372
Adrega electrénica Helena. Casasi@uab.cat
Acreditacio Mo

4. Objectius del procediment d'experimentacid amb humans

Descriure els principals objectius que es pretenen assolir amb la realitzacid d*aquest procediment
d'experimentacic

Caongixer els habits de consum, Mexperiéncia amb Fawdiodescripcio, aixi com Fopinié dels usuaris cecs | amb baixa
visid xinesos sobre noves opeions per augmentar 'oferta del servei, en concret, sobre |a possibilitat de fer servir
veus sintétigues per audicdescriure pellicules.

5. Metodologia del procediment d'experimentacia

Descriure breument la metodologia emprada justificant les dades, mostres biologiques i o respostes
conductuals obtingudes de les persones sota experimentacio

L'analisi de la satisfaccio i del consum daudicdescripeio dels usuaris es fara mitiangant dues vies de recollida de
dades, gue comesponen a dues fases diferents en el temps: d'una banda, a traves d'un qlestionar distibuit en
persona a Shanghai i en linia (per tal de poder amibar a wsuaris d'altres llocs de la Xina); i, de l'alra, a través de
dos grups de discussid 'objectiu dels quals serd aprofundir en els resultats més destacats dels qlesficnaris o en
els punts que calgui aclanr.

La metodologia s'ha plantejat d'aquesta manera perqué, per a alires estudis realizats a la Xina amb cecs,
sabem gue &s molt possible que hi hagi algunes preguntes que no acabin d'entendre, malgrat que ens hem
esforgat a redactar els gliestionaris de la forma més entenadora possible. Cal recordar que s molt possible gue
els informants siguin persones grans o sense gaire formacio, per la qual cosa com mes ccasions tinguem per
preguniar-los, mes probabilitats tenim de poder-nos entendre | d'obtenir feedback rellevant.

A 'adjunt hi trobareu el ghestionarn en versio bilingie castella/xinés, an el qual s'integra també 2l full de
consentment informat (com gue nomes ens deixa adjunta un arxiu, agqui hi posem la versid en xinés i en el punt 6
la traduccio al castelld). La distribucid dels qiestionaris 3 Shanghai es fard en persona al cinema Cathay, on '0fim
dijous de cada mes s= celebra una sessid de cinema audicdescrit. Cinc voluntaris xinesos collaboraran llegint e
contingut del glestionarn als usuaris per tal que puguin contestar oralment.

El contingut concret dels grups de discussio no es pot definir encara perqué depén del que trobem a Mestadi
anterior. Tot i aixi, la idea de les recercadores és aprofundir en els aspectes mes qualitatius del ghestionari

com ara qué valoren i qué troben a faltar a les audiodescripoions existents, en quins altres Ambits estarien
interessats a aplicar aquest servei | recollir informacio o la seva opinit sobre les noves arees que voldrien gue es
desenvolupessin més.

Veure Annex 3 (application/pdf - 134 9091796875 kB)
6. Informacio a les persones participants

[Supasit i

Annex 1

OF

‘annexa un full d'informacio del projecte de recerca que inclou de forma E
enedora els objectius de la investigacio, els investigadorsires responsables i
a forma d'obtenir facilment més informacio?

[5"annexa un full de consentiment informat signat per linvestigador’ai la E O Annex 2
persona en giestio on queda clarament expressat que |a parficipacio és
voluntiria, que disposa de la informacio suficient | que e podra retirar en
qualsevol moment sense donar explicacions | sense que aixd tingui cap mena
de conseqléncia®

7. Compensacio

|§upésit Si No
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ta3 previst algun tipus de compensacio per la participacio en el projecte? [ O 1 3|

I3 B5DOSTA B 51, BXPUCET | [USTTICAr-NG (85 CATACIBNSIURS, [3 QUANTA (5! 65 ecONAMIC) | [a08qUacid amb &l N5C Vo molasta
INETs 3l SUBJBCTS parnipant

8. Gestio | emmagatzematge de les dades ohtingudes

[Supasit Si No
t3 prevista 'ancnimitzacio de les dades obtingudes? Recordeu que s'entén per [ O
nonimitzacio la desvinculacio permanent i imeversible entre les dades i la identitat del
bjecte de recerza

12 MB5[0513 B5 51, BXDICAT 65 SCUVIALS MealZates
es dades son anénimes, atés que els qlestionaris no tenen cap dada que permeti identificar els informants

t3 previst Femmagatzematge de les dades amb mesures de segurat? [ 11 T K
13 165 POS13 B& 5i, GONAT 06talls 06l DrocEdiTant g sequrelal

8. Feedback

[Supasit Si No

t3 prevista alguna forma de feedback a les persones participant un cop finalitzat el d ]
jecte?

I3 respOSTa 65 51, qUANAT
o 25 fara arribar feedback directament als informants. Mo obstant aixd, es fara arribar l'article amb els resultats
inguts a les associacions | persones que hagin participat | que ens hagin ajudat a localitzar els usuaris i a
istribuir els gliestionaris en linia | en persona, perd no tenim les dades de contacte dels informants, per tant
ens hi podem adrecar personalment. Al glestionari oferim la possibilitat de posar-se en contacte amb la
oranda i les seves dues directores per més informacic o per demanar els resultats un cop analizades les
a5,

10. Reqgistre dades

[Supdsit i No
E:E dades obtingudes es troben en un regisire aprovat per 'Autoritat Catalana de Proteccio d 3|
Dades?
12 resp051a 85 51, INGICAT COGI Ol Tegisire:

Nom i cognoms [Fefens Casss Tost
Lloc i data|

Signatura

3.4. Approval for the study with users

urs

Universitat Autbnoma de Barcelona

Vicerectorat d'Investigacio

Comisién de Etica en la Experimentacion Animal y Humana (CEEAH)

Universitat Autonoma de Barcelona
08193 Bellaterra (Cerdanyola del Vallés)

La Comision de Etica en la Experimentacion Animal y Humana (CEEAH) de la Universitat Autonoma

de Barcelona, reunida el dia 22-06-2018, acuerda informar favorablemente el proyecto titulado "Opinié
dels usuaris cecs o amb baixa visié xinesos sobre I'audiodescripcié oferta actualment i valoracié
de I'is de veus sintétiques per poder augmentar-ne I'oferta” presentado por Helena Casas Tost

Elaborado: Aprovado:
Nombre: Nuria Perez Pastor Nombre: José Luis Molina Gonzalez
Cargo: Secretaria de la CEEA de la UAB Cargo: President de la CEEAH de la UAB
Fecha: PovoR T FeCh%: MOLINA Firmado digitalmente por
NURIA PEREZ = ot Sl MOLINA GONZALEZ, JOSE
ruarigey LUIS (FIRMA)
PASTOR eriNmer 15109381 - FRZ G J Fecha: 2018.06.29 16:11:27
LUIS (FIRMA) o300
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3.5. Procedure approved for the reception study

Informacio requerida per la CEEAH de la UAB

Mum. CEEAH: {755
Data: FT-05-2079]
1. Titol del procediment de recerca

Estudi de recepeid sobre I'is de veus sintétiques en Paudiodescripeio (AD) en xinés

2. Breu descripcid del projecte

Aguest projecte s'emmarca dins de la tesi doctoral d'lrene Tor Camoggio. Aquesta tesi doctoral estudia, en

primer lloc, 'estat de la gliestio de FAD de peldicules a la Xina des d'angles diferents: dibuixa el perfil dels
audiodescriptors, recull les necessitats i el grau de satisfaccio dels usuaris, | també presenta i analitza algunes

de les guies de bones practiques amb les guals s'zlabora aquest servei d'accessibilitat La segona part de la

tesi consisteix a dur a terme un estudi de recepcio amb usuaris xinesos per estudiar 'acceptacit de les veus
sintétiques en xinés aplicades a 'AD. En cas que el resultat sigui favorable, s'cbrifien noves possibilitats per a
aguest servei d'accessibilitat al pais, ja que Mis d'aquest tipus de tecniologies abarateixen els costos | n'augmentan
la velocitat de produccia.

3. Dades de linvestigador responsable

Hom i cognoms [Sara Rovira Esteva
MIF HE728204R
Departament | Centre IDept. Traduccio
Telefon +34)0353813380
Adrega electronica [Sara. Rovira@uab.cat
Es doctorfa? [recordeu [5i

ue la comissio només
lua projecte de recerca

irigits per doctors/es)

4. Ohjectius del procediment d'experimentacio amb humans

Descriure els principals objectius que es pretenen assolir amb la realitzacic d'aguest procediment
d'experimentacid

a. Awaluar | comparar la qualitat de dues veus (una de sintética | una altra d'humana) aplicades en FAD en xinés
d'una pel-licula histdrica.

b. Conéixer si les persones cegues xineses acoeptarien les veus sintétigues quan escolten una AD d'un products
audiovisual com a solucid temporal per tal de tenir més materials d'aguest tipus audiodescrits.

c. Conéixer si les persones cegues xineses accepianen les veus sintgtiques quan escolten una AD d'un producte
audiovisual de forma permanent.

5. Metodologia del procediment d'experimentacio

Descriure breument la metodologia emprada justificant les dades, mostres biologiques i o respostes
conductuals obtingudes de les persones sota experimentacio

a. Previ al procediment:
El procediment es fard en persona. Abans de comengar, es llegira el full dinformacio | es demanara que els
usuaris donin el seu consentiment infarmat (vegew apéndix 1) cralment. El consentiment s'enregistrara en format

d'audio.

Dwrant &l procediment:
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S'han triat dos clips (A | B) de gairebé 5 minuts d'uma mateixa pel-licula xinesa (Our time will come, dirigida per
Arnin Hui). El tipus de pellicula (histdrica) amb qué es fa l'experiment va ser trist pels usuaris en un procedinment
anterior (aprovat per aquesta comissia) per tal de fer la recerca meés centrada en ells. Cada usuar mirara aquests
dos clips: el primer estarad audiodescrit amb una veu sintética (masculina), mentre que el segon estara audicdescrit
ami una veu humana (també masculina). L'ordre dels clips sera aleator, perd es presentara sempre primer la veu
sintética.

Després descoltar cada clip, els usuaris hauran de contestar un qiestionan que inclow tres preguntes de
comprensio, aixi com una série de preguntes per valorar alguns parametres de la veu escoltada gue serveixen per
avaluar la seva qualitat (vegeu apéndix 2). Per tant, cada usuar contestara dos qlestionaris, un per a cada oip.

Al final del procediment, els usuaris hauran de contestar un Gitim gilestionar amb preguntes demografiques i de
preferéncies (vegeu apéndix 3).

Els tres glestionaris es llegiran en veu alta i la recencadora anira prenent nota de les respostes dels usuaris.

Les persones &s reclutaran mitjangant contactes persenals de la recercadora i Massociacio de persones
discapacitades de Shanghai. 5'esperen aconseguir, com a minim, 30 usuars. Els visionats es duran a terme en
una sala de reunions de la Universitat Huadong Shifan Daxue (Shanghai) i tambe als domicilis d'alguns usuaris.

Atés gue ni la universitat ni les associacions de cecs col-laboradores no disposen de cap comité d'ética no es pot
aportar cap aval institucional en aguest sentit. Aixd no obstant, la investigadora aportara a les properes setmanes
una carta de recolzaments al projecte i al disseny experimental de la seva tutora a la universitat d'acollida.

6. Informacid a les persones participants

[Supasit 5i Mo
‘annexa un full dinformacio del prajects de recerca que inclou de forma [® | Adjunt
enedora els objectius de la investigacio, els investigadorsires responsables i
3 forma d'obtenir facilment més informacio?
[='annexa un full de consentiment informat signat per linvestigador’aila E ] Adjunt
persona en glestid on queda clarament expressat que |a participacio és
moluntaria, que disposa de la informacio suficient | que es podra retirar en
qualsevaol mement sense donar explicacions i sense que aixd tingui cap mena
de consequéncia?

7. Compensacio

[Supasit Si Mo
t3 previst algun tipus de compensacio per la participacio en el projecta?
Ia re5DOSTa B 51, BXpICar | [USTTICAr-Ne (85 CaraclensIgUes, (3 qUaNDa (5! 65 econdmic) | 'adequacid amb &l NsE Vo MoMesna

MoiaTs ai subjects parocipant)

8. Gestio | emmagatzematge de les dades obtingudes

[Bupasit i Mo
t3 prevista 'ancnimitzacio de les dades obtingudes? Recordeu que s'entén per ] O

nonimitzacic la desvinculacid permanent i imeversible entre les dades i |a identitat del

bjecte de recerca

I3 respOsTa 85 51, explicar Ies aciViEs realzades
25 dades ja es recolliran de manera andénima, per tant no caldra que |a investigadora les anonimitz.

giestionar amb dades personals es guardara de forma separada i es desiruird al finalitzar la tesi.
t3 previst Femmagatzematge de les dades amb mesures de segurat? [ ] 1
Ia resposta 65 31, donar de@lls del procediment e SequUraTar
es dades dels usuaris, per les quals es pregunta al final del procediment, s'emmagatzemaran en forma de base
dades en un espai virtual d'emmagatzemaige de la UAB (Mebula). Els glestionaris en paper que la recercadora
pleni a mesura que els usuaris contestin cralment es guardaran al despatx 128 de l'edifici MRA de la UAB, que
man tancat amb daw. Sls arxius d'audic que es derivin de |a recerca es guardaran també al Mebula.

n cop defensada |a tesi tots agquests materals es destruiran definitivament.
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8. Feedback

[Supésit Si No
t3 prevista alguna forma de feedback a les persones paricipant un cop finalitzat el | O
jecta?

I3 resposTa 85 51, quUNa?
redactara una nota de premsa per a les associacions implicades per tal que la puguin enviar als seus usuaris.

10. Reqgistre dades

[Supasit Si No
o5 dades obtingudes es troben en un registre aprovat per PAutonitat Catalana de Proteccio d ]
Dades?
I3 MB5pOSTa B SI, INNCAT GOl 08l Tegisira:
Nom i cognoms [Sara Rovia Exteva :
Lloc i data
Signatura

3.6. Approval for the reception study

urnBe
Universitat Autonoma de Barcelona

Vicerectorat d'Investigacio

Comisién de Etica en la Experimentacién Animal y Humana (CEEAH)

Universitat Autbnoma de Barcelona
08193 Bellaterra (Cerdanyola del Vallés)

La Comision de Etica en la Experimentacion Animal y Humana (CEEAH) de la Universitat Autonoma
de Barcelona, reunida el dia 28-06-2019, acuerda informar favorablemente el proyecto con nimero de
referéncia CEEAH 4759 y que tiene por titulo "Estudi de recepci6 sobre I'is de veus sintétiques en
I'audiodescripcié (AD) en xinés" presentado por Sara Rovira Esteva

Elaborado: Aprovado:
Nombre: Nuria Perez Pastor Nombre: José Luis Molina Gonzalez
Cargo: Secretaria de la CEEA de la UAB Cargo: President de la CEEAH de la UAB
Fecha: _. - Fecha:
Firmado digitalmente por NURIA Firmado digital
LERe BACTOR po JOSE LUIS MOLINA fimaco igtaimente por
Fecha: 2019.07.05 13:49:24 GONZALEZ - DNI  GONZALEZ- DNI 36561625C
5 Susf < =T Fecha: 2019.07.05 17:43:21
+02'00" 36561625C +0200

3.7. Informed consent form for the study with audio describers (Chinese)

ZIEE [B) 5 2T B 7N ADLAB PRO I—&B4>, %I E BE AT WS HHERE
(RREIARBIHER) N ITERMZISE, &AL A a9 B e F04E B B9 STk X

MAREFEENERNMNE, BB+ RRENSS.

55%

S
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THABSRFERBREZRMNNAZ, MEEENE BEARITENERN
EEFBERE, FENENEEHTHRD, MEEBEROERYIETRXEP K
FER. RN, SENERNEFLXAENLTTEZETL,

i BA
TR EERAFE 20 0#h. BEDALNED, B0 IAVERE THIMY
=), SBILENEAAERMBEAMNANRIVIER MR RHITIHL.

3.8. Informed consent form for the study with audio describers (English)

This questionnaire is part of the working activities of the European project ADLAB PRO,
which is designed to produce training material for the creation of the professional audio
describer. Your time and contribution to our research are invaluable, and we would like

to thank you for accepting to participate as a respondent.

TERMS OF PARTICIPATION

Please note that completing the questionnaire implies consent. It is important that you
know that all of your responses will be strictly confidential and will be encoded in order
to keep your anonymity in future publications and presentations. You have the right to

abandon the survey at any time without any penalty.

INSTRUCTIONS
Completing the questionnaire should take approximately 20 minutes. The questionnaire
is divided into sections. All sections have additional space for you to include comments

on anything you consider of importance and which we have not addressed.

3.9. Informed consent form for the study with users (Chinese)

BRI

THRE-MBIIESHRERANESERAERERBEER RERNITE,
ZIFEESMMELIE XN —D, TEMREGHIET (HINEFSHERNEE
WESFRGETNES) #® THRIPNNH. ZBRSELBHERZA “T
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BRER” . ARSERRAEAFAPNORZERSHER, THRINAEZ0H#
EEER, WEHTAERS.

KEERMEATRZH, BRSENRLFTERETENEY IRZBRERE,
UNEFHEEKH. THLEESRATE 10 08, BAEBFRRIURLBERE

o

ZFERSEEAY R, S5ENXRARSENHTN. BENERRHIEX
), BASNEFEEEARERE. SRESHRERRERLE. mRE
BRETBSEZFMHHEREZIFEE, WDHENE TRNERRT . 1ZWENRET
ABBEESHNABT D ZRAMPARE B TR,

MREFETLED, FHBEBHEAMRAZEMM, BIEERFTA 13162099593,
By & ¥ @ W T BB F  irene. tor@uab.cat/  sara.rovira@uab. cat/

helena. casas@uab. cat &IEXHRH.
HEHA:

il

BRAEZEETHRFIOLBRSESRRAE? IRENEEZEEEN, BHRW
“B7 ., ARBIMHBETAXTENEE
0

l

[

oY fo

3.10. Informed consent form for the study with users (English)

This study belongs to a PhD research that aims at investigating the possibility of offering
audio description using synthetic voices instead of a human voice. Advances in
technology mean synthetic voices are improving quickly and the reason we are exploring

this option is that this could be a way to produce more audio described films more quickly.
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However, the aim is not to replace human voices in audio description but to find out

whether Chinese AD users accept synthetic voices in film audio description.

The test, which will last approximately 40 minutes, consists of two parts. First you will
listen to one clip that lasts around 5 minutes. Then you will have to answer some questions
about it. After that, you will listen to a second clip of a similar duration and will have to
answer some more questions. The two clips chosen come from Ann Hui’s historical film
“Our time will come”. This movie revolves around the resistance movement during

Japan’s occupation of Hong Kong.

The researcher in charge of the study is Mrs. Irene Tor. You can contact her at

13162099635 and ask her for more information about the study and the results.
Now please listen to the consent form:

Your participation in the tests is absolutely voluntary, and there is no economic
compensation. The information you provide will be used in the study, but it will remain
anonymous. All information that you give will be treated in the strictest confidence and
it will only be used for the purposes of this doctoral research. No personal data will be
collected that permits your identification. This audio consent will be kept in a safe place
by the main researcher and according to the European law will be destroyed after five
years once the investigation has finished. You can discontinue your involvement in the
study at any time without prior justification. This shall have no repercussions or negative

consequences of any sort for you.

If you are willing to participate, please confirm the following statements by saying “yes”

at the end. If you say “no” it means you do not give your consent.

e | have been read and have understood the information given for this research;
e | have had the opportunity to ask questions about this research;

e | consent to take part in the research sessions.

3.11. Informed consent form for the reception study (Chinese)

FILXRAD S IIX R IR o
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3.12. Informed consent form for the reception study (English)

This study belongs to a PhD research that aims at investigating the possibility of offering
audio description using synthetic voices instead of a human voice. This is an example of

a synthetic voice: “Hello, my name is Liang and I will be your host today”

Advances in technology mean synthetic voices are improving quickly and the reason we
are exploring this option is that this could be a way to produce more audio described films
more quickly. However, the aim is not to replace human voices in audio description but

to find out whether Chinese AD users accept synthetic voices in film audio description.

The test, which will last approximately 40 minutes, consists of two parts. First you will
listen to one clip that lasts around 5 minutes. Then you will have to answer some questions
about it. After that, you will listen to a second clip of a similar duration and will have to
answer some more questions. The two clips chosen come from Ann Hui’s historical film
Our time will come. This movie revolves around the resistance movement during Japan’s

occupation of Hong Kong.

The researcher in charge of the study is Mrs. Irene Tor. You can contact her at
13162099635 and ask her for more information about the study and the results.

Now please listen to the consent form:

Your participation in the tests is absolutely voluntary, and there is no economic
compensation. The information you provide will be used in the study, but it will remain
anonymous. All information that you give will be treated in the strictest confidence and
it will only be used for the purposes of this doctoral research. No personal data will be
collected that permits your identification. This audio consent will be kept in a safe place
by the main researcher and according to the European law will be destroyed after five

years once the investigation has finished. You can discontinue your involvement in the
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study at any time without prior justification. This shall have no repercussions or negative

consequences of any sort for you.

If you are willing to participate, please confirm the following statements by saying “yes”

at the end. If you say “no” it means you do not give your consent.

¢ | have been read and have understood the information given for this research;
e | have had the opportunity to ask questions about this research;

e | consent to take part in the research sessions.
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Annex 4: Questionnaires

4.1. Questionnaire for the audio describers (Chinese)
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4.2. Questionnaire for the audio describers (English)

102: PROFILE DEFINITION | QUESTIONNAIRE

SECTION 1: DEMOGRAPHIC PROFILE
This opening section of the questionnaire includes 8 questions on your demographic
profile followed by a text box in which you can write your comments if you wish to do
SO.

1. What province in China are you from?

2. What is your mother tongue?
O Mandarin

O Other Chinese dialects (please specify which one)
3. What is your age?

O 20-30
O 31-40
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O 41-50
O 51-60
O 61-70
o 71-80
. What is your gender?
O Male

O Female
. What is the highest degree or level of school you have completed? If currently

enrolled, highest degree received.
O No schooling completed
O Primary

O Secondary

O Vocational

O BA/BSc

O MA/MSc

O PhD

O Other, please specify:

O

Prefer not to answer

How would you describe your sight condition?
O Fully sighted

O Partially sighted

O Totally blind

Do you have a visual memory?
O Yes
O No

O Other/comments

. Are you currently?
O Audio describer
O AD user

O AD provider

O Member of organisation that provides support for people with sight loss
Is there anything you would like to add? (Optional)
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SECTION 2: YOUR ACTIVITY AS AN AUDIO DESCRIBER

1. How long have you been working as an audio describer (in any area of AD, e.g.
film, TV, live events)?

Less than one year

1-5 years

6-10 years

11-15 years

16-20 years

O O O O O

O over 20 years
2. Is your activity as an audio describer (multiple answers possible):

O Professional work (paid)

O Semiprofessional work (a small, token payment or payment in kind e.g.
tickets)

O Voluntary work (no payment)
3. What type of audio description were you trained in? (multiple answers possible)

| had no training
Film

TV

museum

theatre

opera

other live events

AD of teaching materials

O O O o o o o o O

other, please specify:
4. What type of products do you audio describe most often? (multiple answers
possible)
O film
o TV
O museum
O

theatre
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opera
other live events

AD of teaching materials

O o o oO

other, please specify:
How much AD material have you produced in your career?

Less than 50 hours
51-150 hours
151-300 hours
Over 300 hours

O O O O O

Other/comment:
. Which of the following stages of the production process do you have experience

with? (multiple answers possible)

Writing and/or revising the AD script
Translating AD scripts

Using machine translation with post-editing
Voicing the AD

Assisting at recording the AD with voice talents

Mixing the AD with the original soundtrack

O O O o o o 0O

Quality control of the final product (e.g. checking the script or recording or
both)

O Other, please specify:
In what language(s) do you prepare your audio descriptions?

. When you prepare audio descriptions, do you work alone or in a team?
Always alone

Mainly alone

Sometimes alone and sometimes in a team

Mainly in a team

O O o o O

Always in a team

How often do you cooperate with persons with visual impairments when
preparing audio descriptions?

O always

O often
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O

O

O

sometimes
rarely

never

10. If you have never cooperated with persons with visual impairments when

preparing audio descriptions, do you think that cooperation would have a

positive influence on your work?

11. Is there anything you would like to add? (Optional)

SECTION 3: THE STATUS OF AD AND THE PROFESSIONAL CIRCLE

1. Did you work in another profession before you became an audio describer?

O

O

Yes
No

2. If yes, what profession?

O

O O O o o o o o

O

Translator

Audiovisual translator (e.g. subtitler, dubbing translator, etc.)
Journalist

Writer

Teacher

Radio/TV commentator

Presenter

Actor

TV producer

Other, please specify:

3. Do you currently work as an audio describer full time or do you have other jobs?

O

O

O

I work as an audio describer full time
| have other jobs (specify)

I am still a student

4. How did you start working as an audio describer? (multiple answers possible)

O

O

O

After a specialized course on AD
After a course on audiovisual translation

After an internship in an AD company
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Someone working in the field (acquaintance) helped me enter this profession
Someone working in the field (family) helped me enter this profession

O

O

O | created my own company

O 1 was selected based on my CV or showreel/portfolio
O

Other, please specify:
How often do you ask the opinion of other audio describers to overcome specific
AD problems?

very often
often
sometimes

rarely

O O O o O

never
How much do the solutions found in other audio descriptions influence your

work?

O Alot

O Quite alot
O Somewhat
O Very little

O Notat all

. Are you aware of the existence of audio description guidelines?

O Yes

O No

If so, what type of guidelines are they? (multiple answers possible)
O National guidelines

In-house guidelines

Guidelines from other countries

Guidelines | created

O O o O

I don’t know

Do you think guidelines are important?
O Yes

O No

O To an extent (please comment)
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10.

11.

12.

13.

Have you always accepted all audio description jobs that have been offered to
you, even if they fall outside your AD specialization?

O Yes

O No

O 1do not have a specialization
Do you have enough time to satisfactorily audio describe the products that are

commissioned to you?
always
often

sometimes

O o O 0O

rarely

O never

In your opinion, is the work of the audio describer an “art” (an innate talent that
can be refined on the job) or a “craft” (an activity you learn, the result of
specialized training)?

definitely an “art”

more of an “art” than a “craft”

it is a bit of both

more of a “craft” than an “art”

definitely a “craft”

O o Oo o o O

I don’t know

How would you rate the following statements on a 1 to 5 scale (1 — strongly
disagree; 2— disagree; 3 — undecided; 4 — agree; 5 — strongly agree)?

The work of the audio describer is prestigious

The work of the audio describer is well known by the general public
The work of the audio describer is well known by blind users

The work of the audio describer is stressful

The work of the audio describer is demanding

The work of the audio describer is well paid

The work of the audio describer is satisfying

The work of the audio describer is creative

O O O o o o o o o

The work of the audio describer is socially useful
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14. In your opinion, which professional figure does a describer most closely
resemble?
O Audiovisual translator

Scriptwriter

Author

Aurtist

Technician

Actor

O o o o o O

Presenter - commentator

O Other, please specify:
15. Is there anything you would like to add? (Optional)

SECTION 4: EDUCATIONAL BACKGROUND AND AD TRAINING

This section includes 7 questions.

1. What is your educational background? (multiple answers possible)
O Language and linguistics

Literature

Translation

Film and TV Studies

Theatre studies

Acting school

Arts and/or museum studies

Psychology

Journalism or media studies

Science

O O O O o o o o o o

Computer science and IT
O Other (specify)

2. Have you received specific AD training?
O Yes

O No
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If so, in what form? (multiple answers possible)

O workshop

vocational course

university course

internship

in-house training (conducted at a company/institution, etc.)

one-to-one instruction

O O O o o d

other, please specify:

Did you get a certificate after completing the training?

O Yes > go to following question

O No

If yes, have you ever been asked to show that certificate in order to get work?
O Yes

O No

How do you continue to improve your skills and competences? (multiple
answers possible)

O Experience in the field

O Participation in conferences, workshops, etc.

O Doing research (e.g. gathering information on product, discussion with
film/theatre directors/producers or with museum staff and curators, etc.)

In-house training (conducted at a company/institution, etc.)
Analysis of existing ADs (focusing on the solutions adopted by colleagues)
Study of existing material (guidelines, academic articles, books on AD, etc.)

Not at the moment

O O O o O

Other, please specify:
Have you ever taught AD yourself?

O Yes

O No

Is there anything you would like to add? (Optional)

SECTION 5: SKILLS AND COMPETENCES
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This is the last section of the questionnaire, and it includes 5 blocks. We are interested in
your opinion and views on the type of skills, competences and activities you consider
most appropriate and needed by professionals looking to work in this area. Please, rate
the following items in terms of their significance, and tell us in the spaces provided about

anything we missed.

1. Onascale from 1to 5 (1 — of no importance, 2 — of minor importance, 3 —
neither important nor unimportant, 4 — important, 5 — extremely important), rate
the following statements. To deliver a good quality audio description, an
audio describer should be able to ... (Soft skills)

... solve problems

.. have good communicative and interpersonal skills

.. be assertive and fight for the quality of AD provision
.. cope with time pressure

.. organize work efficiently

O

O

O

O

O

O ... know when to call for expert help

O ... actively seek, evaluate, and if appropriate incorporate feedback

O ... work in a team with colleagues

O ... work in a team with blind patrons

O ... work quickly to a deadline

O ... improvise

2. Onascale from 1to5 (1 — of no importance, 2 — of minor importance, 3 —
neither important nor unimportant, 4 — important, 5 — extremely important), rate
the following statements. To deliver a good quality audio description, an
audio describer should possess solid theoretical knowledge and
understanding in the following areas:

O Audiovisual texts and multimodality (depending on your area of expertise,
this can include for instance theatre semiotics, film studies, arts and museum
studies, etc.)

O Media accessibility (standards, legislation, guidelines, principles and

applicable scenario’s, technologies, etc.)
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O AD history, status, and applicable scenarios (e.g. museum AD, film AD, AD
for live events, etc.)

O AD principles, guidelines and standards

O Target group: types of visual impairment, user perception and cognitive
processing, disabled needs

O Translation studies and audiovisual translation

O Language and linguistics (e.g. knowing the principles of text analysis, text
cohesion and coherence; handling literary devices such as the use of similes,
metaphors and figurative language; coping with different levels of formality
in language; etc.)

O Scriptwriting

O World knowledge

On a scale from 1 to 5 (1 — of no importance, 2 — of minor importance, 3 —

neither important nor unimportant, 4 — important, 5 — extremely important), rate

the following statements. To deliver a good quality audio description, an

audio describer should be able to possess solid technical knowledge and

skills in the following areas:

AD script writing and textual editing
Use of AD software

Technology of AD provision

AD voicing

AD recording

O Oo o o o d

Mixing AD with original sound

On a scale from 1 to 5 (1 — of no importance, 2 — of minor importance, 3 —
neither important nor unimportant, 4 — important, 5 — extremely important), rate
the following statements. To deliver a good quality audio description, an

audio describer should be able to (textual and linguistic skills):

O ... express meaning succinctly

O ... select significant visual information

O ... use language that sparks the imagination

O ... compile an audio introduction

O ... provide the listener with a way of "seeing" what is described

283



Annexes

O
O
O
O
O

.. provide the listener with a way of "understanding” what is described
.. possess an excellent command of mother tongue

.. use non-ambiguous language

.. use language that is suited to the product

... use language that is suited to the audience

. What are the most difficult aspects you find when you audio describe? Rate

the following items on a scale from 1 to 5 (1 — extremely difficult, 2 — difficult,

3

O

O O OO0 o oo oo o oo oo o oo o o o o o

neither easy nor difficult, 4 — easy; 5 very easy; 6— I don’t know)
solving problems

communicating and cooperating with others (peers and blind persons)
being assertive and fighting for the quality of AD provision

coping with time pressure

organizing work efficiently

knowing when to call for expert help

actively seeking, evaluating, and if appropriate incorporating feedback
working in a team with colleagues

working in a team with blind patrons

writing quickly to a deadline

improvising (e.g. for live ADs)

expressing meaning succinctly

selecting significant visual information

using language that sparks imagination

choosing the most appropriate wording

compiling an audio introduction

providing the listener with a way of "seeing™ what is described
providing the listener with a way of "understanding” what is described
possessing excellent command of mother tongue

using non-ambiguous language

using language that is suited to the product

using language that is suited to the audience

AD script writing and textual editing
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using AD software
using technology of AD provision

AD voicing

O o o oO

AD recording

O mixing AD with original sound

6. Is there anything you would like to add? (Optional)

This was the last section of the questionnaire. Thank you very much for completing it and
helping us with our research. Results and updates will be available on the project website

www.adlabproject.eu/

4.3. Questionnaire for the end users (Chinese)
A ORFEHET IR
a) B—RUWEUATHHERANARZER? (TZiE)
o BERPHNHOREZKR (LEF/ET)
o MIEFIHIRFEHKR
o BT EFNAREKR
o RBRFEFNHRFTEK
o RENREIFHYAIRFEHKR
o HFEMEIFN AR K
o HAth, 1HWMHA:
o NHIE, RNFHE
b) ETFHEMAEMXRMNEMRERN, BHELERENUTEHNTELESIANDIRZERR
%7 (TUZik)
o BB
o fE1E
o BT E
o AEHRE
o XkJEl
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c) f

d)

B. B®AO

a)

b)

o HFMEL

o Hfth, 1EULHA:

o NFIE, RTFHE

TR EEMENE RAR?
o B

o xE

o BEAME R LEFRIE

o Hfth, 1EULHA:

o AHE, ATFHEE
BIEAENEERE DR RAINE:
o RINE (RELKMAV)

)

o fB7R

o &

o MR

o AHIE, ATEE
REEIRGHRE

BN FEMEINERY DR RNBERE HRE?

o RFIE, ATHEE

EXPEBRY ARZENRERDHRG?
o FEHE

o LERIME

o —f%
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o FHR
o FEARHR
o RFIE, ATHEE
REARE R IR
a) HERFAREBRTEEERUTHIES?
oBE
ok
o IThTiB
o FEIE, ATHEZR

. BRUEEERZ

) BREFEMATEEHIETNETRE, tLIFHIMER?

(0)

i

2

ows
o AHIE, ATEE

b) MREHELFREMET “F” , BRBEAME
o 1RIME

o RFIE, ATHE
o FIREEBFARZKRP, aESNAMRNLEN.
o FEBMLE
o BFE
0 XBME
o TERBNE
o AHIE, ATEE
d) AXENBERAT, EHREAEMRUATHAMLBENER? (TDiE)
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o FfER
o BIER
o FE f
o BRI~
o &k
o W&

o M Fr
ofhsE R
oXZ kR
o FH
o BRIk
o HAth,

o NEIE,

TEUE AR
AT EZ

E. DNARBER

a)

b) BIELEEEHENRSZE

c)

d)

FR

o RIEZHE

o INFE

o F

o &R

o KF

BiE:

o LIEIE

o FEAE GEFER)
RIS
o k4R
o HZR

0 5%

&Y “HET

R R BT
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e) HA IR LA e ?

=

o¥E

o HAtbiER, 1B4EM:

o AHIE, ATHE
f) MREETEEHFE, BEBZANRARERERERATE?

o kXK

EPN

o NEME, ATHEE
g) BRAb:

o LI1E

o 2RI

oFHE

o L3Ik

o Hfth, 1515MA:

o NHIE, RNFHE

T R ENSS!
WREBRMELZIFEREL, BHRABERERE, BIEKRTL 13162099593,

BE % Bt Z 7 T irene. tor@uab. cat/ sara. rovira@uab. cat/

helena. casas@uab. cat . 5!

4.4. Questionnaire for the end users (English)
A. Audio description habits

a) What fields do you consume AD in? (Multiple answers accepted)
a. Films
b. Museums
c. TV
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o

Sports events
e. Chinese opera
f. Teaching materials
g. Others, please specify
h. Prefer not to say
b) Where would you like AD to be available? (Multiple answers accepted)

a. Films

i

Museums
TV

Sports events

® o o

Chinese opera

—h

Teaching materials
g. Others, please specify

¢) Where do you usually watch audio described films?
a. Atthe cinema
b. Athome

In the facilities of an association

o o

. Other, please specify
e. Idon’t know, prefer not to say

d) How often do you watch audio described films?
a. Very often (every time | have the chance)
b. Often
c. Sometimes
d. Rarely
e. Never

f. Tdon’t know, prefer not to say
B. Satisfaction towards audio described movies

a) Overall, are you satisfied with the provision (quantity) of ADs in your country?
a. Very satisfied
b. Satisfied
c. Neither satisfied nor dissatisfied
d. Dissatisfied
e. Very dissatisfied
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f. Idon’t know, prefer not to say
b) Overall, are you satisfied with the quality of ADs in your country?
a. Very satisfied
b. Satisfied
c. Neither satisfied nor dissatisfied
d. Dissatisfied
e. Very dissatisfied
f. Idon’t know, prefer not to say

C. Preferences regarding audio described films

a) What type of voice do you prefer films to be audio described with?
a. Male voice
b. Female voice
c. Idon’t mind

d. Idon’t know, prefer not to say
D. Experience with artificial voices

a) Do you use any equipment that incorporates artificial voices, such as mobile
phones and computers?
a. Yes
b. No
c. Prefer not to say
b) In case you selected “yes”, please specify the frequency of use:
a. Very often
b. Often
c. Sometimes
d. Rarely
e. Never
f. Prefer not to say
¢) Do you think it is necessary to investigate whether artificial voices can be used in
audio described movies?
a. Very necessary
b. Necessary

c. Not necessary
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d. Not necessary at all
e. Prefer not to say
d) In case you think it is necessary, in what type of movies should we start our
research with?
a. Action films
b. Romantic films

Animation films

e o

Urban films
Inspirational films
Horror films

Historical films

o «Q —Hh @

Artistic films
War films
. Science fiction films

k. Other, please specify

I. Prefer not to tell
E. Demographic data

a) What is your age?
b) What is the highest degree or level of school you have completed? If currently
enrolled,
a. No schooling completed
b. Primary school
c. Secondary school
d. Vocational training
e. University
c) Mother tongue:
a. Standard Chinese
b. Chinese dialect, please specify.

d) If you selected “Chinese dialect”, please specify your level of Standard Chinese:

a. Low
b. Average
c. High

e) How would you describe your sight condition?
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a. Blind
b. Partially-sighted

c. Others, please specify.

d. Prefer not to say.

f) Incase you are blind or partially-sighted, is your visual loss congenital or acquired?

a. Congenital
b. Acquired
c. Prefer not to say
g) Occupation:
a. Unemployed
b. Retired
c. Student
d. Employed
e. Others, please specify
f. Prefer not to say

Thanks for your participation!

If you want to know more about our project, you can contact Irene Tor. Her phone number
is 13162099593 and her email is irene.tor@uab.cat

4.5. Questionnaire distributed by Sound of Light (Chinese)

ATH-—BMEFHXEEBEE TIE, RS AABAL, BNRITTX
e, BENRENEEBEL TENTERER, WHERIERETINOE,

S !
2018 4 5 B

—. EBAERER
L UEREE

A—2% B Z% C =%

A 3B B %

D POZR
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3. FiS:
A 18-25 B 26-35 C 36-45 D 46-59 E 60 XUt
4. Z[F:
AFIHFEMT B ghsihEFIR C XE D AREME
5. TYERZ
A A B EPIRMESE C BIK D H At
6. PTERER:
X #HE (8)

—. [B)5ERY
l. BERAMEHABEALTNANLTESER?

A FIE B AHE (B “AHE” NEEDOESE 3 &)

2. BRBEIHARET BRI LTIESEZN?
A REXEW B BiBkR C BRARA D HAMMLE

. BREGHURLRSBEENHER’
ABFEBLIRE (F “IFER” NAFEETEHNEH)

4. TREBEEZNENEXE (TZiE) .
ABRIR B 432 C 23 D Hfth (15 )

b. BELYWRTLRIF[ERLL?

6. BNAEMXMRILIEREZ R HEL?
AREE B AR C—HKRDANHER

/
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BERRXAZHETIIZE
A SRAIHER BHf7 C Hfth (iFH i)

8. MEALEH/ETNERES, AR ENHTTE?
ALFEA B BREA C ¥R

oA Bl T A T R A R(E S
ARXRMEARS B ISR Q8 C L&A D Hfh (153 EA)

Il

10. BERUAHMAXBENEY (REUE=X) !
A FfER B BBR C si@hk D BRIA EWMER F #WA
G Xk HEBsER I XZR J &FA K BOA LEM (B3H)

A

11. mZE A THAE R
A ZHER B &K C &Y

. BXRYMEBELEREZEE T AR

B BN ARIBHN K IR E!
HEHE 20184F A H

4.6. Questionnaire distributed by Sound of Light (English)

In order to improve the provision of our barrier-free movies, and in order to better serve
persons with sight loss, we designed this questionnaire. Your feedback is crucial to
improve barrier-free movies. We are looking forward to your comments. Thanks for your

cooperation!
May 2018

A. Demographic data
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1. Grade of visual impairment
a. First
b. Second
c. Third
d. Fourth
2. What is your sex?
a. Male
b. Female
3. What is your age?
a. 18-25
b. 26-35
c. 36-45
d. 46-59
e. 60 or above
4. What is your educational background?
a. No schooling or primary education
b. Secondary education or medium vocational training
c. Advanced vocational training
d. University education
5. Job
a. Student
b. Guakao*
c. Retired
d. Others

6. Where do you live? District and street
B. Questionnaire

1. Are you aware of the existence of barrier-free movies?
a. Yes
b. No (In case you select this answer, you can go straight to question number
3)

4 Phenomenon wherein companies employ disabled staff but they do not have to turn up for work. Such
companies save money by not spending on accessibility facilities and the disabled earn a salary for doing
nothing.
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How did you get to know about free-barrier movies?
a. Through an association
b. Through assistive staff
c. Through relatives and friends
d. Through the media and the Internet
Do you have the need to watch barrier-free movies?
a. Yes
b. No (In case you select this answer, your questionnaire ends here)
. Why do you watch barrier-free movies?
a. For entertainment purposes
b. For socialising purposes
c. For educational purposes
d. Others (please specify)
Have you ever watched barrier-free movies?
a. Yes
b. No In case you select this answer, you can go straight to question number
10)
. Are you satisfied with the barrier-free movies that you watch?
a. Very satisfied
b. Satisfied
c. Neither satisfied nor unsatisfied
d. Unsatisfied
How do you get to the screening facilities?
a. By public transport
b. On foot
c. Others (please specify)

. Are there any moments in which you don’t understand barrier-free movies?

a. Often
b. Sometimes
c. Almost none
How would you like to receive barrier-free movies-related information?
a. Through Wechat official accounts
b. Through Wechat and QQ groups
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c. Through door-to-door notification
d. Others (please specify)
10. What type of movies do you like to watch? (you can choose a maximum of three)
a. Action movies
b. Romantic movies

Animation movies

e o

Comedies
Inspirational movies
Urban movies

Horror movies

o Q —Hh o

Historical movies

Artistic movies

j. War movies

k. Science fiction movies

I.  Others (please specify)
11. What movies do you prefer?

a. Classic

b. New

c. Both

12. Do you have any suggestions?
Our sincere thanks to your cooperation!

Questionnaire completed on (date)

4.7. Questionnaire for the reception study (A) (Chinese)
REFEE—THEK.
TERIERIZ /Y A REIE T 55

1 TREFEMMBNETFE T JLREEG?

a. 2
b. 3tk
C. — R
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d. BREERAE
2. BENETEETHA?

a  —R&T

b. — R4

¢ Hatgs

A RREEEAEH

3. TEMBTEHABEMN?

a. i)
b. K
C. =)

d  BAHEIFAEIE

BEIREEN T IR ANRRETOEEDR, AEaEREH -7

L RIFERENEZFERE? 02RKFFAER, 10 pHRREARN

AE)
2. RIF &R E
3. NIFEWrEIpE
10 PRIEFE4F

FEge (0 M ACKRIEEENT, 10 pAKRIEFE )
FERAEAN, 68T (0 pRKRFFE,
)

4. RIFBRINFEEREAEL? (0 pRIFEAIRE 10 0RFERE

FRAE)

5. RIFBWENEFEEFEMIZEWNETEEEWN T (0 pRERMNRER

ZIFMA T, 10 pRKEBEMZIFMAHITEE)

6. RIA 2 A E X ERIEERE? (0 pRKRIFFEAFER, 109

HERET AN HBEIERR)
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T EREEERENTHL? (0 HREMITFME, 10 HREEEH)
8. GHANANEITUEED? OHRFELTEEE, 10HRTR

9.  HBXNFWENEZTNLENFNEEARN? (00K FEFE, 105
RHFRT)

10. BER#HEUEHTHEIMEZTNERL? (0RTZEAER 109
KTEHRER)

WHEBEE-NHE.
ARIBRIA f0 BREIES T3l

L BEHEBERIIOBTHAY

a —HRKRK
b. JLEE
C. —L25

d  FAHEIAEIE

2. HME R SEEEMTA?

a. iR
b. &L
C. &l £

d. RAHE/FRAE R
3. AM4AFBEMIEET HE?
a. & 4 B 7Y 1F 7 B 5

b. sl Slb g
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C. A 9 fa A A8

d  FAFEFAER

BIREENF TR NREFERERE, AS0EZREEE— 17

L RMAERENEZERAE? (0 MRRFEABR, 10 pRKRREANE

=)

2. WIABIRMEZHFRL? (0 MMURIEENREN, 10 0RKRIFEFHFI)
3. NMIFBIEINAEZNEREAN, SEFFHH: (0 pRKRFFE,

10 P REKIFF L)

4. MABWEINFEZLASZREL? (0 pRKRFEFAFE, 10 PRRIEER

#E)

5 MIABWIMEZENZEFMNETRESFEMT? (0 PRRMRENIZ

AT, 10 MR EEZENIZFMAHITEH)

6. A GITEIMFESHERIBTERD? (0 HREFHTFIHIM, 10 S

RAFRT AN EEIRR)

7. 5

E

AR GREEIREITAELD? (0 0RKRMBUTAE, 10 0RKREBEITE)

8. BRBNIANFZITNERL? (0 pRTEEFEER, 10 pRTEE

9. BENAEMEZTHNEEFNEEARN? (0 PRFEREE,

TREFRT

sz 9}(‘ =z
AN é /n\}fi\\ 7 )

4.8. Questionnaire for the reception study (A) (English)

Please watch the first clip.

1. Please answer the following questions about the clip you just watched.
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How many rice cakes does Fang Mu bring to Mao Dun and his wife? (for
A clip viewers)
i 2
i. 3
iii. None
iv. Idon’t know/Prefer not to tell
What was inside the kitchen’s cage? (for A clip viewers)
I. A rabbit
ii. Asnail
iii.  Nothing
iv. Idon’t know/Prefer not to tell
What colour was Fang Lan’s skirt? (for A clip viewers)
i. Blue
ii. Green
iii. White
iv. Idon’t know/Prefer not to tell

Please answer the following questions about the voice you just heard. Please give

a mark for each of the following statements according to the voice you just heard.

a.

How natural was the voice you just heard? (0 means “very unnatural” and
10 means “like a human voice™)

How pleasant was the voice you just heard? (0 means “very unpleasant”
and 10 means “very pleasant”)

How would you rate the intonation of the voice? (0 means “very bad” and
10 means “very good”)

How would you rate the voice’s pronunciation? (0 means “very bad” and
10 means “very good”)

Does the voice make the pauses when they are needed? (0 means “never”
and 10 means “always”)

How easy was it for you to understand the voice? (0 means “very difficult”
and 10 means “I had to make no effort at all”)

Did you find certain words hard to understand? (0 means “never” and 10
means “all the time”)

Do you find this voice acceptable? (0 means “totally unacceptable” and 10

means “totally acceptable™)
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i.  What is your overall impression of the voice you just heard? (0 means
“very bad” and 10 means “excellent”)
3. In ascale from 0 to 10, would you like to keep on watching the movie with this

voice? (0 means “not at all” and 10 means “for sure”)

4.9. Questionnaire for the reception study (B) (Chinese)
RAEBEE—THE.
THEIRIERIA B9 R B T 51 [al /1

L BEHEBERIIOBTHAY

a. —HRRK
b. JLEE
C. —LE7y

d. BAFE/ IR

2. HMMBIRAE, HREAMIA?

a IR
b. KL
C. I £

d  FAFEFAER

3. M ATTHEMMET ALY
a. P&l 74 F] 7 1F 7 B e

b. &l 2 Fa] PO 3% 7
C. (&l S o] PO 4B 2

d  BAHEIEAEIER
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BRIEERIA TR MNREESTEERE, AR REE— M2

1.

10.

RIAEREMEZTEAL? (0 MRRFEEFRER, 10 2RKRREALN
BE)

RIA eI M ESFIE? (0 pRREEHEN, 10 pRKIFEFEFIT)
RIA BB N ESNIERAEAN, BERMNHEHR? (0 MRAKRFEFE,

10 pRKIFF L)
RIAEREMESRERAELD? (0 PARIEENIRE 10 MRFEE
ARAE)

RIA SR B MESENIZEUTNETEEEW 7? (0 pRERMRERK
ZIFMEt T EE, 10 0 RREBEMIZIFMAYH T {FH)

RIA BB EE X ERIEERL? (0 pRKRIFEFEAFER, 109
REREH AN FEIER)
BREFLERETAEL? (0 UREITAE, 10 TAREFEITE)
BRERAMNEZTNERL? 0oRTTEEMEER, 10 0RTE

BRI AN ESTNEETNEEARN? (00krEEE 109
RREFRT)
BRERHEYETAIMEZTNERL? (0 RTZEAER 109
KTEHRER)

WEBEF DR

AR 9 BE % T AL

1 TESFEMBNET T T JLREEG?

a.

b.

24k
3k

— R
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d  FAMEFAEYE

2. IEMEFEETHA?
a. —RRF

b. —RigF
c. AR
d  BAHEFAEE

3. TEMBTEMHABEMN?

a. )
b. g es)
C. =)&)

d. BAFE/ IR

BIREENF TR ANRRETOEDE, AR EEE— 17

L RFBERENEZERE? (0 MRARFEFABER, 10 pRKRREANE
=)

2. WABITRMEZHRL? (0 MURIEEMN, 10 0RKRIFEFHF)

3. MIABITEINFEZNEBAEAN, SEFBTH: (0 pRKRFFE,

10 pRKIFF L)

4. MABWENFEAEED? (0 pRKRFEFAE, 10 PRRIFEFER

#)

5 WA ZWaMESERZIEMNETEEENT? (0 PRMNRERIZ

At I EEE, 10 R EEAENIZFMAYHTTFH)

6. WA BITENFEZTNERIRGFIERL? (0 PAKRIFEAFFER, 10 oK

RAHRT AN REIEMR)
7. BREREREITAELD? (0 MR AE, 10 pRREBEITE)

305



Annexes

8. ERBUAMFETMEED? (0 HRFRETEEE, 10 pF7xe
-
0. EXBAWHNFEEMBETFNRELRN? (0 HRTFERE, 10 5%

anp>
o«
S
K

TREIRT)
10. GREHENETEXMEZTNETL? (0 PRTEEAER, 10 9K
TRHRER)

4.10. Questionnaire for the reception study (B) (English)
Please watch the first clip.

1. Please answer the following questions about the clip you just watched.
a. What does Fang Mu leave at her mother’s door? (for B clip viewers)
i. A bag of rice
ii. Some letters
iii. Some medicine
iv. Idon’t know/Prefer not to tell
b. When A Si arrives, what is Fang Mu doing? (for B clip viewers)
i. Cooking
ii. Looking for her daughter
iii. Scaling a fish
iv. Tdon’t know/Prefer not to tell
c. Why does Fang Mu go to the pharmacy instead of A Si? (for B clip viewers)
i. Because A Si is sleeping
ii. Because A Si is sick
iii. Because A Si does not want to go
iv. Idon’t know/Prefer not to tell
2. Please answer the following questions about the voice you just heard. Please give
a mark for each of the following statements according to the voice you just heard.
a. How natural was the voice you just heard? (0 means “very unnatural” and
10 means “like a human voice”)
b. How pleasant was the voice you just heard? (0 means “very unpleasant”

and 10 means “very pleasant”)
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c. How would you rate the intonation of the voice? (0 means “very bad” and
10 means “very good”)

d. How would you rate the voice’s pronunciation? (0 means “very bad” and
10 means “very good”)

e. Does the voice make the pauses when they are needed? (0 means “never”
and 10 means “always”)

f. How easy was it for you to understand the voice? (0 means “very difficult”
and 10 means “I had to make no effort at all”)

g. Did you find certain words hard to understand? (0 means “never” and 10
means “all the time”)

h. Do you find this voice acceptable? (0 means “totally unacceptable” and 10
means “totally acceptable”)

i. What is your overall impression of the voice you just heard? (0 means
“very bad” and 10 means “excellent”)

3. In ascale from 0 to 10, would you like to keep on watching the movie with this

voice? (0 means “not at all” and 10 means “for sure”)

4.11. Post-questionnaire for the reception study (Chinese)
TBEEE T 5],

1 BEERWIES?

a. -
b. ETN
C. B PNEPER

d. BN/ AR
2. BHIKRIE, BEZEEENIE SEEELTEBEZ TR ES?
a. AFE

b.  HBANESF
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C. BURTF
d. BAETF
e BAHE/ AR

3. MRBE—BEZET“BURTHEE”, AABTEHFEZ T EHTEA
1BER? B PLEFE LI,

a. L%k
b. BEhR
c EER
d HAR
e =3

i AR

g TR T
h HER
i Bl
j ZE F

k. Hfik® (BREEEH)

4. MREFSHFOEERAFNE, BREXRNERYSRAEETL?

an>
(aYay

a.
b.  FHE
c. BAE/F AR

5. TEFEEH, BREIZANSFAEETRKABRAEG?
a. RE
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b. N2
c. BAFIE/ AR

6. XULBEHTARILG?

7. BEYMAR?
a. Bt
b. %M
c. HATEY

8. EHIHAFME?

9. EEEFHE’

a. BoxE LiFF

b INEE
c R
d K

e. FAEINR

10. BELEMEIN|/AEZTL?

¢ BAEH

11 GAEEANSEAESD?
a  (RIREHMER
b,  BEER

C. BH{FEHA
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d  EAXLRH
€. MR
f. AR

12. MREAINHKNES, BEFABRATEAE?

8. BEEELRESEHG?

a. BE

b. KEE

c. ANE
d. EARXARE
e. MAE

f. AR
Ra, BEHABRMNG?

RIS S !

4.12. Post-questionnaire for the reception study (English)

1. Which voice did you like the most?
a. The first one
b. The second one
c. | liked both
d. Idon’t know/Prefer not to tell
2. Ingeneral, if you had a choice, which AD voice would you prefer?
a. A human voice
b. An artificial voice
c. Depends on the film
d. Idon’tcare

e. Notsure
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3. In case you replied “depends on the film”, for which kind of films would you

find synthetic voices acceptable? You can choose more than one option.

a. Documentaries
b. Historical films
c. Romantic films
d. Martial arts films
e. Comedies

f. Tragic films

g. Horror films

h. Action films

Fantasy films
j. Animation
k. Others (please, specify):
4. Would you accept TTS AD as an interim solution, in case a human voice is not
available to voice the AD?
a. Yes
b. No
c. Don’t know/Prefer not to tell
5. Would you accept TTS AD as a permanent solution, as an alternative to a human
voice?
a. Yes
b. No
c. Don’t know/Prefer not to tell
6. Do you have any comments?
7. Sex
a. Male
b. Female
c. Prefer not to tell
8. Year of birth
9. Highest level of education received
a. 1did not go to school
b. Primary education
c. Secondary education

d. Higher education
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e. Prefer not to tell
10. Do you have experience with TTS?
a. Yes
b. No
c. Prefer not to tell
11. How often do you use TTS?
a. Very often
b. Quite often
c. Sometimes
d. Rarely
e. Never
f. Prefer not to tell
12. In case you use it, in what context do you use TTS?
13. How often do you watch audio described films?
a. Very often
b. Quite often
c. Sometimes
d. Rarely
e. Never
f. Prefer not to tell
14. Are there any final remarks that you would like to make?

Thanks for your collaboration!
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Annex 5: AD Scripts

5.1. Clip A’s script

05:

05:

14 1941 £%, FEHLE,

17 BI—MEEE, —PhERXREREHE, NAEEHREZEL - EE

RORE, WHELXEAATZMNEXE,

05:

26 R VOEBRBIFARE, EAR/LRBENEG, TEHET WAL

WHHE, ZEE=ANETE XHERSEHRES L,

05:

41 HRAETRE, RTENSETERE, XMNLRU—R, mEwRECE T

EHET,

05:
06:
06:
06:
07:
07:
07:
07:

07:

53 TRHRERFED L, BEDIBRWY:

08 [tR] JTHHEIZ,

14 [HRER] EEENILTES, MEBERFE, MEAES.

50 L — MK, EAKRMELIEL,

09 THELTERRK,

36 J7 BHIR Mt i R

40 TR THEET .

42 [1R] HAKRELBLK.

49 FEEEUT, HREMLFR AXKREENT, BTH, BXIERPF

MEKEIRIZE, HLERERF T —AS.

08:

02 FREE, HEHRFEXRIIEKR, XEAS2LHK, RBEH/hFEL, hiteE

KERAPEE-LE, FREE-E REEKEHE LR, & EXEL

08:

18 THES, HLWiRks FE—EXT]), KTETI7, BELERFAS

METS ZBR—F ETE=T,

08:

08:

MREETIRE, XA IRBML,

31 TEBEST, EFFEEART. wXEtihEs, —PxT], ILEX

k. Fh—I%,

08:

54 — PN EFFRERTNHRBER T, RETORMHRESE.
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09:03 IERHFEK, —RRFAEENBMRK., —SEFERRFER, WHIREKE
fth FIAHE T,

09:36 B FEWMERE,

09:41 $AIRYTT=, BEFMUFHE, SWNBR. RAFBLEE E F507
RIGHANRE, ATEZ—KITH, TEZUERRER.

09:54 TE—KBFEE, FHEK,

10:03 TEZRWHRNFE+, HLIRTFE. FHRFDBEHN-

5.2. Clip B’s script

01: 211 27 FKEZIAR. BEFE—HAR T RTENHEFRBERR i
BERAERE, HEANREITIEIL, EXDLERET

01: 21: 43 FREREIRG L, FE/NWAWHF. #iE, hXIETERAETK
£,

01: 21: 55 #RER 7T H4A, NHEHEHMEERI#EEAN, RUATZMNEFERIIA
—W. TZEGHERLSA, £—/NRXETH,

01: 22: 08 FIRHFRARIIIMEH LT,

01: 220 I3 #EFIRERBK, HTEZXFTHE,

01: 220 27 FTHESXMBRELIERE

01: 22: 32 [18] #E/F, HERHBERRPTHNK, WEBTEE, MXIEXKKRMR
ZEIREAS, ERCRES EKRN,

01: 22! 40 FEZFERE, AAUR. hEEIEMEE,

01: 23: 09 [18] REFTZEL, ERAUERREETHT. HZWEMRE
t, WEETEZNERIBERIBEE.

01: 23: 22 EBEDVE, EEESHMENE, HHNBAZTELERLHMMA,

010 23: 27 KB RAKE, EEAKEVAT ONRFETAESHER,

010 23 34 F|MER—DHFEMEY, —DRFTERENKERTHER, El—
AZFHERE, AT —RHEE, FLHESHASTHE

01: 23: 50 TRIAERTDESEE, P 455K
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01:
01:
01:
01:

24:
24:
24
25:

17 THELRE RS EFHRE, HEATET, fA—=)LTEmEHBLE,
18 HRAT RN FHERAAKXABENE, BNRBNETREND,
58 MMUMgSEsk R AILITREIL, FRERTREE—5F, TUAEELT;

06 FEALPIUAKE BT, & LEH, MaEHALT, FREXNE

LREMRK SN ENGIR,

01:

25

16 [18] nEESKRERNTATE, BARENEAZTET—T, XK

KIE—RAENMN, REMTERFRNT T, REARERR,

01:
01:

01:

25
25:

26

1 HEREE T BAEKMEEFRESMAICAE,
45 HIEERIRAEER SR AH, FEEET,
00 AHEEGX EHENKIT]
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Annex 6: Interviews

6.1. Interview 1 (Confucius Institute)

EAMFFRINRF R BT : WEIFEIPE, NBFE=
EmBIAKBALTRS
ESMUB T AFAL

ZHEFER, AETFEEFPEIOAFREBN. "NEFRIERE HFNMERR, X,
SAHEBETFRF—NDA— LM AFHREUL ST EEMRE (Irene Tor
Carroggio) . 2, B=BNNFHHRTHEF, EEEERNANENSTRXMSE |
ALERNAMFTHS. LR, BOOTEFEFRHTIEEGBR", FEEBILTE |
MWABHAEEMFRNSMIAET, EXBRTRESOE L, WAKRSILTHE,

FEBENEEEHESYRENTEREN E, BIREEAH,. ADHE, RETWREEHERR
8. RSN IR AT AN MR E AR,

=R, ShEEE
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20085, RESFENTEMWBCE e 7 RENZERINENESH ., MWNSFRE
W, UABWES, AMHAFREEZEIB=IINE. "REFTIE, FHBHEMRS
AN, RBBR—NERFARMNER, PFEEERERR, BRARXZRLEFT
B RESENSE, WRBARTINENES. BlikEEE, WX NEE, 5E
THERALIEE,

W

BENEKTERARS, SMBRYSCEREENRXIEE, WHEFHTRABEFE
ARiE, MEESTEARRSNEAXNZM. BERENTHBRTEE2THEIGAS
PWEEEL, FIXRM, NABE, NEFIFHIERF, KFOF, BEHEOFEFM20
ABEEAA. EREMFROEF, WHEE CRENASFMEESHEIE,

Languages £ The Media 200 Langunges & The Medis 200

I o y -
na Matamala | Ismini Karantzi ﬁ Irene Tor-Carroggio i
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WA AR ER EBIFEEAFIR LES

—{ER, ESIMISE

HXFHE, EWBA—IFERFEFRNOFEATER=SE, BURSR, MR
WXL ERNET—EFRS|. ATEMTE=F, BABERAS, BPERHRD
R, RE=SS5EAFENLSHNEFE, OMFANME—THA. (EH—SNENE
TUMNFE, EMBTERC, WI=SEHENT. AfEaits, NEEENERT
HEM, ATH—FRV/ECHBIKTE, REEI—FOBEH, EREREXRTE

EHSeNP B SRR hRATe

 —UBER, AFELNEEES
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KR, EWBCERERENIRENE. SR, RiRERFFEET
%, W—OABEIEEE=EFMR, —LARERADRTHRTNOER. BREETAMT
HAHS =SS D, TEHRBEEAR RN, 20159, @UTLENSH, 28t
£ LSRR TR T O, AMFRATAHBRILERS, RRBEHX
" BHOBSENERHETANMT. 20165, wHB—FXFE (BISHAONE) LT
MR, EEBRETAMIRE. REEE, EHBNE_FFE (PPOBRN) =
20175EMEH,

W‘

O DL SAVAWS
‘.zl":.n;: e arvesdy

— e SR Yeoe T, S senbive.
e e

EH PN =1FN

—gfitd, 5hoMem

mtEelvE, EMEHREBETHAIMNEM, RETUROEFIEAAMRZESHN,

EIE 7T BESE X HR TS0, ERtlTmER—Fs, W
AT ' INES RUERETHRIME, BT R0 RME" (Media Accessibility) 85, #
BEORINFABEFSIKSHREES, AEPE " CES8ER " EEIA,

319



Annexes

EHES TRmag

“ERRL=FEERFEF 8, RLBLE RS EHPE” .

FTRBHEY, XNVEERGLRENSR, ASEENBEErRENAEEM L, #nN
HFEFE, AMRE, RATWREIIFRMA. LRSI RS AMNMRES
¥, RE"TRSSER EMNIEECEET VENEE, AEHJ EREASRSSN
P, ARDBTEZFN. NEFRERSEIR, AT RBETR, FRETTETH
RSN, FIRERIFERR F—HEN. FHXEPR TR, DT RE, wED
ARRXLIRAEAGHA? ATERIEHRERE?

v/
B788), MMAFFROBENMERY T AFMNFHR", THRER PIS(EEFYIM
E"STLAA B NE AT R R ST, SIS, XPTLARaMAsRaser]. iy
HaES S AFmFEN W NPEH/ A ERRRERSESECHSN, LBMEEX
FRBFROHSSEMOFERA RSN RNRE, "HEPRHRAEOINTSTERRER
MEE! "ETREME, EWETEETHRARRREDT L5,
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WS SIS AR

"“BEBRUNEREWNSEE, HEWAKET! "HEMAULE LLATFEMBIES, B
RS TIRASHE, IHBESERRE, APEPENR TERBR", XBEEMEAT
RN, WRSXACAHULES A TR THRGEE", EirhAX, 2FEZANALNT
5, F—RiEA AT SN,
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ERREER D ARSENME TR NE”

IE, EMEBSICTEER, B, SESNaeZE, BE LSS REERER TRSE
FHNEAGR, hhiAEA TEBRE RI— U, WENNARSGR. B TER
B TEMDTER NSRS, WBHBUEREBALSHAS, LIESHHE
FERABRK, TRERY, LESNREARBEFENBRNHEE,
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B, HENERSTREDRNFHMEN

AT EIX—ER, EMEERAZIRREAFRREST, B—RALAREALRABAL
METERE, WAYENEIRS|T LSENaINEREICSAYER, FRESTHNERR: "B
RPSLRER, FREPRIZROARERENTE TIREBF HOAR, IHFERPHX
WEEN I Ethatseak T,
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MR TR B L NRR e MRAEICS K

FGEEER: nttpsy//www.shanghaieye.com.cn/an-expats-push-for-a-more-accessible-shanghai/?

from=groupmessage&isappinstalled=0

RXIMLRERE, EHEREREIFANT easiiEie3. fXxTFR%, ERBLTaC
WEHERENE., AYTLRENE, B, —ENTEEX. RAERBESWET
i (EEfE) B, BLRWE, BEREECHEFRL., 5, Bhan
RIE ISR SRR, KRB CHPRANEEEZ .,

— W e

BT B

BN HRE DSINEEXR A FAFIT R B AN MR, AR, EEXE
TR, S, SRSHE. SESENHTERI I, HTPEXEA, HEESTE
NER. LSEEFIRE LR EAR F IR AN AL FanFit ) S T ENSID
FEI%, WEEMZI/TAENBIIETEE. $5, DIMIRTELREBSEAFERDENE
8T, BRENSESTFEFRTE, EFPE, P ERSHTRE,
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6.2. Interview 2 (Shanghai International Studies University)

EWNIR: e BRE MR
SRS ARYES

=P RERF HLIER
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AW H

Wilrene Tor Carroggio, RERMFNESHFIE
T, BESHEEXZERERMMNB—EE5HFMiXFEITR
RS TE, AT EFSHREIRNE, BNBEREERR
5, HENSENNZIRHESHREULZEINEL, BiL
WASIFREES. FREAXAKHEH. GESMNTFRT, i
BFREENPARA" CEBENE R, 258 E, 8%
AEHEHCHXRRURRFEZ 0.

RERE BT
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EBNRZ T T EETE, BRSEFREE+SFR, REEHREESPH
FENSS, BTRTESHTXNE, TRABTEEIPN., "BREWNE, SRA.
RERHENAPRTFARERNEL. RENSNSEML, SHIBXER. At
Y REAFFRASRTNERSRRAY, EEEMUHREESETHPEMPELL,
RXRNEHR, QRPESHEARZENRIFXA, BTX—itR], XHPERFZ
&, EWBTES TSNS, BRE, RN LSEETIWRPNEDE, BEXNE
SNERLAEE AT, BRI TIHETEHANEA, BEBSSENEIR, 1551HE
FERARESR. "BYATHREFNIRSHRRREINE, BEFT7TUERFERONRR
=, BRERE, BNPXAETRAES. ERIUTIER, STREKPERE, B
RS DR SRS TR, FITEHRERATEANENE, AR T
REFS), TERNESZ—, TR HNPERETEV NS "RPXEFH
MEERREECHENTERTRRUATEY, NENENFREARNEHE, XXERE

4 ',‘  ff Tu L

| 3 (3 |‘ 2

R et )

175 o |

AR 4ty s

e ‘.’I

' LI [ Tom 3
P -

e S e ) B s &

- 2 5
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BEREPRENEARK, BERENRZIR, EHBRNEZFEHRARE[. £
AN, BEEHAREZRATAENTE, EN, BLUASENBES
VHSE (MONREETL, RETLY) , EEXNEBRIZIIAZFBZANOLR
By, "'RREGHIFNSEEARE, RETEIHRLBELXBED, XAN
EMEEEFNKEBRSE, "AEHEBEAECHRRERNBES T TRZEN
—ERY, "'REFANEXEROPHERNFHES, RiEANREDIFEROR
BT HEEELETEENZXINAE., "EXHH, BTHIENRARE R
HTHFENER, REBTREARVRT—ERENN, EWFHRENWE T
’.

e e T S—

"ﬂ- I
!
<

soanIwN=an

LRAM AREE
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FEHEMEA RN T RMINEE, SEBEEIZUNRERE, BREKECS
NFEARES—ERTERENENFEXASAER, REDRAS/RRRE LS, HiR
BT ZENRE X=—RE, KD, SEREENRE LS, EEAAEDE THEEE
M LEENERERS, RRRBZERAM, XSHERIENARSADBELY, DEEX
PNRRARNSTENEETES. XETRASEN, REEXNSESEE, NREA
THEMECNE.

ZRBEBEYENIEREBAIVNETEINILENSBY, EXEEY
EFNESNKERERRNLAN, UNIRSERESBHTRITBER,
RelENRE8. BERIFORRNESHR, ALAEHRREANF
R, TRENIASHRHA, THEEFSNEAENETEANER. 2AER
HaALUKBAES., Hit, EREBEEER 7 CREBREFERTHER
R, TEREEREANRKE. "#+H, TENEXNRRAEFEEACHI
B, YRERASTBEEAEERR, EEEHNMRZBS, TRGEERIRE
SERAEAEARRY, PEAERXR—RLETFEATRKNBEE. ”
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Haitbtis, TESEENENEAEESTEANEE—1 NN, E—
HERERSEAEAEEANBERT—EARIE, SHEENREFE
CEEERRELRS, SEBAITRAESGHE. EHERFATESESHTH
WO, "EIEETHkgE, BEMEAN". AETEHTFEREERTULNE
SRR, TREBNSHEESHRBEFEN (ZEBEEE, FHERLS
F—UHEBRFEPREOFTICIPHEA) RUPEFRE, WRANRFENYEE
FE#HiZOR, SEESMER TSNS ROEL, FAEHTHHEL, =
UEMHBHTETEREBARAETEIFTHNERNERENLE, d2IXE
HREFRTUIERAOSEEN BHNE. EHBMEESHE, B"EER
BEBEANRGENE, ESFHEREEAPERENERBERELZESN,

STLT TR RN A "

HAFHEK $EFE

ELBEEAFNEFUNZRAEE, SHEREORLHIATI
FARANETE, CEESAREREEERFFHITEREFANA .

LR EERNFZRAUEABTEIAELIARENLSE, BETHEM
TREVEEZEL), ME—EF, BEXTBRAHESHENMES, HE
BECHEh, EHHBEERSENFEESE BRE". "XTERH, REROK
2 EE, HENELERRLETRESAENTE, FEBREAREMNED
RZECHH, SREENEN2cELER—4WE, AEREEXTE
HAE, BEBREE. AHE—EEE, BRERMHE. NERNANET
£, BERE. MEMNSIEEFHEMENAREEL. HFLRELUEEE
THFAGHEREFEEME, iR "THEEENEABERERRESHMN
EEZHEBTRNPELFLIARSE, BN—EWH, —BE3, EFELET
BN ENARSTEBE—RSENES, MEBBNEMEHMBTIHF
RERY, NMEFENE, ERETHFAVIRZEID, HER SN0 aEN
B2 FEEDHRE, "
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REGENBERINY P B FHORY, ENBRD, "mPEBRAR
NEECERRASCHEUE, —FERKENEIE, BORMEXE, BN
HEABERESRE, RERZAERFN. EXREBRIAXINMFE, #1EH
MBMNORERE. SISHRNES, CRNE—EREFRENSE—EAM
MBE, RE—ITREENA, BEABRNBWEZMORBILFEETHHE
i, FRERN—EERNA, THINEOCNZEFEFP, REERNE
UZ2E2E—8, ERELZRAHBACHNEH. °

MEMRHXfresh air DT FE, TRAERPAHUERFE, €8
AW R RD S, MMM FE, AYIREMGHROFRIAE, 2HERR
E,ABERE, BRBEEEATNEK.
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FKTH
MEE, BlRhd, BIEERE,; WNBEHF, BdE, BEEER. HFRA
RAREBAN, TEHREXZARE—E, 2T5HAZFEAR. ZFRN[RE
—¥AVhNER, ERNFLIBMNARE, MRATE., RERERMNNX
¥, EHRAERINOKE. XHM, FEM, E8H, BER, 8—HME
A, BEBFERPB—H, E—PTAHTLLAFANAOR, BEFANER,

R, WE | 2R 85
RS | M

DREAM LOVE
Wy  CONVINCTION

A,

/”

TREZRBHIN, &ﬁl:f’"‘!ﬂﬁfc&&ﬂ'

Wow 1

Comment
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